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Feeling at home can be both a structural com-
fort and a sense of belonging within the greater 
community. If you’re feeling both—as our First 
Lady does—then you know how special home tru-
ly can be. 

Carrying the home theme, this issue of What’s 
Up? Annapolis offers some ways and means to help 
you achieve great expectations of your own home 
and feel community pride. Throughout this maga-
zine, you’ll meet home professionals—some of the 
very best locally—that have helped thousands of 
clients (perhaps, your neighbors) with their real 
estate, architectural, construction, interior design, 
plumbing, electric, HVAC, you name it…wants and 
needs. And our 2024 Home Resource Guide lists 
them all neatly for reference. 

We also visit the National Association of Home 
Builders’ annual showcase home, the New Ameri-
can Home, featuring amazing tech and design in 
multiple home disciplines. This floor-to-ceiling 
project is built for the industry’s annual conference 
in Las Vegas and is, yeah, pretty darn cool. 

And maybe you’re feeling lucky (hey, it’s March, 
St. Patrick’s, the equinox, and all that). We’re feel-
ing it, too! In the greater Chesapeake Bay region, 

as spring unfolds, we start to 
see a bit more of each other at 
exciting events—from sports 
to festivals to sock bonfires 
(yep!)—and opportunities to 
explore the great outdoors blos-
som (check out “Search Par-
ty!” about fossil/arrowhead/sea 
glass hunting on page 52). 

We cover all this local fun and action in our 
monthly entertainment, dining, and wellness de-
partments. More is happening. It feels good…here, 
now, together.  

And I think that’s pretty darn cool.  

James Houck,
Editorial Director

From the E D I TO R

G
overnment House—the official home to our state’s gov-
ernor, first lady, and family in Annapolis—dates back to 
1870. It’s an exquisite and, I must say, pretty darn cool 
place. History permeates its walls, but the architectur-
al ins and outs, plus furnishings, are 
what draw eyes and conversations. 

My first visit was during the elementary years 
when groups of schoolkids would routinely be 
given whirlwind tours of town by guides in colo-
nial garb. A stop in front of Government House 
with a few minutes of lecture was memorable, if 
not wholly remarkable. It wasn’t until many years 
later—probably 30 to be honest—during an an-
nual Governor’s Buy Local Cookout held on site, that I explored and 
fully came to appreciate this property. Boasting a mix of Victorian 
and Georgian styles, Government House is unique and its gardens 
immaculate. It’s impressive. Should you take the opportunity to visit 
(during a holiday open house, for example), Government House will 
surely inspire your own great…home…expectations. 

Maryland First Lady Dawn Moore certainly is inspired. Entering 
year two in Government House, Moore has taken to the property, but 
more so to the town and state that she and husband, Governor Wes 
Moore, serve. In our engaging time with the First Lady—from inter-
view to photo shoot—she revealed her charm, wit, strength, courage, 
and dedication to causes dear to her heart, and to her family. Her char-
acter should serve Marylanders well, as you’ll read in author Lisa Hill-
man’s feature piece, “At Home In Annapolis.”

FEELING AT HOME CAN 

BE BOTH A STRUCTURAL 

COMFORT AND A SENSE OF 

BELONGING WITHIN THE 

GREATER COMMUNITY.
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The 2024 What’s Up? Top Dentists survey starts this 
month! A peer-survey project celebrating exemplary dentists 
in the Greater Chesapeake Bay Region. Top Dentists lets 
readers know what our area experts think and helps guide 
them toward the best possible choices for their dental care.

Dentists are encouraged to nominate their peers on 
the survey form found online. Voting will close at the end of 
April (4/30).

Those earning Top Dentist honors will be notified in 
early fall and the results will be published in the October 
issues of What’s Up? Annapolis, What’s Up? Eastern Shore, 
and What’s Up? Central Maryland, in addition to the online 
platform and social media channels of What’s Up? Media.

STARTING MARCH 
1ST, TO NOMINATE 

A DENTIST SCAN QR 
CODE WITH YOUR 
PHONE CAMERA  

OR VISIT THE  
WEBSITE BELOW. 

W H AT S U P M A G . C O M / T O P D E N T I S T S 2 0 2 4

If you have any questions 
about the process, please 

contact our Editorial Director 
at editor@whatsupmag.com 
or Chief Operating Officer at 

alyons@whatsupmag.com. 

2024

DentistsTOP
CALLING ALL DENTISTS  Nominations Open Now!
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Towne •  E V E N T S

A N N A P O L I S 
R E S TAU R A N T 
W E E K

Kick off March at local 
restaurants throughout 
the area during the an-
nual celebratory week of 
dining specials and prix 
fixe meals. Participating 
restaurants will offer 
menus for you to enjoy 
with friends and family 
through March 3rd. De-
pending on the restau-
rant, there will be wine 
lovers’ specials, lunch se-
lections, dinner specials, 
and so much more. Find 
a full list of participating 
restaurants to enjoy as a 
part of Restaurant Week 
at downtownannapolis-
partnership.org.

S H A M R O C K 
T H E  D O C K

St. Patrick’s Day is the perfect 
time to have a two-day music and 
cultural arts festival in Annapolis. 
On March 16th and 17th, visit 
City Dock to enjoy a wide range 
of activities for all ages. Enjoy 
live performances by local bands 
playing traditional Irish tunes to 
dancing performances by Irish 
dance groups. Even try playing 
traditional Irish instruments like 
the fiddle or bodhran yourself! 
This lively event brings together 
the community for festivities and 
fun, all centered around the iconic 
symbol of Ireland, the shamrock. 
Find more information and get 
tickets at stpatricksweekend.com.

Annapolis  
Oyster Roast & 
Sock Burning
Celebrate the spring equi-
nox and the beginning 
of boating season with 
one of the most unique 
traditions in Annapolis. On 
March 23rd, from 12 to 4 
p.m., Annapolis Maritime 
Museum is hosting the 
Annapolis Oyster Roast 
& Sock Burning at its 
Annapolis campus. Burn 
those nasty winter socks 
in a tradition that dates 
back to the late 1970s. 
The event will include live 
music, all-you-can-eat oys-
ters, a shucking contest, 
and more all to benefit 
the Annapolis Maritime 
Museum’s award-winning 
education programs. 
Attendees can savor 
the best oyster dishes 
from renowned Annap-
olis restaurants through 
the exclusive “People’s 
Choice” ticket. The gath-
ering radiates community 
spirit, bringing together lo-
cals and visitors to revel in 
the vibrant atmosphere of 
the changing season. Find 
more information and get 
tickets at amaritime.org.
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Annapolis St. Patrick’s Day Parade
Annapolis’ annual St. Patrick’s Day Parade will be at 1 p.m. on March 17th. The parade will feature a 
vibrant display of Irish music, dance, and traditional costumes. Bagpipers, marching bands, and Irish 
dance troupes fill the streets with lively performances, creating a festive atmosphere. The parade route 
runs through the historic downtown area, showcasing the city’s charming architecture and vibrant 
community spirit. Wear green so you don’t get pinched and celebrate the holiday in the neighborhood! 
Local organizations, businesses, and community groups come together to showcase their Irish pride and 
heritage. It is one of the largest St. Patrick’s Day parades in the state, drawing thousands of spectators 
each year. Find more information at stpatricksweekend.com.

A N N A P O L I S 
R U N N I N G  F E S T I VA L

The Annapolis Running 
Festival will take place in our 
capital city on March 9th, 
starting at the Navy-Marine 
Corps Memorial Stadium. 
The fair, yet challenging, 
race will end with medals 
and a fun post-race party. 
There will be a half-mara-
thon, 10K, and 5K available 
and the event will raise 
money for the Annapolis Po-
lice Foundation. Find more 
information and sign up at 
annapolisrunfest.com.
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Towne •  E V E N T S

Photo by Maximillian Franz

Maryland Day 
Celebration
Mark your calendars to 
celebrate all things Maryland! 
Beginning March 23rd and 
continuing through the 
weekend, immerse yourself 
in the wonder of the Old Line 
State throughout Annapolis in 
celebration of Maryland Day. 
Explore Historic Annapolis 
properties, including the William 
Paca House and Garden, 
Hogshead, the Waterfront 
Warehouse, and discover 
the diverse history of our 
capital city at the Museum of 
Historic Annapolis. Find more 
information at annapolis.org.
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A N N A P O L I S  J U N I O R 
R O W I N G ’ S  O N E 
G - OA R - G E O U S  E V E N I N G

On Saturday, March 2nd, join An-
napolis Junior Rowing at Annapolis 
Maritime Museum for an evening 
of food, libations, and fun to sup-
port the local nonprofit. The event 
promises an unforgettable experi-
ence filled with excitement, laugh-
ter, and great company as well as 
a silent auction, and live music by 
Sly 45. AJR gives 7th through 12th 
graders access to a sport that teach-
es lifelong skills such as confidence, 
teamwork, and leadership while 
rowing out of Camp Woodlands in 
Annapolis. Find more information 
and get tickets at eventbrite.com.
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Beauty of the 
Silver Screen
T H E  J OY S  O F  T H E  C I N E M A 
E X P E R I E N C E  R E T U R N  AT 
T H I S  Y E A R ’ S  A N N A P O L I S 
F I L M  F E S T I VA L

By Gary Jobson

T
he movie theater is a magnificent 
place. Going to the movies has been 
one of my great joys dating back to 
my earliest days. The audience sits 
in anticipation of the feature film. In 
my younger days it was so exciting. 

The previews included a black and white news-
reel of President Eisenhower meeting with Ni-
kita Khrushchev followed by a short comic “cra-
zy race.” Kids in the theater would scream their 
heads off as a cycle or running race took place. 
The kids with a matching number to one of the 
on-screen contestants would win a prize if their 
contestant won the race. One time I won a small 
toy race car. It was cool. 

Today, movie theaters are still exciting. The 
seats are far more comfortable, the images on 
the screen and the sound quality have never 
been better. Of course, it’s easy to watch film at 
home on a television screen with a high-defini-
tion picture. Streaming services provide count-
less great films to watch. But going to the the-
ater is even better. A giant screen and big sounds 
make a difference.

The moment in the recent film, Oppenheimer, 
when the experimental nuclear bomb explodes 
was terrifying. And who could forget the inspir-
ing image of an enthusiastic Leonard Bernstein 
(played by Bradley Cooper in Maestro) behind 
the podium conducting the New York Philhar-
monic Orchestra? Movie tickets provide great 
value because we are entertained, horrified, 
educated, and even motivated by feature films. 
Over the years I have watched many movies that 

Towne •  H I G H L I G H T

TODAY, MOVIE THEATERS ARE STILL 
EXCITING. THE SEATS ARE FAR MORE 
COMFORTABLE, THE IMAGES ON THE 

SCREEN AND THE SOUND QUALITY  
HAVE NEVER BEEN BETTER.

range from soaring to below average (I’m being polite). I’ve made 
films myself, mostly for television, but I’ve produced about fifty 
films. One of my greatest thrills is watching one of my own pro-
ductions come to life on a big screen.

The major motion picture studios distribute films throughout 
our region. The phrase “a theater near you” is relevant in Maryland. 
But we rarely get to watch lower budget, independent films in mov-
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alized the value of old films for his television 
networks. He took on the arduous task of col-
orizing old black and white films. Movie critics 
would howl in disapproval of Turner’s color-
izing. I asked him why he did it, and he was 
succinct when he explained, “Because more 
people will watch a film when it is in color.” A 
good answer I thought at the time. 

Interestingly, the recent film Maestro alter-
nated between black and white on a 4:3 screen 
size and brilliant color on a wide screen to 

emphasize the different time periods of Bern-
stein’s life. No doubt inspired by a predecessor 
85 years ago. In 1939, the iconic film The Wizard 
of Oz used the same format by starting out in 
black and white and shifting to color when the 
young heroine, Dorothy, searched for the myth-
ical kingdom of Oz. 

My advice is to keep watching films at home, 
and for a special treat go to the movies. The ex-
perience makes our life a little better. I hope to 
see you at the Annapolis Film Festival. We are 
all in for a treat. ■

ie theaters. There are thousands of films produced every year. On 
April 4th through 7th, the Annapolis Film Festival will present over 
70 productions. A handful of the films will be major studio releases, 
but the majority will be independent productions. The roster of 
films will cover a wide range of topics. Last year I watched six films. 
I found all of them good and thought provoking. I should mention 
that I’m the current Chair of the Board of the Annapolis Film Festi-
val. The staff has been working hard to present worthy productions. 
The venues for the theaters this year will include Maryland Hall, St. 
John’s College, the Boys and Girls Club Gymnasium, and Asbury 
United Methodist Church on West Street.

The process of making a 
film takes patience, grit, re-
sourcefulness, and even a 
little luck. Most films take 
years to finish from early 
development through final 
editing. My genre has been 
live sporting events and 
documentaries. These pro-
grams are non-fiction films. 
Documentaries are special 
because people talk about 
their passions in compel-
ling ways on camera. I’ve 
conducted a few thousand 
interviews over the course 
of my career. You can nev-
er anticipate how some-
one will answer a question. 
What I’ve learned to do 
when interviewing some-
one is to listen carefully to 
their words and move the 
discussion in the direction 
of their narrative. The in-
terviewee becomes comfortable, open, and engaging.

Fictional films, or documentaries based on historical events, re-
quire skilled actors. Everything you see on the screen needs to be 
prepared well in advance of filming. Actors memorize their lines 
for each day’s shoot. It’s hard work. Most films take three to six 
months to shoot before the editing process can start. Original mu-
sic, and in recent years, realistic animation is created to enhance 
the production.

I enjoy watching Turner Classic Movies on cable television. 
The productions from the past were generally lower key than 
what we see today, but the acting and the storylines are still 
compelling. I was racing sailboats with Ted Turner when he re-
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BY K E S  2  T Y K E S  P R O G R A M 
A  S U C C E S S !

On December 16th at the Boys & Girls 
Club of Annapolis and Anne Arundel 
County, and December 17th at the Green 
Turtle’s Gambrills and Pasadena locations, 
the Bykes 2 Tykes charity organization 
surprised local kids with new bikes! This 
event provided complimentary meals for 
the recipients, a space for volunteers to as-
semble the bikes (known as “Santa’s work-
shop”), and materials to make ornaments 
that the kiddos could take home. Addition-
ally, the event hosted surprise appearances 
from Santa, other familiar characters like 
Batman and Paw Patrol, military person-
nel, and first responders dressed in uni-
form. The children were not aware that 
they’d receive bikes, so it was a surprise! 
Learn more about the Bykes 2 Tykes non-
profit at facebook.com/Bykes2Tykes.

Towne •  S P OT L I G H T

W O M E N ’ S  C L I N I C S 
U N V E I L E D

Pregnancy Clinics of Annapolis, Bow-
ie, Crofton, and Severna Park recently 
unveiled its rebrand to Women’s Clin-
ics. The new name better reflects what 
they offer in women’s reproductive 
services from physical and emotional 
to spiritual, at no cost. Along with 
pregnancy tests, viability ultrasounds, 
STD/HIV testing and treatment, and 
counseling, expanded services include 
breast and thyroid exams and pap 
tests, as well as physical and emotion-
al wellness screenings. Learn more at 
womensclinics.org.
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Director of Hispanic/
Latino and Multicultural 
Resources Announced
County Executive Steuart Pittman 
recently announced the hiring of 
Alison Flores as Anne Arundel 
County’s first Director of the 
Office of Hispanic/Latino and 
Multicultural Resources. County 
Executive Pittman created the 
Office of Hispanic/Latino and 
Multicultural Resources to better 
serve and support the diverse 
communities in the county.

“Alison’s experience with 
community engagement, 
communication, and local 
government will allow her 
to connect with our diverse 
communities, and deliver for them,” 
County Executive Pittman said. “I 
look forward to her establishing 
new ways for local government to 
engage with our residents.” 

The Director of Hispanic/Latino 
and Multicultural Resources will 
play a crucial role in promoting 
inclusivity, understanding, 
and collaboration among all 
communities. In this new role, 
Flores will work to address the 
unique needs and concerns of 
the county’s Hispanic/Latino and 
multicultural residents. Learn more 
at aacounty.org/county-executive/
multicultural-affairs.
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L I T T L E  T R E A S U R Y  O P E N S 
“ T H E  E S C A P E M E N T ”

Little Treasury Jewelers, an independent watch and jewelry store 
located in Gambrills, closed out 2023 with the successful opening of 
The Escapement—a new showroom, event space, and video studio, a 
few steps from the main store in The Village at Waugh Chapel. The 
expansion doubles the store’s footprint to 4,800 square feet. The store 
had exceeded the capacity of the building that it has occupied since 
2010. Rather than relocate from a prime location or add a remote 
second store, the owners opted to add a unique, multipurpose space 
across the street from its primary building. The name, Escapement, is 
a nod to the key regulating mechanism of a mechanical timepiece. 

“Over the course of the store’s history, Little Treasury has hosted 
more than 200 events both in-store and in other venues throughout 
the DC-Maryland-Virginia region.” Says owner Steve Hammalian. “At 
The Escapement, Little Treasury has a new event space with a bar, 
fireplace, TVs, and display cases.” Learn more at littletreasury.com.

Towne •  S P OT L I G H T

S PA R K  B U S I N E S S  I N S T I T U T E  L AU N C H E S

This past October, Spark Business Institute launched in Downtown Annapolis with a special party to celebrate. Themed 
as a superhero spectacle, celebration introduced the “SBI Innovators,” including founder Patrick Lee, who revealed Spark’s 
mission to help small businesses uncover and overcome hidden obstacles. Learn more at sparkbusinessinstitute.com. 

Davis Grei, Katryce Pedro, Zari Davis, Bonnie-Love Douglas, Jacqui Davis Patrick Lee
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DO YOU HAVE COMMUNITY  
OR BUSINESS NEWS TO  
PUBLICIZE? EMAIL US AT  

EDITOR@WHATSUPMAG.COM

Arc Promotion  
Applauded
The Arc Central Chesapeake 
Region (The Arc) recently 
announced the promotion of 
Megan Lyle to Senior Vice 
President of Administration & 
General Counsel. In this new 
role, Lyle will lead all aspects 
of enterprise-wide compliance, 
legal strategy and operations, 
information technology, and 
corporate governance. “Megan 
not only has a comprehensive 
knowledge of laws, regulations, 
policies and procedures, she 
has a strategic outlook and 
passion for the work we do 
throughout the community,” said 
Jonathon Rondeau, President & 
CEO. Megan came to The Arc in 
April 2023 as an accomplished 
Attorney Advisor with over ten 
years of experience. As the 
Vice President of Corporate 
Compliance & Legal Counsel, 
she immediately provided 
valuable guidance and 
resources with a wide range 
of legal advice and leadership 
to The Arc and its subsidiaries. 
This promotion comes after just 
ten months with The Arc. To 
learn more, visit thearcccr.org.
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E
lite swimmer Jack Deppe vows to stay 
away from dabbing in other contact 
sports until his career ends. Playing 
soccer with friends, the South River 
High senior tripped and broke his el-
bow in February. That injury almost 

kept Deppe from competing in a huge meet—
The Speedo Sectional Championships in Buffalo, 
New York, that featured 29 teams from 11 states 
up and down the East Coast.

But Deppe’s determination to com-
pete in the meet came through.

Eleven days after the injury, Deppe 
returned to the pool and after three 
weeks of swimming, he was back in 
peak form.

“I would say it’s about obsession 
and resilience,” Deppe says. “My team-
mates were all blown away that I got 
back so quickly.”

Deppe’s quick return to compete in 
the meet—in which he swam in seven individual 
events and four relays—even stunned Annapo-
lis Swimming Club Coach Stephen Henderson.

“I thought it would be three or four months 
before he would be able to compete again,” Hen-
derson says.

Deppe’s success in swimming jumps out. He 
won an individual county championship in the 
100-yard butterfly earlier this year for South River.

For Annapolis Swim Club, for which he has 
been swimming for 10 years, the highlight came 
when he qualified for the Futures Championships 
in Richmond in July. He advanced to the finals in 
the 200 freestyle and 200 individual medley.

“It’s a national-level meet,” Henderson 
explains. “To qualify for that meet, you 
have to be among the top five percent 
of high school swimmers in the country.”

The 6-foot-1, 172-pound Deppe also 
expects to represent his club team at Ju-
nior Nationals in Southern California in 
August. He’s a half a second from qualify-
ing in both the 200 free and 200 individ-
ual medley. Deppe has slashed his time 

by about three seconds in each event in the past 11 months.
“He is one of the fiercest competitors I have ever coached,” 

Henderson says. “He really loves to race and hates to lose. He has 
that killer instinct. He’s also very athletic, talented, coachable, and 
really studies the sport.”

The 17-year-old will be swimming in the fall at Lehigh Uni-
versity in Pennsylvania on an academic and athletic scholarship. 
Deppe plans to major in electrical engineering, carries a weighted 
4.3 grade-point average, and by the time he finishes high school, 
will have completed 10 advanced-placement courses.

Deppe has competed for the Annapolis Swim Club for 10 sea-
sons year-round. He really looks forward to the Speedo Maryland 
Long Course Championships every August. Deppe had his best 
state meet last summer in St. Mary’s County. He placed second in 

Jack Deppe
S O U T H  R I V E R  
H I G H  S C H O O L  
S W I M M I N G

By Tom Worgo

“I  WOULD SAY IT’S 
ABOUT OBSESSION 

AND RESILIENCE. MY 
TEAMMATES WERE  
ALL BLOWN AWAY 
THAT I  GOT BACK  

SO QUICKLY.”

Towne •  AT H L E T E
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the 100 free among 50 participants 
and missed winning the event by 
one-tenth of a second. And he took 
second in the 400 individual medley 
among 30 competitors. 

 At South River, Deppe has swam 
on the varsity for four years and 
showed his promise as an underclass-
man by placing second in the county 
in the individual medley in 2021. He 
holds school records in five events: 
200 free, 200 individual medley, 100 
fly, 100 free, and as part of the 200 
free relay team. 

South River Swimming Coach 
Laura Falsone  coached Deppe for 
four years at the Annapolis Swim 
Club until he was 10 years old. Fal-
sone now works as assistant coach 
for the Naval Academy Aquatic Club.   

“When he was younger,” Falsone 
says, “I used to do this freestyle kick-
ing challenge for them. He was way 
behind everybody else. But he kept 
working at it, and what I admire 
about him is that he is not someone 
who lets something that is difficult 
limit him.”   

 Deppe’s biggest swimming chal-
lenge might be his practice schedule. 
He practices more than 18 hours 
per week between his club and high 
school teams, which includes four 
two-a-day practices a week. Three 
practices a week for his club team 
start as early as 6 a.m.

It’s not easy balancing life outside 
all the hours in the pool and a rigor-
ous course load. “I get invites from 
my friends to go out fishing or sleep 
over,” Deppe recalls. “But I need to 
go to morning practice, so I need to 
be asleep by 10:30 p.m. or I won’t be 
on my A-game. I really have to plan 
out my time.”
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Towne •  S O C I A L

GiGi’s 4th Annual Golf Outing
On October 5th, GiGi’s Playhouse Annapolis held its annual golf outing 
at Queenstown Harbor, which raised funds to benefit the organization’s 
local programs. As a 501(c)(3) nonprofit entity, GiGi’s Playhouse is ded-
icated to reshaping societal perceptions of Down syndrome, offering 
cost-free educational, therapeutic, and career development programs 
tailored for individuals with Down syndrome, their families, and the 
broader community. Learn more at gigisplayhouse.org/annapolis. 

Photography courtesy GiGi’s Playhouse Annapolis.

1. Bill Rennie, JJ Brown, Kenny Finnegan, and Mike Prustok 2. Justin 
Price, Dave Solley, Jim Hoehn, and Guy Castro 3. Kelly Woodall, Jim 
Miller, and Mary Wadlin 4. Michael Armstrong, Sarah Brown, Brian Ly-
man, and Jonathan Pasterick 5. Jonathan Smith, David Mann, George 
Brown, and Georgi Brown 6. Mary Furda and Victoria Trott
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AT IN

By LISA HILLMAN 
Photography by TONY LEWIS, JR. 

Maryland’s First Family is now beginning its second year  
in Annapolis as full-time residents of Government House.  
In this interview, First Lady Dawn Moore shares her early  

impressions of the town, her new home, and her top initiatives.

Maryland’s First Lady  

DAWN MOORE
discusses the rigors and  

ambitions of life in  
the Government House
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It was Inauguration Day, January 18, 2023. The evening’s cel-
ebratory events in Baltimore were over. The family of four—
brand new to Annapolis—came home past midnight, ready 
for bed.

She remembers seeing her young daughter, just 11, 
starting up the long staircase still in her party gown, when, 
suddenly, from deep within the halls of their 18th century 
residence, an ancient clock began to chime. Startled, the girl 
raced up the stairs, the train of her dress trailing behind her.

It was an auspicious beginning for Maryland’s First Lady 
whose aim of keeping her family safe drives her thinking ev-
ery day. No day is typical.

But on any day, time spent with Dawn Moore is precious, 
indeed. Much in demand for her personal style and accom-
plished background, she is both sanguine and grounded 
about her current role and what she wants to accomplish. 
Neither the Governor, nor her children, are ever far from her 
thoughts. As she speaks, the word “safe” pops up repeatedly, 
as does her soft reference to “my husband.”

Poised, professional, and personable, Dawn Flythe Moore—
like her husband—exudes a certain charm that makes her easy 
to like and eager to follow. 

Born in Queens, New York City, she grew up the daughter 
of two working parents. From her father, a union member 
and crane operator and her mom, a music teacher in New 
York City public schools, she 
learned the importance of public 
service. Little did she know that 
acceptance to the University of 
Maryland at College Park would 
lead to a career in Maryland 
state government. 

After graduating with a de-
gree in government and poli-
tics, she worked for Secretary of 
State John Willis, for Lt. Governor 
Kathleen Kennedy Townsend as a 

senior policy officer, and for Lt. Governor Anthony Brown as 
his Chief of Staff. She also earned plenty of hands-on cam-
paign experience, first as a field director for Townsend’s 2002 
gubernatorial campaign and later as a deputy campaign 
manager for Martin O’Malley’s 2006 campaign.

A blind date—arranged by aunts and family friends—
brought her together with a tall, handsome Johns Hopkins 
University graduate and Rhodes Scholar, a man destined for 
the exceptional. Their chemistry was immediate. The couple 
married just before Wes deployed to Afghanistan with the 
82nd Airborne. This July 6th, Governor and Mrs. Moore will 
celebrate 17 years of marriage. 

GOVERNMENT HOUSE
Moore’s interest in her new home and in public service—and 
her ever-watchful eye on her family—frame how she views 
her role as First Lady.

“I consider myself an extension of my husband’s work. 
Everything I do represents him,” Moore says. “And that’s not 
hard for me because I believe in him so much.” She also un-
derstands that the role of First Lady is changing. Moore feels 
empowered to pursue issues of importance—and Govern-
ment House offers the place to do it.

“It’s such a privilege to live here. Every governor and his 
family have lived in this home. My husband and I truly see this 
as the people’s house. We are temporary residents, stewards of 
this place. It is incumbent upon us to share it.”

In her first year alone, she opened the house to a variety 
of groups, including cultural, religious, and educational orga-
nizations, many for the first time, such as PRIDE and the LG-
BQT community. A recent favorite was an evening dedicated 
to the cast of “The Wiz” on its return to Baltimore along with 
students from the Baltimore School for the Arts. She has in-
vited rising, talented young people from Annapolis and Anne 
Arundel County so “they can see artists who look like them, 
who serve as a source of inspiration, so they know everything 
and anything is possible.” 

“We’ve hosted so many people who say, ‘I’ve never been 
here.’ What I am hearing is, thank you for including us. We 
want them to know they are welcome here.”

Government House—and putting her family’s mark on 
it—is one of her primary initiatives.

“As the first African American family here, it is important to 
us that this house represents all Marylanders, and that all are 

welcome. Not only in the events 
we host, but in the arts we display.”

Toward that end she is work-
ing with the Government House 
Trust and the Maryland State 
Archives to modernize the home 
in “how people perceive Mary-
land’s history.” Partnering with 
the Baltimore Museum of Art as 
well as the Banneker Douglass 
Museum in Annapolis, she wants 
the public to “see this home as 

SHE  
SMILES  

  AT THE  
MEMORY■

“	MY HUSBAND AND I  TRULY 

SEE THIS AS THE PEOPLE’S 

HOUSE. WE ARE TEMPORARY 

RESIDENTS, STEWARDS OF 

THIS PLACE. IT IS INCUMBENT 

UPON US TO SHARE IT.”
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an extension of their institutions.” She envisions special ex-
hibits and displays that highlight Maryland history hereto-
fore unseen, such as the lives of black and indigenous peo-
ple. Nearby, the portrait of abolitionist Frederick Douglass 
graces the entry hall. 

But Government House is more than a show place. For 
Moore it is the backdrop for tackling one of society’s most 
serious issues.

CHILDREN’S MENTAL HEALTH
“Government House is a place where we can connect, gath-
er, elevate the issues,” Moore tells us. “This is very import-
ant to me and to my husband’s administration. It’s a place 
where people can be heard and seen.”

Nowhere does the First Lady feel more passionate than 
in the area of children’s mental health. For the past year she 
has been speaking to many different stakeholders, including 
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the medical community, providers, ad-
vocates for young people, and parents 
about the state of children’s mental 
health. Raising two children, Mia, now 
age 12, and James, age 10, the topic is 
very personal: “As a mom I know the 
struggles we all face every day.”

One of her top concerns is the im-
pact of social media. 

“I am pretty strict about social me-
dia. It’s a bit hard to ban it totally, but I 
do not let my children have Facebook, 
Instagram, or Tik Tok.”

Do they balk at that?
“Of course they do, like every oth-

er kid in America. But I try to explain 
to my children the science. I tell them 
that they are too young and there’s a 
time I will let them.”

And when is that?
“My daughter asks me that every 

other day. I tell her, I cannot make a 
promise to you because if I make a 
promise and I change my mind, then 
you will say I didn’t keep my promise. 
But I explain to her that I will continue 
to follow the science.”

Moore admits she’s not the ex-
pert, but her status affords her access 
to those who are. This past year she 
heard the Surgeon General address 
the National Governor’s Association 
about the crisis in children’s mental 
health. He called out social media for 
giving young people a “false sense of 
community.”

“That really resonated with me. 
I want people to understand we have to create real com-
munity, especially with young people because they have 
grown up in social media, so they have a different percep-
tion of what community is.”

Still listening, still learning, Moore—like her husband— 
is still formulating the specifics of how to attack the prob-
lem. There are state funds to back her. For FY 2024 the 
Moore Administration has committed $1.3 billion in direct 
state support for various mental health and substance use 
services and initiatives. 

The First Lady hopes parents will find strength and a 
partner in her advocacy work. She wants young people to 
say, “she helped us to be seen and we know she is our part-
ner.” She wants their parents to stand strong for their chil-
dren—especially around social media—because “If Dawn 
can do it, maybe I can, too.”

But being heard is not just about mental health, as her 
own story reveals.

HEALTH EQUITY
She is very public about it. In fact, it is one of her top initia-
tives. When Moore was 26, she was diagnosed with multiple 
sclerosis (MS), a potentially disabling disease that attacks 
the nervous system. It causes many different symptoms, 
most common being fatigue, vision loss, and impaired co-
ordination.

Moore had these plus others: double vision, her “gait was 
off” and she experienced loss of taste. Despite this, she was 
repeatedly misdiagnosed. Worse, reflecting on that time, she 
feels she was ignored. 

A recent survey corroborates her experience. Conducted 
by the health research organization KFF (formerly known 
as The Kaiser Family Foundation), researchers polled a na-
tionally representative sample of nearly 6,300 adults. Black 
Americans reported facing discrimination in the doctor’s of-
fice and needing to “change the way the way they dress and 
mentally brace themselves for potential mistreatment when 
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they visit the doctor.” (as reported on NPR’s Morning Edition, 
December 5, 2023)

“What I went through to get my diagnosis is very typical 
of what women of color go through,” Moore explains. “Con-
stant misdiagnoses, not being heard. Black women are con-
stantly being ignored or misdiagnosed because MS was not 
seen as a black woman’s disease.”

At one point she was even told she was having a nervous 
breakdown. Like many times in her life, her mother became 
her greatest partner. She was unrelenting in trying to get her 
daughter to the right doctors.

But the hero of this story was Wes, “my boyfriend at the 
time,” she says, smiling. “He was extraordinarily helpful.” 

She credits her then-future hus-
band with introducing her to Dr. 
Carolyn Britton, a neurologist with 
Columbia Presbyterian Medical Cen-
ter in New York, who ultimately con-
firmed her diagnosis and got her on 
the right regimen. There were many 
medications and therapies, but what 
she remembers most was “her way 
of speaking to me; she made me feel 
empowered. She made me feel safe.”

Moore knows she is fortunate. 
Her course with the illness was rel-
atively benign. But there is no cure 
for MS and it requires vigilance. She has added holistic 
methods like nutrition, exercise, and methods to minimize 
stress, like Yoga. Always physically active, during COVID she 
took up tennis because it allowed for social distancing. 

She also understands how important it is to find time 
just for herself. “You have to be intentional and carve it out. 
I have to schedule everything.” 

“THE LOCAL LADY”
Moore claims there is no “typical day.” But like any mother of 
young children, her life dictates a certain routine. Most morn-
ings she rides with Mia and James to their school in Baltimore 
just as she did when they lived there. The family has dinner 
together often. Their lives focus on the children’s activities. 
Mia is a dancer, pursuing both ballet and jazz. James loves 
sports and plays flag football. Occasionally on a weekend he’ll 
toss a football with his dad in the front yard.

Keeping her family safe is a recurrent theme. It’s the 
reason she’s kept her children in their same school, a place 
where they know their teachers and friends, especially giv-
en the upheaval of this past year. They still maintain friends 
and activities in Baltimore, where the children were born 
and the Moores have spent so much of their lives. But al-
ready Annapolis, and all it has to offer, delights her. 

“Annapolis is such a walkable town,” she says, “My 
daughter and I love looking in all the shops. We always find 
something we like.”

She isn’t shy about sharing her favorites. That includes 

ice cream. The owners of Annapolis Ice Cream know James’ 
favorite flavor—cookie dough. For Mia and her father, it’s 
anything with peanut butter. For giant milk shakes, it is Chic 
and Ruth’s. Dinner might be The Choptank, pizza from Fox’s 
Den, or a quiet evening at Harry Browne’s. Alone with her 
son, it’s sometimes Vida Taco Bar. 

“They call me the ‘Local Lady’,” she says, “because I love to 
be local. I love to shop and walk the dog here.”

The dog, Tucker, is the family’s two-year-old Shih tzu- 
poodle mix often seen—and heard—greeting passers-by.  
He was a promise to Mia and James after the election.

A favorite stop is the Welcome Home store across from 
the State House. Owner Jennifer Baker is always thrilled to 

see her. “Throughout Covid every-
thing was so hard,” Baker says. “But 
from the day of Governor Moore’s 
inauguration, people were on the 
streets so proud and so excited. Part 
of it was having our first black fam-
ily, but it was also having a young 
family in the Governor’s Mansion. 
Now we have children and a pup-
py. Governor Moore and his family 
have become a visible part of down-
town. I regularly see them eating in 
our restaurants and shopping. And I 
love how the First Lady often stops 

in, sometimes in sweats wearing a cap, just like a regular 
person, out to do some shopping.” 

Living in Annapolis affords the First Lady another family 
advantage. 

“The beautiful thing about this is that the kids can walk 
across the street and go see Daddy. Wes tells them all the 
time, ‘you can come over here any time.’ They’ve been able 
to do that and that hasn’t changed.”

What has changed for her recently has been the nation-
al attention. Governor Moore, unquestionably charismatic 
with exceptional credentials in public service, has quickly 
drawn the attention of the national spotlight. It’s not every 
elected official who attracts a multi-page spread in Vogue 
magazine, complete with photographs by renowned por-
trait photographer Annie Leibovitz (July 18,2023). 

“It is flattering,” says his wife. “But I hope it just means 
he is doing a good job. The most important thing is that he 
continues to focus on his work here. Service is in his blood. 
There’s nothing he’d rather be doing.”

Moore looks forward to her second year in Annapolis 
with her own focus, once again, on Government House,  
a symbol of all she hopes to accomplish.

“I’m excited for year two in this home to be even more 
inclusive than our first. When you come into this house,  
I want it to feel joyous and cheerful.”

As for what local people can do to support her.
“It’s already happening. Continue to invite us in. If you 

see me, say hello. I am your neighbor.”  ■

“I ’M EXCITED FOR YEAR 

TWO IN THIS HOME TO BE 

EVEN MORE INCLUSIVE 

THAN OUR FIRST. WHEN 

YOU COME INTO THIS 

HOUSE, I  WANT IT TO FEEL 

JOYOUS AND CHEERFUL.”
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Artifact hunting is a captivating pursuit that allows in-
dividuals to unearth pieces of history, offering glimps-
es into the lives of those who came before us. Among 
the diverse array of artifacts, three categories stand out 
for both their historical significance and the thrill they provide to collectors:  
fossils, arrowheads, and sea glass.

Fossil hunting is a journey through time, as enthusiasts traverse landscapes 
in search of preserved remnants of ancient life. Fossils are like nature’s time 
capsules, offering a window into the Earth’s rich history. Whether it’s the im-
print of a prehistoric leaf or the skeletal remains of a long-extinct creature, 
each fossil tells a unique story about the evolution of our planet. It’s a journey 
that combines scientific curiosity with a sense of adventure, as each discovery 
adds a piece to the puzzle of our planet’s history.  

Maryland’s geological diversity makes it an ideal destination for fossil hunt-
ers. James Stedman of the Maryland Geological Society expresses how fossil 
discovery can vary from one side of the state to the other. “I have collected in 
[multiple] regions…and the methods of collecting in each are very different. 
Western Maryland fossil hunting can involve searching roadcuts and quarries, 
breaking rocks, etc. In contrast, many of the fossils found in the Atlantic Coastal 
Plain are through exploring bay, river, and creek shorelines.” 

Hunting for fossils, 
arrowheads, and sea 
glass is a great way  
to explore nature, 
learn regional  
history, and make 
unique discoveries

By Tyler Lewin

Ecphora gardenerae 
is Maryland’s  
state fossil shell.

Search  
Party!

Photo by Daniel Baise



whatsupmag.com  March 2024  What’s Up? Annapolis    53

One particularly renowned area for fossil hunting is the 
Calvert Cliffs along the western shore of the Chesapeake Bay. 
These cliffs, composed of sedimentary rocks from the Miocene 
epoch, hold a wealth of marine fossils dating back 10 to 20 million 
years. The Calvert Cliffs attract paleontology enthusiasts eager 
to explore the ancient seabed preserved in the rock layers. Fos-
sil hunters gather daily at Calvert Cliffs, often discovering sharks 
and ray teeth, shells, and even the remains of marine mammals. 
The thrill of finding a fossilized remnant from the Miocene era is 
complemented by the stunning coastal scenery, making the hunt 
both educational and visually rewarding. Home to several ama-
teur fossil hunting groups, the nearby Calvert Marine Museum 
in Solomon, Maryland, is a fantastic place to learn more about 
fossil hunting origins in Maryland and view specimens of Ecphora 
gardenerae, Maryland’s state fossil shell. Several galleries and ex-
hibits feature fossils throughout the ages, a massive, 35-foot mega-
lodon skeleton replica, and an overview of how our state’s climate 
and environment has evolved through millennia.

To make your own fossil discovery in Maryland, consider using 
several essential tools, including a sturdy rock hammer for break-
ing apart sedimentary rock, a chisel for delicate excavation, 
and a soft brush for cleaning and revealing fossil-
ized specimens without causing damage.

Arrowhead hunting is a pursuit deep-
ly rooted in human history, linking 
modern-day enthusiasts with the skills 
and tools of ancient civilizations. These 
small, pointed artifacts served as crucial 
tools and weapons for Native Americans, re-
flecting their resourcefulness and adaptability. 
Today, arrowhead hunting is a way to bridge the 
gap between contemporary life and the ancient past. 
Hunters often search in areas with historical significance, 
such as former Native American settlements or battlegrounds. 
The thrill of uncovering an arrowhead lies not just in the physical 
artifact, but also the story it may impart about the people who 
crafted and used it. Each find is a tangible connection to the daily 
lives, hunting practices, and cultural traditions of those who lived 
centuries ago. 

Pig Point in Anne Arundel County, located at the southern end 
of the Parris N. Glendening Nature Preserve’s walking trails, should 
be on everyone’s must-visit list. From 2009 to 2014, archeologists 
led by Dr. Al Luckenbach excavated prehistoric sites that had been 
noted as potentially significant; what they discovered would be 
deemed as one of the most important pre-contact Native Ameri-
can historical sites in Maryland. Overlooking the Patuxent River, 
Pig Point was home to over five ceremonial pits, bones from which 
date back over 10,000 years. It is believed that the inhabitants of 
the time thought Pig Point had a magical sense of place and, thus, 
they practiced various rituals and ceremonies there. 

Although hikers and visitors to Pig Point 
should not disturb these once-sacred grounds, 
searching the adjacent shorelines and woods is 
permitted. Arrowhead hunting demands a keen 
eye and simple tools. Enthusiasts may use a 
small trowel for poking into soil and a fine-mesh 
sieve to help sift through sediment and uncover 
small artifacts. 

If you’re interested in joining like-minded en-
thusiasts for a group hunt, consider the Natural 
History Society of Maryland, located in Balti-
more. The Society hosts Fossil Club meetings on 
the first Wednesday of every month, Archaeolo-
gy Club meetings every third Wednesday of the 
month, and offers various field trips throughout 
the year to find fossils or artifacts.  

Sea glass gathering offers a unique twist to 
artifact hunting, taking enthusiasts to coastal 
shores in search of weathered and tumbled glass 
fragments or historic shards. The hunt combines 

Arrowheads are exciting 
finds when searching areas 
once inhabited by Native 
Americans, such as Pig 
Point in southern Anne 
Arundel County and many 
shoreline mittens on  
Maryland’s Eastern Shore.
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torical maritime activity of 
the region has contributed di-
verse glass, China, and metal-
lic pieces awaiting discovery. 

Collectors even create 
unique jewelry or decorative 
art from their finds. To this 
end, the Eastern Shore Sea 
Glass and Coastal Arts Festi-
val may be right up your alley. Taking place on 
April 20th and 21st on the grounds of the Ches-
apeake Bay Maritime Museum in St. Michaels, 
this festival will host many crafters who display 
various sea glass works of art, all available for 
purchase. In addition to the vendors, the muse-
um will feature live music, food, drinks, and his-
toric exhibitions. 

With so many options available for mak-
ing your first discovery, whether it’s sea glass, 
arrowheads, or fossils, you may wonder where 
to start. “In my opinion, the richest source of 
fossils in Maryland is the Calvert Cliffs that line 
the western edge of the Chesapeake Bay,” Sted-
man suggests. 

Now…one question remains; What will you 
find next? ■

the allure of the beach with the excitement of 
discovering hidden treasures washed ashore. 
What begins as discarded glass transforms over 
time into smooth, frosted gems, polished by the 
relentless motion of the sea. Each piece of sea 
glass tells a tale of human activity, as it orig-
inates from broken bottles, jars, or other glass 
items lost or discarded in nearby waters or the 
vast ocean. Collectors are drawn to the vibrant colors and smooth 
textures of sea glass. Sea glass hunting along Maryland’s coast ne-
cessitates a slightly different toolkit. Protective footwear, as well 
as light gloves, are helpful when scouring beaches. A mesh bag 
or pouch is useful for collecting sea glass, which allows sand and 
water to filter out. Some hunters also use a sifter or small shovel 
for digging in the sand, as sea glass is often partially buried.

Maryland’s extensive shoreline along the Chesapeake Bay and 
coastline along the Atlantic Ocean provide endless opportunities 
to search for sea glass. Beachcombers can explore 
popular spots like Ocean City or tucked-away 
beaches of the Eastern Shore. The Chesapeake 
Bay’s tidal cycles and the Atlantic’s constant 
wave action contribute to the weathering and 
smoothing of glass fragments, transforming 
them into colorful treasures. Even beaches near 
Annapolis, such as Sandy Point State Park, are 
known for yielding sea glass treasures. The his-

A collection of 
small, fossilized 
sharks and ray 
teeth gathered 
from the beach-
front at Calvert 
Cliffs State Park.

As the Calvert 
Cliffs in southern 
Calvert County, 
Maryland, weather 
and erode, fossil-
ized remains of 
many prehistoric 
species may be-
come exposed. 

Collecting sea 
glass is especially 
popular along 
Maryland’s many 
accessible Chesa-
peake shorelines 
and Atlantic 
beaches.  
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t was the 1980s and, for An-
napolis, the best of times. 
The city was on a roll en-
tering its second Golden 
Age since the 1760s, when 
it was the cultural center 
of the colonies. Annapolis’ 
treasured icon, The Mary-
land Inn—that had stood 
at the top of Main Street 
since it was built as a 
home and house of enter-
tainment by civic leader 
Thomas Hyde in 1772—
had been fully-restored 
to its previous glory. “The 
Inn,” as it was colloquially 
known, boasted an excit-
ing jazz club in its down-
stairs King of France Tav-
ern, which was visited by 

the nation’s great jazz artists including 
Dave Brubeck, Earl “Fatha” Hines, Mon-
ty Alexander, Teddy Wilson, Ethel Ennis, 
Charlie Byrd, The Hard Travelers, and 
more. Meanwhile, popovers and caviar 
were favorite staples in The Inn’s ele-
gant first-class restaurant. Legislators 
and town leaders often chimed “meet 
me at The Inn” to gather in its intimate 
but busy bar. In the 1970s and ’80s, The 
Inn came to symbolize a new vitality 
that spurred economic benefits for the 
whole city; a city that came alive with 
music venues and festivals, and general-
ly good times up and down Main Street 
and toward Eastport too. 

How did this happen? Anne St. Clair 
Wright and Mayor Roger “Pip” Moyer 
had sparked hometown pride and led 
the city’s residents, in 1965, to vote for 
Annapolis to be designated a Nation-
al Historic Landmark District. But the 
boom times were the work of a man, a 
visionary businessman who had a pas-
sion for preservation and of jazz, who 

“made his work into art” with an elegant 
style. He would transform the city cen-
ter with five restored historic inns and 
newly built condominiums in blue col-
lar Eastport. Fifty years ago, farmer-ath-
lete-entrepreneur-developer Paul Pear-
son bought, built, restored, and changed 

the face of the city. Yet, in this historic 
city that has a reputation for eating its 
own, Paul Pearson, who helped usher a 
city-wide renaissance, is a name no lon-
ger recognized. 

When Paul died in 2001 after suffer-
ing six years of debilitating strokes that 
left him unable to talk or walk, the music 
died with him. Despite the efforts of Ela-
na Byrd to rekindle the jazz club at The 
Inn, the owners said no thanks. Today, 
gone are the once-renown popovers and 
first-class restaurant. Gone is the high-
class jazz club and King of France Tavern 
that energized this capital city. The mu-
sic of life—the excitement and the magic 
generated by the visionary work of Paul 
Pearson at The Inn, so important to the 
city’s economic vitality—is quiet. 

So, who exactly was Paul Pearson? 
Paul was born in 1925 in Bryn Mawr, 

Pennsylvania, to a Quaker family that 
had a history of transforming genera-
tions around them. He is named for his 
grandfather, a teacher of oral English 
at Swarthmore College and a founder 
of Chautauqua, the educational, social, 
and entertainment movement of the 
1800s. His uncle was syndicated colum-
nist Drew Pearson, who wrote the pop-
ular Washington Merry Go-Round. His 
father, an English professor at Haver-
ford College, also joined the writing of 
Washington Merry Go-Round. 

Energetic from an early age, Paul de-
veloped an interest in soccer that land-
ed him on the Exeter High School and 
Harvard University teams. In his 40s he 
would transfer his athletic interests to 
polo—an intense, competitive, elegant, 
and graceful athletic sport; qualities 
that fit his personality. He was also an 
accomplished sailor learning the sport in 
Kittery, Maine, where, at age 16, with his 
brother Tom, he built Lightning class sail-
boat. With an interest in agriculture, he 
graduated from Harvard with a Degree 
in the Economics of Agriculture. Paul 
managed his Uncle Drew’s Montgomery 
County Farm until securing 256 acres of 
his own. Always an innovator, he won 
conservation awards for using contour 
and no-till planting methods. He was as 
comfortable on a tractor as he would be 
managing The Maryland Inn. 

In his early adult life, Paul served 
in the Navy aboard the battleship USS 
Washington. After WWII, he loafed a bit 
in Paris with his father, who took a job as 
bureau chief for NBC. Here, he met and 
married his wife, Nicole Hargrove, a beau-
tiful and graceful dancer. Moving back to 
the states, they settled in New York City, 
where Paul became a producer for the 

“Tex and Jinx” radio show—the “Today 
Show” of its day. And Nicole danced with 
Agnes de Mille, the choreographer for 
“Gentlemen Prefer Blondes.” 

(Left) Paul and Nicole Pearson at the Tex and Jinx radio show farewell party for Paul in New 
York City, 1958. The couple would move to Maryland to pursue Paul’s dream of farming. 
(Right) Pearson’s wife Nicole dances with daughter Celia in a photo by Elwood Baker for the 
article, “From Asphalt Jungle to Maryland Farm,” that appeared in the January 26, 1958, 
issue of Sunday Star Magazine.
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The glitz and glitter of NYC 
was fun and appealing, but 
Paul missed the stability of the 
land he loved. When his Uncle 
Drew offered him an oppor-
tunity to manage his farm he 
jumped at the chance and credits his wife 
with agreeing to move to Maryland, near 
Washington, D.C. and an, altogether, very 
different lifestyle. Here, they raised three 
daughters—Karen, Celia, and Andrea—
all artistically inclined. Annapolitan in-
terior designer, Karen Fazekas, the eldest 
daughter, recalls her father as kind, gentle, 
loving, and always finding fun things and 
new challenges to do on the farm. “He 
had a string of polo ponies and a kennel 
where he trained hunting dogs,” Fazekas 
says. “Amplified by his sense of humor 
and charm, we always had interesting 
things going on at the farm.” Daughter Ce-
lia noted at his memorial service that, af-
ter his strokes, he showed great grace un-
der the personal tragedy—the man with 
the magical voice couldn’t talk and the 
soccer player couldn’t walk—that marked 
the end of his life. And that he was a man 
of spirit and passion for life, and elegance 
in style that never failed him. This is the 

mark of the man that trans-
formed Annapolis. 

Calling time-out from 
farming, Paul came to An-
napolis in 1968 to go sail-
ing with a friend. He saw 

a beautiful city, a bit down on its heels, 
that challenged his imagination. With 
his passion to create something new, as 
was the pattern of his life, his own life-
style was about to change too— from 
farmer to developer, and a restorer of 
great buildings from the city’s early Colo-
nial days of glory. “I look at an old build-
ing and I see a challenge,” Paul once said 
when interviewed. 

In Annapolis, one of America’s oldest 
cities, there were many old buildings to 
choose from. Even today, 120 eighteenth 
century buildings exist in this capital city. 
Paul would choose five: The Maryland 
Inn, Reynolds Tavern, and deteriorating 
homes that would be converted to inns—
the Calvert House, the Statehouse Inn, 
and the Robert Johnson House. 

Waterfront property sitting forlorn also 
inspired his imagination to what could 
be. His first investment in the city was a 
$110,000 purchase of an old boatyard on 

Spa Creek from Harry and Mary Lewis, 
grandparents of former Mayor Pip Moyer. 
With his partner contractor Richard Dono-
hoe, he built the city’s first condominiums, 
named Tecumseh. Shearwater and The 
Point would follow, changing the blue-col-
lar Eastport into an upscale community.

At about the same time, Donohoe 
and Pearson bought the Maryland Inn 
for $15,000 down on a $400,000 mort-
gage and proceeded to turn it “into a 
stylish doyenne of a chain of five historic 
inns” wrote journalist Joel McCord in the 
Baltimore Sun newspaper in 1989. 

Renovations were costly at The Mary-
land Inn. Layers of cement and plaster 
board were stripped away from an em-
ployee locker room and beauty salon, 
revealing the original timbers and brick 
floors of Thomas Hyde’s first house of 
entertainment in the state. This space 
became the King of France Tavern and 
jazz club that would bring the city fame 
for more than 25 years. 

Faced with the challenge to attract 
people to this new music venue, Paul dis-
covered guitarist Charlie Byrd (already 
famous but unknown to Paul) at a City 
Dock festival. Doing the unthinkable, 
he somehow convinced Byrd to join the 
new, yet-to-open, jazz club. Paul’s maître 
de for the Treaty of Paris once said that 
Paul had a way with words that con-
vinced you that anything you dreamed of 
could happen. In May 1972, Byrd opened 

the King of France Tav-
ern to standing room 
only crowds for three 
weeks. The club was 
his home until he, him-
self, died in 1999.

Pearson’s story was 
celebrated in the May 
14, 1989, edition Sun 
Magazine. Cover photo 
by David Harp and  
article by Joel McCord.

Album cover of  
a Charlie Byrd  
recording made  
at Pearson’s King 
of France Tavern  
n Annapolis.



60    What’s Up? Annapolis  March 2024  whatsupmag.com

The King of France Tav-
ern jazz club transformed 
The Inn into a popular night-
spot and city economic gen-
erator. Businessman Buddy 
Levy credited the King of 
France with bringing a new 
vitality to the whole business district. 
Paul’s out-of-the-box thinking proposed 
a weekend with Count Basie in coopera-
tion with Maryland Hall, and a gala dance 
party at the Calvert House. To see Dave 
Brubeck perform at the King of France 
Tavern cost fans $60 per ticket.

It wasn’t long before Paul met and 
joined Anne St. Clair Wright, then-pres-
ident of Historic Annapolis, who had 
been transforming the City of Annapolis 
into the National Historic District. Ac-
cording to Wright, Paul showed people 
what could be done with these old build-
ings and the impact they could have 
on the whole economic fabric of the 
city. They joined hands on restoring the 
Calvert House on State Circle. The house 
had served the Calverts, founders of the 
Colony of Maryland, and many other en-
tities since the 1700s. But it was a mess. 

Paul was a perfectionist who cared 
about authenticity so much so that he la-
beled every brick removed to guarantee 
it would be replaced in its original place. 
As restoration advanced, a hypocaust—an 
early heating system dating back to Ro-
man times but rarely used in the 1700s— 
was discovered. Paul insisted it be saved. 

Today, visitors can see it 
under a glass floor near the 
inn’s lobby. 

Of course, the intense 
interest in perfect resto-
ration meant cost overruns 
and increased debt. Paul’s 

final venture was Reynolds Tavern on 
Church Circle, a building he didn’t own, 
but would cost him and end his life as 
an entrepreneur, developer, and preser-
vationist. The building dated to 1737 and 
had many stories to tell, as discovered by 
archeologists on site. Paul, ever curious, 
couldn’t let them go. As they continuous-
ly uncovered features in the basement 
and backyard, Paul was busily helping his 
daughter Karen find authentic period fur-
nishings for the Reynolds restaurant-to-be.

The country was going through its 
own tough economic times. Interest 
rates were soaring. With Paul facing $2.5 
million in debt, his new financial part-
ners—less interested in preservation and 
archeology finds—proceeded to take 
over all five of the historic inns proper-
ties. The music and magic that brought 
new economic vitality to the city began 
to fade as Paul’s fortune, vision, and ea-
gerness to take on new challenges died.

Annapolitan Anna Greenberg says, 
“Paul was a gift to Annapolis.” 49 West 
Coffeehouse, Winebar & Gallery owner 
Brian Callahan, who lived in an apart-
ment next to Paul on East Street, agrees. 

“He was, indeed, a gift not only to the city 

but to those around him.” Brian claims 
Paul as his mentor, who encouraged him 
when his own dreams stalled at times. 

“Paul opened doors for opportunity; he 
was just incredible with people,” Callah-
an says. “Classy in his approach to every-
thing. He sought out the best people and 
boosted them on their way.” 

Paul shared ideas he had for the fu-
ture with Brian. He visualized recreation 
and a new inn along Weems Creek at the 
city’s entrance—that idea angered envi-
ronmentalists but is still under consider-
ation, as the ailing forest that Paul hoped 
to improve needs help. Paul wanted to 
redevelop the old Trumpy Yacht Yard 
into a sophisticated high-class restaurant. 
He thought the downtown alleys offered 
exciting walking networks. He proposed 
a shallow pond at City Dock that would 
engage kids with miniature boats in the 
summer and freeze for ice skating in the 
winter. These ideas never happened but 
were the mark of a creative and visionary 
risk-taker that liked a little excitement in 
his life, shared ideas, and embraced oth-
ers to help them on their journeys. 

Paul shared his thoughts for a day 
and words to live by with people in his 
life. One of his post-it notes to his friend, 
Mary, was a quote by General MacArthur, 

“There is no security on this earth. There 
is only opportunity.” His favorite quote, 
she claims, and one that guided his life, 
was by the poet, playwright, statesman, 
and one of the most important literary 
figures of the modern age, Johanne Wolf-
gang von Goethe: “Whatever you dream, 
you can do. Begin it, because boldness 
has genius, power, and magic in it.” 

At Paul Pearson’s life celebration in 
October 2001, Grandson Chris Fazekas 
spoke. “My Grandpapa was a big, hand-
some soccer player who possessed that 
rare quality of being in love with every-
thing in the world. Everything around 
him he loved with such intensity. He 
possessed such a passion for life, such a 
passion for people.” Such is the man that 
transformed the capital City of Annapo-
lis for one brief shining period. ■

Paul Pearson, Mayor Roger 
“Pip” Moyer, and Historic 
Annapolis Founder St. Clair 
Wright assess the King of 
France Tavern before  
its restoration. Photo  
attributed to M.E. Warren.



whatsupmag.com  March 2024  What’s Up? Annapolis    61

Contact: Ashley Lyons at alyons@whatsupmag.com

R E S E R V E  Y O U R  S PA C E  T O D AY  
I N  O U R  S U M M E R  2 0 2 4  I S S U E !
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Spring Into Action
Winter reflection gives way to Spring action. Having spent much time indoors 
during the cold season, we’re ready to unleash our homes’ potential and all the 
projects that we’ve been considering. And now is the time to source home services 
and schedule contractors. This Home Resource Guide offers a comprehensive list 
of the region’s most dependable, knowledgeable, and reputable professionals and 
realtors. The services listed are provided by advertisers appearing in recent What’s 
Up? Media publications. They are dedicated to serving our readership. Please con-
sider their expertise for your home projects or to make a move altogether!

H O M E  
R E S O U R C E  

G U I D E  
2 0 2 4
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Architecture | Design
Adrian Development; 121 East Bay View 
Drive, Annapolis, MD 21403; 301-852-7748; 
adr-dev.com

HD Squared Architects; P.O. Box 33, 
Edgewater, MD 21037; 443-898-9480; 
hd2architects.com

Purple Cherry Architects; 1 Melvin Avenue, 
Annapolis, MD 21401; 410-990-1700; 
purplecherry.com

Art/Décor | Framing
Annapolis Arts Alliance/Gallery 57 West; 57 
West Street, Annapolis, MD 21401; 443-333-
8906; annapolis-arts-alliance.com

Annapolis Marine Art Gallery; 110 Dock 
Street, Annapolis, MD 21401; 410-263-4100; 
annapolismarineart.com

Nancy Hammond Editions; 416 6th Street, 
Annapolis, MD 21403; 410-295-6612; 
nancyhammondeditions.com

Trippe Gallery; 23 N. Harrison Street, Easton, 
MD 21601; 410-310-8727; thetrippegallery.com

Troika Gallery; 9 S. Harrison Street, Easton, 
MD 21601; 410-770-9190; troikagallery.com

Whimsey Cove Framing & Fine Art 
Printing; 209 Chinquapin Round Road, Ste. 
101, Annapolis, MD 21401; 410-956-7278; 
marylandframing.com

Closet | Organization
One Day Doors & Closets of Baltimore; 980 
Mercantile Drive, Ste. K, Hanover, MD 21076; 
240-693-3700; onedaybaltimore.com

Composting Services

Shore Soils; Stevensville, MD 21666; 410-829-
5354; shoresoils.com

Electrician
Carrion Electric; Easton, MD 21601; 443-786-
0446; carrionelectric.com

Exterior Lighting | Irrigation
Atlantic Lighting & Irrigation Company; 1392 
Defense Highway, Gambrills, MD 21054; 410-
721-4070; atlantic-irrigation.com

Fence | Deck Installation

Fence & Deck Connection; Locations in 
Annapolis and Millersville; 410-757-5511; 
fenceanddeckconnection.com

Long Fence; Locations in Maryland, Virginia, 
and Pennsylvania; 1-800-917-5664; longfence.
com

Flooring
National Carpet & Flooring; 2431 Crofton 
Lane, Crofton, MD 21114; 410-721-4747; 
nationalcarpetcrofton.com

Furniture
Gabriella White Furniture; gabriellawhite.com

Hardware Store
Zeskind’s Hardware and Millwork; 500 
Ritchie Highway, Ste. B, Severna Park, MD 
21146; 443-775-5446; zeskinds.com

Home Appraisal | Finance | Titling
Atlantic Prime Mortgage; 77 West Street, 
Ste. 310, Annapolis, MD 21401; 800-204-1283; 
atlanticprimemortgage.com

Chris Edge | First Home Mortgage; 900 
Bestgate Road, Ste. 310, Annapolis, MD 21401; 
410-571-2048 x2128; firsthome.com/loan-
officers/chris-edge

Eastern Shore Title Company; 114 N. West 
Street, Ste. B, Easton, MD 21601; 410-820-
4426; easternshoretitle.com

Liff, Walsh & Simmons | Eagle Title; Offices 
in Annapolis, Severna Park, and Towson; 410-
266-3600; eagletitlellc.com

Shore United Bank; Locations throughout 
Maryland, Delaware, and Virginia; 877-758-
1600; shoreunitedbank.com

Watershed Title (A Cooch, Bowers & Schuller 
and Progressive Title Corporation); 1460 
Ritchie Highway, Arnold, MD 21012; 410-974-
0670; progtitle.com

Home Construction | Materials
Arrowhead Services Inc.; 697 Saint George 
Barber Road, Davidsonville, MD 21035; 301-
775-1605; arrowheadservicesinc.net

Friel Lumber Company; 100 Friel Place, 
Queenstown, MD 21658; 410-827-8811; 
friellumber.com

Gary Smith Builders; 410-827-7901; 
garysmithbuilders.com

Lundberg Builders, Inc.; 314 Main Street, 
Stevensville, MD 21666; 410-643-3334; 
lundbergbuilders.com

Mueller Homes; 202 Legion Avenue, Ste. 
4, Annapolis, MD 21401; 410-549-4444; 
muellerhomes.com

Nielsen Development Group; 2976 Solomons 
Island Road, Edgewater, MD 21037; 833-634-
6683; ndg.solutions

Paquin Design/Build; 500-A Saddler 
Road, Grasonville, MD 21638; 410-643-7811; 
paquindesignbuild.com

Home Efficiency
Chesapeake Crawl Space Solutions; 6408 
Landing Neck Road, Easton, MD 21601; 844-
992-7295; mycrawlspacesolutions.com

Total Home Performance; 8625 Brooks 
Drive, Easton, MD 21601; 410-469-1310; 
totalhomeperformance.com

Home Generators
Generator Supercenter; 12 Lincoln Court, 
Annapolis, MD 21401; 410-697-5530; 
generatorsupercenterofannapolis.com

Home Security
Petitbon Alarm Company; 2151 Priest Bridge 
Drive, Ste. 41, Crofton, MD 21114; 301-858-
0820; petitbon.com

Interior Design | Furnishings

Dwelling & Design; 13 Goldsborough 
Street, Easton, MD 21601; 410-822-2211; 
dwellinganddesign.com

Ellyn B. Designs; 301-579-3383; 
ellynbdesigns.decoratingden.com

Higgins & Spencer; 902 S. Talbot Street, 
St. Michaels, MD 21663; 410-745-5192; 
higginsandspencer.com

Melissa McLay Interiors; 202 Legion Avenue, 
Ste. 5, Annapolis, MD 21401; 410-262-6205; 
melissamclayinteriors.com

Taylor Hart Design; Annapolis, MD 21401; 410-
507-1602; taylorhartdesign.com

The Hickory Stick; 21326 E. Sharp Street, 
Rock Hall, MD 21661; 410-639-7980; 
thehickorystick.com

H O M E  R E S O U R C E  G U I D E
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Kitchen | Bath | Stone | Tile
314 Design Studio/Lundberg Builders, Inc.; 
314 Main Street, Stevensville, MD 21666; 410-
643-4040; 314designstudio.com

84 Lumber/Kitchen & Bath Design Studio; 
1690 Baltimore Annapolis Boulevard, Arnold, 
MD 21012; 410-757-4684; 84lumber.com

Absolute Design Studio; 740 Generals 
Highway, Millersville, MD 21108; 410-697-
3396; absolutedesignstudio.net

Cabinet Discounters; 910-A Bestgate 
Road, Annapolis, MD 21401; 410-266-9195; 
cabinetdiscounters.com

Compass Stone & Tile Studio; 302 Harry S 
Truman Parkway, Annapolis, MD 21401; 410-
224-0700; cst-studio.com

Design Solutions Inc.; 420 Chinquapin Round 
Road, Ste. 1-C, Annapolis, MD 21401; 410-757-
6100; dsikitchens.com

Friel Kitchen & Bath Design; Locations in 
Chester and Easton; 410-827-8811; friellumber.
com

Kenwood Kitchens; Showrooms in Annapolis, 
Columbia, and more; 800-211-8394; 
kenwoodkitchens.com

Stuart Kitchens; 2335-B Forest Drive, 
Annapolis, MD 21401; 410-761-5700; 
stuartkitchens.com

Landscaping | Hardscaping
BJ & Son Property Management; Trappe, MD 
21673; 410-463-1671; bjandson.com

Ciminelli’s Landscape Services; 18301 Central 
Avenue, Bowie, MD 20716; 410-741-9683; 
ciminellislandscape.com

Cypress Glenn Outdoor; 16701 Melford 
Boulevard, Ste. 400, Bowie, MD 20715; 443-
707-2846; cypressglenoutdoor.com

Himmel’s Landscape & Garden Center; 4374 
Mountain Road, Pasadena, MD 21122; 410-
255-7730; himmelsgardencenter.com

Homestead Gardens; Locations in 
Davidsonville, Severna Park, and Smyrna; 
410-798-5000 (Davidsonville Main); 
homesteadgardens.com

On the Green, Inc.; 777 Annapolis Road, 
Gambrills, MD 21054; 410-695-0444; 
onthegreeninc.com

Patuxent Nursery; 2410 North Crain 
Highway, Bowie, MD 20716; 301-218-4769; 
patuxentnursery.com
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Marble | Surface Restoration
MARBLELIFE; 888-459-4920; marblelife.com

Masonry
Moore Stone LLC; 301-202-2442; moore-
stone.com

Painting | Surface Services
Annapolis Painting Services; 2561 Housley 
Road, Annapolis, MD 21401; 410-974-6768; 
annapolispainting.com

Godwin’s Painting Services; 443-867-0461; 
godwinspaintingservices.com

Maryland Paint & Decorating; 209 
Chinquapin Round Road, Annapolis, MD 
21401; 410-280-2225; mdpaint.com

Regal Paint Centers; Locations in Annapolis, 
Crofton, and throughout Maryland; 410-266-
5072 (Annapolis); regalpaintcenters.com

Pest Control
Mosquito Squad of the Eastern Shore; 
Stevensville, MD 21666; 443-625-5631; 
mosquitosquad.com/eastern-shore

Plumbing | HVAC Services
Mahon Plumbing; 6824 Fort Smallwood 
Road, Baltimore, MD 21226; 410-766-8566; 
Plumbing | HVAC Services

Palmer’s Plumbing, LLC; 29000 Information 
Lane, Easton, MD 21601; 410-827-4546; 
palmersplumbing.com

W.L. Staton; 410-405-7129; wlstaton.com

Werrlein Services; 522 Defense Highway, 
Annapolis, MD 21401; 443-258-9740; 
werrleinservices.com

Pool & Spa Design | Service
Aqua Pools; 8801 Mistletoe Drive, Easton, MD 
21601; 410-822-7000; aqua74.com

Coastal Pools; 6608 Ocean Gateway, 
Queenstown, MD 21658; 410-827-0888; 
coastalpoolbuilders.net

Powerwashing
Allied Power Washers; Serving Anne 
Arundel County and beyond; 443-875-3340; 
alliedpowerwashers.com

H O M E  R E S O U R C E  G U I D E
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Real Estate
Academy Realty; 801 Compass Way, Ste. 
3, Annapolis, MD 21401; 410-263-9105; 
academyrealty.com

Ani Gonzalez-Brunet | Coldwell Banker 
Church Circle; 3 Church Circle, Annapolis, MD 
21401; 410-263-8686; coldwellbankerhomes.
com

Betsie Russell | Coldwell Banker; 3 Church 
Circle, Annapolis, MD 21401; 443-818-8641; 
cbhomes.com

Biana Arentz | Coldwell Banker; 3 Church 
Circle, Annapolis, MD 21401; 410-490-0332; 
bianaarentz.com

Brad Kappel | TTR Sotheby’s International 
Realty; 209 Main Street, Annapolis, MD 21401; 
410-280-5600; bradkappel.com

Christy Bishop | Berkshire Hathaway 
HomeServices PenFed Realty; 565 Benfield 
Road, Ste. 100, Severna Park, MD 21146; 443-
994-3405; christybishop.penfedrealty.com

Coldwell Banker Annapolis Church Circle; 3 
Church Circle, Annapolis, MD 21401; 410-263-
8686; coldwellbankerhomes.com

Compass; Offices throughout region; 410-429-
7425 (Annapolis); 410-220-5745 (Ellicott City); 
compass.com

Cornelia Heckenbach | Long & Foster Real 
Estate; 109 S. Talbot Street, St. Michaels, MD 
21663; 410-310-1229; stmichaelsmdwaterfront.
com

Courtney Chipouras | Benson and 
Mangold Real Estate; 700 Abruzzi Drive, 
Ste. B, Chester, MD 21619; 410-200-1224; 
courtneychipouras.bensonandmangold.com

David Orso | Berkshire Hathaway 
HomeServices PenFed Realty; 8 Evergreen 
Road, Severna Park, MD 21146; 443-372-7171; 
davidorso.com

DD McCracken Home Team | Coldwell 
Banker; 170 Jennifer Road, Ste. 102, 
Annapolis, MD 21401; 410-849-9181; 
ddmccrackenhometeam.com

Diane & Crew of Taylor Properties; 175 
Admiral Cochrane Drive, Ste. 112, Annapolis, 
MD 21401; 410-279-3868 or 800-913-4326; 
dianeandcrew.com

Erica Baker | TTR Sotheby’s International 
Realty; 209 Main Street, Annapolis, MD 21401; 
410-919-7019; ericabaker.ttrsir.com

Jennifer Chaney | Chaney Homes; 206 Old 
Love Point Road, Stevensville, MD 21666; 443-
249-7653; chaneyhomes.com
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Jennifer Schaub | Long & Foster Real Estate; 
320 Sixth Street, Annapolis, MD 21403; 720-
244-5945; jenschaubgetsyoumoving.com

Jennifer Siska | Long & Foster Real Estate; 
145 Main Street, Annapolis, MD 21401; 410-
507-0995; longandfoster.com/JenniferSiska

Joanna Dalton | Coldwell Banker; 3 Church 
Circle, Annapolis, MD 21401; 410-980-8443; 
coldwellbankerhomes.com

Kathy Buller | Long & Foster Real Estate; 541-
B Baltimore Annapolis Boulevard, Severna 
Park, MD 21146; 410-353-3073; longandfoster.
com/KathyBuller

Kelly Sim Joyce | Coldwell Banker; 3 Church 
Circle, Annapolis, MD 21401; 410-570-7115; 
coldwellbankerhomes.com

Laura Carney | TTR Sotheby’s International 
Realty; 17 Goldsborough Street, Easton, MD 
21601; 410-310-3307; lauracarney.com

Liz Osborn | Coldwell Banker; 3 Church 
Circle, Annapolis, MD 21401; 443-699-2689; 
coldwellbankerhomes.com

H O M E  R E S O U R C E  G U I D E
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Long & Foster Annapolis Fine Homes; 145 
Main Street, Annapolis, MD 21401; 410-263-
3400; longandfoster.com/annapolis-md-fine-
homes-realty

Long & Foster Bowie Tri-County Crofton 
(Dominic Catalupo, Office Leadership); 2191 
Defense Highway, Crofton, MD 21114; 410-721-
1500; longandfoster.com/crofton-md-realty

Lori Gough | Long & Foster Real Estate; 711 
Bestgate Road, Annapolis, MD 21401; 410-
320-0851; lorigough.com

Mary Beth Paganelli | Long & Foster Real 
Estate; 145 Main Street, Annapolis, MD 21401; 
410-980-5812; paganelliproperties.com

Michele Cordle | Long & Foster Real Estate; 
145 Main Street, Annapolis, MD 21401; 410-
263-3400; longandfoster.com/MicheleCordle

Northrop Realty, A Long & Foster Company; 
900 Bestgate Road, Ste. 100, Annapolis, MD 
21401; 410-295-6579; northropteam.com

Reid Buckley’s Mr. Waterfront Team of 
Long & Foster Real Estate; 320 Sixth 
Street, Annapolis, MD 21403; 410-266-6880; 
waterfronthomes.org
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Rhonda Dunmyer | Benson and Mangold 
Real Estate; 101 S. Commerce Street, 
Centreville, MD 21617; 410-703-0246; 
rhondadunmyer.bensonandmangold.com

Scott Schuetter & Crew | Berkshire 
Hathaway HomeServices PenFed Realty; 
1997 Annapolis Exchange Parkway, Ste. 
101, Annapolis, MD 21401; 410-266-0600; 
scottschuetter.com

Stahley Thompson Homes | TTR Sotheby’s 
International Realty; 209 Main Street, 
Annapolis, MD 21401; 410-941-7009; 
stahleythompsonhomes.com

The Christina Janosik Palmer Group | Kelly 
Williams Realty, Inc.; 231 Najoles Road, Ste. 
100, Millersville, MD 21108; 410-729-7700; 
cjpgroup.kw.com

The Jess Young Real Estate Team | RE/
MAX Executive; 8432 Veterans Highway, 
Millersville, MD 21108; 443-274-1938; 
jessyoungrealestate.com

The Shane Hall Group | Compass Real 
Estate; 1 Park Place, Ste. 12, Annapolis, MD 
21401; 410-991-1382; shanehallre.com

The Tower Team | TTR Sotheby’s 
International Realty; 209 Main Street, 
Annapolis, MD 21401; 410-693-8890; 
thetowerteam.com

The Williams Home Team of Taylor 
Properties; 175 Admiral Cochrane Drive, 
Annapolis, MD 21401; 410-487-5919; 
thewilliamshometeam.com

Travis Gray | Engel & Volkers; 138 West 
Street, Annapolis, MD 21401; 301-641-0809; 
travisgray.evrealestate.com

Tricia Wilson | Chaney Homes; 206 Old Love 
Point Road, Stevensville, MD 21666; 443-249-
7653; chaneyhomes.com

Vaneska Adams | eXp Realty; 410-989-5220; 
vaneskaadams.exprealty.com

Residential Communities
Lakeside at Trappe | Brookfield Residential 
Properties; 1003 Champlain Court, Trappe, 
MD 21673; 410-936-5658; lakesideattrappe.
com

Retirement | Plus-55 Communities
Acts Retirement-Life Communities; Locations 
in Chestertown and Easton; 267-656-6275; 
actsretirement.org

Baywoods of Annapolis; 7101 Bay Front 
Drive, Annapolis, MD 21403; 410-268-9222; 
baywoodsofannapolis.com

H O M E  R E S O U R C E  G U I D E
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Element at Mill Creek by Christopher 
Companies; 74 Old Mill Bottom Road, 
Annapolis, MD 21409; 703-402-0300; 
elementatmillcreek.com

Erickson Senior Living | Charlestown, 
Oak Crest & Riderwood; , Communities in 
Catonsville, Parkville, and Silver Spring; 1-800-
917-8189; ericksonseniorliving.com

Londonderry on the Tred Avon; 700 Port 
Street, Ste. 148, Easton, MD 21601; 410-820-
8732; londonderrytredavon.com

The Sheridan at Severna Park; 134 Ritchie 
Highway, Pasadena, MD 21122; 410-793-1940; 
seniorlifestyle.com

Tribute at Melford | Cogir Senior Living; 
17300 Melford Boulevard, Bowie, MD 20715; 
301-603-3487; cogirusa.com/communities/
tribute-at-melford

Roofing | Siding
Bowie Siding & Roofing; 13109 14th 
Street, Bowie, MD 20715; 301-262-7855; 
bowiesidingroofingandwindows.net

Chris Jordan Exteriors; 602 Dutchmans 
Lane, Easton, MD 21601; 410-829-2764; 
chrisjordanext.com

Fichtner Services; 1872 Betson Avenue, 
Odenton, MD 21113; 410-519-1900; 
fichtnerservices.com

S&K Roofing Siding Windows; 539 Enterprise 
Street, Eldersburg, MD 21784; 1-888-470-2919; 
skroofing.com

Sawmill
Wood Ingenuity; Queen Anne, MD 21657; 
410-310-6670; woodingenuity.com

Senior Moving Service
Chesapeake Transitions LLC; 410-897-0050; 
chesapeaketransitions.com

Water Treatment
Hague Quality Water of Maryland; 814 East 
College Parkway, Annapolis, MD 21409; 410-
757-2992; haguewaterofmd.com
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The National Association  
of Home Builders’ New  
American Home for 2024

Photography by  
Levy Ellyson/501 Studios,  
courtesy of Pro Builder Media

By  
Lisa J. Gotto
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hink about it. If you were tasked with building the optimal, 

totally state-of the-art home with every conceivable design 

advantage, stellar, best-in-class materials, an exceptional team 

of industry professionals working from foundation to roof, 

and a directive to dream big, what might that home look like?

While this is surely a fun, escapist exercise for us, this task 

represents a solid, nuts and bolts endeavor for the National As-

sociation of Home Builders which has been rising to the chal-

lenge to build all the above and more into what they refer to 

as the New American Home every year for the last 40 years. The 

end result of this visionary project, which is unveiled annual-

ly at the NAHB International Builders’ Show in Las Vegas, is 

a compilation based on the execution of two primary project 

goals: maximizing housing performance and energy efficiency. 

Takeaways from last month’s annual unveiling are not 

only beautiful to look at, but they also represent practices 

and innovations that you may soon be seeing in that re-build 

down the street from you, or perhaps even in your very own 

American home. So, let’s break it down and take a better look!

The Design-Build  
Custom Process
The NAHB awarded the design keys to a proven leader 

and forward thinker in the custom design/build cate-

gory, Sun West Custom Homes. The home is located 

in Nevada and its prevailing objective was to bring the 

aspect of resort living to everyday living. A keen con-

sideration of the natural environment surrounding the 

home was the key inspiration for its interior design. 

One clear indication of that is the prominent interior 

feature walls that utilize a unique stone application 

that matches the custom stone found on the home’s 

exterior, creating that all-important connection from 

indoors to outdoors.

The home is one-story, with 7,722 feet of living 

space that includes five bedrooms, five and one-half 

bathrooms, a state-of-the-art outdoor kitchen, a pool 

courtyard, and a menu of energy-efficient features.

The architectural vibe of the home is definitely 

ultra-modern with its striking, angled slabs of multi-
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Four walls are just that unless, and until, you see each 
as an opportunity to be cozier, safer, and just plain 
happier within them. That is what home performance 
is all about, and as they say, “When you know better, 
you do better.” Year over year, the New American 
Home project is a testament to everything the building 
industry has learned when it comes to impact, 
efficiency, and aesthetics. Every nook and cranny of 
this 7,722 square-foot build was scrutinized with those 
aspects in mind. As a result, this home offers a plethora 
of wow factors in the area of performance. 

How This Home 
Performs

■ To meet and/or 
exceed current energy 
efficiency standards, 
low-e coating windows 
with argon gas fill were 
installed throughout, 
which will help limit 
solar gain and optimize 
air tightness. 

■ A unique water-
proofing system and 
floor-heating products 
were installed to help 
balance the home’s 
humidity levels, control 
mold growth, and off-
set the costs associated 
with HVAC use. 

■ The home’s attic is 
unvented, air-sealed, 
and lined with poly-
urethane spray-foam 
insulation.

■ The exterior walls are 
sheathed with insulation 
board, sprayed with 
open-cell polyurethane 
spray-foam insulation, 
and R-values are maxi-
mized with the addition 
of reflective wall and 
ceiling insulation. 

■ The home’s solar  
array of 84, 400-watt 
solar panels are en-
hanced with double-in-
sulted microinverters.

■ To improve energy 
efficiency and provide 
a more economical re-
newable energy option, 
the entire home was 
sealed with an atom-
ized sealing process 
designed to plug up 
even the smallest of 
holes that cause drafts 
and inefficiencies. 

■ All household utility 
systems including 
HVAC, water heaters, 
and electrical fixtures 
are optimized to exceed 
certification specifica-
tions for Emerald level 
of the National Green 
Building Standard. 

■ A whole-building 
ventilation system ap-
proach was configured 
to allow optimal fresh 
air flow into the home.

Here are the highlights: 

tiered roof sections, its façade of warm stone, and generous 

amounts of glass to take advantage of its perched location 

looking out and beyond the famous Las Vegas strip. 

The glass starts at the front door with the innovative 

choice of an a-typically wide, weighty glass panel door 

from Western Window Systems that pivots with the 

ability to swing in or out. The eye is immediately drawn 

straight ahead and toward a dramatic great room. A series 

of fixed-system floor-to-ceiling windows take the place of 

traditional walls enabling the already spacious entry to in-

spire the intentional feel of being at a resort.

The great room acts as the core of this one-story res-

idence with all the other areas of the home spinning off 

around it. Along the way to the great room, you can’t help 

but notice the eye-catching, lighted, clear column of wine 

bottles. This glass-enclosed Helix wine rack serves as both 

chiller and visual thriller in a space that is so inviting and 

well-suited for entertaining.
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The wine wall is an extension of the formal dining room 

where we get to see more of the interior’s palette influenced 

by organic design, one of three major trends that the NAHB 

notes will remain popular in 2024. This room, with its stag-

gered collection of hanging rattan lighting, and two textured 

walls of dark, rich wood, (one being the “fifth wall” or ceil-

ing), also speaks to personalization trends showcasing warmer 

tones and the incorporation of grainy woods.

This tonal and tactile aesthetic continues to unfold all around you. Up above, the entire 

ceiling in this space is fitted with dark woods and peppered throughout with recessed lighting. 

The light, bisque-colored floor is accented with a texture-rich area rug in the great room. Its 

earthen brown hue and the sand-colored sectional sofa completes a visually stimulating yet 

relaxing space with open plan sightlines to the state-of-the-art kitchen.

Design and form truly rule in this space, which will be a topic of conversation all on its 

own. A wall of dark wood built-ins with vertical orientations is located to the left of the room 

as you enter. These intentional units fitted with storage cabinets below will provide ample dis-

play spaces for the homeowners collected and heirloom treasures. Consistent with the trend, 

the kitchen boasts two islands, both gorgeous and functional in their own way. The more 

traditional of the two does the lion’s share when it comes to utility, housing appliances, and 

tons of drawers and cabinets in its wood base for kitchen essentials. It’s topped with a concrete 

mineral countertop from Caesarstone’s Metropolitan Collection.

The other island is a counterbalanced work of art in the form of a monolithic-like slab 

that mimics structural features on the exterior of the home. The piece, with its obvious visu-

al impact will no doubt be the gathering spot for pre-dinner festivities and perhaps a bottled 

Design and form 
truly rule in this space,  
which will be a topic of  
conversation all on its own. 
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and modern, fire pit with conversational seating is to-

tally opened to the inside with the home’s integrated 

system of moving glass walls; clearly setting the stan-

dard in its class for optimal integration of indoor and 

outdoor spaces.

At day’s end, this home’s inhabitants will retreat 

to their primary suite which conveniently faces the 

pool and the incredible view of the city of Las Vegas 

in the distance, in a home that is a world-away from 

the everyday. ■

vintage from the nearby wine wall. Another point of interest is the 

ceiling treatment in this room with its collection of cross-hatched, 

triangular wooden panels of various tones and textures—another 

bold take on the personalized trend in design.

The kitchen flows on one side to its exterior counterpart and 

introduces dinner guests to what outdoor resort-style living is all 

about. This space with its al fresco cooking and dining area, pool, 

The NAHB on the Trends
While our showcase house may be located in Nevada, trend experts at the NAHB,  
say the following design trends will have staying power no matter your location:

BOLD PERSONALIZATION: 
With resale value no longer a major 
concern, many homeowners want 
to make their homes uniquely 
personal. Long gone are the days 
of the stark white and gray color 
palette throughout the home. 
Colors are now shifting to warmer 
tones and textures, such as shades 
of blue and green and wood grain.

NOSTALGIC NOTES: 
Mixing and matching design 
styles to better integrate home-
owners’ treasured keepsakes 
into a redesign is becoming more 
popular. There’s also a shift away 
from modern design elements 
(think: clean lines) to incorporat-
ing more traditional features  
such as curved archways.

ORGANIC DESIGN: 
Bringing the outdoors inside is 
another way homeowners are 
using remodeling to personalize 
their living spaces. This can be 
done by using woven materials 
such as cane and rattan throughout 
the home or by installing skylights 
allowing for more natural sunlight 
to flow through common areas.

Find the complete tour of the New  
American Home online at tnah.com.
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If real estate agents charge about the same fee then why wouldn’t 
you hire the absolute best to represent you? Similar fee with 
different client outcomes doesn’t seem fair. The market has shifted 
and the stakes have been raised which make it paramount to hire 
the professional you deserve; the very best in their field. With over 
two decades experience selling real estate; David Orso has curated 
a system for maximum client outcomes for both sellers and buyers. 

Since 2013, David Orso has been the #1 agent in Anne Arundel County for 
total real estate sales. This unprecedented accomplishment is wholly due 
to his CEO level marketing and negotiation skills combined with his deep 
commitment to superior client outcomes. When asked his secret to year over 
year elite performance he stated, “When my clients win; I win. Always in 
that order.” This new market requires more than glamour shots and a couple 
good years during the real estate boom. Now is the time to evaluate your 
potential real estate representation closely and dig deep into their experience 
in challenging markets.

David Orso

#1 Agent Across All Brokerages in Anne Arundel County Since 2013

RECENTLY SOLD PROPERTIES

210 Old County Road | Severna Park, MD
SOLD | $1,950,000

C: 443-691-0838 
O: 443-372-7171

david@davidorso.com

1997 Annapolis Exchange 
Annapolis, MD 21401 

8 Evergreen Road 
Severna Park, MD 21146

davidorso.com

2021 BHH Affiliates, LLC. An independently owned and operated franchisee of BHH Affiliates, LLC. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered service marks of 
Columbia Insurance Company, a Berkshire Hathaway affiliate. We are proud to be an equal employment opportunity employer.

We sell the finest homes...Yours

Best Of
annapolis

2022
Best Of
annapolis

2023
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389 South Drive | Severna Park, MD
SOLD | $2,000,000

950 Indian Landing | Millersville, MD
SOLD | $1,795,000 | Buyer Represented

1303 Windsor Ridge | Annapolis, MD
SOLD | $1,780,000

2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023

2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023

2012
2013
2014
2015
2016
2017
2018
2019
2020
2021
2022
2023
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and the stakes have been raised which make it paramount to hire 
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year elite performance he stated, “When my clients win; I win. Always in 
that order.” This new market requires more than glamour shots and a couple 
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Brad
Kappel
Make Your Move 
with Brad Kappel

Brad Kappel, Executive Vice President with 
TTR Sotheby’s International Realty is the #1 
Waterfront Real Estate Agent in Mayland. Brad 
has been serving residents of Anne Arundel 
County and the Eastern Shore for over fifteen 
years in real estate, home construction, and 

renovation. Brad’s unique experience allows him to offer 
authentic insight into each property’s current condition, value, 
and potential. Brad is grateful for the clients, colleagues, 
friends, and family who supported him throughout his career 
and contributed to his continuing success in 2023 with sales 
totaling over $200 million. Brad adheres to the philosophy 
that “clients deserve nothing short of excellence.” From the 
initial meeting, to navigating important decisions and the final 
settlement transaction, Brad works diligently to ensure 100% 
customer satisfaction. Brad doesn’t just sell the waterfront 
lifestyle—he lives it! The Kappel family has called Annapolis 
their home town for three generations. When he’s not pursuing 
his passion in real estate, he is exploring the waterways of the 
Chesapeake Bay by boat or paddle board or spending time 
with his wife, two children and golden retriever at their home 
on the Severn River.

Brad Kappel
410-279-9476 (c) 
410-280-5600 (o) 
brad.kappel@sothebysrealty.com 
BradKappel.com 

Annapolis Brokerage 
209 Main Street Annapolis, MD

P R O P E R T I E S  R E C E N T L Y  S O L D

27189 Island Creek Road
SOLD $12,000,000

975 Melvin Road
SOLD $7,000,000

200 Magdee Lane
SOLD $6,300,000

2701 Wild Holly Road
SOLD $6,000,000

168 W. Lake Drive
SOLD $4,125,000

3363 Harness Creek Road
SOLD $3,900,000
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Brad
Kappel
Make Your Move 
with Brad Kappel

Brad Kappel, Executive Vice President with 
TTR Sotheby’s International Realty is the #1 
Waterfront Real Estate Agent in Mayland. Brad 
has been serving residents of Anne Arundel 
County and the Eastern Shore for over fifteen 
years in real estate, home construction, and 

renovation. Brad’s unique experience allows him to offer 
authentic insight into each property’s current condition, value, 
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friends, and family who supported him throughout his career 
and contributed to his continuing success in 2023 with sales 
totaling over $200 million. Brad adheres to the philosophy 
that “clients deserve nothing short of excellence.” From the 
initial meeting, to navigating important decisions and the final 
settlement transaction, Brad works diligently to ensure 100% 
customer satisfaction. Brad doesn’t just sell the waterfront 
lifestyle—he lives it! The Kappel family has called Annapolis 
their home town for three generations. When he’s not pursuing 
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Chesapeake Bay by boat or paddle board or spending time 
with his wife, two children and golden retriever at their home 
on the Severn River.
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2701 Wild Holly Road
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S P E C I A L  A D V E R T I S I N G  S E C T I O N

The Mr. Waterfront Team of Long and Foster has 
listed and sold more than 1600 properties. 
We have specialized in waterfront real estate for 30 
years, and our approach has evolved with the market. 
Call today to learn about our distinct advantage. 

Mr. waterfront team of long & 
foster real estate

$1+ billion in waterfront sales

Meagan buckley 
& reid buckley

410-266-6880 
WaterfrontHomes.org 
By Appointment:
320 Sixth Street | Annapolis, MD 
BOM: 410-260-2801
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P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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Just Sold for $985,000 l 345 Dewey Drive Just Listed for $1,295,000 l 305 Cove Road

Under Contract in 1 DAY $1,995,000 l 1243 Bast Lane

Your waterfront 
property,

our expert
navigation

MrWaterfrontTeam

MrWaterfrontTeam
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listed and sold more than 1600 properties. 
We have specialized in waterfront real estate for 30 
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Ready to redefine your real estate journey? 
Take the leap and connect with Erica today 
to immerse yourself in a level of service 
that’s truly unparalleled. Benefit from her 
extensive market expertise and witness the 
distinctive innovation that sets her apart. She 

consistently maximizes returns for her Sellers by employing 
time-tested and effective marketing strategies, leveraging 
global industry insights, and demonstrating a profound 
commitment to community engagement and awareness.

As a dedicated Associate Broker with a wealth of experience, 
Erica ensures exceptional service through her unwavering 
commitment. She is celebrated for her proven track record, 
glowing reviews, and heartfelt dedication to community 
involvement. Beyond her global industry expertise, Erica 
actively supports Annapolis communities, sponsoring 
impactful organizations like Live Water Foundation, Peake 
Social, Bay Bridge Paddle, and Annapolis Rotaract Rock 
The Dock events. In her downtime, you can catch her globe-
trotting, hiking, paddle boarding, enjoying quality time with 
loved ones, or savoring Annapolis’ waterways and vibrant 
restaurant scene. With a remarkable history of successful 
sales, Erica is wholeheartedly devoted to empowering her 
clients and helping them achieve their life goals. Reach out to 
her for a personalized marketing package that will maximize 
the value of your home sale.

Erica Baker, Realtor®

410-919-7019 | 410-280-5600
209 Main Street 
Annapolis, MD 21401 
ebaker@ttrsir.com 
Ericabaker.ttrsir.com

Erica Baker, Vice President
Associate Broker 
TTR | Sotheby’s 
International Realty

Erica
Baker

S P E C I A L  A D V E R T I S I N G  S E C T I O N

P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E

 518 Corbin Pkwy 
Annapolis, MD 

SOLD
$730,000 (Buyer)

 1915 Towne Centre Blvd #612 
Annapolis, MD 

SOLD
$875,000 (Seller)

104 Bikram Terrace 
Annapolis, MD 

SOLD
$685,440 (Buyer)

4007 Arcade Ct 
Chesapeake Beach, MD 

SOLD
$775,000 (Seller)

2813 Fennel Rd 
Edgewater, MD 

SOLD
$757,500 (Buyer)
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Erica Baker, Vice President
Associate Broker 
TTR | Sotheby’s 
International Realty

Scott 
“Shrek”
Schuetter 
& Crew

Scott Schuetter is a dedicated and professional real 
estate agent surrounded by an amazing team. Using 
experience as a graduate of the U.S. Naval Academy and 
former naval aviator, he has closed over $450 million 
in transactions since 2008. He is truly committed to 
making your real estate transaction an enjoyable, stress 

free process. His military background and training taught him to 
remain calm in any and all situations. These invaluable life skills 
have been finely tuned daily in his career as a realtor. When things 
are most chaotic, it is extremely important to have a steady, guiding 
and trusting voice. Every real estate transaction involves a series of 
complex personal choices intermixed with emotions, finances and 
futures. It may not be as stressful as landing a plane on an aircraft 
carrier, but to his clients it may feel like it and he is there to lead 
them every step of the way!

Personal

Professional

Pressure Free

Scott Schuetter, Realtor®

(C): 410-900-7668 (O): 410-266-0600
1997 Annapolis Exchange Pkwy, Suite 101  
Annapolis, MD 21401 
ScottSchuetter.com 
Scott@ScottSchuetter.com

1444 WestWay

$1,300,000 - SOLD
Arnold, MD

1923 Pendennis drive

$1,100,000 - SOLD
Annapolis, MD

625 sean drive

$1,100,000 - SOLD
Annapolis, MD

P R O P E R T I E S  R E C E N T L Y  S O L D

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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2178 Chesapeake Harbour Drive
Annapolis, MD 21403 | SOLD $1,0850,000 

Joni Jones

Ginnie HenryJessica Manning

Kathy Whitlock

Zack Papaleonti

The Anchor 
Team of 
Academy 
Realty

Experience matters! 
Introducing the 
Anchor Team led 
by Jack Papaleonti 
GRI, who brings 

years of experience and a 
team mentality to real estate. 
There are so many obstacles 
and challenges that come up during a real estate transaction. An agent 
has to be in several places at once, so having a team that is always 
there pays off. With over 65 years of combined experience, we have 
extensive experience with waterfront homes, historic homes, condos, 
COOPs, investment properties, retirement homes, condemned homes, 
foreclosures, bank owned homes, and commercial real estate, as well 
as dealing with homeowner’s associations, well and septic properties, 
and more. 

Buying or selling a home is one of the biggest financial and personal 
decisions for anyone, whether for personal usage or investment. 
Academy Realty is an organization you can trust that brings a team 
of experience with integrity and commitment to get the deal done 
right. At Academy Realty we also offer special incentives for first 
responders, teachers and veterans when using our service. Part of 
our mission is to give back to our community and support those that 
dedicate their lives to the betterment of our communities. Contact us 
to preview waterfront homes from Anchor Time, or to preview homes 
in Historic Annapolis or Heritage Harbour from our street legal jazzy 
golf cart to experience home buying at a whole new level! 

801 Compass Way, Suite 7
Annapolis, MD 21401

www.AcademyRealty.com
Tel# 410-263-9105 
Cell# 410-991-4465

Jack Papaleonti, GRI

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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2178 Chesapeake Harbour Drive
Annapolis, MD 21403 | SOLD $1,0850,000 

Joni Jones

Ginnie HenryJessica Manning

Kathy Whitlock

Zack Papaleonti
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Team of 
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Realty
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Introducing the 
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GRI, who brings 

years of experience and a 
team mentality to real estate. 
There are so many obstacles 
and challenges that come up during a real estate transaction. An agent 
has to be in several places at once, so having a team that is always 
there pays off. With over 65 years of combined experience, we have 
extensive experience with waterfront homes, historic homes, condos, 
COOPs, investment properties, retirement homes, condemned homes, 
foreclosures, bank owned homes, and commercial real estate, as well 
as dealing with homeowner’s associations, well and septic properties, 
and more. 

Buying or selling a home is one of the biggest financial and personal 
decisions for anyone, whether for personal usage or investment. 
Academy Realty is an organization you can trust that brings a team 
of experience with integrity and commitment to get the deal done 
right. At Academy Realty we also offer special incentives for first 
responders, teachers and veterans when using our service. Part of 
our mission is to give back to our community and support those that 
dedicate their lives to the betterment of our communities. Contact us 
to preview waterfront homes from Anchor Time, or to preview homes 
in Historic Annapolis or Heritage Harbour from our street legal jazzy 
golf cart to experience home buying at a whole new level! 

801 Compass Way, Suite 7
Annapolis, MD 21401

www.AcademyRealty.com
Tel# 410-263-9105 
Cell# 410-991-4465

Jack Papaleonti, GRI

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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Stahley
thompson
homes

Real estate isn't just about transactions, it's 
about transitions. Stahley Thompson Homes 
has over forty years of collective experience 
guiding our clients through transitions: 
upsizing, downsizing, rightsizing, moving 

down the street or out of state and our goal is to make each 
transaction seamless.  

We are redefining what luxury means in real estate. At 
Stahley Thompson Homes, luxury is a level of service. 
Our clients always come first and we provide superior 
service throughout your entire transaction at every price 
point. Our team, Jennifer Chino, Ashley Earle, Angela Hays, 
and Whitney Jerdal, is here to guide you through the process 
of buying or selling your home with a unique focus on your 
specific needs and aspirations. The result is a superior client 
focused experience.

Team Lead - Stahley Thompson Homes 
410-941-7009 | 443-906-3848
537A Baltimore Annapolis Blvd. 
Severna Park, MD 21146 
www.stahleythompsonhomes.com

Jennifer Chino

1649 Isabella Court 141 West Street #402 615 S Cherry Grove Ave 924 King James Landing

5917 Pontiac Drive 1651 Pleasant Plains Road 435 Ferry Point Road

P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E

driven by passion, shaped by experience

and trusted for our reputation

7 Seaward Drive

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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S P E C I A L  A D V E R T I S I N G  S E C T I O N

christy
bishop

Christy Bishop, a leading figure in the real 
estate arena, brings an unparalleled zeal 
to safeguarding her clients' wealth while 
approaching her profession with utmost 
dedication. With an illustrious career spanning 

almost 30 years, Christy's roots in Maryland and upbringing 
amidst the scenic landscapes of Severna Park and Annapolis 
instilled in her a deep appreciation for the nuances of 
real estate.

Acknowledging the profound responsibility that comes 
with negotiating her clients' most significant assets, Christy 
underscores the importance of trust and integrity in her 
practice. As the daughter of 2 United States Marines and 
Naval Academy graduates (Mike Morgan USNA '67 & John 
Bishop USNA '65), her faith and honesty is unparalleled.  
Christy’s commitment to representing her clients' best 
interests has earned her accolades with many expressing 
gratitude for securing an optimal sale price and terms for 
their home sale.

For Christy, the essence of her work lies in fostering 
meaningful relationships with her clients and alleviating the 
inherent stress associated with buying or selling property. 
Whether dealing with a condominium or a gated estate, her 
clients are assured of receiving top-notch representation 
characterized by unwavering integrity and professionalism.

Beyond her client-centric approach, Christy remains 
deeply engaged in her local real estate community and her 
exceptional track record and commitment to ethical standards 
has earned her lifetime membership in the top 1% of Anne 
Arundel County Realtor’s Masters Club.

Embracing the Annapolitan lifestyle, she finds joy living 
in Annapolis on the water with her husband and German 
Shepherd. When not immersed in real estate endeavors, 
Christy loves to go boating and fishing, is an avid gardener 
and spending time away at the Delaware Beaches.

2178 Chesapeake Harbour Drive
Annapolis, MD 21403 | SOLD $1,0850,000 

R E C E N T L Y  S O L D  P R O P E R T Y

TV

As seen on

443-994-3405 | 410-647-8000
Christy@CBMoving.com
www.CBMoving.com

Christy Bishop

@MarylandWaterfront

Berkshire Hathaway Home services

penfed realty

Get started here
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Berkshire Hathaway Home services

penfed realty

coldwell banker realty

biana
arentz

B iana Arentz stands as a distinguished 
leader in luxury real estate, expertly 
navigating the waterfront properties of 
Maryland’s Eastern Shore and Annapolis. 
Awarded Best Luxury Realtor by What’s 
Up? Magazine and the Shore Update in 

2023, she embodies selling the luxury lifestyle across all 
price points. With over two decades in real estate and a 
passion for community involvement, Biana is well known 
on both sides of the Bridge. Her rise from Hemingway’s 
Restaurant to a real estate luminary is powered by gratitude 
towards her supportive network and her continuous 
support of her community - especially through her sixteen 
years with Bosom Buddies Charities and more recently 
Luminis Health’s Fish For a Cure. Merging in-depth local 
knowledge with unwavering dedication, she loves what 
she does as a REALTOR, guiding her clients in one of the 
biggest financial decisions of their life.

Biana’s husband and fellow REALTOR Steve Arentz, 
their children, Steven and Elizabeth, and their family dog 
Harley, are her “why”. Everything she does is to make 
them proud! Elizabeth, following Biana’s path, began 
working alongside Biana in 2023. Biana’s proficiency and 
local understanding effectively turn real estate dreams into 
reality, a journey now shared with her daughter.

200 Wye Rd 
Queenstown, MD 

ACTIVE
$3,690,000

3107 Bennett Point Rd 
Queenstown, MD 

SOLD
$4,700,000

831 Coachway 
Annapolis, MD 

SOLD
$1,895,000

606 Oyster Cove Dr 
Grasonville, MD 

SOLD
$620,000

113 Prospect Bay Dr W 
Grasonville, MD 

SOLD
$1,060,000

P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E

Biana Arentz
Coldwell Banker Realty 
C: 410.490.0332
biana.arentz@cbmove.com
www.BianaArentz.com

3 Church Circle, Annapolis, MD 21401
O: 410.263.8686

Affiliated real estate agents are independent contractor sales associates, not employees. ©2023 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of company 
owned offices which are owned by a subsidiary of Anywhere Advisors LLC and franchised offices which are independently owned and operated. The Coldwell Banker System fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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Diana L. Klein
Lawyer’s Realty

Diana L. Klein, Broker
Lawyer’s Realty, LLC 
2450 Riva Road | Annapolis, MD 21401 
443-569-4576 
inquiry@lawyersrealtymd.com

Chris Edge
Chris Edge is a Loan Officer and Sales Manager in the Annapolis 
branch and has been assisting clients with mortgage financing for the 
past eight years. Chris’ approach to mortgage origination is simple. 
He starts by taking the time to understand his clients’ goals and long-
term plans, then crafts a comprehensive mortgage solution that meets 
their needs. As market conditions and programs frequently change, 
Chris believes in keeping his clients informed and up to date with the 
latest insights. His true passion is in the education of his clients and 
helping them understand 
the process and strategy of 
buying their dream home. 
Chris resides in Annapolis, 
MD with his wife, three 
kids, and two dogs. When 
he is not assisting clients 
with their mortgage needs, 
Chris spends his time with 
his family enjoying all the 
outdoor benefits Maryland 
has to offer.

FIRST HOME MORTGAGE

900 Bestgate Road 
Suite 310 
Annapolis, MD 21401 
410-708-1075 
firsthome.com/chris-edge
NMLS #1017539

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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During any real estate transaction, there are many factors up for discussion 
– from price to repairs to inspections and possession date, just to name a 
few. You want an agent that is experienced and knowledgeable to negotiate 
these terms. Diana Klein, the broker of Lawyer’s Realty, has worked in the 
real estate industry for over 23 years, is a licensed attorney and owns and 
operates a title company. Diana understands all aspects of the real estate 
transaction and has the knowledge and skill in handling all types of real 
estate transactions, including residential and commercial, luxury or standard 
sales, R.E.O properties, foreclosures and short sales. Diana’s vast number 
of contacts can connect buyers and sellers even before the property is on the 
market. Diana acts as a problem solver and gets the deal to closing.  

Lawyer’s Realty is a full service real estate brokerage but also offers their 
client’s attorney consult during their real estate transaction. You can request 
attorney review of closing documents or get time sensitive answers to 
legal real estate issues, should they arise during your transaction. Whatever 
your real estate needs, Diana can guide you through the process and get 
you to closing. 
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Liz Osborn
of Coldwell Banker Realty

Liz Coleman Osborn grew up in Annapolis where her parents bought and sold property 
throughout the area. As a Navy wife, she moved with her family into and out of 14 homes on 
three continents, honing her skills in navigating the complexities of real estate transactions.   

Back home and licensed since 2012, Liz offers her clients the perfect blend of professionalism 
and individualized attention. A community expert, she brings buyers a wealth of knowledge 
on local neighborhoods and their amenities. Liz provides sellers with a comprehensive suite of 
services including high-impact staging, quality photography, and wide-scale digital marketing 
– all designed to get your property sold quickly for the best possible price. 

Liz is a member of Coldwell Banker® International President’s Circle, ranking among the top 
5% of agents worldwide. She is a Certified Luxury Home Marketing Specialist (CLHMS™), 
a Military Relocation Professional (MRP), and is recognized as a Top REALTOR® by 
Washingtonian and Baltimore Magazines. 

Liz’s past and present clients appreciate her warm and welcoming approach, attention to detail 
and unmatched local expertise. Thinking of buying or selling? Reach out to Liz.

24 Upshur Avenue | Annapolis
$1,750,000 SOLD - Rep Buyer

Liz Osborn
REALTOR®
CLHMS, ABR, MRP
Direct: (443) 699-2689
Office: (410) 263-8686
liz.osborn@cbmove.com
lizsellsmarylandhomes.com

950 Indian Landing Rd | Millersville
 $1,895,000 SOLD - Rep Seller

10 Faquier Ct | Edgewater 
$1,050,000 SOLD - Rep Buyer

joanna
dalton

3 Church Circle, Annapolis, MD 21401
O: 410.263.8686

Joanna Dalton
Coldwell Banker Realty 
410-980-8443
JoannaDalton@cbmove.com

Joanna has quickly grown in the ranks as a multi-million dollar sales agent 
at Coldwell Banker Church Circle, the #1 office in the Mid-Atlantic & 
Baltimore/Metro Region. Her work ethic, local market knowledge, and 
personal connections allow her clients to succeed in the home buying and 
selling process. Globally Luxury Certified, Joanna consistently garners industry 
accolades. She is an astute, Tech savvy, financially literate REALTOR® who 
displays outstanding service and commitment to her clients. Her premier and 
professional experience, knowledge, and networking tools help to successfully 
complete the process from the first consultation to the sale of their home. Her 
mission: be there to support her clients every step of the way.

ANNAPOLIS
215 King George
SOLD | 3,225M

EDGEWATER
1047 Old Turkey Point Rd

SOLD | $870,000

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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What do you attribute
your success to after
being in the business for
over 15 years?

A relentless work ethic 
combined with an 
unwavering commitment
to my clients’ best interests. It
has been and always will be 

the foundation of our business. Over the last couple of years, I have 
been able to surround myself with like-minded and amazing people on 
my team that have the same exact vision and philosophy for
the business, and that has me very excited for the next 15 years.

Scott Schuetter 

Berkshire Hathaway Home Services

Do you expect the 
Seller’s Market 
conditions that we have 
seen for the last couple 
years will continue 
throughout 2024?
We have never experienced 
a time when there were less 
homes listed for sale. This 
unprecedented lack of supply 

coupled with high demand has continued to propel our local market.  
There are a plethora of cash buyers currently searching for their 
waterfront escape. If you want to sell your home for top dollar, don’t wait, 
sell now and catch this hot seller’s market.

Brad Kappel 
TTR | Sotheby’s International Realty

Can I shield my deed 
from public record?

Yes, select buyers can receive 
shielding of their personal 
information through the 
“Maryland Safe At Home Address 
Confidentiality Program.” The 
program, run through the Office of the 
Secretary of State, serves survivors of 

threatened, attempted or actual domestic violence, sexual assault, human trafficking, 
stalking, and harassment. Protection is also available for at-risk professions, including 
attorneys, judges, and safety officers. Using this program completely shields the deed, 
and any liens, from public view, by providing the purchaser with a legal substitute 
address and mail forwarding service. Learn more at the AACAR Realtor Conference 
on April 4, 2024, where I will be teaching a 1.5-hour CE on this subject.

Cheryl Odell-Duffy 
Severna Park Branch Manager, Settlement Officer 
Eagle Title

Is it best to wait until 
interest rates are 
lower before purchasing 
a home?

Waiting to purchase a home 
until interest rates drop has 
potential advantages and 
drawbacks. Pros include 

lower mortgage costs, potentially saving money over the loan term. 
Also, a lower interest rate may increase affordability and improve 
your purchasing power. However, cons involve the uncertainty of rate 
movements and the risk of missing out on lower property prices. Waiting 
also means delaying homeownership and potential equity growth. It’s 
essential to weigh the potential savings against the opportunity cost of 
delaying your investment.

Rachel Gontkovic 
Annapolis Fine Homes of Long and Foster Real Estate

How should I price my 
home in this market?

Home sales have dropped 
31.57% year to date in Anne 
Arundel County. This drop 
is wholly due to a drop in 
the number of homes listed.  
There has been a 28.1% drop 

in the number of homes listed in 2024 versus 2023 year to date. Average 
sales prices are up 3.7% so values are holding strong and all statistical 
measures indicate strong buyer demand. Until we see more listing 
inventory to satisfy or at least counterbalance the buyer demand then we 
will remain in a solid seller’s market. 

The David Orso Team 
of Berkshire Hathaway Home Services | Pen Fed Realty

What Differentiates a 
Waterfront Specialist?

Whether you are buying or 
selling a waterfront home, it’s 
important to evaluate the skills 
and qualifications of the real 
estate agent you are considering. 
There are many factors that 

contribute to the total value of a waterfront property – even something that 
seems simple like water depth is actually more complex when you consider 
the tides and time of year. Well and septic limitations require an understanding 
of local zoning codes. This may be your largest transaction ever – make sure 
you are working with someone who has years of experience not only in real 
estate but, more importantly, a focus on waterfront.

Reid Buckley 
Waterfront Property Specialist 
Mr. Waterfront Team of Long & Foster Real Estate 
www.WaterfrontHomes.org
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What are the current 
challenges in the Maryland 
real estate market, and 
how might they impact 
buyers and sellers in the 
coming months?

Presently, our market contends 
with persistently low inventory 
and a significant number of 
potential buyers remaining on 

the sidelines due to prevailing interest rates. Forecasts for the upcoming 
year indicate a projected slight decline in interest rates. This anticipated 
shift is expected to entice buyers back into the market and motivate sellers 
to list their properties. While the transition is expected to unfold gradually 
throughout the year, the ultimate outcome is a thriving and competitive 
real estate market, provided that everything aligns with the projected plan.

Erica Baker 

TTR | Sotheby’s International Realty

What do you need to 
consider when searching 
for a lot or land to build a 
custom home?

When building on a vacant lot 
or raw piece of land, we advise 
that any contract include the 
ability and time to perform a 
feasibility study, usually 60 

days. This is so important to help you determine if the lot is buildable, 
the associated lot preparation costs, along with any critical area 
restrictions. All of these factors will heavily impact the design of your 
home. Before moving forward on any lot or piece of land, download the 
free checklist at MuellerHomes.com/checklists.

Paul Mueller Jr. 

President | Mueller Homes

How can home sellers 
maximize their property’s 
value in the 2024 real 
estate market?

Guided by an experienced 
realtor, sellers should focus on 
pricing accurately, making home 
improvements strategically to add 
value, and marketing centered on 

excellent professional photography. Our team’s high-energy process starts 
by connecting with our clients’ unique goals, from finding a buyer through 
a Private Exclusive to getting nationwide exposure. Building on Compass’ 
technology platform and the Annapolis office’s extensive local and national 
resources, we are proud to provide every seller with outstanding value.

Jen Holden  
The Jen Holden Group of Compass

What do we do if we think 
we need to make repairs or 
do updates before our home 
goes on the market?

Before undertaking repairs or 
doing any updates consult an 
experienced local realtor to 
best advise you on the most up 

to date marketing recommendations. Sometimes an item that you think 
is an issue may not be. We have even partnered with companies that 
will do renovations, make licensed repairs and delay the cost until after 
closing. You get valuable marketing expertise and expert guidance of 
what is necessary or recommended to increase your property value and 
help you avoid wasted time and money.

Christy Bishop 
Berkshire Hathaway HomeServices PenFed Realty

Can I sell my investment 
real estate using a 1031 
exchange and buy a vacation 
home that I can enjoy 
with my family during the 
summer months?

No. You can sell your investment 
real estate and reinvest the gain, tax 
deferred, to purchase your vacation 
or second home, the challenge is 

making sure it will qualify as a 1031 investment property. Meaning that during the 
initial 24 months of ownership there are strict rules to follow regarding personal 
use. The important rule is that you can only use the property for 14 days each year 
or 10% of the actual days that you rent it out. For example, if you lease it for 200 
days each year, your personal use can be up to 20 days. If you are able to abide 
by these rules, after two years the dream vacation home is yours to use as often as 
you like without any more requirements.

Jack Papaleonti, GRI/Realtor® 
The Anchor Team of Academy Realty

Are we on the back end 
of the real estate boom?

Yes, the “Covid Years” are 
completely in the rear view 
mirror. In 2023, there were 
6970 homes sold in Anne 
Arundel County which is 
slightly below the 25 year 

average of 7560 per year. The peak occurred in 2021 with 12,152 homes 
sold and then started to decline in 2022 with 9139 homes sold. Naturally 
the number of homes sold is related to the number of listings being 
presented to the market. Here’s the catch; demand is still outpacing supply 
so we remain in a seller’s market and pricing is holding firm. The 43% 
decline in sales could be very misleading on the surface without a deeper 
understanding of all market factors. Data leaves clues!!!

The David Orso Team 
of Berkshire Hathaway Home Services | Pen Fed Realty
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Why do you feel staging
is so important?

In an occupied home, there 
is a very important transition 
from living in the home to 
selling the home. The owner 
can only see the home in one 
way, as the home they live in. 

Therefore, it is extremely critical for a staging professional to come into 
the home to help them make that transition. That is exactly why we pay 
for staging for every one of our listings. We want our sellers to get top 
dollar, so it was an easy business decision for us many years ago.

Scott Schuetter 

Berkshire Hathaway Home Services

How do you anticipate 
the upcoming 
Presidential election 
will effect the local real 
estate market?

Regardless of which way the 
political pendulum swings, 
history shows that the stock 
market typically sees an uptick 

after the election passes and consumers also feel a sense of relief which 
in the past has led to robust real estate market conditions and increases 
buyer demand.

Brad Kappel 
TTR | Sotheby’s International Realty

What is Werrlein 
Services?

Werrlein Services is the one 
stop shop for all your home 
service needs. You no longer 
will have to look around for 
different trustworthy and 
affordable home professionals 

anytime something goes wrong. We solved that by having it all under  
one roof. We provide you with the great convenience of only needing 
to call one number for all your home service needs. Each home is 
assigned to one of our Home Specialist. We will be working directly 
with you each time to provide an easy and reliable experience. We like 
to call it “Home Services, Made Easy.”

Jonathan Werrlein 
Werrlein Properties

If I bought title 
insurance when I bought 
my house, why do I need 
to buy it again when I 
refinance my mortgage?

There are two different types of title 
insurance policies: owner’s insurance, 
and lender’s insurance. An owner’s 
title insurance policy covers you, the 
consumer, for as long as you own the 

home. The lender’s policy is specific to the mortgage that is being insured. Therefore, 
when you refinance your loan, the original lenders policy is no longer valid, and a 
new policy must be issued to insure your lender’s lien priority on the property. You 
should, however, be able to benefit from the highly discounted rates for refinance 
transactions that are now widely available.

Brooke Silard 
Settlement Officer 
Eagle Title

It seems like waterfront 
homes have become 
unaffordable and uber 
luxury is the new norm. 
Is that true?

A very passionate NO!!! Don’t 
be fooled by advertising of 
luxury homes by realtors trying 
to build a personal brand. I’d 

offer three statistics to encourage potential waterfront homebuyers:  (1) The 
average sales price for waterfront homes in 2023 was $1,486,834, which 
was $40,000 more than 2022.  (2) 79% of waterfront homes sold in 2023 
were under $2m.  (3) 2 out of 3 waterfront homes purchased in 2023 were 
purchased with a loan NOT cash. My advice for anyone seeking to live on 
the water but feeling a bit intimidated by the pricing is to meet with a true 
professional and have a consultation to share your dreams and visions.

The David Orso Team 
of Berkshire Hathaway Home Services | Pen Fed Realty

What can I do to attract 
more showings and 
possibly receive multiple 
offers on my home?

Taking the time to get your home 
in prime condition is so important. 
A qualified Realtor will have the 
resources to guide you to be the 
hottest house in town. Buyers want 

new paint, new flooring, upgraded baths, and great new upgraded kitchen with 
updated appliances.

Giving your home a facelift prior to entering the market will pay off in price, a 
short time on the market and the possibility of multiple offers.

Christina Janosik Palmer 
Christina Janosik Palmer Group of Keller Williams Flagship of Maryland
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Do I have to sell my 
home prior to buying?

Various programs and financial 
strategies can aid homeowners 
in acquiring a new home before 
selling their existing one, which 
is crucial in competitive real 

estate markets. Common solutions include: Bridge Loans - short-term 
cash flow for purchasing a new property before selling the current one. 
Home Equity Line of Credit (HELOC) - permits borrowing against 
significant home equity. Home Sale Contingency - allows making an 
offer on a new home contingent on selling the current one. Leaseback 
Arrangements - involves negotiating to rent the sold home until seller 
finds a new property. Buy Before You Sell Programs - offered by certain 
companies, they can purchase a new home on your behalf before you sell 
the current one, facilitating a smoother transition.

Jennifer Chino 
Team Lead, Stahley Thompson Homes

What changes have you 
seen in the market?

The market has reacted and
changed in many ways 
that me and my peers 
expected. We are honestly 
experiencing a very normal 

market. Demand has gone down, but inventory remains low so 
they are now balanced creating a very healthy market. Homes that 
are prepared well, priced well and brought to market properly are 
finding great success.

Scott Schuetter 

Berkshire Hathaway Home Services

When is the best time 
to list a waterfront 
home?

To really understand this 
question starts with an 
understanding that most 
waterfront buyers have 
specific criteria and take their 
time to find a home which 

meet their requirements. Therefore, it is less about timing the market 
and more important to present the home properly with content rich 
information for the discerning buyers. The fact is 65% of waterfront 
homes were listed in the first half of the year so the competition is 
heaviest in the spring market. The reason for the early presentation of 
inventory is simply because most waterfront home sellers think their 
home presents the best in the spring with landscape in full bloom and the 
strong desire of buyers to be out on the water. 

The David Orso Team 
of Berkshire Hathaway Home Services | Pen Fed Realty

Are home valuation 
websites accurate?

Online tools offer a basic 
estimate using public data, but 
they may not include recent 
upgrades or neighborhood 
nuances. Real estate agents, 
armed with the latest data 

and market trends, provide a more accurate valuation. They consider 
subjective factors, such as recent upgrades, unique design details 
or community amenities that algorithms can overlook. While home 
valuation websites serve as a starting point, a professional’s localized 
knowledge ensures a comprehensive evaluation, factoring in both 
quantitative and qualitative aspects. Trusting real estate agents leads to a 
more informed and precise understanding of your property’s true value 
in this dynamic real estate market.

Rachel Gontkovic 
Annapolis Fine Homes of Long and Foster Real Estate

What would you say
is the most important
factor to consider when
selling a waterfront
property?

In order to generate the sizzle 
when you first list your home 
you need to price it right, make 
sure your home is polished up 

so it shines and don’t forget high quality aerial photos. That said, the key 
factor is to make sure you hire a brokerage that effectively targets the 
Washington D.C. / Metro market. Recent sales data indicates that most 
premier waterfront properties are sold to buyers who are migrating this 
way to experience the Annapolitan lifestyle.

Brad Kappel 
TTR | Sotheby’s International Realty

What are the qualities I 
should look for in selecting 
a Realtor to work with?

An agent’s dedication as a full-time 
Realtor and their dedication to 
making your real estate goals a 
reality. Request the agent’s track 
record for the last 12 months, don’t 
be afraid to ask for references and 

what their reputation is in the industry. Ask for a 90-day business plan in writing. 
Keep in mind this is a business transaction so you should handle it exactly that way. 
Ask for a realistic “days on the market” strategy/marketing game plan when listing 
your home. When buying a home, make sure you meet and interview to decide 
if all the personalities mesh. Most of all, make sure you select an adequate and 
knowledgeable advisor to one of your largest purchases or sales.

Christina Janosik Palmer 
Christina Janosik Palmer Group of Keller Williams Flagship of Maryland
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In 2023 you were voted 
Best Luxury Realtor 
on the Eastern Shore.  
What does Luxury 
mean to you?

Multimillion-dollar properties 
aren’t the only ones that I would 
describe as “luxury”. Luxury 
can be the quality of the build, 

a desirable location, or features like wine cellars (a favorite), pools, or 
landscaping. It’s anything that adds pleasure, comfort, or enjoyment to a 
space beyond what is essential. The beauty of luxury is that it is different for 
everyone. I love working with clients to identify what luxury means to them, 
regardless of price point. As we enter 2024, my focus is to continue helping 
my clients buy and sell their dream homes; whether it’s a townhome on Kent 
Island or a waterfront estate on the Wye River!

Biana Arentz 
of Coldwell Banker Realty

Do Waterfront Properties 
Have Unique Regulations?

Waterfront properties can offer 
incredible amenities yet it’s 
important to understand the 
challenges and limitations, 
especially for buyers thinking 
of a major renovation or new 

construction. Flood zone maps are top of mind: when was a home built 
(elevation) and how does that impact insurance costs. The Chesapeake Bay 
Critical Area overlay is another guide to what’s allowed on properties within 
1,000 ft of the water. Working with a Waterfront Specialist enables buyers to 
understand their options and helps owners properly market their home when it’s 
time to sell.

Reid Buckley 
Waterfront Property Specialist 
Mr. Waterfront Team of Long & Foster Real Estate 
www.WaterfrontHomes.org

What terms other than 
price should I be asking 
for when selling my 
home?

In a low inventory market where 
there are often buyers competing 
for your home, it's an opportunity 
to ask for things in addition to 
the highest price. Other things to 

consider are asking to be able to stay in the home after settlement to ease the 
moving process. If a buyer does a home inspection, ask them to agree to accept 
the home as-is (not asking for repairs). Ask the buyer to cover some or all of 
your transfer taxes. Having more money, not having the hassle of completing 
repairs, and being able to stay longer to have time to move and clean - all of 
these are wonderful things to have to work in your favor and can be negotiated.

Kristi Neidhardt 
Kristi Neidhardt Team of Northrop Realty

What are the three 
most common features 
that buyers look for in 
a top tier waterfront 
property?

Privacy is paramount, many 
of the buyers coming to the 
Annapolis area in search of a 
retreat to relax and escape from 

the hectic city life. Waterview is also extremely important. Unobstructed 
panoramic views always fetch a premium in this market and the most 
coveted feature is the waterfront pool. The local critical area laws are 
very restrictive and having a pool on the waterside can be a challenge to 
have permitted, so an existing waterside pool is a major value add.

Brad Kappel 
TTR | Sotheby’s International Realty

What are you seeing 
in the local real estate 
market and what do 
you predict?
Anne Arundel County real 
estate is HOT! There is a 
huge pool of ready, willing 
and able buyers who are 
anxious to purchase a home 
and enjoy our extraordinary 

lifestyle. As a result, the average sales price in Anne Arundel County 
has increased drastically from 2020. The average residential sales prices 
are as follows- 2020 - $450,546,  2021 - $493,726, 2022 - $531,131 and  
2023 - $563,477 - an increase of over 25% in just 4 years. Meanwhile, 
the number of sold properties decreased from 11,310 in 2020 to 7,034 in 
2023. If we had crystal balls, we all would be billionaires but for today, 
there has never been a better time to sell your home!

Alex Tower Sears 
The Tower Team of TTR | Sotheby’s International Realty
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on the Eastern Shore.  
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Multimillion-dollar properties 
aren’t the only ones that I would 
describe as “luxury”. Luxury 
can be the quality of the build, 

a desirable location, or features like wine cellars (a favorite), pools, or 
landscaping. It’s anything that adds pleasure, comfort, or enjoyment to a 
space beyond what is essential. The beauty of luxury is that it is different for 
everyone. I love working with clients to identify what luxury means to them, 
regardless of price point. As we enter 2024, my focus is to continue helping 
my clients buy and sell their dream homes; whether it’s a townhome on Kent 
Island or a waterfront estate on the Wye River!

Biana Arentz 
of Coldwell Banker Realty

Do Waterfront Properties 
Have Unique Regulations?

Waterfront properties can offer 
incredible amenities yet it’s 
important to understand the 
challenges and limitations, 
especially for buyers thinking 
of a major renovation or new 

construction. Flood zone maps are top of mind: when was a home built 
(elevation) and how does that impact insurance costs. The Chesapeake Bay 
Critical Area overlay is another guide to what’s allowed on properties within 
1,000 ft of the water. Working with a Waterfront Specialist enables buyers to 
understand their options and helps owners properly market their home when it’s 
time to sell.

Reid Buckley 
Waterfront Property Specialist 
Mr. Waterfront Team of Long & Foster Real Estate 
www.WaterfrontHomes.org

What terms other than 
price should I be asking 
for when selling my 
home?

In a low inventory market where 
there are often buyers competing 
for your home, it's an opportunity 
to ask for things in addition to 
the highest price. Other things to 

consider are asking to be able to stay in the home after settlement to ease the 
moving process. If a buyer does a home inspection, ask them to agree to accept 
the home as-is (not asking for repairs). Ask the buyer to cover some or all of 
your transfer taxes. Having more money, not having the hassle of completing 
repairs, and being able to stay longer to have time to move and clean - all of 
these are wonderful things to have to work in your favor and can be negotiated.

Kristi Neidhardt 
Kristi Neidhardt Team of Northrop Realty

What are the three 
most common features 
that buyers look for in 
a top tier waterfront 
property?

Privacy is paramount, many 
of the buyers coming to the 
Annapolis area in search of a 
retreat to relax and escape from 

the hectic city life. Waterview is also extremely important. Unobstructed 
panoramic views always fetch a premium in this market and the most 
coveted feature is the waterfront pool. The local critical area laws are 
very restrictive and having a pool on the waterside can be a challenge to 
have permitted, so an existing waterside pool is a major value add.

Brad Kappel 
TTR | Sotheby’s International Realty

What are you seeing 
in the local real estate 
market and what do 
you predict?
Anne Arundel County real 
estate is HOT! There is a 
huge pool of ready, willing 
and able buyers who are 
anxious to purchase a home 
and enjoy our extraordinary 

lifestyle. As a result, the average sales price in Anne Arundel County 
has increased drastically from 2020. The average residential sales prices 
are as follows- 2020 - $450,546,  2021 - $493,726, 2022 - $531,131 and  
2023 - $563,477 - an increase of over 25% in just 4 years. Meanwhile, 
the number of sold properties decreased from 11,310 in 2020 to 7,034 in 
2023. If we had crystal balls, we all would be billionaires but for today, 
there has never been a better time to sell your home!

Alex Tower Sears 
The Tower Team of TTR | Sotheby’s International Realty
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Home & Garden
1 1 4   VA LU E  A D D E D ?        1 1 6   P R E PA R I N G  F O R  S P R I N G ' S  S H O W E R S

Managing 
Waterflow 

+ Run-off in  
our Gardens 

PG. 116
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Home & Garden •  I N T E R I O R

Valued Added?
D E S I G N  N O - N O S  T H AT 
D E -VA LU E  YO U R  H O M E

By Lisa J. Gotto

S
o, you’re finally settled into what’s hope-

fully going to be your dream home once 

you’ve updated it, and you’re consider-

ing what you need to do to make it your 

own. There are a few things you should 

consider before you begin to make those chang-

es, especially if this purchase could go to market 

in the years ahead.

Real estate experts agree that there is a point 

when the improvements made to your home 

will not translate into equity down the road and 

may even end up de-valuing your home. So, what 

is the secret sauce to prudent and forward-think-

ing design that only enhances the home’s value? 

Since this is a highly subjective question for 

some, we narrowed the scope to identify 7 things 

you should definitely avoid when upgrading.

1 Across the board re-designing of 
a bathroom that removes a tub to 
create just a shower is a major no-no. 
No matter how much more room or 

storage space you think you will gain in 
your bathroom’s footprint, it cannot go dol-
lar-to-dollar against what a potential buyer 
may see as the cost of adding a tub back in.

4 Variety isn’t neces-
sarily the spice of 
life if it means that 
your home has an 

identity crisis going on 
between its indoor and 
outdoor personalities. That 
said, curb appeal may get 
prospective buyers into 
the house, but they may 
be off put if they arrive to 
your modern farmhouse 
façade only to find a 
bunch of mid-century mod-
ern details inside. Having 
one cohesive feel and flow 
throughout the home is 
the path to, “Sold!”

3 There was a time 
during our hectic 
pandemic era when 
homeowners won-

dered what it was that they 
liked about the open con-
cept floorplan. Let us assure 
you, that was only a tempo-
rary anomaly, as a majority 
of homeowners still prize the 
flexibility that open plan liv-
ing provides. Not to mention, 
no one really enjoys having 
to take a sledgehammer to 
dry wall; that only looks like 
fun on the home shows. The 
moral of this story; don’t add 
walls back in.

2 Ditch the wall 
kitsch! It’s harder 
for someone new 
to envision being 

in your home if it looks 
like it’s outer space. So, 
think twice about installing 
that highly personalized 
patterned wallpaper or 
applying that less-than-
neutral paint choice, lest 
you swap it back out when 
you decide to move on.
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7Warning: Choppy floor treatments 
from room-to-room often have po-
tential buyers looking down—and 
eventually out! As does wall-to-

wall carpeting that is frumpy and bumpy, 
and past its prime. In other words, stay 
clear of quirky flooring choices. Options 
today are limitless and vary widely from 
a quality standpoint, so choose wisely. 
A majority of homeowners are selecting 
engineered hardwood for a reason; it 
wears well and is something that can be 
installed to provide a visually consistent 
look throughout the home.  

5 Customization is 
clearly still one of 
the most enduring 
trends in home 

design, and by all means 
when you’re in your 
forever home you will 
be at a fine time in life 
to do just that. However, 
customization especial-
ly in the two rooms of 
the home that are the 
costliest to upgrade, the 
kitchen and the bath-
room, should be care-
fully weighed. Case in 
point, the customizable 
kitchen trend allows you 
to choose deep, rich, or 
unique color palettes 
for appliance packages. 
These appliances are 
super-hot right now, but 
so are their prices. You 
could end up spending 
thousands more on one 
range that you, more 
than likely, won’t re-coup 
upon re-sale.

6 Don’t under-think your 
material choices. These 
are elements like coun-
tertops that live within 

your home year-after-year, 
and unless you are doing your 
“value for money” research, 
they could end up failing you. 
Keep in mind that while many 
materials have similar looks, 
they rarely have the same shelf 
life. (Total pun intended.) Talk 
to the experts about how you 
will use the space they are 
in and your expectations for 
their performance over time. 
Also, note that spending more 
doesn’t always get you more. 
A great example here; solid 
marble countertops can seem 
like the crème de la crème of 
countertop options, but they 
require diligent care to look 
their best over time, as they 
are more susceptible to stain-
ing and scratching than some 
man-made materials. 
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Preparing  
for Spring’s  
Showers
M A N AG I N G  
WAT E R F LO W  
A N D  R U N - O F F  
I N  O U R  G A R D E N S

By Janice F. Booth

C O M M O N  T Y P E S  O F  E R O S I O N

You might make a visual survey, a walk-about to look for 
telltale signs of problems. Here are some common forms 
of erosion you might observe:

Splash: raindrops hit unprotected soil and splash up, taking the 
topsoil and leaving stains on walls and walkways. Sheet wash: 
flowing water from a natural or manmade source washes away 
topsoil. Tunnel erosion: falling water’s impact on unprotected 
soil drills into the ground, allowing more water to drill deeper, 
eventually causing an erosion tunnel and then a collapsed run.
Deflation: rainwater erodes soil exposing rocks and tree roots.  
Accumulation: soil moved by wind and water creates dunes 
and berms and chokes up streams.

M
aryland’s weather seems to 
grow more volatile, with 
more frequent heavy storms 
of wind and rain. Periods of 
drought also prevailed here 

in early 2023. Thus, it is a wise precaution 
to prepare our lawns and gardens for both 
heavy rain and drought during 2024, as 
the two conditions can wreak havoc. Even 
the average annual rainfall in Maryland is 
about 50 inches. 

The preparations you may want to 
make to protect your lawns and gardens 
from erosion will be part of what has 
come to be known as “hardscape” rath-
er than landscape. Hardscaping refers to 
man-made elements of landscaping that 
use wood, brick, gravel, and other mate-
rial to change the lay of the land, often to 
protect that land from wind and water ero-
sion. Usually, it’s best to have a profession-
al service do your hardscape…because it 
is hard, perhaps even backbreaking work. 

But, if you’ve got some muscle-builders 
in the family willing to help, they can assist 
your lawn and garden hardscaping for po-
tentially extreme weather ahead. 

LET’S CONSIDER TWO APPROACHES: 

1.	 Repairing and redeveloping lawn and garden  
areas that are already prone to erosion. 

2.	Redesigning the land’s configuration to avoid 
future water runoff and drought conditions.

Since it’s March and the rainy season is fast  
approaching, if it comes at all, let’s begin  
with repairs to areas you already know  
may be problematic.
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D E V I S E  A  W O R K  P L A N  F O R 
T H E  P R O B L E M  A R E A S

Here are some of the methods available to repair  
areas where the earth has been or is being eroded: 
 
For general “wash away” of lawn or flower beds, an 
erosion control blanket is a useful option. In a woven 
“cloth” of straw, coconut, or jute, and seeds are imbedded. 
Spread this net or blanket over exposed soil. The 
imbedded seeds will soon germinate, take root, and 
the mat or cloth, which protected the seeds from birds 
foraging and heavy rain, will disintegrate.  We’re all 
familiar with good, old-fashioned ground covers such as 
periwinkle, ivy, and pachysandra. They’ll eventually fill in 
and protect the soil. (Do not plant ajuga or mondo grass; 
they’re sneaky little guys and will soon pop up in all the 
wrong places, plus you’ll never get them out.) Baffles can 
sometimes solve the rut problem. Use gravel or river-rocks 
in the rut, being careful to partially bury them so they don’t 
just wash away. Wood ties can also serve as baffles, laid 
across the slope and buried sufficiently to prevent their 
being washed away too. Terracing is a bit more drastic, 
requiring a careful plan for flattening areas down the slope. 
This is usually reserved for severe slopes.

S T E P S  TO  I D E N T I F Y  E R O S I O N

Look over your lawn and garden for 
noticeable slopes; more than a 33 percent 
slope is likely to cause erosion. You can go to 
YouTube or any handy gardeners web site to 
learn how to measure for yourself the slopes 
in your land, or you can call in a surveyor to 
give you that information. An experienced 
hardscape service should provide that 
information, too. Survey your lawn and 
gardens for ruts and crevices, areas that are 
beginning to collapse along hillsides and 
steep slopes. Stake these problem areas 
so you can see if there’s a pattern, a clear 
direction of erosion. Do the ruts begin near 
the downspouts and flow down a slope in the 
lawn? Are there animals digging or burrowing 
that form ruts that may be shallow but have 
potential for collapsing? Are the stakes 
marking spots where you’ve lost shrubs and/
or trees in the last year or two? Draw a map 
of your lawn and gardens; try to make it to 
scale. In a bright color, mark the areas where 
the erosion has occurred. Identify and note 
the cause of each area of erosion if you can. 
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P R OAC T I V E  R E D E S I G N I N G

Once repairs have been completed and 
your lawn and gardens are restored, it may 
be wise to consider a few ways to prevent 
erosion and ensure conservancy of precious 
water during periods of drought. 

Re-examine Sloping. You or your professional 
have identified any sloping terrain and the 
percentage of that slope. But what do you do 
with that information? Generally, if the slope is:

33% or less, application of mulch or  
planting of ground cover will suffice to  
protect the soil from erosion. 

33–50%, drip irrigation, an erosion control  
blanket, deep-root vegetation can help.

Steeper than 50%, terracing, retaining  
walls, and riprap may be necessary.

Rain barrels at the base of all downspouts not only controls 
water flow but provide a means to conserve and use captured 
rainwater during times of drought or for general lawn and garden 
maintenance. Rain gardens offer an interesting visual component 
in your garden. Bowl shaped and shallow, they’re usually lined 
with pebbles and hardy ground cover. When heavy rains occur, 
properly located rain gardens serve as catchments for excess 
water which can then be slowly released into the earth. A word 
of caution: be sure the rain garden is not situated too near any 
building’s foundation, or a home’s septic system or well. Trees & 
shrubs: Don’t overlook the practical protection the roots of trees 
and shrubs offer, holding together hillsides and capturing topsoil. 
We all know the many advantages and delights that accompany 
the cultivation of magnolias, crape myrtle, maples, and oaks. 
Mulching lays down a protective layer over precious topsoil. 
Mulch holds moisture, releasing the moisture gradually to nourish 
plants and trees. 

With a little help from Mother Nature, your work restoring and 
protecting your lawns and gardens from wind and water damage 
will be well worth the investments in time and resources when 
March winds and April showers come our way. 

Home & Garden •  G A R D E N
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Fresh Take
S U N F LO W E R  S E E D S
By Dylan Roche

S
unflower seeds have the distinction of 

being a truly all-American food, you 

might say. These seeds come from 

the bright yellow sunflower—known 

formally as the Helianthus annuus—

which natively grows in North Amer-

ica. Indigenous peoples were using the seeds as 

a food source as far back as 3000 BCE, according 

to the National Sunflower Association, which 

notes that some archeologists believe sunflower 

seeds are an older food source than corn! Many 

Indigenous Americans would have used ground 

sunflower seeds as flour to bake bread and the 

rich oil from the seeds as fat for cooking. 

When you consider their nutritional pro-

file, it’s clear why these small but mighty seeds 

would be valued as a dietary sta-

ple. They’re good for your heart 

health, bone health, and energy 

levels. The fat content in sun-

flower seeds is made of polyun-

saturated and monounsaturated 

fatty acids, which improve your 

cardiac health by lowering bad cholesterol lev-

els and raising good cholesterol levels. The poly-

unsaturated fats also include omega-6s, which 

support brain function.

Most notably among the vitamins and min-

erals in sunflower seeds is magnesium, a miner-

al crucial for building and maintaining strong 

bones, as well as supporting muscle function 

and nerve function. A mere 2-tablespoon serv-

ing of sunflower seed kernels—about 100 calo-

ries total—delivers more than 20mg of magne-

sium. That same serving size also has more than 

6mg of vitamin E (almost one-third of your daily 

need), an antioxidant necessary for healthy skin.

Like other nuts and seeds, sunflower seeds 

are energy dense, yielding many calories for a 

relatively small serving size. Because of their 

fiber content and fat content, sunflower seeds 

digest slowly, which means you’ll feel satisfied 

for longer than would when eating a larger-por-

tioned snack of simple carbohydrates, such as 

crackers. This not only provides you with a 

steady stream of energy throughout the day 

but also help with weight management efforts.

Finally, consider this: Sunflower seeds might 

be a feel-good snack. The amino acid trypto-

phan found in sunflower seeds aids in your 

body’s production of serotonin, according to a 

study published by Frontiers in Nutrition in July 

2022. Serotonin is a chemical your body pro-

duces to help regulate your mood, and high lev-

els have been shown to help fight depression. 

Although sunflower seeds have been part of 

the human diet for millennia, and have been a 

popular snack food in modern American culture 

since the mid-20th century, they have been gain-

ing more prominence in recent years thanks to 

their versatility. Sunflower seed butter—a pro-

tein-dense sandwich spread made from ground 

roasted sunflower seeds—has been embraced by 

many pediatric dietitians as a good alternative 

to peanut butter for children who have peanut 

allergies or other allergies, as it has a similar 

kid-approved taste and a similar healthy nutri-

tional profile. 

Most people enjoy sunflower seeds as part 

of a trail mix or as an add-in to a salad. Once 

they’re hulled and roasted, there are all kinds 

of creative options, and here are just a few ways 

you can try them out: ➤

BECAUSE OF THEIR 
FIBER CONTENT AND FAT 

CONTENT, SUNFLOWER 
SEEDS DIGEST SLOWLY, 

WHICH MEANS YOU’LL FEEL 
SATISFIED FOR LONGER
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S O B A  N O O D L E 
S A L A D  W I T H 
S U N F LO W E R 
S E E D S

Ingredients

1 cup sunflower seed kernels
3 tablespoons soy sauce
2 tablespoons rice vinegar
1 tablespoon sesame oil
1 tablespoon honey
1 teaspoon grated fresh ginger
1 clove garlic, minced
8-ounce package of soba noodles
1 cup broccoli florets
1 medium carrot
1 red bell pepper
2 green onions
2 tablespoons toasted  
sesame seeds

Bring a pot of water to a rolling boil and 
immerse the soba noodles. Give the 
water a quick stir to prevent the noo-
dles from sticking together and allow 
to cook for 4–5 minutes. Remove 
from the heat and drain. Rinse with 
cold water and set aside. In a food 
processor or blender, process the 
sunflower seed kernels until they 
form a smooth butter. Add some of 
the sesame oil to achieve proper 
smoothness if necessary. Once 
the kernels are processed, add 
soy sauce, rice vinegar, and honey 
and blend until combined. Stir in 
garlic and ginger. Chop the broccoli 
florets and blanche over boiling water 
(approximately 2–3 minutes). Julienne 
the carrots and bell pepper, and slice the 
onion into small strips. Toss the vegetables 
with the soba noodles, then coat well with the 
sauce. Sprinkle with toasted sesame seeds.  
This salad can be served warm or chilled.

W H O L E - W H E AT 
S U N F LO W E R 
S E E D  B R E A D

Ingredients

1 1/2 cups warm water
2 tablespoons honey
2 1/4 teaspoons active dry yeast (1 
packet)
4 1/2 cups whole-wheat flour (plus 
extra for kneading)
1/2 cup sunflower seeds
1/4 cup milled flaxseeds
1/4 cup rolled oats
2 tablespoons olive oil
1 1/2 teaspoons salt

Begin by combining the honey and warm water, then sprinkling with the active 
dry yeast. Allow to stand for approximately 10 minutes, letting the water froth. 
Set aside. In a large bowl, whisk together the flour, oats, flaxseed, salt, and 
sunflower seeds. Form a well in center of the dry ingredients and add the yeast 
water, followed by the olive oil. Stir until well combined and a soft dough forms. 
Flour a work surface and begin kneading the dough. Work it for approximately 
10 minutes, adding more flour if it becomes too sticky. After 10 minutes, the 
dough should be smooth and elastic. Move the dough to a greased bowl and 
cover it with a dish towel. Let the dough sit for 1–2 hours until it has doubled in 
size. Preheat the oven to 350F. Transfer the dough to a greased loaf pan. Brush 
the top with any remaining olive oil and sprinkle with remaining sunflower 
seeds if desired. Bake for approximately 45 minutes. Bread should be golden 
brown and fragrant. Allow the bread to cool completely before removing from 
the pan and slicing. This bread works well for toast or for savory sandwiches.
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Fitness Tips
C O R E  W O R K
By Dylan Roche

For some fitness enthusiasts, an intense strength 

training routine might be all about the arms, 

the shoulders, the chest, the legs, the glutes—

but there’s one central part of the body that’s 

missing out on the training. Emphasis on the 

word central, or what might even be more ap-

propriately described as a core part of the body. 

T H E  I M P O R TA N C E  O F 
C O R E  S T R E N G T H

Unfortunately, many people underestimate the 

critical importance of a strong core in overall 

performance and physical fitness. Your core— 

generally regarded as the muscles of your abs 

and back, which support your spine and pelvis—

may not be muscles that are as visible as your 

biceps or pectorals, but your core is what gives 

you the ability to generate overall power and 

maintain stability. In other words, a strong core 

means a strong overall body.

Even if you aren’t an athlete or avid strength 

trainer, your core is important because it holds 

you up during everyday activities. Strong core 

muscles ensure your spine is properly supported 

and contribute to overall better posture, which 

not only improves your overall appearance but 

also prevents musculoskeletal problems as you 

age. Supporting and stabilizing your spine also 

means less strain on your back, so you’re less 

likely to experience back pain.

When you have a strong core, you have overall 

better balance and coordination. For athletes, 

this sets you up to move quickly, powerfully, and 

efficiently with less exertion. For the general 

population, this could mean simply having an 

easier time with everyday tasks—hauling in the 

groceries, lifting a moving box, or reaching up 

to access a top shelf. In elderly populations, core 

strength means there’s less risk of falling over 

and injuring yourself.

T H E  B E S T  E X E R C I S E S  F O R  YO U R  C O R E

Don’t fall for the idea that endless sit-ups or crunches will give you a 

strong core. Although athletes of decades past might have defaulted 

to these exercises, they are hardly the most effective, according to the 

American Council on Exercise. Crunches target only a limited range 

of your core muscles, and they can even put a strain on your spine. 

Instead, if you want a strong core, try these exercises instead:

PLANK
Assume a plank position by lower-
ing yourself to the floor, face down, 
supporting your bodyweight on your 
forearms and your toes. Keep your el-
bows beneath your shoulders and your 
entire body straight from head to heels. 
Use your core muscles to hold yourself 
in this position without breaking the 
straight line of your body—keep your 
hips level so they are neither sagging 
nor pushed up at an angle. Hold the 
plank for one minute or longer.

MOUNTAIN  
CLIMBERS
Begin in the plank position and 
slowly bring your left knee in 
toward your chest while keeping 
your right leg firmly in position. 
Use your core muscles to support 
your weight. Return your left leg to 
its original position while bringing 
your right knee forward. Switch 
your legs as quickly as you can 
while maintaining good form for 
30 seconds to one minute.

DEAD BUGS
Begin by lying on your back with your 
arms extended up above you toward 
the ceiling. Raise your legs with your 
knees bent at a 90-degree angle. 
Bring your right arm down to be 
parallel with your body as you extend 
your left leg out in front of you. As 
you perform this move, keep your 
lower back pressed close to the floor. 
Return to the starting position and re-
peat with your left arm and right leg. 
Repeat this motion in rapid succes-
sion while maintaining good form.

BICYCLE CRUNCHES
Lie on your back and bring your 
hands up behind your head with your 
elbows bent out to the side. Lift your 
legs off the ground and bend your 
knees at a 90-degree angle. Bring 
your left knee toward your chest and 
twist your torso to bring your right 
elbow as close to your knee as pos-
sible. Return to the starting position 
and repeat with your right knee and 
left elbow. Repeat this motion in rap-
id succession while maintaining good 
form for 30 seconds to one minute.

WOODCHOPPERS
Begin by standing with your feet shoulder width apart and a dumbbell or 
medicine ball held out in front of you with both hands. Rotate your torso as 
you lower the weight to about knee level on the left side of your body. Raise 
the weight diagonally across your body and lift it above your right shoul-
der. Repeat this move for 30 seconds before switching sides, lowering the 
weight to your right side and raising it over your left shoulder.
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Alerting  
Americans  
About the  
Silent Killer
By Dylan Roche

T
he name “silent killer” sounds ominous, 
but it’s an unfortunately accurate de-
scription of a chronic disease—diabe-
tes—on the rise among Americans, many 
of whom aren’t even aware they have 
it. That’s the primary reason diabetes 

awareness has become a hot topic for health care pro-
fessionals and researchers. On the fourth Tuesday of 
March, many will be observing American Diabetes 
Awareness Day, sometimes referred to as Diabetes 
Alert Day, to spread the word that 1 in 5 U.S. adults 
have diabetes and don’t even know they have it.

That equates to about 8.5 million people, accord-
ing to the Centers for Disease Control and Preven-
tion—and those are just the people who are estimat-
ed to be living with it undiagnosed. Another 29.7 
million people have been diagnosed, totaling 38.4 
million all together, or 11.6 percent of adults in the 
United States.

One of the reasons health experts want to raise 
awareness is because those numbers are increasing 
significantly—the number of people with diabetes 
has more than doubled in the past 20 years. Most cas-
es of diabetes—between 90 and 95 percent, depend-
ing on estimates—are type 2 diabetes, which often 
develops later in life.

All cases of diabetes involve an insufficient 
amount of insulin to deliver glucose in the blood to 
the body’s cells. With type 1 diabetes, which was pre-
viously known as juvenile diabetes because it’s often 
diagnosed in childhood, the pancreas does not pro-
duce enough insulin. With type 2 diabetes, the body 
is unable to produce enough insulin to effectively 
manage glucose levels in the blood. Risk of type 2 di-
abetes increases with age and weight, and most who 
are diagnosed are over the age of 45, have obesity, or 
have a family history of diabetes.

Doctors recommend a healthy lifestyle not only to reduce risk of 
developing diabetes but also to help control diabetes after diagnosis. A 
healthy diet low in refined carbohydrates, which break down into glu-
cose faster than complex carbohydrates, and plenty of physical activity 
can help manage blood sugar levels.

Symptoms of diabetes to watch out for include frequent urination, 
unexplained hunger, or thirst despite eating and drinking normally, 
blurry vision, unexplained sudden weight loss, and tingling or numb-
ness in hands or feet. Although diagnoses have been on the rise in 
recent decades, organizations such as the American Diabetes Associa-
tion (ADA) remain optimistic that by spreading awareness it’s possible 
to not only reduce risk in populations but also make medical break-

throughs that can treat diabetes. Some re-
searchers are looking to the advancement 
of artificial pancreas systems (also known 
as a bionic pancreas) or the use of stem 
cell therapy to regenerate insulin-produc-
ing beta cells in a pancreas that doesn’t 
produce insulin.

Continuous glucose monitoring (CGM) 
systems continue to improve, as do insu-
lin pumps for more accurate and effective 
delivery of insulin. PBS even reports that 

research is underway for a type 1 diabetes vaccine that would target the 
autoantibodies damaging cells in the pancreas.

If Diabetes Alert Day has you feeling more aware, you can learn more 
about research, advocacy, and resources available through the American 
Diabetes Association at diabetes.org.

1 in 5 U.S. adults  
have diabetes  
and don’t even 

know they have it.
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Spruce Up Your  
Spring Fashion  
with Pastels
By Dylan Roche

B
right, sunny spring days call for 

fashion to match—which is why 

spring is always a perfect time for 

pastels, those softer, more delicate 

shades of all your favorite colors. 

Pastels add a lot of fun and per-

sonality to your attire, but it’s easy to overdo 

it. Combining too many pastels or combining 

a pastel shade with the wrong dark color, could 

end up ruining the overall effect. Your safest bet 

to combining pastels? Look for pastel shades of 

complementary colors. Warm tones like red, 

yellow, and orange complement cool tones like 

blue, green, and purple. When you combine a 

pastel shade of a warm color with the pastel 

shade of a cool color, they’re more likely to 

bring out the best in each other. Some combi-

nations you might want to try include:

Above all, don’t 
forget that style is 
subjective—so if 
you feel compelled 
to wear pastels in 
a way that goes 
against the rules, do 
it with confidence. 
You might be setting 
the trend of the 
spring season.
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BLUSH + MINT 
A delicate shade of pink will look 
cheery next to this refreshing shade of 
green. This combination might even 
call to mind the color palette of a rosy 
garden. Instead of blush, you could 
also try peach, another shade of pink 
with hints of orange to it.

LAVENDER + BUTTER  
A calming, elegant shade of purple 
pairs well with a warm, creamy shade 
of yellow, giving your outfit a balance of 
sophistication and fun. You can also try 
lilac, which has cooler undertones than 
lavender, paired with a brighter shade 
of yellow, such as lemon.

CORAL + POWDER BLUE  
These muted shades of orange (with 
pink undertones) and blue (with a hint 
of gray) pair well together because 
they are like a combination of energy 
and tranquility, perfect for days outside 
in the fresh air.

SEAFOAM + SALMON  
Based on their name alone, you might 
expect these colors to look well for a 
day out by the water. Soft green with 
a touch of blue will complement the 
subdued pinkish orange for a vibrant, 
eye-catching look.

You can also create depth by pairing pastels 
with a well-coordinated neutral, such as 
beige, gray, or white. Avoid anything overly 
vibrant or neon because these could end up 
clashing with the pastel shades, as could dark 
colors like black, charcoal, or navy. Although 
metallic accessories can work well with the 
brightness of the pastels, adding a touch of 
sophistication to the outfit, keep these pieces 
small and understated. Large accessories with 
a metallic sheen to them will be overwhelm-
ing and make your outfit look too cluttered. 
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Oysters  
Rockefeller at  

Fisherman’s  
Inn 
➤

Photo by Stephen Buchanan
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I
f the name Fisherman’s Inn conjures up a vi-
sion of a salt-air-weathered shack draped in 
fish net you will be pleasantly surprised and 
charmed by reality. Colorful Crayola hues 
and clean geometric shapes are the domi-
nant theme in the decor of Fisherman’s Vil-

lage, where the Inn is the heart of an enterprise that 
started some 80-plus years ago. From Captain Alex 
Thomas and his wife Mae’s original 30-seat eatery 
and grocery store, the Inn has morphed into a ma-
rine enclave that includes a crab deck, a fresh sea-
food store, and most recently Hyatt Place. To study 
the history of the Inn is to observe a lesson in resil-
ience. Through fires and economic challenges, the 
Inn has prospered to become both a local favorite 
and destination dining. Even those travelers mak-
ing their annual beach trek stop here to indulge in 
some authentic Eastern Shore eating.

The restaurant’s good vibe continues on the in-
side with two spacious dining rooms and the Nau-
ti Mermaid bar. The nautical theme is subtle; big 
round circles suggest port holes on an ocean liner, 
the carpet design undulates with wave-like motion, 
a giant copper and silver rockfish presides over hap-
py diners. Vintage oyster cans interspersed with 
pictures of watermen at work pay homage to local 
seafood industry history.

Two unusual aspects of the eclectic decor are the 
elevated train, from the collection of the late owner 
Sonny Schulz, and the oyster plates from late owner 
Betty Schultz. I would encourage you to do as I did 
and take an unobtrusive stroll to 
see the oyster plates. Even if you 
are not a fan of “dishes” you can-
not help admiring the beauty and 
artistry of these bygone elements 
of fine dining.

Now on to the food. The first 
challenge to be met was choos-
ing from the abundant mouth-
watering selections on the menu. 
Sometimes I will ask the server 

Photography by Stephen Buchanan

FISHERMAN’S INN
3116 Main Street, Grasonville
410-827-8807  •  fishermansinn.com

what dish they think reflects the best efforts of the kitchen. When I 
asked the question of our server Corey (who was great by the way), I ex-
pected him to answer with an S word; shrimp, scallops, or salmon. He 
surprised me by saying the most popular item was coconut cream pie!

After much dithering we settled on Oysters Rockefeller for an 
appetizer, seafood Alfredo, and a French dip sandwich. The Oysters 
Rockefeller (invented by Antoines restaurant in New Orleans and 
so named for the green spinach resemblance to the color of money) 
arrived picture perfect. The brine of the Nanticoke-sourced oysters 
was enhanced by a lemony forward Hollandaise. We were off to a 

good start. The seafood Alfredo was a generous 
serving of seafood-loaded pasta in a decadent 
sauce accompanied by garlic toast. My French 
dip sandwich was a feast of tender beef, and the 
dipping sauce was just right (I think some restau-
rants default to a beef bouillon cube which makes 
for a very salty dip). My order was accompanied 
by a side of delicious tangy and sweet cole slaw. I 
was pleased to note my slaw was served in a cold 
dish, helping to preserve its crispness—it’s the lit-
tle touches that make a difference.

Food & Dining •  R E V I E W

Sea Worthy & 
So Much More
By Sharon Harrington

THROUGH FIRES 

AND ECONOMIC 

CHALLENGES, THE 

INN HAS PROSPERED 

TO BECOME BOTH A 

LOCAL FAVORITE AND 

DESTINATION DINING. 
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My second visit to the restaurant was for a Friday night dinner. 
Despite the early-hour and a grim weather forecast, the restaurant 
was bustling. I asked and was granted a table near the fireplace and 
adjacent to the large picture windows, which in daylight offer views 
of Kent Narrows. We started with a shared cup of oyster stew. The 
broth was creamy, rich, and so chockfull of oysters we were tempted 
to count them. It was a cut above the usual butter, cream, celery, Old 
Bay rendition. I chose prime rib for my entree. If this seems a strange 
choice in a seafood centric restaurant, it’s my way of noting how the 
kitchen addresses the appetites of those who may be vegetarian or 

Sharon Harrington is a retired social worker by 
profession and passionate gourmand/chef in 
practice, having trained with reputable culinary 
personalities and institutions, notably: Chef Francois 
Dinot; L’Académie de Cuisine; the Culinary Institute 
of America in Hyde Park; and Le Cordon Bleu in 
Paris. She currently resides on the Eastern Shore. 

not eat seafood. The prime cut was cooked to perfection, pink and 
tender. I added a baked potato and green beans which had a definite 
Eastern Shore flair with their bits of onion and bacon. My spouse 
chose Salmon Sunset, a salmon fillet draped over spinach and risotto. 
A skewer of shrimp crowned the dish in a very pretty presentation. 
Having been advised about the popularity of the coconut cream pie, 
I couldn’t leave without giving it a try. The pie slice is a mile high (or 
so it seemed) and escorted by a mountain of whipped cream. It was 
heavenly, feather light with just the right amount of sweetness and 
coconut crunch.

We did not sample any of the clever cocktails, deciding to save that 
treat for another day. The craft beer list is as commodious as the food 
menu, so you should have no problem grabbing your favorite brew.

I had two lovely meals at Fisherman’s Inn. If I had to analyze why 
this restaurant has survived and flourished, I would credit the family 
vision and commitment to providing diners with pleasant surroundings, 
friendly staff, and good Eastern Shore food. 
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Readers’  
Dining  
Guide

Welcome to your regional 
dining guide. We include 
many restaurants for many  

tastes and experiences. Don’t  
see your favorite on the list? Email 
mkotelchuck@whatsupmag.com  
or editor@whatsupmag.com and  
let us know! And for the full guide,  
visit whatsupmag.com.

Downtown  
Annapolis
49 West  
Coffeehouse,  
Wine Bar,  
and Galley
49 West Street, 
Annapolis; 410-626-
9796; 49westcoffee-
house.com $ 

Acme
163 Main Street, 
Annapolis; 410-280-
6486; acmegrill.com 
$$ 

Acqua Al 2
236 Main Street, 
Annapolis; 410-304-
3424; acquaal2.com
$$$ 

Annapolis  
Ice Cream 
196 Main Street, 
Annapolis; 443-714-
8674; annapolisice-
cream.com $ 

Annapolis  
Market House
25 Market Space, 
Annapolis; 443-949-
0024; annapolis-
markethouse.com 
$$ 

Armadillo’s Bar  
and Grill
132 Dock Street, 
Annapolis; 410-280-
0028 $$  

The Big Cheese
47 Randall Street, 
Annapolis; 410-263-
6915; tbcsannapolis.
com $ 

Food & Dining •  G U I D E

Advertisers  
Listed in Red

Avg. Entrée Price  
$ 0-14 
$$ 15-30 
$$$ 31 and over

 Reservations 
 Full bar
 Family Friendly
 Water View
 Outdoor Seating
 Live Music
 Grab and Go
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Buddy’s Crab Shack
100 Main Street, 
Annapolis; 410-626-
1100; buddysonline.
com $$  

Café Normandie
185 Main Street, 
Annapolis; 410-
263-3382; cafenor-
mandie.com $$ 

Carpaccio Tuscan 
Kitchen & Wine Bar
1 Park Place Suite 10, 
Annapolis; 410-268-
6569; carpacciotus-
cankitchen.com $$ 
 

Castle Bay Irish Pub
913A Main Street, 
Annapolis; 410-626-
0165; castlebayirish-
pub.com $$  

Chick & Ruth’s
165 Main Street, 
Annapolis; 410-269-
6737; chickandruths.
com $$  Break-
fast all day everyday

The Choptank
110 Compromise 
Street; 443-808-
1992; thechoptank-
restaurant.com
$$$ 

Curate Annapolis
141 West Street; 410-
907-0968; curatean-
napolis.com
$$, Wine, Daily 
Breakfast

Dock Street  
Bar & Grill
136 Dock Street, 
Annapolis; 410-268-
7278; dockstreetbar.
net $ 

Dry 85
193B Main Street, 
Annapolis; 443-214-
5171; Dry85.com $$ 


Federal House
24 Market Space, 
Annapolis; 410-268-
2576; federalhouse.
com $$ 

Fox’s Den
179B Main Street, 
Annapolis; 443-808-
8991; foxsden.com 
$$ 

Galway Bay Irish 
Restaurant and Pub
63 Maryland Avenue, 
Annapolis; 410-263-
8333; galwaybaymd.
com $$ 

Game On Bar + 
Arcade
114 West Street, 
Annapolis; 410-885-
4589; gameonbarar-
cade.com $ 

The Goat
137 Prince George 
Street; thegoatan-
napolis.com $$ 

Harold Black
236 Main Street, 
Annapolis; 410-304-
3353; haroldblack.
com $$ Light Fare, 


Harry Browne’s 
66 State Circle, 
Annapolis; 410-263-
4332; harrybrownes.
com $$ 

Iron Rooster
12 Market Space, 
Annapolis; 410-990-
1600; iron-rooster.
com $$ 

Joss Café &  
Sushi Bar
195 Main Street, 
Annapolis; 410-263-
4688; josssushi.com
$$ 

Latitude 38
12 Dock Street, 
Annapolis; 667-
204-2282; Latitude-
38waterfront.com $$ 


Lemongrass
167 West Street, 
Annapolis; 410-280-
0086; lemongras-
sannapolis.com
$$ 

Leo Annapolis
212 West Street, 
Annapolis; 443-782-
7549; leoannapolis.
com $$ 

Level A Small  
Plates Lounge
69 West Street, 
Annapolis; 410-268-
0003; levelannapo-
lis.com $$ 

Lighthouse Bistro
202 West Street, 
Annapolis; 410-242-
0922; lighthousebis-
tro.org $ 

Luna Blu  
Ristorante Italiano
36 West Street, 
Annapolis; 410-267-
9950; lunabluofan-
napolis.com $$ 

McGarvey’s Saloon
8 Market Space, 
Annapolis; 410-263-
5700; mcgarveysan-
napolis.com $$ 

Metropolitan Kitch-
en and Lounge
169 West Street, 
Annapolis; 410-280-
5160; metropoli-
tanannapolis.com $$ 


Middleton Tavern
2 Market Space, 
Annapolis; 410-263-
3323; middleton-
tavern.com $$,

O’Brien’s Oyster Bar 
& Seafood Tavern
113 Main Street, 
Annapolis; 410-268-
6288; obriensoyster-
bar.com $$ 

Osteria 177
177 Main Street, 
Annapolis; 410-267-
7700; osteria177.com 
$$$ 

Parley Room  
25 State Circle, 
Annapolis; 443-837-
6481; parleyroom.
com $$ 

Picante Cocina 
Mexicana
48 West Street; 443-
775-5957; picantean-
napolis.com $  

Potato Valley Café
47 State Circle, 
Annapolis; 410-267-
0902; potatovalley-
cafe.net $ 

Preserve
164 Main Street, 
Annapolis; 443-598-
6920; preserve-eats.
com $$ 

Pusser’s  
Caribbean Grille
80 Compromise 
Street, Annapolis; 
410-626-0004; puss-
ersannapolis.com $$ 


Ram’s Head Tavern
33 West Street, 
Annapolis; 410-
268-4545; rams-
headtavern.com $$ 
 

Red Red Wine Bar
189B Main Street, 
Annapolis; 410-990-
1144; redredwinebar.
com $$ 

Reynolds Tavern
7 Church Circle, 
Annapolis; 410-
295-9555; reynold-
stavern.com $$ 

Sofi’s Crepes
1 Craig Street, 
Annapolis; 410-990-
0929; sofiscrepes.
com $ 

Stan and Joe’s
37 West Street, 
Annapolis; 410-263-
1993; stanandjoessa-
loon.com $$ 
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Trophy Room
126 West Street, An-
napolis in Graduate 
Hotel; 410-263-7777 
ex 3225; graduate-
hotels.com $$ 

Tsunami
51 West Street, 
Annapolis; 410-990-
9869; tsunamiannap-
olis.com $$ 

Vida Taco
200 Main Street; 
443-837-6521; 
vidatacobar.com $$ 
 Farm-to-Table

Greater  
Annapolis
Agave Mexican 
Restaurant
106 Annapolis Street, 
Annapolis; 410-555-
24283; agaverestau-
rants.com $$$  

Always Ice  
Cream Company 
129A Mitchell’s 
Chance Road, 
Edgewater; 443-
949-8309; always-
icecreamcompany.
com $ 

Azure
100 Westgate Circle, 
Annapolis; 410-972-
4365; azureannapo-
lis.com $$ 

Bean Rush Café
112A Annapolis 
Street, Annapolis; 
410-263-2534; 
beanrushcafe.com $, 
Daily Breakfast, 

Bella Italia
609 Taylor Ave, 
Annapolis; 410-216-
6072; bellaitaliamd.
com $ 

Cantler’s Riverside
458 Forest Beach 
Road, Annapo-
lis; 410-757-1311; 
cantlers.com $$  


Carpaccio Tuscan 
Kitchen & Wine Bar
1 Park Place Suite 10, 
Annapolis; 410-268-
6569; carpacciotus-
cankitchen.com $$ 


Chessie’s Wharf  
609 Melvin Avenue, 
Annapolis; 443-603-
1235; rarbrewing.
com $ 

Cooper’s Hawk Win-
ery and Restaurant
1906 Town Centre 
Blvd, Annapolis; 443-
837-9989; chwinery.
com $$ 

Davis’ Pub
400 Chester Ave, 
Annapolis; 410-268-
7432; davispub.com 
$$ 

Della Notte
1374 Cape St. Claire 
Road, Annapolis; 
410-757-2919; della-
notterestaurant.com
$$ 

Eat Sprout
150 Jennifer Road 
Suite K, Annapolis; 
443-223-0642; 
eatsprout.com $ 

Eggcellence 
Brunchery
2625 Housley Road, 
Annapolis; 410-573-
9503; eggcellence-
brunchery.com $ 

Evelyn’s Annapolis
26 Annapolis Street, 
Annapolis; 410-263-
4794 $$ 

First Watch
2339 Forest Drive, 
Annapolis; 667-380-
2422; firstwatch.com
$ 

Full On Eats  
& Drinks
2478 A Solomons 
Island Road, Annap-
olis; 443-949-0203; 
fulloncraft.com $  
Beer and Wine

Grapes Wine Bar
1410 Forest Drive, 
Annapolis; 410-571-
5378; grapeswineb-
arannapolis.com $$ 
 Wine

Hangry Joe’s  
Hot Chicken
2329B Forest Drive, 
Annapolis; 443-808-
0501; hangryjoes.
com $  

Ingrano 
16 Annapolis Street, 
Annapolis; 410-980-
5514; ingranoannap-
olis.com $$$  

InGrano Bakery
302 Harry S Truman 
Parkway; 410-919-
0776; ingranobakery.
com $$ 

Jalapeños
85 Forest Drive, 
Annapolis; 410-266-
7580; jalapenoson-
line.com $$$ 

Julep Southern 
Kitchen & Bar
2207 Forest Drive, 
Annapolis; 410-571-
3923; julepannapo-
lis.com $$ 

Lasang Pinoy
1000 Annapolis  
Mall Road, Annapo-
lis; 443-949-9580; 
Lasangpinoyllc.com $

Lemongrass Too
2625 Housley Road, 
Annapolis; 410-224-
8424; Lemongras-
sannapolis.com
$$ 

The Lodge
177 Jennifer Road, 
Annapolis; 410-266-
7474; lodgeannapo-
lis.com $$ 

Lures Bar and Grille
1397 Generals 
Highway, Crowns-
ville; 410-923-1606; 
luresbarandgrille.
com $$ 

Main & Market
914 Bay Ridge Road, 
Annapolis; 410-626-
0388; mainandmar-
ket.com $$  Beer 
and Wine

Memo’s Bar & Grill
302 Harry S Truman 
Parkway Suite K, 
Annapolis; 410-266-
5006; memosba-
randgrill.com $$, 


Mi Lindo  
Cancun Grill
2134 Forest Drive, 
Annapolis; 410-571-
0500; lindocancun-
grill.com $$ 

Miss Shirley’s Café
1 Park Place, Annap-
olis; 410-268-5171; 
missshirleys.com $$ 


Park Deli
1 Park Place, Annap-
olis; 443-733-3099; 
goparkdeli.com $ 

Pit Boys
1515 Forest Drive, 
Annapolis; 410-263-
2333; pitboys.com
$ 

Red Hot & Blue
200 Old Mill Bottom 
Road, Annapolis; 
410-626-7427; 
redhotandblue.com 
$$ 

Sandy Pony Donuts
2444 Solomons 
Island Road, Annap-
olis; 410-873-3272; 
sandyponydonuts.
com $ 

Severn Inn
1993 Baltimore An-
napolis Boulevard, 
Annapolis; 410-349-
4000; severninn.com
$$, 

Stoney River Steak-
house and Grill
2190 Annapolis Mall, 
Annapolis; 410-224-
8312; stoneyriver.
com $$ 

True Food Kitchen
1906 Town Cen-
tre Blvd Suite 110, 
Annapolis; 443-775-
5179; truefoodkitch-
en.com $$ 

Tuscan Prime  
Italian Chophouse  
& Dolce Bar
1905 Towne Centre 
Blvd #100, Annap-
olis; 443-572-4677; 
tuscanprime.com 
$$$ 

Vibe
2072 Somerville 
Road, Annapolis; 
443-949-7582; 
vibeannapolis.com 
$$ 

Food & Dining •  G U I D E
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WATERFRONT BANQUET SPACE       AMPLE ON-SITE PARKING       WATER TAXI STOP       HAPPY HOUR

410 Severn Avenue 
Eastport
410.263.8102 
carrolscreek.com

100%

Come taste for yourself why Carrol’s Creek Cafe  
is a multiple Best of Annapolis 2023 winner!

Thanks for choosing  
us Best. Best. Best.

Best Cream of Crab Soup           Best Seafood Restaurant      
Best Waterfront Restaurant 

Join us for 
Restaurant 

Week! 
February 24th – 

March 3rd
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Eastport/ 
Bay Ridge
Adam’s Grille and 
Taphouse
921 C Chesapeake 
Ave, Eastport; 410-
267-0064; adams-
ribs.com $$ 

Annapolis Smoke-
house and Tavern
107 Hillsmere Drive, 
Eastport; 410-571-
5073; annapolis-
smokehouse.com
$$ 

Bakers & Co
618 Chesapeake 
Avenue, Annapolis; 
410-280-1119; bak-
ersandco.com $  
Breakfast and  
Baked Goods

Beacon Waterfront 
Galley and Bar
2020 Chesapeake 
Harbour Dr; 443-
949-8456; beacon-
waterfront.com $$ 


Blackwall Hitch
400 Sixth Street, 
Eastport; 410-263-
3454; blackwall-
hitchannapolis.com 
$$ 

Boatyard Bar & Grill
400 Fourth Street, 
Eastport; 410-216-
6206; Boatyard-
barandgrill.com $$ 


Bread and Butter 
Kitchen
303 Second Street, 
Suite A, Annapolis; 
410-202-8680; 
breadandbutterkitch-
en.com $$ 

Carrol’s Creek Café
410 Severn Avenue, 
Eastport; 410-263-
8102; carrolscreek.
com $$$ 

Chart House
300 2nd Street, 
Eastport; 410-268-
7166; chart-house.
com $$$ 

Eastport Kitchen
923 Chesapeake 
Avenue, Annapolis; 
410-990-0000; east-
portkitchen.com $  
Beer and Wine 

Forward Brewing
418 Fourth Street, 
Annapolis; 443-221-
7277; forwardeast-
port.com $  Beer

Grumps Cafe
117 Hillsmere Drive, 
Annapolis; 410-267-
0229; grumpscafe.
com $ 

Lewnes’ Steakhouse
401 Fourth Street, 
Eastport; 410-263-
1617; lewnessteak-
house.com $$$ 

O’Leary’s Seafood 
Restaurant
310 3rd Street, East-
port; 410-263-0884; 
olearysseafood.com 
$$$ 

Rodizio Grill
1079 Annapolis 
Mall Road, Annap-
olis; 410-849-4444; 
rodiziogrill.com $$$ 


Ruth’s Chris Steak 
House
301 Severn Ave, 
Eastport; 410-990-
0033; ruthschris.com 
$$$ 

Vin 909
909 Bay Ridge Ave, 
Eastport; 410-990-
1846; vin909wine.
com $$  Beer  
and Wine 

South Anne 
Arundel
100 Lots  
Kitchen + Bar
74 West Central 
Avenue, Edgewa-
ter; 667-270-5878; 
100lotskitchen.com 
$$ 

Adam’s Taphouse
169 Mayo Road, 
Edgewater; 410-
956-2995; adams-
grilleedgewater.com 
$$ 

Always Ice Cream 
Company
129A Mitchell’s 
Chance Road, 
Edgewater; 443-
949-8309; always-
icecreamcompany.
com $ 

Bayside Bull
108 W Central Ave, 
Edgewater; 410-956-
6009; baysidebull.
com $ 

The Boathouse
604 Cabana Blvd, 
Deale; 410-867-
9668; theboathouse-
deale.com $$ 

Cappy’s
479 Deale Road, 
Deale; 443-607-
4138; cappysdeale.
com $$,  
Seasonal

Chad’s BBQ
158 W Central Ave, 
Edgewater; 410-956-
7774; chadsbbq.com 
$ 

Cooper’s Tavern
173 Mitchell’s 
Chance Road, Edge-
water; 443-837-6126; 
coopers-tavern.com 
$$ 

Dockside  
Restaurant  
& Sports Bar
421 Deale Road, 
Tracy’s Landing; 410-
867-1138; docksider-
estaurantmd.com $$ 


Food & Dining •  G U I D E

CALLING ALL 
FOOD CRITICS!

Send us your dining review  
and you’ll be eligible for  
our monthly drawing for a  
$50 gift certificate to a local  
restaurant. Fill out the form at  
whatsupmag.com/promotions.

DINING 
REVIEW
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Edgewater  
Restaurant
148 Mayo Road, 
Edgewater; 410-956-
3202; edgewater-
restaurant.com
$$ 

Happy Harbor  
Waterfront  
Restaurant  
and Bar
533 Deale Road, 
Deale; 410-867-
0949; happyharbor-
deale.com $$ 

Harper’s Waterfront 
Restaurant
1107 Turkey Point 
Road, Edgewater; 
410-798-8338; harp-
erswaterfront.com
$$$, Reservation 
Only 

Harvest Thyme 
Tavern
1251 West Central 
Ave, Davidsonville; 
443-203-6846; 
harvestthymetavern.
com $$ 

Jesse Jays
584 West Central 
Avenue, Davidson-
ville; 240-903-8100; 
jessejays.com
$ 

Killarney House
584 West Central 
Avenue, Davidson-
ville; 410-798-8700; 
Killarneyhousepub.
com $$ 

Lemongrass  
South River
3059 Solomons 
Island Road, Edge-
water; 443-221-7693 
$$ 

Mike’s Crab House
3030 Riva Road, 
Riva; 410-956-2784; 
mikescrabhouse.com
$$ 

The Pier Waterfront 
Bar & Grill
48 South River Road, 
Edgewater; 443-837-
6057; thepierwater-
frontbarandgrill.com
$$ 

Pirate’s Cove 
Restaurant and 
Dock Bar
4817 Riverside Drive, 
Galesville; 410-867-
2300; piratescove-
md.com $$ 

Sandy Pony Donuts
620 East Bayfront 
Road, Deale, 301-
325-8783; sandypo-
nydonuts.com $ 

Senor’s Chile
105 Mayo Road, 
Edgewater, 410-216-
2687; senorschile.
com $$ 

Skipper’s Pier 
Restaurant &  
Dock Bar
6158 Drum Point 
Road, Deale; 410-
867-7110; skipperspi-
er.com $$ 

South County Café
5960 Deale Church-
ton Road, Deale; 
410-867-6450; 
southcountycafe.
com $ 

Stan and Joe’s 
Riverside
4851 Riverside Drive, 
Galesville; 410-867-
7200; stanandjo-
essaloon.com $$ 


West River Pit BBQ
5544 Muddy Creek 
Road, West River; 
443-223-9956;  
westriverpit.com $ 

Yellowfin Steak  
& Fishhouse
2840 Solomons 
Island Road, Edge-
water; 410-573-1333; 
yellowfinedgewater.
com $$ 
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RESERVE YOUR  
SPACE TODAY
Contact Ashley Lyons at  
410-266-6287 x1115 or  
alyons@whatsupmag.com

Shop  
Local. 
Buy  
Local.

Shop Loccal •  S E R V I C E S  +  R E TA I L

whatsupmag.comt

The online edition of the popular printed What’s Up? Annapolis, What’s Up? Eastern 
Shore, and What’s Up? Central Maryland publications. Your one-stop local entertainment 
guide for activities, sports, restaurants, special events and lifestyle in Anne Arundel 
County, Greater Chesapeake region and the Eastern Shore. 

Facebook.com/whatsupmag | Instagram.com/whatsupmagsFacebook.com/whatsupmag | Instagram.com/whatsupmags



whatsupmag.com  March 2024  What’s Up? Annapolis    143



144    What’s Up? Annapolis  March 2024  whatsupmag.com

Academy Realty, Inc............................ LREHP

Alternative Pet Care................................... 42

Ani Gonzalez-Brunet Coldwell Banker 
Church Circle.............................................. 75

Annapolis Opera.........................................50

Annapolis Painting Services....................... 74

Annapolis Plastic Surgery......................... 6, 7

Annapolis Symphony.................................IBC

Anne Arundel Gastroenterology Associates 
................................................................... 43

Arrowhead Services Inc..............................71

Arts Council of Anne Arundel County..........51

Atlantic Prime Mortgage.............................61

Ballet Theater of Maryland........................132

Baypoint Wealth Management...................50

BayWoods of Annapolis............................. 42

Bella Italia..................................................143
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Bosom Buddies Charities............................15

Brad Kappel  TTR Sotheby's International 
Realty........................................... 2, 3, LREHP

Cabinet Discounters...................................BC

Capital SUP................................................. 42

Carpaccio Tuscan Kitchen & Wine Bar....... 43

Carrol's Creek Cafe...................................139

Center for Eye & Laser Surgery/Adoro 
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Chesapeake Ballet Company....................142
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Chris Edge First Home Mortgage........ LREHP

Christina Palmer...................... 84, 85, LREHP

Christy Bishop, CB Moves, Berkshire 
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Coastal Pools..............................................65
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Cypress Glen Outdoor................................66

David Orso................................... 4, 5, LREHP

Della Notte................................................ 141

Design Solutions, Inc...................................71

Djawdan Center for Implant and Restorative 
Dentistry........................................................1

Drs. Walzer, Sullivan & Hlousek, P.A............21

Ehmann, Kathryn DDS............................... 131

Ellyn B. Designs...........................................81

Erica Baker - TTRSIR Real Estate Agent 
............................................................ LREHP

Generator Supercenter.............................. 70

GiGi's Playhouse.........................................24

Hague Quality Water of Maryland..............62

Homestead Gardens................................ 120

Hospice of the Chesapeake......................128

ICSI............................................................143

Indian Creek School...................................35

Jalapenos..................................................139

Jennifer Siska..............................................81

Joanna Dalton Coldwell Banker.......... LREHP

Kelly Sim Joyce......................................... 119

Klein & Associates, LLC....................... LREHP

Lasang Pinoy............................................. 141

Lash Moi.....................................................28

Leadership Anne Arundel........................... 34

LETS GO boys and girls..............................29

Lewnes' Steakhouse.................................139

Liff, Walsh & Simmons Eagle Title..... 86, 108, .
............................................................ LREHP

Little Del's Barbershop..............................142

Living Health Integrative Medicine, LLC.....41

Liz Osborn........................................... LREHP

Long & Foster - Mr. Waterfront Team...... LREHP

Long & Foster Annapolis Fine Homes............  
.................................................... 8, 9, LREHP

Long Fence................................................ 110

Luminis Health AAMC..................................31

Lundberg Builders and 314 Design Studio 
...................................................................69

Mahon Plumbing.......................................142

Maryland Paint & Decorating.....................39

Maryland Therapeutic Riding.....................30

Miss Shirley's Cafe....................................137

Mobile Pet Vet.............................................61

Mueller Homes............................. LREHP, 109

Nancy Hammond Editions...........................51

Nielsen Development Group...................... 67

Northrop Realty, A Long & Foster Company 
..................................................... LREHP, 107

O'Brien's Oyster Bar and Seafood Tavern 
..................................................................138

On The Green Inc........................................81

One Day Doors & Closets of Baltimore...... 70

ProMD Health............................................122

Rams Head on Stage...................................13

Saint John the Evangelist Catholic School 
...................................................................55

Sandel Duggal Center For Plastic Surgery 
.................................................................. IFC

Scarborough Capital Management............68

Scott Finlay DDS & Associates.................... 17

Scott Schuetter and Crew......... 10, 11, LREHP

Selling Maryland Sunsets LLC Biana Arentz 
............................................................ LREHP

Severn School............................................55

Skin Wellness MD........................................12

Stahley Thompson Homes.................. LREHP

The Arc Central Chesapeake Region.........22

The Jaklitsch Law Group.............................14

The Tower Team with TTR Sotheby's  
International.................................. 80, LREHP

The Wellness House................................... 37

Tribe Cycle.................................................142

Werrlein Services.......................... LREHP, 112

Wood Ingenuity.......................................... 72

Zeskinds Hardware and Millwork.............. 73

Advertiser I N D E X

Name

Phone

Address

E-mail address

Circle your age bracket:    <25    25–34    35–44    45–54    55+

Would you like to sign up for our daily e-newsletters, which brings you each 
weekend’s best events and dining deals, as well as online-exclusive articles! 
 
Yes, please!		  No, thanks 

Entries must be received by March 31, 2024. Winner will receive a gift 
certificate to a local establishment and their name will appear in an 
upcoming issue of What’s Up? Annapolis. Mail entries to: Where’s Wilma? 
Annapolis, 201 Defense Hwy., Ste. 203, Annapolis, MD 21401 or fill out the 
form at whatsupmag.com/promotions.

I FOUND  
WILMA 
ON PG.

Advertiser

Advertiser

Advertiser

Please Print Legibly 

Spring incoming! And so is our faithful, flying mascot, Wilma, who’s 
zipping through the friendly skies in her single prop plane. She’s busy 
getting ready for warmer weather by visiting the best shops, services, and 
restaurants in towns throughout the Chesapeake region. Where will she 
land next? Here’s how the contest works: Wilma appears next to three 
different ads in this magazine. When you spot her, write the names of the 
ads and their page numbers on the entry form online or mail in the form 
below and you’ll be eligible to win. Only one entry per family. Good luck 
and don’t forget to submit your restaurant review online at whatsupmag.
com/promotions for another opportunity to win a prize.

Congratulations to Mark S. of Severna Park, who won a $50 gift 
certificate to a local business.

Where’s 
Wilma?

FIND WILMA AND WIN!






