
Home 
Excellence 

Awards

Women 
Who Shaped  

America 
Notable Book 

Bios and Stories 

A Hockey  
Star is Born 

Local Lacey  
Eden Wins  

Championships

Giddy Up! 
Steeplechase  

Racing Gallops  
This Spring

WINNING PROJECTS OF 2026

WHAT’S UP? MEDIA MARCH / APRIL 2026





whatsupmag.com  March/April 2026  What’s Up? Central Maryland    1



2    What’s Up? Central Maryland  March/April 2026  whatsupmag.com



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    3



4    What’s Up? Central Maryland  March/April 2026  whatsupmag.com

Features
22 2026 Home Excellence 
Awards showcases exceptional 
interior and exterior home projects 
in the Chesapeake Bay region

53 Pride of Ownership  
discusses three major trends in 
the real estate industry that are 
shaping how buyers and sellers 
are transitioning into a forever 
home lifestyle by lisa j. gotto 

58 Off to the Races is the next 
installment in our “Chesapeake 
Traditions” article series, revealing 
the world of steeplechase horse 
racing, it’s European and Maryland 
roots, and how to enjoy the races 
this spring by lisa a. lewis

66 Busy Bees! is our 2026 
Summer Camp Guide, featuring  
25 elite programs

MARCH/APRIL 2026
On the Cover: Read about this 2026 Interior Design 
award winner on page 30. Photograph courtesy  
Taylor Hart Design.Design by August Schwartz.
What’s Up? Central Maryland online at whatsupmag.com.  

 Please recycle this magazine.Contents

Arts & Culture
10 Events highlights special  
activities to enjoy this month  
by cali schwerdtfeger

14 Attractions features local 
museums dedicated to women’s 
history by tyler ingle

16 Books reviews stories and  
bios of women who shaped  
America by ia louisse horton

18 Social showcases photographs 
of recent charity events

20 Interview with star hockey 
player Lacey Eden by tom worgo

Home & Garden
76 Featured Home: Treading 
Lightly showcases a dynamic, 
modern property set on the  
banks of the Tred Avon River  
by lisa j. gotto

82 Interior: Today’s Most Coveted 
Kitchen Cabinets has essential 
intel on this important kitchen 
component by lisa j. gotto

14

20 58

82



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    5

Publisher & President  
Veronica Tovey

Editorial Director  
James Houck

COO & Director of Advertising  
Ashley Raymond

Contributing Editors 
Lisa J. Gotto, Dylan Roche

Contributing Writers 
Tyler Ingle, Lisa A. Lewis,  

Tom Worgo 
Contributing Photographers

Douglas Lees, Chris Petrini of A Digital Mind,  
Bill Whaley, Laura Wiegmann

Art Director  
August Schwartz

Graphic Designers  
Matt D’Adamo, Lauren Ropel

Web Content Specialist  
Arden Haley

Production Coordinator  
Amanda Stepka

 Social & Entertainment Media Associate 
Cali Schwerdtfeger 

Senior Account Executive  
Kathy Sauve 

Account Executives  
Beth Kuhl, Nina Peake,  

Michelle Roe
Sales Assistant

Ia Louisse Horton

Finance Manager  
Deneen Mercer

Bookkeeper  
Heather Teat

Executive Assistant
Regine May Gelera

WHATSUPMAG.COM

What’s Up? Central Maryland is published by 
What’s Up? Media 900 Bestgate Road, Ste. 

202, Annapolis, MD 21401, 410-266-6287, Fax: 
410-224-4308. No part of this magazine may be 
reproduced in any form without express written 

consent of the publisher. Publisher disclaims any 
and all responsibility for omissions and errors. 
All rights reserved. Total printed circulation is 
27,410 copies with an estimated readership of 

90,019. ©2026 What’s Up? Media. Home Grown, 
Locally Owned: This issue of What’s Up? Central 
Maryland employs more than 25 local residents.

Proud Partner



6    What’s Up? Central Maryland  March/April 2026  whatsupmag.com

Contents COMING UP IN MAY/JUNE 2026
Leading Lawyers, Nonprofits You Should Know,  
Summer Charity Events, Favorite Breakfasts!

e-contents

Health & Beauty
by dylan roche

88 Benefits (or Not)  
of Tracking Blood Sugar
89 Stressed? Try a “Color Walk”
90 Cardio + Strength Training

Food & Dining
92 Readers’ Dining Guide  
offers local restaurant listings  
for your consideration

In Every Issue
7 From the Editor shares James’ 
thoughts on this month’s issue

96 Where’s Wilma? Find the 
What’s Up? Media mascot and win

The 2026 What’s Up? Top Dentists survey starts this month! A peer-
survey project celebrating exemplary dentists in the Greater Chesapeake 
Bay Region. Top Dentists lets readers know what our area experts think 
and helps guide them toward the best possible choices for their dental care.

Dentists are encouraged to nominate their peers on the survey form 
found online. Voting will close at the end of April (4/30).

Those earning Top Dentist honors will be notified in early fall and the 
results will be published in the October issues of What’s Up? Annapolis, 
What’s Up? Eastern Shore, and What’s Up? Central Maryland, in addition 
to the online platform and social media channels of What’s Up? Media.

STARTING MARCH 1ST, 
TO NOMINATE A  

DENTIST SCAN QR CODE 
WITH YOUR PHONE  
CAMERA OR VISIT  

WHATSUPMAG.COM/
TOPDENTISTS2026. 

2026

DentistsTOP



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    7

From the E D I TO R

’m ready to doff my socks in favor of sandals and, 
practically, beg for it…“Hey Spring, could ya get 
here already?! After a couple months entombed 
in “snowcrete” (that’s what we called it, right?), 
we’re looking for signs…any signs…of Jack Frost’s 
retreat and Mama Nature’s colorful return. 

Though I enjoyed playing a good, freezing game of ice hockey 
(and did plenty of that this winter), I’m also an angler at heart 
and can’t wait to get outdoors to wet a line. Never mind trying 
to fish for stripers, chain pickerel, or yellow perch during the 
depths of winter, which is arguably the best time of year to do 
so. We couldn’t do it, unless ice fishing was your game. And, boy, 
did this winter offer a rare opportunity to try!  

Staying warm indoors mostly, I tamed cabin fever with a few pas-
times. I rediscovered the ancient-now-popular-again hobby of sports 
card collecting and my eBay account suddenly burst with vintage card 
purchases of my childhood heroes. I gobbled up cards of John Riggins, 
Joe Theismann, Cal Ripken, Jr., and Wayne Gretzy to name a few. 

Reading books and magazines also passed a lot of time. Thou-
sand-piece puzzles were both fun and frustrating. But I yearned for 
more. For connections and community, and exploration. Thankfully, 
this region is so incredibly rich with opportunities to “get out there.”

And we will. March is a transition month as we all know, and those 
hopeful signs are coming to life. Buds on the trees. Lacrosse games. 
Events like this month’s Oyster Roast & Sock Burning in Eastport, 

I

James Houck,
Editorial Director

Annapolis (socks be damned!). And…steeplechase 
horse racing. Now, there’s something you might not 
be familiar with, but let me tell you…it’s a hoot. 

A Maryland tradition dating back to Colonial 
times, steeplechase racing has the horses and jock-
eys blasting along a countryside course through 
glens and woods, over fences, and toward a finish 
line where spectators “ooh,” “ahh,” and tailgate 
from hillsides near and far. Years ago, the popular 
Marlborough Hunt Races at Roedown Farm in 
Harwood, Maryland, drew festive crowds that cel-
ebrated the arrival of spring as much as the victors 
in the winner’s circle. It was a heck of a good time 
and well-attended, up until the Races’ legacy died 
with the property owners and the land was sold. 

Good news though. Today, the Maryland circuit 
of races, including the esteemed Maryland Hunt Cup, 
continues. The races begin this month, and we tell 
you all about them in the article “Off to the Races.” 

And there’s more in this magazine that’ll get 
your heart racing—sort of. Well, I mean, there 
is an article about cardio and strength training. 
That’s in our health department. Plus, an article 
on destressing outdoors by taking a “color walk.” 
We also dive deep into ever-changing real estate 
trends and the move toward wellness and health 
integration. Envisioning your home as a resort is 
the idea, as more properties and communities 
are being built that cater to an active, connected 
lifestyle with plush amenities.

So, when those buds bloom…and they darn well 
oughta soon…what better ways to enjoy them then 
by relaxing in your own oasis—your home’s deck, 
patio, or porch—or maybe a walk in the woods? 
Or even at the horse races in the countryside. 

And hopefully, finally, I’ll be slinging lures 
from the riverbank, where the dogwoods are 
about to blossom, the shad are running, and 
socks are out of the picture.

Happy (almost) Spring!
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Arts & Culture •  E V E N T S

2026 
Annapolis 
St. Patrick’s 
Hooley
Kick off Irish 
Parade Weekend 
in festive style at 
the 11th Annual 
Annapolis St. 

Patrick’s Hooley on Saturday, March 7, from 5 p.m. to 10 p.m. 
at the Naval Academy Alumni Association Fluegel Center. This 
lively evening honors past and present Grand Marshals while 
celebrating Irish culture with live music, traditional fare, and an 
open bar featuring specialty cocktails. Family-friendly and full 
of energy, the Hooley sets the tone for a weekend of green-
clad fun and community spirit. More info: visitannapolis.org

OY S T E R  R OA S T  &  S O C K  B U R N I N G

Celebrate the arrival of spring and the start of boating season at 
the annual Oyster Roast & Sock Burning on Saturday, March 21 
from 12 p.m. to 4 p.m. at The Annapolis Maritime Museum. This 
beloved local tradition dates back to the late 1970s and marks the 
spring equinox with oysters, community spirit, and the ceremo-
nial burning of winter socks—symbolically shedding the cold 
months behind. Attendees can enjoy fresh oysters, festive vibes, 
and a playful nod to maritime culture as the famous “Burn Your 
Socks” poem is recited. In the event of rain, festivities will move to 
Sunday, March 22, from 12 p.m. to 4 p.m. It’s a uniquely Annapolis 
celebration that blends humor, heritage, and the unmistakable 
excitement of spring on the Bay. More info: amaritime.org

Ulman Foundation’s Blue 
Jeans & Bow Ties Ball
Ulman Foundation’s signature fundraising 
event, Blue Jeans & Bow Ties Ball, takes 
place Friday, March 6, from 6 p.m. to 10 
p.m. at The Hall at Live! Casino & Hotel 
Maryland. This high-energy evening blends 
a fun denim-and-bow-tie dress code with 
great food, live entertainment, and pow-
erful storytelling, all in support of young 
adults impacted by cancer. Proceeds 
benefit Ulman Foundation’s free programs, 
housing, and one-on-one patient naviga-
tion services for adolescents and young 
adults facing cancer. It’s a meaningful night 
of community, celebration, and giving back. 
More info: ulmanfoundation.org

TA S T E  O F  C R O F TO N  2 0 2 6

Treat your taste buds at Taste of Crofton on 
Thursday, March 26, from 5:30 to 7:30 p.m. at 
the Crofton Country Club. This popular commu-
nity event brings together local restaurants and 
businesses for an evening of sampling savory 
bites, sweet treats, and signature dishes from 
across the area. Whether you’re discovering new 
favorites or enjoying familiar flavors, the event 
blends food, fun, and community in a relaxed, 
social setting that celebrates Crofton’s local din-
ing scene. More info: croftonchamber.org
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M A R Y L A N D  H O M E  + 
G A R D E N  S H O W

Spring inspiration takes center 
stage at the Maryland Home + 
Garden Show, running Friday 
through Sunday, March 6–8, 
from 10 a.m. to 6 p.m. at the 
Maryland State Fairgrounds. 
This annual favorite brings 
together home improvement 
experts, design inspiration, and 
innovative products to help 
homeowners tackle spring 
projects both big and small. 
Throughout the weekend, the 
show honors local heroes, of-
fering free admission to active 
military personnel, veterans, 
first responders, and medical 
professionals with valid ID, plus 
one complimentary compan-
ion ticket. Special promotions 
include a Daylight Saving “Buy 
One, Get One Free” ticket offer 
on Sunday, March 8, and free 
admission for CharmPass and 
RailLink users. Trade profes-
sionals from the home building 
and renovation industries can 
also enjoy free entry with valid 
credentials. More info: mary-
landhomeandgardenshow.com
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Arts & Culture •  E V E N T S

T H E  B A LT I M O R E  S T. 
PAT R I C K ’ S  DAY  PA R A D E

Celebrate Irish heritage in true Baltimore style at 
the Baltimore St. Patrick’s Day Parade on Sunday, 
March 15, as thousands gather along Charles 
Street through the Inner Harbor for one of the 
region’s most beloved traditions. With more than 
65 years of history, this vibrant parade fills the 
streets with marching bands, dancers, community 
groups, and plenty of Irish pride. The festivities 
kick off with the Shamrock 5K at 1 p.m. followed 
by the parade stepping off at 2 p.m. It’s a lively, 
family-friendly day packed with music, culture, 
and community spirit. More info: irishparade.net

RENT
The Pulitzer Prize– 
and Tony Award–
winning rock musi-
cal RENT brings its 
raw energy, heart, 
and unforgettable 
music to Compass 
Rose Theater, 
running now 
through March 8, 
with showtimes 

varying throughout the week. Directed by Stephen Emery 
with musical direction by Paige Rammelkamp, this powerful 
production follows a tight-knit group of young artists navigat-
ing love, loss, and community in New York City’s East Village. 
Featuring iconic songs and deeply human storytelling, 
RENT remains as timely and moving as ever. Free parking is 
available at Anne Arundel Community College in Lot B, and 
the venue is fully handicapped accessible with open seating. 
More info: compassrosetheater.org

M A R Y L A N D  DAY  W E E K  2 0 2 6

Celebrate Maryland’s birthday and the spirit of 
America’s 250th anniversary during Maryland 
Day Week, running Thursday through Wednes-
day, March 19–25. Cultural venues, historic sites, 
and heritage organizations across Annapolis 
and Anne Arundel County come together to of-
fer more than 40 events, most of which are free 
or just $1. From history and art to family-friend-
ly activities and special programming, it’s a 
weeklong celebration that invites residents and 
visitors alike to experience the region’s rich past 
and vibrant community. More info: mdday.org

Bite of Baltimore–Fells Point Food Tour
Explore Baltimore’s rich culinary and maritime history during 
the Bite of Baltimore Fells Point Food Tour, offered on select 
Saturdays and Sundays throughout March at 3 p.m. in the 
historic waterfront neighborhood of Fells Point. This guided 
walking tour blends local storytelling with a progressive 
dining experience, highlighting classic Maryland flavors 
while diving into the neighborhood’s colonial roots, working 
waterfront, and nautical influence. As you stroll past cob-
blestone streets and centuries-old architecture, you’ll enjoy 
multiple tastings while learning how this tight-knit harbor 
community helped shape Baltimore and the nation. It’s a de-
licious, immersive way to experience the culture, history, and 
food that define Fells Point. More info: biteofbaltimore.net
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W O M E N ’ S 
C O N F E R E N C E : 
I F  N OT  N O W.  W H E N ?

The Forward Women’s Leadership 
Forum returns for its 8th annu-
al conference on Friday, March 
6, from 8 a.m. to 3 p.m. at the 
DoubleTree Hotel by Hilton in 
Columbia. Designed as more than 
just a conference, this empower-
ing event brings together women 
ready to grow, lead, and step into 
their next chapter. Attendees can 
expect inspiring keynote speak-
ers, strategy-packed workshops fo-
cused on finance, career growth, 
entrepreneurship, and wellness, 
plus interactive sessions that 
encourage reflection, connection, 
and action. The day also includes 
the SheShop Marketplace, show-
casing women-owned businesses 
and artisans. Participants will 
leave energized, supported, and 
equipped with practical tools to 
move forward with confidence. 
More info: forwardwlf.org
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he contributions of women 
throughout our national and 
local history cannot be over-
stated. And in March, we cel-
ebrate all tremendous women 
during Women’s History Month. 

Thankfully, our region is home to several muse-
ums, exhibits, and sites that offer historic context 
about female leaders, movements, and culture. 
And there’s, perhaps, no better way to celebrate 
women than by immersing yourself in our shared 
history at the following attractions. 

Celebrating 
Women’s 
History Month 
at Museums 
and Sites
By Tyler Ingle

T

Arts & Culture •  AT T R AC T I O N S

Founded in 1981, the National Museum of Women in the Arts, 
originated as the first museum in the world with a sole dedication 
to women in the arts, aiming to champion and exemplify the incred-
ible works of women. Located in Washington, D.C., the museum is 
open six days a week, from 10 a.m. to 5 p.m. (closed Mondays). The 
museum’s current goal is to advocate for a stronger, more positive 
representation of women artists while also serving as a communi-
ty-centric spot for social change and leadership to flourish. 

With a permanent collection featuring more than 5,500 works 
of art from 1,000 represented artists dating all the way back to the 
16th century, the museum also rotates special exhibitions. Ticket 
prices range from $13–16, with some exceptions allowing for free 
entry. Some of the upcoming exhibitions for the year include: Mak-
ing Their Mark: Works from the Shah Garg Collection (showcasing 
contemporary pieces from the 20th and 21st centuries), Shirley 
Gorelick: Figuring it Out (portrayals of a bold yet realist aesthetic, 
based off of Gorelick’s close friends), and Burnished: Pueblo Pottery 
at NMWA (24 different clay ollas, seed jars, and bowls from the 
Pueblo, in the American Southwest, aimed at placing on spotlight 
on the women potters). Learn more at nmwa.org.

Meanwhile, the National Women’s History Museum offers the 
opportunity to explore and learn from the comfort of your own 
home! Their fully-virtual historic education program aim to teach 
about women’s struggles, successes, and impacts in society. Hoping 
to challenge stereotypes, biases, and common tropes, the NWHM 
seeks to empower future generations to not only encourage equity 
but also to challenge status quo and blaze new, cultural trails. On 
the website (womenshistory.org), you’ll find teacher resources, ma-
terials for National History Day, virtual exhibits centered around 

Two women look at a self-portrait by artist Frida Kahlo at The National 
Museum of Women in the Arts. Photo by Derek Baker for NMWA.

Mary Cassatt, The Bath, 1891, at the National Museum of 
Women in the Arts. Photo by Lee Stalsworth for NMWA.
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critical moments and leaders in women’s history, public event 
notices, articles detailing the successes of women throughout our 
nation’s history, biographies of said women, and information on 
voter registration to help enable your voice. The website includes 
45 different online exhibitions, with topics ranging from suffragist 
movements to Title XI, Coast Guard Women in WWII, Pathways to 
Equality, and more. For teachers, camps, and homeschoolers, the 
NWHM also offers virtual field trips. All the online resources are 
available at no cost, however there are opportunities to donate.

With a motto of “Preserve. Protect. Connect.” the Historic Annap-
olis Foundation has been a mainstay in the community for over 75 
years. On March 14, from 11 a.m.–3 p.m., the Museum of Historic 
Annapolis will celebrate women’s history with historic interpreters 
presenting the vast contributions and work of women. The loaded 
docket for the afternoon begins with the chance to meet camp fol-
lowers from the Revolutionary War and learn from live reenactors to 
help better understand the importance of women during America’s 
war for independence. From there, you can meet a suffragist who 
will give you the living account of thefight for voting rights. Finally, 
there will be opportunities to explore the special exhibit, Annapolis: 
An American Story, learn more about the contributions of women 
to our state history, create special crafts, and read stories about in-
spirational women from the past to the present. Learn more about 
the special event and ongoing programs at annapolis.org.

The Clara Barton National Historic Site in Glen Echo, Maryland, 
is a great opportunity to learn about the immense impact of a local 
woman who changed the trajectory of the United States. As you 
enter through the doors of Clara Barton’s house, you’re immediate-
ly taken back to the Civil War, reliving and learning all about this 

“Angel of the Battlefield.” Barton played a critical role in the medical 
field during her time, with the most lasting impact of all being her 

founding the American Red Cross in 1881. Thanks 
to Barton’s persistent effort, the United States also 
ratified the Geneva Convention in 1882, forming 
the basis for the global Red Cross movement.

In honor of remarkable women, like Barton, the 
month of March provides a symbolic opportunity to 
reflect upon the women that have helped to shape 
our nation. From historic homes to museums filled 
with artifacts, and even virtual opportunities, there 
are many ways to celebrate Women’s History Month.

Cara Barton’s historic home in Glen Echo, Maryland, is a national historic site. 
Photograph from the Carol M. Highsmith Archive, Library of Congress.

Early photograph of Clara Barton, taken in 
1865. From the Library of Congress archives.

Historic Annapolis celebrates Women’s History Month 
with a special event on March 14, featuring historic 

reenactors. Photograph courtesy Historic Annapolis.
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omen’s history isn’t a footnote—
it’s woven into everything we 
recognize as progress. It lives in 
science labs and courtrooms, on 
battlefields and in living rooms, 

in moments of public defiance and in the quiet 
work of showing up every day. This list brings 
together nonfiction and fiction to honor women 
who shaped America in very different ways.

Arts & Culture •  B O O K S

Women Who 
Shaped America
S TO R I E S  W O R T H  
R E A D I N G  T H I S  M A R C H

By Ia Louisse Horton

W
Hidden Figures by  
Margot Lee Shetterly
This nonfiction book tells the true 
story of African American women 
mathematicians who worked at NASA 
during the Space Race. Katherine 
Johnson, Dorothy Vaughan, and Mary 
Jackson used their brilliance to cal-
culate trajectories and solve complex 

problems that sent astronauts into orbit—all while navigating 
racism and sexism in the workplace. Reading Hidden Figures 
made me stop more than once and just sit with it. These 
women were doing extraordinary work while being treated 
as if they were invisible. What stayed with me was how they 
didn’t wait to be celebrated. They simply kept showing up, 
doing the work, and trusting that excellence mattered.

Becoming by Michelle Obama
In this deeply personal memoir, Michelle Obama traces 
her journey from a childhood on Chicago’s South Side to 
the White House. Along the way, she reflects on identity, 
ambition, motherhood, marriage, and the weight of visibil-
ity as the first Black First Lady of the United States. What 
I loved about Becoming is how grounded it feels. Obama 
writes like someone having an honest conversation, not 

delivering a speech. She talks openly about self-doubt, pressure, and learn-
ing as she goes, which made her story feel relatable rather than untouchable.

The Radium Girls by Kate Moore
The Radium Girls recounts the tragic and courageous story 
of young women who worked painting luminous watch dials 
in the early 1900s. Unaware of the dangers of radium, they 
fell gravely ill—and then took on powerful corporations in a 
fight that changed labor laws forever. This book made me 
angry in the way that only injustice can. These women trust-
ed their employers and paid the price for it—yet they still 

found the strength to fight back. I kept thinking about how brave they were to 
speak up at a time when women weren’t expected to question authority.

The Secret History of Home  
Economics by Danielle Dreilinger
This book explores the origins and evolution of home 
economics, revealing it as a field created by women to 
influence public health, education, and social reform. 
Far from trivial, it was a strategic way for women to 
enter policy-making spaces during a time of limited 
access. I didn’t expect to be so interested in this one, 
and that’s exactly why it stuck with me. It completely 

changed how I view home economics and the women behind it. What looked 
“domestic” on the surface was actually smart, strategic, and deeply political. 

The Women by Kristin Hannah
This historical novel follows Frankie McGrath, a young 
nurse who serves in the Vietnam War. Through her expe-
rience, the book highlights the overlooked role of women 
in wartime and the emotional toll of returning home to a 
country that barely acknowledged their service. This story 
hit me emotionally in a quiet but heavy way. Frankie’s 
experience felt lonely, frustrating, and painfully real. What 
stayed with me most was how little acknowledgment she 

received for what she endured. It made me think about how many women carry 
life-changing experiences without ever being asked to tell their side of the story.

The Woman Warrior by Maxine Hong Kingston
Blending memoir, folklore, and history, The Woman Warrior 
explores Chinese American womanhood through family stories 
and cultural myths. Kingston examines identity, silence, and 
storytelling as she navigates what it means to grow up between 
worlds. This book felt like listening to someone think out loud—
layered, personal, and sometimes uncomfortable in the best 
way. I loved how Kingston used storytelling to find her voice.
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LO C A L  W O M E N 
W O R T H  H I G H L I G H T I N G

Women’s History Month is also about 
celebrating women who are shaping 
their communities right now. These two 
local highlights are previews of books 
available now, and close to home.

Go Clean, Sexy 
You Cookbook 
by Lisa Consiglio 
Ryan
Go Clean, Sexy You 
Cookbook is the 
brainchild of Annap-
olis entrepreneur, 

wellness advocate, and culinary expert Lisa 
Consiglio Ryan, owner of the Annapolis Juice 
Shop. Blending whole-food recipes with 
seasonal detox plans and lifestyle guidance, 
the book encourages a balanced, sustainable 
approach to health rather than quick fixes.

We Lead Volume  
3 with a chapter  
written by Susan 
Mahaffee
We Lead Volume 3 is a 
collaborative anthology 
featuring stories and 
insights from women 
across industries, 

centered on leadership, connection, and 
collaboration. Among its contributors is local 
author Susan Mahaffee, founder of People 
Rise LLC. Chapter 20, “Building an Authentic, 
People-Centered Business: Own Your Style, 
Voice, and Impact,” highlights Mahaffee’s 
thoughtful approach to leadership.

If you have 
a book, a 
local author, 
or a women-
centered story 

you think deserves a spot in 
future columns, I’d love to 
hear from you. Email me at 
ihorton@whatsupmag.com.
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Arts & Culture •  S O C I A L

1. Marsha Legg and Robert Adkins 2. David Rice and Elizabeth Rice 3. 
(Front) Patti Terry, Mark Terry, Mike Wilmot, (Back) Kathy Cadigan, Jules 
Lynch, Laura Wooden, Kathy Wilmot, Chris Lynch, and Ted Wooden 4. 
(Front) Rachel Sharlin, Chad Marquardt, Kenny Fahnestock, (Back) Alex 
McLain, Kyle Beliczky, Moses Jackson, and Eric Jones 5. Felicia Finch, 
Lakesha Wilderson, Matthew Kettles, and Brandon Sorzano 6. Desha 
Wallace, Zaire Scott, Antonio Scott, and LaShonda Scott 7. (Front) Kathy 
Cadigan, Christina Cachero, Stephanie Reay, (Back) Kyle Beliczky, 
Colin Lennon, Scott Steers, and John Dovi 8. Michael Hoffman, Shelley 
Baden, Jeffrey Baden, Jeffrey Morales, Daniel Ritter, and Vivian Sandin

Reelin’ & Rockin’  
Rockfish Bash
On November 13, Lucky & Blessed Fishing held its 
1st annual Reelin’ & Rockin’ Rockfish Bash at the OBI 
headquarters in Millersville. The nonprofit is dedicated 
to providing access to inclusive and therapeutic 
fishing and outdoor experiences to underserved 
and differently abled communities in Maryland. The 
fundraising event brought the community together for 
an evening of great food, music, auctions, and awards. 
Learn more about the organization at labfishing.org.
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hen it comes to the playing 
the highest level of women’s 
ice hockey, Annapolis native 
Lacey Eden just goes for it, no 
matter the result. Her first shot 
to make the U.S. Olympic team 

came in 2022 and she was very close to doing so. 
Having played for the NCAA Division I 2021 

national championship team—the University of 
Wisconsin—and in the International Hockey Feder-
ation World Championships the same year, helped 
her emerge as a strong candidate for Team USA. 

Recognizing her talent, Team USA invited her 
and 27 other players to its Olympic residency pro-
gram, but Eden, who attended Arch-
bishop Spalding in Severn for two years, 
ended up being one of the final cuts. 
Not making the U.S Olympic team that 
year, which competed in the Beijing, 
China, Olympics devastated Eden.

“I would do anything to be on the 
Olympic team,” explains Eden, who has played on 
three Wisconsin national title teams, so far. 

Eden, a 5-foot-8 senior forward, made anoth-
er strong push at making the Olympic squad in 
the second half of last year, participating in USA 
Hockey’s 30-player evaluation camps in Canada 
and the United States. But she fell short of making 
the team, again, in late December.

“It’s something I have spent the last eight years 
training for every single day,” Eden says. “I would 
really do anything to be on that team. I really 
wanted it more than anything.”

Lacey  
Eden Shines 
on the Ice
A N N A P O L I S  N AT I V E  I S  A 
H O C K E Y  DY N A M O  F O R  
T E A M  U S A  A N D  T H E 
W I S C O N S I N  B A D G E R S

By Tom Worgo

W

Arts & Culture •  I N T E R V I E W

Photographs courtesy USA Hockey and University of Wisconsin Athletics

Eden still has some big hockey moments ahead. She hopes to end 
her collegiate career with a fourth national title in late March. “I 
want to finish my college career on a high note,” Eden says of another 
NCAA crown. “It gets more and more special with every title you win.”

Coming up in late June, Eden expects to get drafted into the 
Women’s Professional Hockey League (WPHL). The odds favor her. 
The Hockey News ranks the 22-year-old Eden as the fifth best player 
available for the draft.

The WPHL is in its third year and offers Eden (94 points in 
63 games from 2024 to 2026) a good way to start a career. “It’s a 
really good league and one that pays the athletes well enough to 
make a living,” Eden says.

How long have you been thinking about playing 
on the U.S. Olympic team? It has been a dream of mine 
forever. It’s an obsession. It’s something I have spent the 
last eight years just training for every single day. I would 
do anything to be on the team. 

With your college and world championship ex-
perience, were you expecting to be on the Olympic 

team? Anything could happen really. The last couple of weeks in 
December were the most important for me. I really focused on 
that. I had to play my game and show my value to make the team. 
We had six one-week training camps throughout the season with 
USA Hockey. The last one was in Edmonton.

What’s the feeling of winning three national championships? 
It is surreal to look back at all that I have accomplished in my 
Wisconsin career. I want to finish my career on a high note—with 
another national championship. It gets more special with every title 
you win. As I get older, I can look back and think of the moment 
of winning a national championship. I think about where I was in 
life at that point. Once you get one, you just want more.

“IT GETS MORE 
AND MORE 

SPECIAL WITH 
EVERY TITLE 

YOU WIN.”
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Why did you end up picking Wisconsin? Wisconsin has a long 
history of being a winning program. I wanted to win and play with 
the best players in the country and be the best player. We have won 
three national championships and hopefully we can grab another 
in March before I graduate. I made the right choice, and I think it 
has worked out pretty well.

Explain your strengths as a hockey player. What are most 
known for? I am known as a two-way player. I think I am a very 
smart player. I see the ice well and passing lanes before they open 
up. I have goal-scoring ability and a knack for shooting the puck 
to the right places. I have a great shot and a net-front presence. I 
can score from a lot of different areas. I am also very defensively 
sound and play a 200-foot game.

What kind of training do you do on and off the ice? I have 
been training pretty hard since high school. I try to be on the ice 
as much asPossible—like three hours a day. I will even do more 
than that on some days. At Shattuck, we had ice available all the 
time. Sometimes, I was on the ice for four hours a day. Off the ice, 
I am committed to being in the gym. In the offseason, I work out 
for four hours a day. I go into the gym at least five days a week. I 
will be in the gym for an hour and a half. Then I supplement that 
with sprinting, plyometrics, and cardio.

Do you want to play professional hockey? I will go into the 
Professional Women’s Hockey League draft once the Wisconsin sea-
son is over. This is its third season. It’s really cool that we have this 
platform. Now, there are eight teams, and they will probably expand 
next year to 10 to 12 teams. It’s a really good league. It’s something 
I have dreamed of. So, I am excited to take that next step. 

Can you talk about the top caliber teams you played for grow-
ing up? What were the most interesting things about them? I 
started playing Navy Youth Hockey. I was four years old. I played for 
both boys and girls there. After that, I made a triple-A team, Team 
Maryland in Rockville. I played for them for three years. Then, I joined 
another triple-A team, the Little Caps in Arlington, Virginia. I played 

on boys teams until my junior year of high school. 
It really helped me develop. The boys force you to 
play more physical and faster. There just wasn’t 
great girls hockey in the area when I was younger.

Why did you leave Spalding after your soph-
omore year? I went to a prep school in Minnesota 
(Shattuck-Saint Mary’s School). Shattuck is known 
for developing hockey players. I really wanted to go 
there, and it turned out to be the best thing for my 
development. I loved Spalding, so it was definitely 
sad to leave there. Everybody has their different 
paths. I felt it would help me out in the long run.
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HOME 
EXCELLENCE 

AWARDS

2026

exquisite and compelling projects in 

residential design and construction 
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Welcome to What’s Up? Media’s fourth annual showcase of 

elite home projects! The Home Excellence Awards program 

honors exemplary home builders, architects, designers, and 

professionals serving the greater Chesapeake Bay region. 

During September and October, we solicited and vetted project 

entries in award categories such as architecture, interior design, 

renovation, property addition, and more. Entries consisted of 

photographs and a written description introducing the project, 

including structural/aesthetic intent, design/build concepts, 

materials used, special features, permitting, and overall 

thoughts. Note that a few categories had many entries and, thus, 

feature more winners than other categories. Some categories 

may have only one winner (or a couple). We offer descriptions of 

each project. All photographs are courtesy/submitted by each 

company represented. Congratulations to the companies in the 

following categories and their award-winning projects!

To view more winning projects from 
across the region, visit Whatsupmag.com
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Tidewater Bliss
Entered by: Winchester Construction of 
Millersville • winchesterinc.com

Additional project acknowledgements: 
Neumann, Lewis Buchannan Architects • 
Tracy Morris Design • Walnut Hill  
Landscape • Coastal Pools

Project highlights: Set along the quiet 
shores of St. Michaels, this coastal home’s 
design honors the charm of traditional East-
ern Shore architecture while gently opening 
its rooms to light, water, and sky. A classic, 
symmetrical façade gives way to a sequence 
of welcoming interiors—each thoughtfully 
aligned to capture the changing moods of 
the Miles River. Inside, soft coastal hues, 
finely crafted millwork, and bespoke details 
that speak to a love of craftsmanship rather 
than showmanship. Spaces are scaled for 
both intimate family moments and generous 
gatherings, flowing naturally toward the log-

gia, pool terrace, and gardens beyond. 

architecture
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Waterfront 
Transformation
Entered by: HD Squared Architects of 
Annapolis • hd2architects.com

Project highlights: This 1949 waterfront 
home was reimagined for a blended family 
of six. Years of disjointed additions had left 
the house fragmented and inefficient. HD 
Squared Architects approached the ren-
ovation as an opportunity for unification, 
creating a cohesive, light-filled home that 
celebrates its connection to the South 
River. A 275-square-foot addition linked the 
home’s separate wings and transformed its 
flow. The new main level opens from entry to 
kitchen to sunroom, unified by natural wood 
details and abundant daylight. Upstairs, a 
vaulted primary suite and covered deck ex-
tend views over the water, with over 90 per-
cent of living spaces now oriented outdoors. 
Sustainable features include upgraded 
insulation, high-efficiency HVAC, operable 
windows for cross ventilation, rain gardens 
to manage runoff, and deconstruction prac-
tices that reused and donated materials.

architecture
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Beautiful 
Woodsy Home 
Transformation
Entered by: Fichtner Home Exteriors of 
Odenton • fichtnerservices.com

Additional project acknowledgements: 
Photography by Olivea McElyea

Project highlights: A beautiful, woodsy 
property tucked away in Crownsville was 
given an incredible transformation. The 
wraparound porch received a sleek upgrade 
with matte black metal roofing. The exteri-
or was refreshed with James Hardie Fiber 
Cement Shingle Siding in Arctic White on the 
upper dormers and garage, and Hardie Board 
and Batten below, separated by a clean boral 
band. The main roof features GAF Timberline 
HDZ shingles in Pewter Gray, tying the whole 
look together. To top it off, pediments were 
added to the dormers and gable ends, cre-
ating an elevated, polished finish.

exterior renovation
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green/leed design/build

Resilient View 
on Rio Lane
Entered by: HD Squared Architects of 
Annapolis • hd2architects.com

Project highlights: This 1940s waterfront 
cottage was reimagined into a luminous, 
view-driven retreat that balances design 
innovation, structural resilience, and environ-
mental stewardship. Perched on steep slopes 
overlooking the Severn River, the site’s natu-
ral challenges and regulatory constraints de-
manded creative problem-solving to achieve 
both beauty and sustainability. What began 
as modest updates evolved into a complete 
transformation, including full roof remov-
al and the addition of a new second story. 
Achieving LEED Gold certification, the home 
incorporates efficient fixtures, advanced 
insulation, and reimagined thermal systems. 
Structural framing issues were resolved with 
elegant design solutions, while new retaining 
walls, rain management, and native plantings 
reinforce the home’s resilience. 
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home design/build

High 
Performing 
Home
Entered by: Paquin Design Build of 
Grasonville • paquindesignbuild.com

Additional project acknowledgements: 
Photography by A Digital Mind

Project highlights: Main level features 
stained Rift and Quarter Sawn White Oak 
flooring. A fireplace wall is accented with a 
black walnut mantle and Graphic Planc tile. 
The kitchen is anchored by a large island 
with 60-inch Wolf gas range. The cabinetry is 
Shiloh with Hartford Flat-Panel doors in Ben-
jamin Moore’s Pacific Sea Teal. The island top 
is Cristallo Iceberg Quartzite, with white oak 
butcher block for the countertops. The range 
hood motor was relocated to the attic to re-
duce noise. The house is fitted with an Ener-
gy Recovery Ventilator for fresh air and two 
dehumidifiers. The exterior features James 
Hardie board and batten in Midnight Soot 
with solid yellow cedar accents stained dark 
oak. The facade is completed with a Random 
Ashlar stone veneer and dark roofing. 
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Severna Park 
Revival
Entered by: Ann Lane Home of Baltimore • 
instagram.com/annlanehome

Additional project acknowledgements: Joy 
Remodeling • Photography by Peak Visuals

Project highlights: This project reimagines 
a meticulously maintained all-brick Colonial 
home to reflect its new owners’ personalities 
while honoring its timeless character. The 
3,600-square-foot residential renovation fo-
cused on blending traditional aesthetics with 
modern functionality—updating finishes, add-
ing custom trim, and introducing fresh ma-
terials like Carrara marble and slate flooring. 
Key spaces were re-envisioned, including a 
new home office, mudroom, and a previously 
unfinished attic turned into a tranquil retreat.

interior design
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Merrimac 
Retreat
Entered by: Taylor Hart Design of  
Edgewater • taylorhartdesign.com

Project highlights: This unfinished base-
ment was transformed into a relaxed, coast-
al-inspired retreat built for family connec-
tion and easy entertaining. Designed with 
teenagers and guests in mind, the space 
features a custom bar, ping pong area, and a 
large-screen TV perfect for movie nights and 
game-day gatherings. Soft tones, natural 
textures, and warm lighting create a breezy, 
laid-back atmosphere that flows through 
every corner. A private sauna was added as 
a quiet escape for the homeowner, bringing 
a touch of spa-like luxury into the home.

interior design
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interior design

Broadwater 
Residence
Entered by: Design House Studio of 
Maryland • designhousemd.com

Project highlights: Perched along the 
water’s edge, this home was crafted as a 
serene escape from daily life. Designed to 
capture both the calm of the coast and the 
clarity of modern design, every detail feels 
intentional yet inviting. Airy, layered interiors 
pair crisp lines with tactile warmth, resulting 
in a space that’s as livable as it is luxurious.
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Davidsonville 
House Comes 
Alive
Entered by: Wisteria Interiors of  
Annapolis • wisteriainteriors.com

Additional project acknowledgements: 
Design by Victoria Snelgrove of Wisteria 
Interiors • Photography by Brian Distad 
Photography • Custom built-ins by Joe 
McHugh Furniture • Wallpaper install by JE 
Stokes Jr & Son

Project highlights: For over a decade, the 
front rooms of this Davidsonville home 
went largely unused. With the homeowner’s 
children nearing adulthood, she want-
ed those spaces to reflect a new season 
centered on hosting, entertaining, and 
celebrating with friends. The transformation 
begins in the parlor, where floor to ceiling 
built-ins painted in a bold, statement color 
create an instant focal point. Across the 
hall, the dining room is anchored by a be-
loved family heirloom: a Belgian dining table 
from her childhood in Europe. Just steps 
away, the powder bath extends the home’s 
palette of boldness and fun. Together, the 
three rooms mark an empty-nest transition.

interior design
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Project Custis
Entered by: Erica’s Events and Decor, LLC of 
Maryland • ericaseventsanddecor.com

Additional project acknowledgements: 
Photography by Z Miller Photography

Project highlights: Through thoughtful 
design, the formal dining, living room, foyer, 
and powder room were completely redone 
into a cohesive, personalized, and luxurious 
living experience. The powder room be-
came a striking statement space with lush 
green and gold finishes, complemented by 
textured wallpaper that adds depth and el-
egance. In the formal living room, statement 
artwork anchors the space while a gallery 
wall with custom built-in shelves showcas-
es curated accessories that reflect the cli-
ent’s unique personality. The foyer sets the 
tone for the home with a sophisticated wall 
mirror paired with a sleek bench, creating a 
welcoming and practical entryway. A custom 
wine wall adds both flair and functionality.

interior design
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Glamourous 
Hunting Lodge
Entered by: Amanda Friend Interiors of 
Delaware • amandafrienddesign.com

Project highlights: This glamourous Hunt-
ing Lodge called for a neutral palette with 
strong dark contrasts and natural textures. 
The glamour details help to balance the 
wood, stone, and animal trophies. The kitchen 
was designed to handle a lot of traffic with 
two large islands, two ovens, and two sinks. 
Oversized bedrooms with cathedral ceilings 
allow for tall windows to let in a large amount 
of light. The bathrooms have unique tile de-
signs, selections of mirrored glass, marble, 
and metallic. A large banquet table which 
expands to accommodate more guests, es-
tablishes the dining room. The custom slip-
covered dining chairs feature a velvet Greek 
key applique. An original Nancy Hammond 
painting of blue herons walking along the 
creek adorn the wall and is flanked by elegant 
silver leafed wall sconces. The trophy room 
showcases years of successful hunting trips.

interior design
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Annapolis 
Bathroom 
Remodel with 
Rustic Charm
Entered by: Ace Home Improvements of 
Crofton • acehomeimprovementsllc.com

Project highlights: This 1950s Annapolis home 
received a stunning bathroom transformation 
with a tub-to-shower conversion. The project 
came with a unique challenge: the house was 
built with radiant heat flooring. Relocating the 
toilet and vanity meant rerouting plumbing 
that was tied directly into the radiant system. 
To achieve the new layout, the team carefully 
broke through the concrete slab to access 
the existing copper piping, then reworked the 
plumbing to create a more functional space. 
A floating, wall-mounted vanity enhances the 
sleek, modern design. The shower features 
Kenridge Ribbon Maple matte porcelain wood-
look tile, while the floor is finished in Nature 
Oval Alor black honed mosaic pebble. Fresh 
wallpaper completed the look.

interior renovation
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1970s 
Waterfront 
Home 
Transformation
Entered by: Brickhouse Design and Build of 
Annapolis • brickhousedesignandbuild.com

Project highlights: This renovation reimag-
ines a dated 1970s home while maximizing 
its natural setting and views. The original 
structure featured dark wood cladding and 
a screened-in porch off the back that ob-
structed sightlines to the water. By rework-
ing the entire floor plan, the screened porch 
was incorporated into the main living area, 
opening the home to its surroundings and 
creating a seamless indoor–outdoor con-
nection. A vaulted ceiling was introduced 
to bring volume and light into the space, 
accented by custom white oak collar ties. 
Expansive new windows were installed to 
frame the water views. Finishes throughout 
the home were carefully selected with a 
minimalist, Scandinavian-inspired approach.

interior renovation
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Art Deco 
Inspired
Entered by: Design Solutions, Inc.  
of Annapolis • dsikitchens.com

Additional project acknowledgements: 
Installation by Apogee Construction • 
Lighting by Bright Lights, Inc. • Tile by Atlas 
Marble and Tile • Countertops by In Home 
Stone • Copper fixtures by Ferguson

Project highlights: Designer Andrea Wheel-
er used this client’s collection of Asian art 
deco pieces as inspiration for this primary 
bath remodel. The entire primary suite was 
reconfigured, creating a large walk-in closet 
and bathroom space. The toilet was tucked 
behind walls and additional storage was 
added with tall cabinetry. The double sinks 
were exchanged for a single bowl, more fit-
ting for the client’s lifestyle and adding more 
storage opportunity. The wet area is defined 
by the dramatic choices in tile with floor-to-
ceiling patterned tile alongside glass and 
metallic accents. Cherry cabinetry and cop-
per fixtures complement the blue-green tile 
work. Extending the mirror wrapped in cherry 
frame ensures brightness and reflection.

interior renovation
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Restoration to 
Recreation
Entered by: Floor Coverings International 
of Bowie • floorcoveringsinternational.com/
locations/us/md/bowie

Project highlights: This series of images 
showcases a stunning basement renovation, 
transforming a water-damaged space into 
a durable and elegant living area. The cen-
terpiece of this upgrade is the LVP (Luxury 
Vinyl Plank) flooring. The natural wood-like 
appearance complements the Dallas Cow-
boys theme, seen in the vibrant blue accent 
walls and various memorabilia. The space is 
multi-functional, featuring a comfortable en-
tertainment area with a large projection screen 
and a bar-style table, a well-equipped home 
gym, and a stylish half-bathroom. The consis-
tent use of gray walls and white trim creates a 
clean, modern backdrop, allowing the rich blue 
accents and new flooring to stand out.

interior renovation
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Blue Granite 
Retreat
Entered by: Coastal Pools of Grasonville • 
coastalpoolbuilders.net

Additional project acknowledgements: 
Home Town Landscape

Project highlights: This project features 
a custom gunite pool and pool house that 
seamlessly blend natural materials with 
refined finishes. The pool’s PebbleTec Blue 
Granite finish provides a rich, reflective water 
color complemented by 12x24 True Blue Blue-
stone coping and matching wall accents for 
timeless sophistication. Three 12-inch copper 
Picard scuppers create a calming visual and 
auditory focal point, while the gray automat-
ic safety cover maintains the clean, modern 
aesthetic. Terrasini Blue waterline tile adds 
depth and dimension. The pool house ex-
tends the outdoor living experience with co-
hesive architecture and integrated function-
ality. Surrounding patio and veneer elements 
complete the space with natural harmony.

pool design/build
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Chartwell 
Classic
Entered by: Framed to Finish of  
Maryland • framedtofinish.com

Additional project acknowledgements: 
Architect Amy Taylor

Project highlights: Created as part of a 
thoughtful addition, this kitchen blends 
timeless elegance with modern functionality. 
Soft, creamy cabinetry contrasts beautifully 
with the rich island, while aged brass fixtures 
add warmth and refinement. Every detail 
feels intentional, from the marble countertop 
running up the back walls to the serene color 
palette in the pantry and beverage center. 
The new square footage provides an airy 
layout with expansive windows, resulting in a 
space that feels elegant, yet livable. 

property addition
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Waterfront 
Retreat
Entered by: CLINTON+RIES Landscape 
Architects of Hyattsville • clintonriesla.com

Project highlights: On the banks of the 
Magothy River, this hillside cottage needed 
a transformation to ground the house into a 
natural setting appropriate for the steep wa-
terfront site. The client wished to implement 
a native garden that would resolve erosion 
issues and attract pollinators to this sloped 
site of the Critical Area on the shoreline of 
the Chesapeake Bay. A native seed mix was 
applied to the slope with larger specimens of 
perennials and ornamental grasses interplant-
ed in clusters on the hillside. Every season 
provides a new visual show, as the seeds from 
the seed mix germinate. As the hillside directly 
drains into the river, best practices were used 
both during construction and into the mainte-
nance period. Near the cottage house and on 
the edges of the property, native trees, shrubs 
and perennial gardens were implemented.

waterfront/critical area design/build
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Waterfront 
Oasis
Entered by: Fence & Deck Connection of 
Millersville • fenceanddeckconnection.com

Additional project acknowledgments: 
Photography by Sarah Ditto and Nicole Bailey

Project highlights: This waterfront home in 
Severna Park features this new outdoor space. 
The decks showcase both TimberTech Ad-
vanced PVC deck boards in the Vintage Coast-
line and Landmark Boardwalk Gray colors, 
complemented by sleek aluminum cable rail 
on the second story deck for an unobstructed 
view of the water. Surrounding the property is 
a six-foot-tall Simtek composite fence in Nan-
tucket Gray, providing both privacy and style.

waterfront/critical area design/build
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R E A L  E S TAT E  &  H O M E
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The Anchor 
Team of 
Academy 
Realty

Experience Matters – Meet the Anchor Team

801 Compass Way, Suite 7
Annapolis, MD 21401
www.AcademyRealty.com
Tel# 410-263-9105 
Cell# 410-991-4465

Jack Papaleonti, GRI

F E AT U R E D  P R O P E RT I E S

913/915 Ridgewood Street
$799,900 - Sold

Multi-Family / Three Units
Homewood Neighborhood

123 Spruce Lane
$850,000 - Sold 

Annapolis
Hillsmere Estates

401 Fair Hill Court
$801,000 - Sold 

Annapolis
Hunt Meadow

316 Tunstall Court
$1,125,000 - Sold

Severna Park
Chartwell on the Severn

Led by Jack Papaleonti, GRI, the Anchor Team at Academy 
Realty brings a powerful combination of experience, 
teamwork, and dedication to every real estate transaction. 
With over 65 years of combined expertise, we understand 
the complexities that come with buying or selling a home—

and we know how to navigate them.

In real estate, challenges can arise quickly and unexpectedly. That’s 
why having a responsive, knowledgeable team by your side makes 
all the difference. We’ve successfully handled transactions involving 
waterfront homes, historic properties, condos, co-ops, investment and 
retirement homes, foreclosures, bank-owned and condemned properties, 
as well as commercial real estate. We’re also well-versed in dealing 
with homeowner associations, well and septic systems, and more.

Whether you’re buying or selling for personal use or investment, this is 
one of the most important decisions you’ll make. Trust Academy Realty 
and the Anchor Team to deliver results with integrity, professionalism, 
and a commitment to getting the job done right.
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Ciminelli’s 
Landscape Services 

O ur goal is to provide our customers with quality Hardscape 
construction and Landscape installations, as well as friendly and 
responsive customer service. From the planning stage to completion 
of your project, we want to exceed your expectations by enhancing 
and beautifying your home, plus solving any existing landscape 
problems. We specialize in Hardscape and Landscape renovation with 

attention to detail and craftsmanship.  

Ciminelli’s Landscape Services has over 35 years of experience and will work with you 
to create a landscape that is beautiful, creative, functional, and within your budget. We 
operate our business with integrity in all areas while designing and installing hardscape 
and landscape projects that meet your needs.

From our customers:
“Your crew was conscientious and professional. Everything looks spectacular.”

“We are so happy with our new front yard! The fresh design makes it so different from the 
‘usual’ front yard design; so many people in the neighborhood (many of whom we don’t even 
know) have remarked on how nice it looks.”

“Your team, as always, was wonderful. The attention to detail and genuine care given to the 
project is clear in the end-result. The work site was meticulously cleaned up at the end of 
each day and the team was a pleasure to work with. Thank you to everyone at Ciminelli’s!”

“The walkway is beautiful. I really love it. Overall, I have nothing but good things to say 
about the entire process. The crew did great work and left the job site in great shape each 
day. I would definitely recommend Ciminelli’s Landscape to family and friends.”

Contact us for a FREE estimate

410-741-9683  •  www.ciminellislandscape.com
info@ciminellislandscape.com 
18301 Central Ave, Bowie, MD

Call Web E-Mail

Visit our Ecoasis Garden Center to 
view all stone, paver materials as well 
as plants to help plan for your project.
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Ramsey Moorman, Owner of Floor Coverings 
International of Bowie, MD, is a flooring industry 
expert on a mission to simplify one of the most 
stressful home decisions—new floors. Arriving 
in FCI’s innovative Mobile Flooring Showroom®, 

Ramsey brings thousands of options directly to homeowners, 
removing confusion and replacing it with clarity, confidence, and 
five-star service. Being able to see, touch, and compare flooring 
samples in the lighting and furnishings of one’s own home has 
proven incredibly valuable and convenient for customers. As a 
result, his team proudly maintains an average 5-star customer 
rating, a reflection of their care and craftsmanship.

Professionally, Ramsey leverages 23 years of corporate 
leadership experience to deliver unmatched professionalism 
to the flooring industry. His drive towards customer service 
excellence is fueled by his heart to impact the community in a 
positive way while changing the negative perception of home 
improvement contractors. When it comes to his personal “four 
walls,” his goal is to build a legacy for his family—a role model 
of what “great” looks like for his children, Tyson and Hailey. His 
wife, Caryl, remains his strongest supporter and helps keep him 
grounded and focused.

Deeply rooted in the community, Ramsey supports Wellspring 
Life Ministry, Crofton Cardinals 11U Baseball, Oxon Hill, and 
Bowie High Schools, and serves actively in his church. Outside 
of work, he enjoys travel, fitness, music, track and field, and time 
in Lewes Beach, DE—where reflection fuels his purpose.

Owner of Floor Coverings 
International of Bowie, MD

Ramsey 
Moorman

(443) 332-7447
Crofton, MD 21114
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Owner of Floor Coverings 
International of Bowie, MD

Ramsey 
Moorman

christy
bishop

Buying or selling a home isn’t a hobby—it’s a high-
stakes financial move. That’s why I treat every 
transaction like your wealth depends on it… because it 
does. For nearly 30 years, I’ve helped Maryland clients 
win with smart strategy, tough negotiation, and the 

kind of calm, confident guidance that turns a stressful process into a 
clear plan with real results.

If you want a Real Estate Professional who protects you, tells you 
the truth, and knows how to get the best price and terms without the 
drama, I’m your person. Anne Arundel — I love it, I live it, I sell it.

I was raised in the Severna Park and Annapolis area, and that 
local-rooted perspective matters. I know the neighborhoods, the 
waterfront nuances, the hidden value in a street or school district, 
and the little details that can make a big difference in price, terms, 
and long-term lifestyle fit. Whether you’re buying a condo, selling 
a generational home, or navigating a gated waterfront property, I 
bring sharp strategy, clear communication, and a calm, steady hand 
through every step.

Trust is everything in this business—and I don’t take that lightly. 
I’m the daughter of two United States Naval Academy graduates 
who became Marines, and the values I grew up with—integrity, 
service, and accountability—still guide how I work today. My 
clients tell me the same thing again and again, they feel protected, 
informed and confident and they are thrilled with the results.

I’m proud to be a lifetime member of the top producing 1% of Anne 
Arundel County Realtors Masters Club, but what matters most 
to me is the relationship. My goal is simple: deliver the strongest 
outcome possible, while making sure you feel supported the 
entire way.

And yes—this is home. I live on the water in Annapolis with my 
husband and our German Shepherd, and when I’m not negotiating 
contracts, you’ll find me boating to concerts, fishing, gardening, or 
escaping to the Delaware Beaches.

Anne Arundel County — I love it, I live it, I sell it.

FOR SALE
Edgewater South River Park

Water Access Community
226 Maryland Way

Edgewater, MD 21037

P R O P E R T I E S  F O R  S A L E

TV

As seen on

443-994-3405 | 410-647-8000
Christy@CBMoving.com
www.CBMoving.com

Christy Bishop

@MarylandWaterfront

Berkshire Hathaway Homeservices
penfed realty

Get started here

COMING SOON! FOR SALE
Epping Forest

Gated Water access community 
of Epping Forest 

Annapolis, MD 21401
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Ace Home 
Improvements
Your home deserves an Ace.

At Ace Home Improvements, our goal is to provide homeowners 
with high-quality craftsmanship, dependable service, and a smooth, 
stress-free experience from start to finish. From the initial planning 
stage through project completion, our team is committed to exceeding 
expectations while enhancing the beauty, functionality, and value of 
each home. We specialize in a wide range of home improvement and 
renovation services, approaching every project with careful attention 
to detail and pride in our workmanship. Whether it’s a small upgrade 
or a larger renovation, we focus on delivering results that are built 
to last. As a family-owned and operated company for 18 years, Ace 
Home Improvements is rooted in integrity, clear communication, and 
personalized service. We work closely with homeowners to understand 
their goals, address existing issues, and create solutions that align 
with both their vision and budget. With years of hands-on experience 
and a reputation for reliability, our team is dedicated to providing 
workmanship you can trust. At Ace Home Improvements, we don’t just 
improve homes—we build lasting relationships through quality work 
and honest service. Your home deserves an Ace.

301-392-9293 
info@acehomeimprovementsllc.com 
acehomeimprovementsllc.com 
MHIC #136778  •  MHBR #7036
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Amanda
Calhoun
Driven. Strategic. Invested in You.

Amanda Calhoun approaches real estate with the expertise of an Associate Broker 
and the precision of a Project Management Professional (a certification she has 
held since 2017). Known for her strategic mindset and calm confidence, she brings 
clarity to every transaction—whether you’re buying your first home, upgrading, 
or relocating out of state. Known for her data-driven approach and responsive 
communication, she takes pride in simplifying the process; and, with a background 
in planning and negotiation, Amanda delivers personalized, strategic guidance that 
empowers her clients to make smart, informed decisions. 

Born and raised in Maryland, and currently residing in Calvert County, Amanda 
pairs local insight with modern tools to create seamless experiences and real 
results. Amanda has been recognized by Washingtonian Magazine and REAL 
Trends Verified as a top real estate professional in Maryland.

Ready to make a move with confidence? Let Amanda guide the way.

966 Walnut Avenue
For Sale

North Beach - $825,000

868 Rudder Way
Sold (Seller)

Annapolis - $717,500

50 Little Tree Lane
Sold (Buyer)

Owings - $775,000

Amanda Calhoun
Associate Broker, AC Home Group
REAL Broker, LLC
Direct: (240) 405-9704
Office: (855) 450-0442
amanda@achomegroup.com
achomegroup.com



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    49

Ace Home 
Improvements

Vaneska Adams, SRS, ABR
eXp Realty, Maryland
Cell: 410-989-5220 
Office: 888-860-7369 ext. 684 
vaneskaadams.exprealty.com 
8115 Maple Lawn Blvd, Suite 350 
Fulton, MD 20759

Vaneska adams

A Maryland native, Vaneska Adams offers clients a refined local perspective 
shaped by more than 20 years working throughout Maryland, Washington, 
D.C., and Baltimore. She has built a successful career helping clients 
relocate to Maryland, strategically market and sell waterfront properties, 
and manage the complexities of buying and selling at the same time. With a 
background in sales and marketing, Vaneska brings a strategic, relationship-
driven approach rooted in market insight, thoughtful planning, and trusted 
client advocacy. She believes real estate is about understanding priorities 
and delivering a seamless, highly personalized experience.  She is a member 
of the National Association of Realtors, Anne Arundel County Association 
of Realtors and National Association of Hispanic Real Estate Professionals. 
Vaneska lives in Annapolis with her husband and 3 children. Outside of 
real estate, she enjoys gardening, exploring the region’s culinary scene, and 
supporting the local establishments that define Maryland’s lifestyle.

eXp realty, maryland

Gambrills, MD 
$899,000

Edgewater, MD 
$1,325,000

Gambrills, MD 
$915,000

Best Of
CENTRAL MARYLAND
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Mia Anderson
For over 20 years, Mia Anderson has been a trusted guide for 
thousands of individuals and families, helping them achieve their 
dreams of homeownership. Whether navigating market fluctuations, 
rising prices, or personal decisions, Mia has expertly steered her clients 
through the complexities of buying and selling real estate with unmatched skill and care.

As an award-winning Realtor, Mia’s reputation for excellence is well-known across Central 
Maryland. She has been named Best Residential Realtor by What’s Up? Magazine for three  
consecutive years, recognized as one of Maryland’s Top 300 Realtors by Chesapeake Real 
Producers, and honored as Baltimore’s Best Realtor by Baltimore Magazine. Additionally, 
Mia is proud to be a recipient of the prestigious Chairman’s Circle Award, reflecting her 
consistent commitment to her clients and the real estate industry.

Mia is also deeply involved in her community. She serves as Vice President of the Greater 
Crofton Chamber of Commerce and sponsors their Women’s Professional Network, help-
ing businesswomen level up both personally and professionally. Outside of real estate, Mia 
is an avid gardener, sharing stories about her vegetable garden and her award-winning May 
Day Baskets. Choose Mia Anderson because Nobody Moves You Like Mia Moves You!

(410) 693-3354
77 Main Street
Annapolis, MD 21401
MiaMovesYou.com
Mia@MiaMovesYou.com

Best Of
CENTRAL MARYLAND
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What is your process for 
estimating, planning and 
installation of a Hardscape/
Landscape Project?

Our first step is meeting at your 
property to discuss your needs. Do 
you want an area for entertaining; 
better walkways; additional space 
for parking or outdoor furniture; 

retaining walls for seating or soil retention; drainage improvements; natural 
stone or paving materials…and more? A proposal and conceptual sketch is 
prepared showing a cost estimate. Customers meet at our sister business - 
Ecoasis Garden Center to review materials and see the products and plants. 
Our teams of skilled employees work on your project from start to finish 
without delays or interruptions and a specific timeline is provided. 

Matt Ciminelli  
Ciminelli’s Landscape Services, Inc.

How do you differentiate 
yourself in a crowded 
real estate market while 
delivering exceptional service 
and lasting value to clients?

In a saturated market where 
everyone you meet seems to be in 
real estate, I remind myself to be 
authentically me. I am wonderful 

at what I do for my clients and they are hiring me for MY expertise, not theirs. 
I tell them the truth even if it is a difficult pill to swallow. When you learn to 
uphold your own integrity instead of saying whatever the client wants to hear 
just to get the deal, it will be doing them a huge favor whether they know it 
or not. My clients come back repeatedly and refer others to me for this reason. 
They trust my advice and understand they will benefit in the long run 

Walter Liang 

Realtor & Global Luxury Specialist 
Coldwell Banker Realty Crofton

How do you differentiate 
yourself in a crowded 
real estate market while 
delivering exceptional service 
and lasting value to clients?

My focus isn’t my competition—it’s 
exceptional client service. When 
service comes first, every decision 
around pricing, marketing, and 

negotiation is made with clarity and intention, because the client’s best interest 
always leads. With a background in operations, marketing, and human resources, 
I blend smart strategy with a people-first approach. I treat every transaction as 
a long-term relationship, not a one-time deal. That mindset builds trust, drives 
referrals, and creates lasting value well beyond the closing table for clients who 
expect thoughtful strategy, seamless execution, and representation that protects 
both value and peace of mind through every step with confidence always

Kelly Harris 

Realtor & 2025 Coldwell Banker International Sterling 
Society Awardee | Coldwell Banker Realty Crofton

Can I sell my investment
real estate using a 1031
exchange and buy a vacation 
home that I can enjoy 
with my family during the 
summer months?

No. You can sell your investment 
real estate and reinvest the gain, 
tax deferred, to purchase your 
vacation or second home, the 

challenge is making sure it will qualify as a 1031 investment property. 
Meaning that during the initial 24 months of ownership there are strict 
rules to follow regarding personal use. The important rule is that you can 
only use the property for 14 days each year or 10% of the actual 
days that you rent it out. For example, if you lease it for 200 days each year, 
your personal use can be up to 20 days. If you are able to abide by these 
rules, after two years the dream vacation home is yours to use as often as 
you like without any more requirements.

Jack Papaleonti, GRI/Realtor® 

The Anchor Team of Academy Realty
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Do we need to make repairs 
or updates before we list 
our home?

Before you spend a dollar, let’s 
talk. I’ll walk through your 
home and tell you what will 
actually increase buyer interest 
and value—and what you can 

skip. If updates make sense, I can connect you with trusted, licensed 
pros, and in some cases the cost can be deferred until after closing. The 
goal is simple: maximize your return and avoid wasted time and money.

Christy Bishop 

Associate Broker 
Berkshire Hathaway HomeServices PenFed Realty

QUESTIONS & ANSWERS 
WITH THE EXPERTS

FOR MORE INFORMATION VISIT  WHATSUPMAG.COM
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What recent changes in 
flooring should customers 
consider for their homes?

Advancements in flooring 
technology makes life easier. Now 
customers can have beauty and 
performance, with more flooring 
options available than ever before. 
Families and pet owners are 

wowed by Luxury Vinyl options that offer stunning wood and tile visuals with 
waterproof durability, ideal for busy households. Modern laminate delivers 
exceptional scratch resistance and warmth along with waterproof capability, 
standing up to kids and pets while maintaining a high-end appearance. 
Engineered hardwood provides the timeless appeal of real wood with added 
stability. Additionally, innovative options like monolithic wood are fully 
waterproof, increasing longevity and boost resale value by delivering style, 
durability, and peace of mind.

Ramsey Moorman 

Owner of Floor Coverings International of Bowie, MD

How is the new Towne Row 
community unique for 
Annapolis?

Towne Row is a rare offering of 
18 new construction, elegant 
townhomes in the heart of 
Annapolis—something truly unique 
for this historic city. The residences 
feature private elevators, expansive 

rooftop terraces, and two-car garages, designed for modern, low-maintenance 
living. Perfect for discerning downsizers, part-time residents, professionals, and 
multigenerational households, each home offers refined finishes and thoughtful 
flexibility. Just steps from the upscale shops, dining, and wellness amenities of 
Annapolis Town Center, and minutes from D.C., Baltimore, and BWI, Towne 
Row delivers sophisticated urban living in a coveted coastal setting. Home tours 
are available now!

Alison Wisnom 

Coldwell Banker Realty
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FOR MORE INFORMATION VISIT  WHATSUPMAG.COM

R E A L  E S TAT E  &  H O M E
P R O F E S S I O N A L S
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By Lisa  
J. Gotto

3  R E A L 

E S T A T E 

T R E N D S 

T O  W A T C H 

I N  2 0 2 6 That inherent, holistic sense of home. 
It’s something that’s more of a feeling 
than a construct because when you get 
there you know it; you feel it.

As we enter into what is traditionally 
the most active time of the year for real 
estate, we felt it was a good time to take a 
fresh look at what the market drivers are 
in this sector, what potential homeown-
ers are wish-listing, and what that means 
for our greater Chesapeake region. 
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Across the Chesapeake region, real estate ex-
perts are concurring that buyers are prioritizing 
health and wellness, in equal measure with both 
home efficiency and aesthetic standards. 

“I am definitely seeing that buyers are more 
interested in homes that offer these trends. They 
especially want the cleanest air possible and in-
stall air purifiers,” says Cornelia Heckenbach, an 
associate broker with Long & Foster Real Estate 
based in St. Michaels.

“They are also requesting quality water systems 
that feature the reverse osmosis process which 
removes more contaminants for the whole home 
and are switching from gas ranges to convection 
cooktops for overall safety,” she adds.

Christopher Ducey, Managing Broker of An-
napolis Fine Homes Office, Long and Foster Real 
Estate, adds to this thought. “Efficiency and well-
ness are sometimes synonymous. A geothermal 
heating and cooling system is about efficiency, 
with wellness as an added benefit. The same can 
be said for certain types of air filtration systems. 
While dedicated fitness and wellness areas will 
remain important when space allows, buyers are 
increasingly requesting optional spaces for health 
and fitness. A flex space that allows owners to adapt 
a room to changing needs and trends, such as a 
fitness area, office, or golf simulator, will likely be 
more valuable. Wellness considerations can also be 
driven by personal preference, such as induction 
versus gas cooking, and in some cases, by cost.”

Amenities vs. 
Infrastructure

Relative to this conversation is the discussion 
of the three primary trends that are attractive 
particularly to home buyers in our area; the first 
is the Wellness Real Estate Trend. 

While we have seen residential designs that 
specially address health in the form of adding home 
gyms and other luxury extras like spa amenities to 
baths for the last couple of decades, this latest take 
on wellness, also known as “Frictionless-Living,” 
denotes a holistic integration of the entire home. 

Wellness real estate, as defined by biofilico.
com, is the intentional design of environments 
that proactively support the physical, mental, 
and social health of occupants. It helps to think 
of the concept as amenities versus infrastructure.

Differentially, this concept takes 
flashy elements that you can 
see, such as the home gym, to 
health-perpetuating elements 
that you can’t. These include:

Circadian Lighting Systems: De-
signed to mimic the sun’s natural 
progression to regulate sleep-
wake cycles.

Advanced Air & Water Filtration: 
Medical-grade HEPA filtration and 
multi-stage water purification 
systems which have become a 
new-build standard in multifamily 
builds in the mid-Atlantic region.

Regenerative Design: Uses 
non-toxic, “living” materials, such 
as mycelium insulation or VOC-
free paints which work to improve 
indoor air quality over time.
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Another key amenity that developers are provid-
ing is forever living scenarios. This aspect of longevity 
is essential for homeowners who are in better health 
and are living longer. Alison Wisnom, associate 
broker with Coldwell Banker in Annapolis says the 
options are here for consumers who want them. 

“We are currently offering 18 new construction 
townhomes for sale at Towne Row, each with a 
private elevator. While not a senior communi-
ty, many inquiries are focused on the ability to 
downsize into a home that’s easier to care for and 
offers seniors long-term living,” Wisnom explains. 

“Even if they don’t currently need the elevator, 
it’ll be there for them when they do, and they 
can stay in their home independently. Also, these 
homes offer two primary suites on separate floors, 
so in the event they need a caregiver at some point, 
they can each have privacy.”

Always on 
Vacation

Trend No. 2 is the increasing popularity of Re-
sort-Style Homes. Designed to feel like you’re on 
a permanent vacation, our Chesapeake Bay back-
drop provides the perfect location, location, location 
when bundled with a premier property enhanced 
to entertain and sustain its inhabitants 24/7.

“In waterfront markets especially, wellness 
shows up through biophilic design, expansive 
views, indoor-outdoor living, and spaces that 
encourage movement and calm,” explains Brad 
Kappel, Executive Vice President of TTR Sotheby’s 
International Realty in Annapolis. “We see these 
features directly influencing how buyers emotion-
ally connect to a home and how they value it.”

Key Cultural Drivers: A grow-
ing focus on mental health and 
longevity, a greater demand for 
self-care and functional luxury, 
and the willingness of high net-
worth buyers to pay premiums 
for these enhancements.

Additional Key Features of 
Wellness Integration: Dedicat-
ed meditation and yoga rooms 
or spaces, aspects of biophilic 
design, such as indoor plants 
including green walls, and opti-
mized natural light throughout. 

Key Cultural Drivers: Along 
with providing the financial 
security that properties with 
multiple residences and high-
end amenities create, many 
experts feel that living through 
the pandemic made home-
owners more thoughtful about 
their surroundings and needs.

Additional Key Features of 
Resort Style Homes: Upscale 
outdoor living environments that 
mimic “all-inclusive” recreational 
experiences. These often include 
infinity pools, outdoor kitchens, 
living, and dining spaces, and 
entertainment terraces. Ideally 
the property also has access to 
recreational amenities such as 
walking trails, pickle ball and ten-
nis courts, golf courses, beaches, 
ski slopes, and flex spaces that 
provide the opportunity to host a 
private event or family gathering. 

“POST-PANDEMIC, THERE’S 
ALSO A HEIGHTENED DESIRE 

FOR PRIVACY, SELF-CONTAINED 
LIVING, AND HOMES THAT 

GENUINELY ENHANCE QUALITY 
OF LIFE,” KAPPEL SAYS. 
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Prime 
Location = 
Enduring 
Value

Of the three primary trends, No. 3, the Lega-
cy Property Trend resonates most keenly with 
David Orso, a licensed REALTOR and owner 
at Berkshire Hathaway Home Services PenFed 
Realty of Severna Park.

“Legacy properties will become more common 
in our region as baby boomers start to deploy hard 
earned assets toward creation of family gathering 
spaces,” Orso explains. Legacy homes are proper-
ties that typically carry long-term value, historical 
significance, and/or prestige.

And every once and a while our area specifical-
ly produces a property “unicorn” that embodies 
the aspects of all three trends. 

“A recent example is The Friary, a historic 
waterfront estate we represented that perfectly 
embodies the convergence of wellness, resort-style 
living, and legacy ownership,” Kappel says. 

“The property featured indoor and outdoor 
pools, expansive entertaining areas, and a private 
pier with deep-water docking. It wasn’t just a 
luxury home—it was a generational estate, and 
buyers responded to it as such.”

Chuck Mangold, Jr., Associate Broker at Ben-
son & Mangold Real Estate, a prominent Eastern 
Shore brokerage, says he finds all these trends to 
be intriguing, relevant, and worth keeping up with.

“Since we have a higher end, luxury market 
here, legacy properties, or as we call them ‘heir-
loom homes’ are family purchases we see a lot.”  

While these types of property sales have always 
been there, Mangold says he is noticing an uptick 
in intentional planning associated with them.

“I have seen several homes purchased in enti-
ties that were set up with generational ownership 
in mind from the outset. We are seeing more of 
this type of proactive estate planning done at 
inception rather than an afterthought years later.”

Key Cultural/Economic Drivers: 
More buyers with an interest in 
long-term wealth preservation; 
the status that owning a pres-
tigious property confers; and 
greater demand for homes that 
can become family legacies or 
investment assets. 

Additional Key Features of Lega-
cy Properties: These homes, or in 
some cases estates, can possess 
an architectural significance, his-
torical relevance, a prime location 
with proven enduring value; or 
homes that provide flexibility for 
multi-generational living, or rent-
al/investment potential.

Geographically, we are fortunate that our area 
is extremely well-suited to deliver on most of 
these points. “Our vast waterfronts are already 
geared toward the resort lifestyle with pools and 
numerous reasons to be outdoors,” Heckenbach 
says. “And Talbot county is the perfect destination 
for resort style homes. If someone does not buy 
waterfront, there are also home offerings that are 
nearby golf courses and yacht clubs.”
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Sector 
Responses

Responses to the overarching market influenc-
es of the generational shift that values experiences 
over possessions, the financial ability to pursue 
lifestyle-focused homes, and the increasing aware-
ness of sustainability, environmental impact, and 
personal wellness has developers, architects, and 
brokers taking more bespoke or highly-localized 
approaches to providing living scenarios for cur-
rent and potential residents.

More thoughtful living experiences that foster 
and enhance community, developed with environ-
mental forethought, and long-term living potential 
are being talked about and planned for across the 
region, from bustling Annapolis to more bucolic 
towns on the Eastern Shore. 

Case in point, the recent introduction of the 
Chestertown Downtown Master Plan on the Eastern 
Shore. This comprehensive and strategic roadmap 
for growth and development factors in the “experi-
ence” pivot, to the concept of urban revitalization. 

A specific aspect of the plan recognizes and builds 
on the town’s inherent “walkability” factor with 
developers looking at “Opportunity Sites” identified 
in the plan to create mixed-use spaces. One of the 
plan’s goals is to connect the Washington College 
campus more seamlessly to the downtown core 
via the Rail Trail and improved sidewalk networks.

In terms of real estate opportunities, some new-
er developments are high-profile examples of the 
trend of “right-sized” luxury where the focus shifts 
from larger estates to somewhat smaller dwellings 
that provide high-efficiency windows, options 
for energy-conscious heating, and open-concept 
layouts that maximize natural light, which is a 
core biophilic wellness tenet. 

And with our many bay- and river-centric 
communities, environmental concerns are al-
ways top-of-mind, as seen in some new proj-
ects, particularly those by local leaders that are 
emphasizing the concept of “coastal resilience.” 
Towns, like Chestertown, Annapolis, and many 
others, have been working with design firms to 
create responsible, forward-looking development 

models and infrastructure upgrades (e.g. Annap-
olis’ City Dock stormwater resiliency project) to 
ensure that future development remains holistic, 
sustainable, robust, and cohesive.

This is reflected in higher elevations for new 
builds, the use of permeable surfaces, respon-
sible stormwater managements systems, and/
or replacing traditional bulkheads with living 
shorelines to manage the 17 percent increase in 
flood risk projected in 2026 data. Additionally, 
local land and river conservation groups can 
bridge homeowners to county/state/federal grant 
options to assist the funding of such remediation 
projects on a smaller scale.  

Clearly, the significance of “trends” is weight-
ier than the term itself, and the professionals in 
these sectors are keen to continue the discussions 
around these blinking indicators as part of a for-
ward-looking, strategic, and thoughtful approach 
to the places people call home. 
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hen Ben Nevis, a famous champi-
on steeplechase horse ridden by 
Baltimore banker and amateur 
jockey Charlie Fenwick, Jr., won 
the English Grand National in 
1980, the historic race proved that 

dreams can come true—despite the odds. Highly 
regarded for his achievements in steeplechase rac-
ing, Ben Nevis had an exceptional record. He was 
undefeated in the United States—winning all 12 of 
the races in which he competed, including the 1977 
and ’78 Maryland Hunt Cups. However, he struggled 
significantly in England, where he lost 12 races.

Although Ben Nevis had been a strong contender 
in the English Grand National the previous year—
due to his success in the United States and favorable 
ground conditions—he fell after a pileup involv-
ing several horses and didn’t complete the course. 
Undeterred by this frustrating and disappointing 
experience, Fenwick was determined to attempt the 
race one more time and returned to England in 1980.

Expectations for the race, including those of Ben Nevis’ trainer, 
Tim Forster, were low. But Ben Nevis, who was an underdog with 
40-1 odds, rose to the occasion—winning the 1980 English Grand 
National by 20 lengths. Of the 30 starters, only four horses finished 
due to the very soft ground and standing water on the course—
conditions that made the race especially difficult. The triumphant 
victory was a major upset and a true comeback story for Ben Nevis.  

“The key to this whole story is Jay Trump [a famous champion 
American steeplechase horse],” Fenwick says. “When he won the 
English Grand National in 1965, I was 17 years old and an aspiring 
steeplechase jockey. I knew the jockey, Tommy Smith. And Jay 
Trump’s trainer was my uncle. So, I was well aware of Jay Trump. 
When he went to England and won the race, I thought, ‘I can do that.’ 
And from that moment on, that thought was in the back of my mind. 

“When Ben Nevis won the English Grand National, it was a dream 
come true—just a wonderful experience. He gave us all such a thrill 
that day. It was a bit shocking. But when we reflected on what he 
had achieved in the past, we realized that we weren’t so shocked. 
The victory was Ben Nevis’ only win in England and a wonderful 
way to retire him. I think he wanted to go out on a high note.”  

Riding Ben Nevis to victory established Fenwick as a prominent 
amateur steeplechase jockey on the world stage and inspired fu-
ture generations of amateur jockeys. Held annually at the Aintree 
Racecourse in Aintree, Merseyside, England (near Liverpool), the 
race is regarded as “the ultimate test of horse and rider.” 

Not only did the monumental win earn Fenwick international 
acclaim, but it also shined a light on steeplechase racing in Mary-
land—showcasing its rich history and proud heritage. A native 
Marylander, Fenwick’s legendary success in England also served 
as a testament to the prestigious and challenging tradition of stee-
plechase racing in Maryland and the ability of amateur jockeys.

Charlie Fenwick, Jr., on Ben Nevis II 
at the 1977 Maryland Hunt Cup.

Eric Poretz takes Senior Senator over the 13th fence at  
the 2016 Maryland Hunt Cup, eventually winning the race.
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A Cherished Tradition
Like Fenwick, many Marylanders love the thrill of steeplechase 

racing, a beloved sport in which amateur jockeys and their horses 
jump over obstacles on rural countryside courses. Although the 
races may feature hurdles (obstacles consisting of a metal frame 
filled with artificial brush) or timber (solid, immovable wooden 
post-and-rail fences), timber racing is more popular and culturally 
significant in Maryland, which is renowned for its timber races. 

The inclusion of these timber fences, which can be up to five 
feet tall, adds a unique dynamic to steeplechase racing, and, for this 
reason, it is considered more challenging and demanding than flat 
track racing. While flat track racing focuses on speed and pacing, 
steeplechase racing requires an additional skill set, including not 
only speed but also jumping expertise, agility, and stamina.

“Steeplechase racing is unique in that the horse and jockey are asked 
to jump multiple fences over a distance of at least two miles and up to 
four-plus miles,” Fenwick says. “This adds another discipline to the sport 
of racing. Managing a horse in that environment requires the jockey 
to make the effort of jumping as smoothly and efficiently as possible 
as well as getting the horse to run with determination and courage.”

“Steeplechase horses must have the ability to jump, but they 
also have to want to jump,” adds Dan Baker, owner of champion 
steeplechase horse Road to Oz. “Some horses are better suited 
to flat track racing, so it’s important to let the horse guide you, 
show you his capabilities, and let you know what he wants to do.” 

Each spring, horse enthusiasts look forward to 
the start of the steeplechase race season with great 
anticipation. Although races also take place in the 
fall, spring is the peak season, and excited spectators 
gather together every year to enjoy the thrill of one 
of Maryland’s most cherished traditions as they 
socialize in a lively atmosphere, characterized by 
tailgating, picnicking, and fun for the entire family. 

In addition to the social aspect of the sport, 
another defining characteristic of steeplechase 
racing is its multigenerational family participation. 
Many family members pass down the tradition to 
the next generation—preserving its rich heritage. 

Furthermore, steeplechase racing supports 
philanthropic and land conservation efforts. 
Many steeplechase races are organized by non-
profit organizations, with the proceeds benefit-
ing charitable causes. Private landowners also 
play a critical role in the tradition by allowing 
races to be held on their property.

 

It was a very 
close finish at the 

2016 Maryland 
Hunt Cup with 

Senior Senator, in 
center, winning.

Joe Davies, trainer, congratulates Eric Poretz  
on his win with Senior Senator in 2016. 

2016 Maryland Hunt Cup presentation.
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Deep Historical Roots
According to the National Steeplechase Associ-

ation (NSA), the official governing body and sanc-
tioning authority for American steeplechase racing, 
based in Fair Hill, Maryland, steeplechase racing 
originated in Ireland in the mid-18th century, deriv-
ing its name from cross-country races from church 
steeple to church steeple, hence “steeplechase.” 

The arrival of horses in Maryland in the 1600s 
laid the foundation for the state’s rich equestrian 
history and contributed to the emergence of stee-
plechase racing, which dates back more than 100 
years and traces its origins to fox hunting. The sport 
evolved from competitions between fox hunting 
clubs in Northern Baltimore County, and these in-
formal rivalries ultimately led to the establishment 
of sanctioned timber races. Many organizations, 
such as hunt clubs, also host unsanctioned races, 
which are often referred to as point-to-point races.

Skip and Vicki Crawford, owners of Senior 
Senator, a famous champion steeplechase horse, 
were introduced to steeplechase racing through 
their involvement with the Potomac Hunt Club, 
a nonprofit organization dedicated to preserving 
the tradition of foxchasing. 

“We were active in the club and volunteered at the Potomac Hunt 
Races, the club’s annual point-to-point steeplechase event,” Vicki 
says. “We loved the close-knit foxchasing community and the social 
aspect. Our volunteer work with the Potomac Hunt Club inspired 
us to become involved with steeplechase horses, and owning horses 
became a natural part of our lifestyle.”

In addition to the Potomac Hunt Club, the Maryland Steeple-
chase Association (MSA), a nonprofit organization that promotes 
and develops amateur equestrian sports, also continues to “[foster] 
traditional relationships between foxchasing and steeplechasing.” 

The Crawfords celebrate the 2018 Maryland Hunt Cup  
win, again with Senior Senator and jockey Eric Poretz.

Skip and Vicky Crawford with their 2019 Maryland Hunt Cup trophies. With their third 
Cup win with Senior Senator and jockey Eric Poretz, the group officially retired.  

Jockey Eric Poretz and 
Senior Senator win the 

2019 Maryland Hunt Cup. 
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Maryland’s “Big Three”
According to Valleys Planning Council (thevpc.org), the first recog-

nized steeplechase race was run at Pimlico, the home of the Preakness 
Stakes, on October 18, 1873, over a course built in the infield. This race 
contributed to the growth of steeplechase racing in Maryland and the 
establishment of prominent timber races, including the “Big Three.” 

These prestigious races include My Lady’s Manor Steeplechase, 
a three-mile race with 16 fences held in Monkton; the Grand 
National Steeplechase, a three-mile race with 18 fences held in 
Butler; and the Maryland Hunt Cup, a four-mile race with 22 
fences held in Worthington Valley. 

Held annually on three consecutive Saturdays in April, all three 
legs of the “Big Three” are challenging. With their long distances 
and tall timber fences, the races represent the ultimate test of skill, 
stamina, and courage—for both amateur jockeys and horses. But 
the Maryland Hunt Cup is considered one of the most difficult and 
demanding steeplechase races in the world and the most challenging 
timber race in the United States. In fact, the race is often compared 
to the English Grand National.

Milestones and  
Memorable Moments

Winning the Maryland Hunt Cup is an extreme-
ly challenging feat that many owners, amateur 
jockeys, horses, and trainers never accomplish. So, 
when they win the race multiple times, it’s definitely 
a significant achievement and a source of pride. 
Seeing Senior Senator, who was trained by Joe 
and Blythe Davies and ridden by amateur jockey 
Eric Poretz, win the Maryland Hunt Cup three 
times (2016, 2018, and 2019) was truly an amazing 
experience for the Crawfords. 

As a result of this milestone, the Crawfords 
retired the prestigious Challenge Cup in 2019, 
making them the permanent owners of the 
trophy. According to the Maryland Hunt Cup 
conditions, this honor is bestowed upon own-
ers whose horse wins the race three times. The 
victories do not have to be with the same horse 
or during consecutive years. The Crawfords are 
only the seventh owners to retire the Challenge 
Cup, based on official race records.

“Receiving this honor is truly phenomenal,” 
Vicki says. “When I look at the trophy, I ask myself, 
‘How did we do it?’ It was so shocking, and it’s 
difficult to describe the feeling.”

Jockeys and horses up and over the third 
fence at the 2025 Maryland Hunt Cup.
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The victory is especially memorable for Baker because, at first, 
he didn’t realize that Oz had won. When Baker and his family and 
friends watch the race, they always go up to the top of the hill—
except for the three times that they have had a horse in the race. 
Then they go down toward Tufton Avenue, which offers a good 
view of the jumps and a better sense of how the horses are doing.

“We were down in the field by Tufton Avenue, so we rushed over 
to the finish line,” Baker says. “When the horses went by us, Oz was 
moving up, but then we couldn’t see him. The race finished, and 
everyone was cheering. We thought that Oz had come in second 
place. But then we heard the announcer say, ‘The winner is Road 
to Oz.’ And our reaction was, ‘Oh my God! Oz won!’ So, I didn’t 
actually see him win until I watched the video.”

Although winning the Maryland Hunt Cup as an owner offers 
a different perspective than winning the race as a jockey, the ex-
perience is equally thrilling.

Senior Senator’s ability to win the Maryland 
Hunt Cup three times is even more meaningful to 
the Crawfords because he suffered a severe neck 
injury when he fell during the race in 2017. The 
couple was distraught and thought that he would 
never race again. But Senior Senator proved his 
resilience—making a complete recovery and a re-
markable comeback. He retuned to racing and went 
on to win the Maryland Hunt Cup in 2018 and 2019. 

“We made sure Senior Senator had the best 
veterinary care, and he recovered well,” Skip says. 

“He was very athletic, and he had great competitive 
spirit and high energy. Although he was consid-
ered a difficult horse, Joe and Blythe worked well 
with him and knew how to channel his ability. 
It was a perfect fit. Senior Senator was truly an 
amazing horse, a legend. And he wanted to win.”

In 2019, Senior Senator achieved another mile-
stone in his historic career when he won the Grand 
National Steeplechase three consecutive times (2017, 
2018, and 2019). As a result, the Crawfords retired the 
Grand National Challenge Cup—the same year that 
they retired the Maryland Hunt Cup Challenge Cup. 

Three Maryland Hunt Cup victories is a rare 
achievement, but winning the race for the first time 
is also an extremely exciting experience, as Dan 
Baker learned in 2025 when his horse, Road to Oz, 
trained by Mark and Rebecca Beecher and ridden 
by amateur jockey Conor Tierney, won the race. 

Top: Jockey Conor Tierney and Road to Oz with family and 
friends in the winners circle of the 2025 Maryland Hunt Cup. 

Bottom: Presentation of the Hunt Cup at the 2025 event.

Conor Tierney 
and Road to 
Oz over 13th 

fence on way 
to win at the 

2025 Maryland 
Hunt Cup.



Before Fenwick made a name for himself at the English Grand 
National in 1980, he was a well-known amateur jockey in Mary-
land. He won the Maryland Hunt Cup twice (1977 and 1978) while 
riding Ben Nevis. In the 1978 race, Ben Nevis set a new course 
record. According to the National Museum of Racing and Hall of 
Fame, in which Ben Nevis was inducted in 2009, Ben Nevis and 
Jay Trump are the only two horses to win both the English Grand 
National and the Maryland Hunt Cup. 

“My father-in-law bought Ben Nevis in England and brought 
him back to Maryland,” Fenwick explains. “I took over his care and 
training. Ben Nevis was a difficult horse in many ways, but he was 
also sweet and kind. After winning the Maryland Hunt Cup twice, 
he gave us all the signals we needed to take him abroad and try to 
accomplish what Jay Trump had done. And my dream of winning 
the English Grand National came true. I am very fortunate.”

Indeed, the personal experiences and success stories of Fenwick, 
the Crawfords, and Baker demonstrate the high caliber of steeplechase 
racing in Maryland—solidifying its status as a hub of world-class timber 
racing and inspiring future generations of the steeplechase community.

A Springtime Celebration
As winter departs, unleashing its grip on the region, steeplechase 

racing offers a fun way to usher in spring. Horse enthusiasts from 
all walks of life embrace Maryland’s rich equestrian history and 
marvel at the challenging courses—watching in awe as skilled 
amateur athletes and their courageous horses achieve breathtaking 
feats. Taking place in picturesque, countryside settings, steeplechase 
racing combines the competitiveness of a beloved sport with the 
celebratory culture of a community event. 

“It’s so rewarding to see a steeplechase horse develop, fulfill his 
potential, and win,” Baker says. “Since the steeplechase race season 
is relatively short, we cherish the opportunities to participate in the 
races. And when we win, it’s even more special.”

March 28 – Green Spring Valley Hounds Point-to-Point, Cockeysville • gsvhounds.com

April 4 – Elkridge-Harford Point-to-Point, Monkton • elkridgeharfordraces.com

*April 11 – My Lady’s Manor, Monkton • manorraces.com

April 12 – Mount Harmon Wicomico Hunt Point-to-Point, Earleville • mountharmon.org

*April 18 – Grand National Steeplechase, Butler • grandnationalsteeplechase.com

*April 25 – Maryland Hunt Cup, Reisterstown • marylandhuntcup.com

May 17 – Potomac Hunt Races, Poolesville • potomachuntraces.com

SPRING STEEPLECHASE 
RACING SCHEDULE

The dramatic 
finish of the 

2025 Maryland 
Hunt Cup.

Rebecca and Mark 
Beecher, trainers 

of Road to Oz, 
after the race.

*Maryland’s 
“Big Three”
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ANNAPOLIS SYMPHONY ACADEMY 
(ASA) YOUTH ENSEMBLES & 
EDUCATION PROGRAMS 2026
Location: Maryland Hall for the Creative 
Arts—801 Chase Street, Annapolis Contact: 
Annapolis Symphony Orchestra Education 
Department, info@annapolissymphony.org; 
410-263-0907 Ages/Levels: Approximate-
ly ages 6–18, depending on ensemble; 
beginner through advanced pre-college 
musicians Program Format/(Last Known) 
Schedule and Cost: Year-round, audi-
tion-based youth music education program 
with weekly rehearsals during the aca-
demic year and periodic performances, 
workshops, and special events. Ensembles 
include Lyra Chamber Ensemble (younger 
musicians), Aries Youth Chamber Orches-
tra, Aquarius Wind Ensemble, and Orion 
Youth Orchestra (advanced students). 
Tuition is offered on a sliding scale, with 
need-based assistance available; fees vary 
by ensemble. Description: The Annapolis 
Symphony Academy is the education arm 
of the Annapolis Symphony Orchestra, 
offering ensemble-based training for young 
musicians seeking a high-quality orchestral 
experience. Students rehearse regularly 
under professional conductors and music 
educators, develop ensemble skills and 
musical literacy, and perform in concerts 
throughout the season. While ASA does 
not operate a stand-alone summer camp, 
participants may take part in special events, 
workshops, and family-focused music pro-
grams that occur in late spring and summer, 

including performances connected to the 
Symphony’s community outreach efforts. 
Note: The Annapolis Symphony Academy 
does not currently offer a traditional week-
long or multi-week summer camp. Families 
should consult the ASO website or contact 
the Education Department directly for 
2026 ensemble placement details, audition 
requirements, tuition information, and any 
summer-adjacent programs or events.

ARCHBISHOP SPALDING HIGH 
SCHOOL SUMMER CAMPS 2026
Location: 8080 New Cut Road, Severn 
Contact: 4109699105; archbishopspalding.
org/campus-life/summer-camps Ages/
Levels: Youth and students approximately 
ages 6–17-plus, depending on the specific 
camp and grade level Session Format/
(Last Known) Schedule and Cost: Weekly 
summer camps offered June through July, 
including academic enrichment and athletic 
skill-building programs. Academic camps 
cover art, creative writing, engineering, and 
test preparation. Athletic camps include 
basketball, baseball, soccer, softball, dance, 
and other sports. Session lengths and tui-
tion vary by camp, ranging from $150 (half-
day) to $300-plus per week. Description: 
Archbishop Spalding High School provides 
structured summer programs designed to 
enhance both academic and athletic skills. 
Academic camps focus on skill develop-
ment, creativity, and test preparation, while 
athletic camps emphasize fundamentals, 
teamwork, and leadership. Camps are 

Our region is rich in summer 
camp options, but also a vast 
number of families, children, 
and teens to fill them up! So, 

parents, this is your cue to start 
planning. Many camps have 

begun the enrollment process. 
Each February we put together 
this guide, which offers a sam-
pling of options for enrichment, 
education, and athletic camps 
in our region. Check out more 
than a few of our favorites to 

help plan your summer!

2026
SUMMER CAMPS & 
PROGRAMS GUIDE

ANNAPOLIS OPERA COMMUNITY & 
EDUCATION PROGRAMS 2026
Location: Maryland Hall for the Creative 
Arts—801 Chase Street #304A, Annap-
olis Contact: Box Office: 4102670087; 
Administrative Office: 4102678135; info@
annapolisopera.org; annapolisopera.org 
Ages/Levels: All ages for family and com-
munity programs; older teens and adults 
for performance-based educational events 
Session Format/(Last Known) Schedule 
and Cost: Year-round educational and 
community programs including interactive 
recitals, Opera Insight Series talks, Stories 
Through Music library concerts, Opera Up-
Close recitals, and family-friendly matinee 
performances. Events may be ticketed 
or free and schedules vary seasonally. 
Description: Annapolis Opera provides 
professional opera performances along-
side educational and outreach programs 
designed to engage audiences of all ages. 
Programs introduce young audiences 
to classical music, vocal arts, and opera 
through interactive concerts, storytelling, 
workshops, and special matinees. Educa-
tional events may include discussions with 
performers, demonstrations, and opportu-
nities to explore music in a hands-on way. 
Note: Annapolis Opera does not operate a 
traditional summer day camp or multi-week 
training program for children and teens. 
Families seeking operatic training oppor-
tunities may consider the Maryland Opera 
Summer Camp in Baltimore or other local 
youth performing arts camps.
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led by experienced staff and coaches, 
offering hands-on instruction and opportu-
nities to build confidence, discipline, and 
collaboration. Note: Specific 2026 dates, 
registration deadlines, age/grade eligibility, 
and tuition details are published annually. 
Families should check the summer camps 
page or contact the school directly for the 
most current information.

BALLET THEATRE OF MARYLAND 
SUMMER INTENSIVE 2026
Location: BTM Annex Studios—1981 More-
land Parkway, Building 4, Bay 45, Annapolis, 
MD Contact: Conservatory, via BTM main 
website Ages/Levels: Beginner/Intermedi-
ate (ages 8+); Advanced (pre-professional/
emerging professional) Tentative Session 
Format/Schedule and Cost: 5 Week In-
tensive: June 22 through July 24—$2,500; 
3 Week Intensive: July 6 through July 
24—$1,350; 2 Week Beginner-Interme-
diate (Children, younger dancers): June 
22 through July 2—$900 Description: A 
fullday summer intensive for serious ballet 
students, combining rigorous classical 
ballet training with pointe or pre/demipointe 
work, variations, partnering (when appropri-
ate), jazz, contemporary/modern, condition-
ing, and acting or musical theatre, along 
with daily choreography rehearsals. The 
program is intended to deepen technical 
skill, stamina, musicality, and artistry—and to 
give a professional-style “company expe-
rience,” culminating in an inhouse Summer 
Showcase. Note: Families should check the 
BTM website or contact the Conservatory 
directly for current 2026 details and to 
confirm audition placement/levels.

CABIN FEVER PLAY CENTRE OPEN 
PLAY & SEASONAL PROGRAMS 2026
Location: 442 Race Street, Cambridge 
Contact: 410-228-2122; cabinfeverplaycen-
tre.com Ages/Levels: Primarily ages 1–12; 
dedicated toddler area for children ages 5 
and under Session Format/(Last Known) 
Schedule and Cost: Open play offered 
year-round in timed sessions (typically 2 
hours). Last known pricing: approximately 
$16 per child on weekdays and $18 per 
child on weekends; Toddler-only sessions 
offered weekly (typically Thursday mornings) 
at a reduced rate. Group visits, field trips, 
and private parties available by reservation; 
pricing varies. Description: Cabin Fever 
Play Centre is an indoor family play facility 
designed for active, imaginative play in a 
climate-controlled environment. Features 
include a large multi-level climbing and 
slide structure, interactive play elements, 
a Ball Blaster Arena, arcade games, and a 

separate Tot Spot for younger children. The 
space encourages physical activity, social 
interaction, and free play, making it a popu-
lar option during summer heat, rainy days, or 
as a flexible alternative to outdoor activities. 
Parents or guardians are required to super-
vise children during play sessions. Note: 
Cabin Fever Play Centre does not operate 
a structured instructional summer camp. 
Offerings are based on open play sessions 
and special events. Families should check 
the website or contact the facility directly to 
confirm summer hours, session availability, 
and current pricing for 2026.

HISTORIC ANNAPOLIS EDUCATION 
& FAMILY PROGRAMS 2026
Location: Multiple Historic Annapolis sites 
throughout downtown Annapolis, includ-
ing the Museum of Historic Annapolis, 
William Paca House & Garden, Hogshead, 
and Waterfront Warehouse—Annapolis 
Contact: info@annapolis.org; 410-990-
4514; annapolis.org Ages/Levels: Pro-
grams designed for a range of ages, from 
young children (approximately ages 3–7 
for storytime and family activities) through 
teens (ages 13–18 for Junior Docent 
and volunteer opportunities) Program 
Format/(Last Known) Schedule and 
Cost: Year-round educational and family 
programming offered on select dates, 
with increased activity during spring and 
summer months. Offerings include inter-
active museum experiences, hands-on 
history activities, garden-based storytime 
sessions, scavenger hunts, and special 
family events. Description: Historic An-
napolis brings local and national history 
to life through immersive, place-based 
learning experiences set in authentic 
historic homes, gardens, and waterfront 
buildings. Children and families are 
encouraged to explore history through 
storytelling, guided discovery, crafts, and 
interactive exhibits that make the past 
accessible and engaging. Older students 
can deepen their interest through Junior 
Docent opportunities, developing public 
speaking, leadership, and historical inter-
pretation skills while working alongside 
professional educators and historians. 
While not a traditional summer camp, 
Historic Annapolis offers flexible educa-
tional enrichment well suited for summer 
learning and family outings. Note: Historic 
Annapolis does not currently operate a 
multi-week or full-day summer camp. Fam-
ilies should consult the Historic Annapolis 
website or events calendar for confirmed 
2026 program dates, age guidelines, reg-
istration requirements, and pricing details.

HOSPICE OF THE CHESAPEAKE 
YOUTH GRIEF SUPPORT  
PROGRAMS 2026
Location: John & Cathy Belcher Cam-
pus—90 Ritchie Highway, Pasadena 
Contact: info@hospicechesapeake.org; 
4109872003; hospicechesapeake.org Ages/
Levels: Children and teens approximately 
ages 6–18, depending on program Session 
Format/(Last Known) Schedule and Cost: 
Offers year-round grief support programs 
including age-specific support groups, work-
shops, and therapeutic camps such as Camp 
Nabi (see separate listing). Activities include 
art, music, drumming, and nature-based 
sessions. Registration is required; programs 
are typically offered at low or no cost, with 
financial assistance available. Dates and pro-
gram formats may vary each year. Descrip-
tion: Hospice of the Chesapeake provides 
comprehensive support for children and 
teens grieving the loss of a loved one. 
Programs combine emotional support with 
creative expression, peer connection, and 
therapeutic activities designed to help young 
people process grief, build coping skills, and 
develop resilience. Note: See Camp Nabi 
listing for traditional camp listing. 

HOSPICE OF THE CHESAPEAKE’S 
CAMP NABI GRIEF CAMP
Location: Arlington Echo Outdoor 
Education Center, 975 Indian Landing 
Road, Millersville Contact: Chesapeake 
Life Center: 1-888-501-7077; Griefinfo@
chesapeakelifecenter.org Ages/Lev-
els: Ages 6 to 18 Dates/Times: August 
7–9, 2026 Cost: $100 (scholarships are 
available). Description: A full weekend 
overnight camp experience for chil-
dren and teens ages 6 to 18 who have 
experienced the death of a loved one. 
With a full team of counselors and trained 
volunteers, campers will participate in 
activities focused on memorializing their 
loved ones, learning coping skills in small 
groups, and using integrative arts to help 
kids express their grief. This also will 
include fun camp activities, like swimming, 
field games, ropes course, and more.

ICODE GREATER CROFTON/
GAMBRILLS AND SEVERNA 
PARK SUMMER STEM & CODING 
PROGRAMS 2026
Location: 1034 MD3 (Route 3), Suite B, 
Gambrills, 570 Benfield Rd, Severna Park, 
Contact: 443-7987672; icodeschool.com 
Ages/Levels: Children and teens ages 6–18, 
depending on program Session Format/
(Last Known) Schedule and Cost: Weekly 
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summer camps and classes covering cod-
ing, robotics, game design, digital creation, 
and other STEM topics. Sessions typically 
run one week, with hands-on instruction 
and project-based learning. Past tuition 
starts around $399 per session (subject to 
change). Programs may include Minecraft 
modding, Roblox/game development, drone 
coding, YouTube creator workshops, VEX 
robotics, and 2D/3D design. Description: 
iCode Greater Crofton/Gambrills provides 
an engaging STEM and technology curricu-
lum where students learn coding, robotics, 
and digital design in a hands-on, proj-
ect-based environment. Classes encourage 
problem solving, collaboration, and creativ-
ity, using a structured belt progression to 
build skills and confidence. Students gain 
real-world experience while exploring topics 
aligned with their interests and abilities. 
Note: Specific 2026 session dates, themes, 
and tuition have not yet been published. 
Families should consult the iCode website 
or contact the campus directly for the most 
up-to-date summer schedule, registration 
deadlines, and program details. Free trial 
classes may be available prior to enrollment.

SUMMER AT THE CREEK— 
INDIAN CREEK SCHOOL 2026 
Location: Indian Creek School—1130 Anne 
Chambers Way, Crownsville Contact: 
Bob Laffey, Director of Summer Program-
ming—summer@indiancreekschool.org; 
4109233660 Ages/Grades: Approx. 4–14 
years (Pre-K through rising middle school) 
Dates/Times: Summer at the Creek is ex-
pected to run across six weeks. Typical daily 
schedule: 9 a.m.–3 p.m., with before and af-
tercamp care options available. Cost: 2026 
tuition and fees not yet published; 2025 
rates ranged roughly $400–$900 per week 
depending on program and care options. 
Families should confirm 2026 pricing when 
registration opens. Description: Summer at 
the Creek offers a mix of themed, age-ap-
propriate programs across arts, STEM, athlet-
ics, outdoor adventures, and classic summer 
camp activities. Campers explore Indian 
Creek’s 114-acre campus, participate in char-
acter-building activities, enjoy daily lunch, 
and engage in Water Wednesdays and other 
summer fun. Counselor-in-Training (CIT) 
weeks are available for older students. Each 
week emphasizes skill development, social 
growth, and community in a fun, supportive 
environment. Note: 2026 program schedule 
and fees will be announced on February 
1, 2026. Families should check the Indian 
Creek School Summer Programs page or 
contact the Director of Summer Program-
ming for the most up-to-date information.

SUMMER AT KEY—KEY SCHOOL 
SUMMER PROGRAMS 2026
Location: Key School—534 Hillsmere 
Drive, Annapolis Contact: summer@
keyschool.org; 4433212575; keyschool.
org Ages/Levels: Children and teens 
ages approximately 3 through middle/
high school, grouped by age and skill level 
Session Format/(Last Known) Schedule 
and Cost: One-week themed day camps 
running throughout June and July. Full-day 
sessions typically 9 a.m.–3:30 p.m., with 
supervised lunch and optional extended 
care. Tuition varies by camp type, gener-
ally $200–$565+ per week. Recent offer-
ings include STEM, arts, athletics, outdoor 
exploration, performing arts, and specialty 
skill camps. Description: Summer at KEY 
offers a wide variety of engaging programs 
designed to inspire creativity, build skills, 
and encourage active play. Campers can 
participate in hands-on STEM and maker 
projects, canoeing and crabbing on Kitty 
Duvall Creek, culinary workshops, coding 
and digital media, performing arts, athlet-
ics, and traditional summer camp activities. 
Programs are led by experienced instruc-
tors and counselors, with low camper-to-
staff ratios and access to Key School’s 
athletic fields, science labs, music rooms, 
and playgrounds. Note: Specific 2026 
session dates, registration deadlines, and 
detailed camp listings are updated annual-
ly. Families should consult the Summer at 
KEY website or contact the camp office for 
the latest information on age requirements, 
tuition, and extended care options.

LIVE ARTS MARYLAND 
PERFORMING ARTS  
PROGRAMS 2026
Location: 801 Chase Street, Annap-
olis Contact: hello@liveartsmd.org; 
4437715198; liveartsmd.org Ages/Levels: 
Children, teens, and adults of all expe-
rience levels; specific youth programs 
vary by offering Session Format/(Last 
Known) Schedule and Cost: Year-round 
performing arts programs including youth 
workshops, theater classes, and creative 
studio sessions. Programs cover acting, 
playwriting, improvisation, musical theater, 
movement, and stagecraft. Schedules and 
tuition vary by program and are pub-
lished seasonally. Description: Live Arts 
Maryland provides high-quality educa-
tional and performance experiences in 
theater, music, and dance. Youth programs 
introduce participants to acting, stagecraft, 
storytelling, and ensemble collaboration. 
Many classes and workshops culminate in 

showcases or performances that highlight 
participants’ creative growth. The orga-
nization also produces concerts, chorale 
and orchestral presentations, and commu-
nity arts events. Note: Live Arts Maryland 
does not operate a traditional summer 
camp with fixed multi-week daily sched-
ules. Families should consult the Live Arts 
Maryland education page or contact the 
organization directly for 2026 program 
dates, pricing, and age-level information.

MARYLAND HALL FOR THE 
CREATIVE ARTS SUMMER 
PROGRAMS 2026
Location: 801 Chase Street, Annapolis 
Contact: info@marylandhall.org; 410-
2635544; marylandhall.org Ages/Levels: 
Children and teens approximately ages 
5–18, depending on program Session 
Format/(Last Known) Schedule and 
Cost: Weekly summer arts day camps 
and classes, offered midJune through 
midAugust. Programs may be half-day or 
full-day, with tuition varying by session 
and age group. Offerings include visual 
arts, ceramics, mixed-media, jewelry, fiber 
arts, theater, dance, music, and digital 
arts. Description: Maryland Hall for the 
Creative Arts provides a rich, hands-on 
summer arts experience for youth, guided 
by professional teaching artists. Programs 
encourage skill development, creative 
expression, and collaboration among 
peers. Students explore multiple art forms 
and gain confidence in their abilities, cul-
minating in projects or performances that 
showcase their growth. Maryland Hall also 
hosts year-round exhibitions, performanc-
es, and community arts events. Note: 
Specific 2026 session dates, schedules, 
age requirements, and tuition are updated 
annually. Families should consult Maryland 
Hall’s summer program catalog or contact 
the organization directly for current regis-
tration information and details.

MIDATLANTIC SYMPHONY 
ORCHESTRA YOUTH &  
EDUCATION PROGRAMS 2026
Location: Eastern Shore of Maryland and 
Southern Delaware (primary administrative 
office in Easton) Contact: info@midatlan-
ticsymphony.org; midatlanticsymphony.
org Ages/Levels: Youth and students ages 
approximately 12–25 for competitions; all 
ages for school and community outreach 
programs Session Format/(Last Known) 
Schedule and Cost: Year-round education-
al and outreach initiatives including school 
visits, instrument demonstrations, youth 
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master classes, and access to symphony 
performances. Programs are arranged with 
schools or community partners; fees vary 
depending on program type. The Elizabeth 
Loker International Concerto Competition 
provides performance opportunities for 
advanced young musicians. Description: 
The MidAtlantic Symphony Orchestra is a 
professional ensemble serving Maryland’s 
Eastern Shore and southern Delaware. 
Beyond its concert season, the orchestra 
engages students through classroom visits, 
interactive demonstrations, master classes, 
and performance experiences that support 
music education and inspire young musi-
cians. The orchestra also offers youth ac-
cess to symphonic concerts and organizes 
competitions for developing soloists. Note: 
The MidAtlantic Symphony Orchestra does 
not operate a traditional summer camp with 
daily sessions or multi-week programming. 
Families seeking structured summer music 
camps may consider options such as the 
Chesapeake Youth Symphony Orchestra 
Summer Orchestra Camp in Annapolis.

MONSIGNOR SLADE CATHOLIC 
SCHOOL SUMMER PROGRAM 2026
Location: 120 Dorsey Road, Glen Burnie 
Contact: Summer Program Director, Mrs. 
Suzanne Peters; speters@msladeschool.
com; 4107667130 x2502; msladeschool.
com/studentlife/summer-programs Ages/
Levels: Children in PreK2 through 7th 
grade Session Format/(Last Known) 
Schedule and Cost: Fullday summer pro-
gram offered weekly throughout the sum-
mer months. Hours typically run 7 a.m.–5 
p.m. for younger children and 7 a.m.–6 
p.m. for older campers. Weekly themed 
activities include arts and crafts, water play, 
sports and games, and field trips. Families 
may enroll for any number of weeks. Tuition 
and registration details are released annu-
ally. Description: Monsignor Slade Catholic 
School’s summer program provides a 
structured, engaging experience for chil-
dren during summer break. Weekly themes 
guide hands-on projects, outdoor play, 
organized games, and excursions, all in a 
nurturing school environment. Extended 
care is typically available before and after 
program hours to accommodate working 
families. Note: This program functions as 
a summer enrichment/child care program, 
not a traditional instructional summer camp. 
Families should check the school’s website 
or contact the Summer Program Director 
for the latest 2026 session dates, themes, 
and tuition information.
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MUSICAL STAGES SUMMER 
MUSICAL THEATRE CAMPS 2026
Location: Mercy High School (Baltimore) 
and The Key School (Annapolis) Con-
tact: 443-422-2605; musicalstages.org 
Ages/Levels: Children and teens ages 
approximately 6–15, grouped by age 
and experience level. Session Format/
Schedule and Cost: Musical Stages offers 
immersive, two-week, full-day musical the-
atre camps during the summer. Baltimore 
Session: July 6–July 17, 2026 Annapolis 
Session: July 20–July 31, 2026. Camps 
run weekdays and focus on performance 
preparation and theatrical training. 
Tuition is usually $550 for either session 
Description: Musical Stages provides 
a dynamic musical theater experience 
where campers collaborate to produce a 
full stage performance from start to finish. 
Participants receive daily instruction in 
acting, singing, dance, stagecraft, and cos-
tume design, while building confidence, 
creativity, and teamwork skills. Each ses-
sion concludes with a live performance for 
family and friends.

NAPTOWN SINGS AND PLAYS! 
SUMMER MUSIC CAMPS 2026
Location: 141 Gibralter Ave, Annapolis 
Contact: 410-8017936; naptownsings.com 
Age /Levels: Children ages approximately 
3–18, with ageappropriate groupings for 
singing, rhythm, and instrument activities 
Session Format/(Last Known) Schedule 
and Cost: Weekly summer music camps, 
typically 10 a.m.–3 p.m., with optional be-
fore care (7:30 a.m.) and after care (until 
5:30 p.m.) available for an additional fee. 
Tuition has been around $355 per week. 
Camps feature themed music weeks, 
singing, percussion, piano or ukulele, and 
group performance activities. Descrip-
tion: Naptown Sings and Plays! provides 
a dynamic summer music experience 
where children explore singing, rhythm, 
and instrument play in a fun, supportive 
environment. Campers are grouped by 
age and experience, and each week 
offers new musical genres and themes. 
The program emphasizes creativity, 
confidence, and collaboration, comple-
mented by yearround lessons, glee clubs, 
and performance opportunities. Note: 
Specific 2026 weekly themes, exact 
dates, and tuition are published annual-
ly. Families should consult the Naptown 
Sings and Plays! website or contact the 
studio directly for the latest schedule and 
registration details.

NAVAL ACADEMY ATHLETIC 
ASSOCIATION SUMMER  
SPORTS CAMPS 2026
Location: United States Naval Acade-
my—121 Blake Road, Annapolis, MD 21402 
(various athletic facilities including Navy-
Marine Corps Memorial Stadium) Contact: 
Naval Academy Athletic Association; 
navysports.com (Camps section); general 
phone through USNA Athletics camps 
contacts Ages/Levels: Youth and teens 
approximately ages 6–18, depending on 
sport and skill level Session Format/(Last 
Known) Schedule and Cost: Multi-day 
day camps and overnight camps offered 
across multiple sports. Sessions vary by 
sport: Crew (Rowing): Overnight camps 
for ages 13–18; tuition around $1,295 per 
5-day session; Swimming: One-week day 
or resident sessions; tuition varies; Water 
Polo: Day and overnight clinics for youth 
and teens; Basketball: Day camps focusing 
on fundamentals for ages 6–16; Lacrosse: 
Day and evening clinics for grades 5–8; 
Baseball: Youth day and leadership/
overnight camps. Other sports such as 
volleyball, soccer, and wrestling may also 
be offered. Exact schedules and tuition are 
published annually. Description: The Naval 
Academy Athletic Association offers youth 
and teen athletes the opportunity to train 
in a collegiate athletic environment under 
experienced coaches. Camps emphasize 
skill development, teamwork, leadership, 
and physical conditioning. Overnight 
camps provide a full Naval Academy 
experience with dorm stays and structured 
daily schedules, while day camps focus on 
skill-building and game play. Note: Specific 
2026 dates, age/grade groups, tuition, and 
registration details are updated annually. 
Families should consult the Naval Academy 
Athletic Association / USNA sports camps 
website or contact the camp coordinators 
for the most current information.

ST. JOHN THE EVANGELIST SCHOOL 
SUMMER PROGRAMS 2026
Location: 669 Ritchie Highway, Severna 
Park Contact: 4106472283; stjohnspschool.
org Ages/Levels: Students enrolled in pre-
school through 8th grade; rising age/grade 
levels determine eligibility for summer 
activities Session Format/(Last Known) 
Schedule and Cost: While the school 
primarily operates as a yearround parish 
school, summer offerings are generally 
limited to informal enrichment activities and 
parish-sponsored Vacation Bible School. 
Vacation Bible School typically serves 

rising PreK4 through grade school children, 
featuring Bible stories, songs, games, and 
interactive group activities. Specific sched-
ules and tuition are published annually. 
Description: St. John the Evangelist School 
provides faith-centered education from 
preschool through grade 8, with extracur-
ricular and enrichment programs during 
the school year. In the summer, the parish 
hosts programs such as Vacation Bible 
School, which combine learning, fellowship, 
and hands-on activities. Families may also 
inquire about school-linked enrichment or 
parish youth events that occur during the 
summer months. Note: St. John the Evan-
gelist School does not operate a traditional 
multi-week summer camp. Families should 
consult the school website or contact the 
school or parish offices for the most up-to-
date 2026 summer offerings, including Va-
cation Bible School and any school-spon-
sored enrichment opportunities.

SEVERN SCHOOL SUMMER 
PROGRAMS 2026
Location: Teel Campus, 201 Water Street, 
Severna Park Contact: Severn School 
Summer Programs; 4106477700; severn-
school.com/summeratsevern Ages/Levels: 
Children and teens ages approximately 3 
through high school, depending on pro-
gram type Session Format/(Last Known) 
Schedule and Cost: Traditional multiweek 
summer camps have been suspended 
for 2026 due to campus construction. 
Standalone sports camps are available, 
typically multiday day camps focused on 
skill development in specific sports such 
as basketball, lacrosse, football, volleyball, 
and field hockey. Example: Field Hockey 
Camp, July 27–30, 2026, with full-day 
tuition around $529 and half-day tuition 
around $369. Description: Severn School’s 
2026 summer offerings focus primarily on 
athletic development through sportspe-
cific camps. Camps provide instruction for 
novice and experienced athletes, empha-
sizing skill improvement, teamwork, and 
fundamentals. Age- and grade-appropriate 
groupings ensure suitable challenges for 
all participants. Traditional themed summer 
day camps in arts, academics, and general 
enrichment are not offered this year. Note: 
Families should consult Severn School’s 
summer programs web page or contact the 
school directly for updated 2026 sports 
camp schedules, registration deadlines, 
age eligibility, and tuition.
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ST. ANNE’S SCHOOL OF ANNAPOLIS 
SUMMER PROGRAMS 2026
Location: 3112 Arundel on the Bay Road, 
Annapolis Contact: info@stannesschool.
org; 4102638650; stannesschool.org 
Ages/Levels: Summer Explorers Camp: 
Ages 3.5 to rising Kindergarten; Summer 
Stars Camp: Rising 1st through 3rd grade 
Session Format/(Last Known) Schedule 
and Cost: Weekly themed summer camps, 
Monday–Friday, typically 9 a.m.–3 p.m., 
with optional before and after care. Past 
tuition for Summer Explorers Camp was 
approximately $385 per week; Summer 
Stars Camp tuition and exact dates for 
2026 to be confirmed. Description: 
St. Anne’s School of Annapolis offers 
engaging summer programs that foster 
creativity, exploration, and fun. Summer 
Explorers Camp introduces young learners 
to arts and crafts, music and movement, 
project-based play, nature exploration, and 
outdoor activities. Summer Stars Camp for 
rising 1st–3rd graders emphasizes camper 
choice, with activities in arts, STEM, games, 
and team-building, all guided by weekly 
themes for a fresh experience each ses-
sion. Note: Specific 2026 session dates, 
weekly themes, age groups, and tuition are 
updated annually. Families should consult 
St. Anne’s School’s website or contact the 
camp office directly for the latest registra-
tion and program information.

ST. MARGARET’S DAY SCHOOL 
SUMMER CAMP 2026
Location: 1605 Pleasant Plains Road, 
Annapolis Contact: 4107572333; summer@
stmargaretsdayschool.org; stmargarets-
dayschool.org/summer-camps.html Ages/
Levels: Children approximately ages 
2–6-plus, with age groupings varying by 
theme and session Session Format/(Last 
Known) Schedule and Cost: Weekly day 
camp sessions, Monday–Friday, typically 
9 a.m.–3 p.m., with optional before care 
(starting 7:30 a.m.) and after care (until 
5:30 p.m.). Tuition typically ranges from 
$200–$300-plus per week depending on 
age and schedule. Weekly themes include 
ageappropriate arts and crafts, science 
exploration, outdoor activities, water play, 
and occasional field trips for older camp-
ers. Description: St. Margaret’s Day School 
Summer Camp provides a fun, hands-on 
experience that encourages creativity, 
exploration, and outdoor play. Campers 
enjoy weekly themed activities that include 
arts and crafts, science projects, water play, 
and social interaction, all in a nurturing 
early childhood environment. Special end-

of-week events highlight each theme and 
give campers a chance to showcase their 
projects and discoveries. Note: Specific 
2026 session dates, weekly themes, age 
groupings, and tuition are updated annual-
ly. Families should consult the St. Marga-
ret’s Day School summer camps page or 
contact the school directly for current regis-
tration details, pricing, and age eligibility.

ST. VINCENT PALLOTTI HIGH 
SCHOOL SUMMER CAMPS 2026
Location: 113 St. Mary’s Place, Laurel Con-
tact: Summer Camp Coordinator, Aneisha 
Felton; afelton@pallottihs.org; 3017253228 
ext. 2241; pallottihs.org/summer-camps 
Ages/Levels: Children and teens ages 
approximately 6–17, grouped by age/
grade and interest level Session Format/
(Last Known) Schedule and Cost: Weekly 
summer camps, Monday–Friday, 9 a.m.–3 
p.m., with optional after-care (3–5 p.m.), 
evening sessions (5–8 p.m.), and lunch 
option. Tuition from past seasons ranges 
from approximately $225/week for day 
camp and $125/week for evening camp; 
some specialty camps include additional 
supply fees. Description: Pallotti Summer 
Camps offer a variety of enrichment and 
sports programs designed to encourage 
personal growth, build new interests, and 
foster friendships. Offerings include athlet-
ics (soccer, basketball, lacrosse, cheer-
leading, track and field), academic and 
enrichment topics (science, Model UN, 
SAT prep), and specialty camps. Camps 
emphasize skill development, teamwork, 
and fun activities, led by experienced in-
structors and coaches with age-appropri-
ate groupings. Note: The 2026 schedule, 
specific session dates, tuition, age/grade 
breakouts, and registration deadlines are 
typically published in early spring. Families 
should check the Pallotti summer camps 
page or contact the camp coordinator for 
the most current information.

SUMMIT SCHOOL SUMMER 
PROGRAMS 2026
Location: 664 E Central Avenue, Edgewa-
ter Contact: camp@thesummitschool.org; 
thesummitschool.org/summer-programs 
Ages/Levels: Children entering grades 
1–8; specialty sessions for older students 
entering grades 6–9 Session Format/
(Last Known) Schedule and Cost: Camp 
Summit: Monday–Friday, 8:25 a.m.–3 p.m., 
for students entering grades 1–8, typical-
ly held from early July through late July. 
Tuition varies by session; families should 
check the Summit School website for 

2026 pricing; Specialty Camps: Week-
long half-day classes, such as EmPOWER™ 
Writing and Executive Function Skills, for 
students entering grades 6–9; tuition var-
ies by class. Description: Summit School’s 
summer programs help students maintain 
and build academic skills while engaging in 
fun social and recreational activities. Camp 
Summit combines structured morning aca-
demic sessions—including reading, math, 
and writing reinforcement—with afternoon 
recreation designed to foster confidence, 
teamwork, and friendships. Specialty 
sessions focus on skill development in 
targeted areas for older students. Note: 
Specific 2026 session dates, themes, age/
grade groupings, and tuition are published 
annually. Families should consult the 
Summit School summer programs page 
or contact the camp office directly for the 
latest registration details.

WELLNESS HOUSE OF ANNAPOLIS 
FAMILY & YOUTH PROGRAMS 2026
Location: 225 Duke of Gloucester Street, 
Annapolis Contact: 410-9900941; an-
napoliswellnesshouse.org Ages/Levels: 
Children and teens approximately ages 
5–17, depending on program Session 
Format/(Last Known) Schedule and Cost: 
Wellness House offers yearround programs 
for children and families affected by cancer, 
including support groups, creative work-
shops, therapeutic activities, and seasonal 
events. Programs are free of charge, with 
membership and registration required. 
Offerings may include “Paint Your Rainbow” 
summer day experiences, outdoor well-
ness groups, and animal-assisted therapy 
sessions. Exact 2026 dates are published 
annually. Description: Wellness House 
provides holistic support for children, 
teens, and families navigating the impact of 
cancer. Programs focus on building coping 
skills, peer connection, emotional resilience, 
and joyful engagement through hands-on 
and therapeutic activities. Youth participants 
benefit from supportive group environ-
ments, mindfulness activities, outdoor 
wellness, and creative expression, while 
families can access workshops and events 
designed to foster shared healing. Note: 
Wellness House programs are support-ori-
ented rather than traditional summer camps. 
Families should consult the Wellness House 
calendar or contact the organization directly 
for 2026 schedules, registration require-
ments, and age eligibility.
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Treading 
Lightly 
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hile someday this location 
may become a forever home 
for our feature homeown-
ers, it is currently playing a 
starring role in their best of 
two worlds scenario with one 

home in the city and another located a breezy 
world away from their everyday obligations.

“We just came out here and we picked the lot. 
There were several lots available. I’m surprised we 
got this; that no one else picked this one,” explains 
the homeowner of he and his wife’s good fortune 
of following up on that ad and meeting the builder 
who was responsible for many of the homes there.

Treading 
Lightly
By Lisa J. Gotto 

Photography by Chris Petrini of A Digital Mind

W

EXECUTING THE PLAN: A successful and eye-opening 
online search lead the homeowners to Paquin Design Build’s 
advertisement of waterfront lots along the Tred Avon River. A 

five-bedroom, three-and-a-half bath floorplan would be created 
comprising approximately 3,000 square-feet of living space. 

THE PLACE:  Tranquil river views and great memories 
of excursions on Shore waterways were what 

endeared the couple to this location where they can 
take in the daily sights of the ferry running passengers 

from St. Michaels to Oxford—and vice versa.

THE PROJECT: A new home build for a couple 
that wanted a contemporary, minimalistic vibe, both 
inside and out, for their second home; their retreat 

from the hustle and bustle of life in the District. 
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B U I L D I N G  O N  W H AT 
H A S  W O R K E D

Although most builders have classic floorplans 
that they present to clients, in many cases those plans 
can represent a jumping off point with which to 
work—and that was the case in this particular build. 

“I took plans that I already created and modi-
fied them into this really modern looking home 
with flat roofs, that’s just very sleek and stream-
lined,” explains Brent Paquin, President of Paquin 
Design Build in Grasonville.

This structure was set apart from others within 
its smaller enclave of homes by incorporating an 
exterior presentation that combined best-practice 
materials with an innovative approach to applying 
them. Customary colors were then juxtaposed with 
the unconventional application of materials to cre-
ate the vertical orientation of the exterior materials.

“I knew that a black and white [palette] was 
the direction they wanted to go in, so I made sure 
that we incorporated that framework around 
the garage and some of the dormer areas,” says 

Paquin adding that they 
used a more contemporary 
paneled look with tradition-
al Hardie boards and then 
added channels of stainless 
steel to accent it.

“It’s one of those things where simpler is better 
with this design. Very straight lines, very modern,” 
says Paquin of the concept that is a departure 
from the prominent multi-pitch concepts that we 
are currently seeing.

“IT’S ONE OF THOSE THINGS 
WHERE SIMPLER IS BETTER WITH 

THIS DESIGN. VERY STRAIGHT 
LINES, VERY MODERN.”
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Simple and uncluttered would define the de-
sign from the inside, which started with standard 
approaches to a floorplan that were then tweaked 
with the couples’ interior designer, Kristine DeN-
inno of KD Art & Interiors of Silver Spring.

The homeowners are staunch proponents of 
working with an interiors expert and tapped DeN-
inno’s expertise once before for their primary 
residence in D.C.

Minimalism in itself can have different mean-
ings depending on who you ask, and DeNinno 
already knew what her clients’ take on the style 
meant to them.

“They love this kind of contemporary, min-
imal modern style with bold colors,” DeNinno 
says. “This is how they like to live. It’s actually not 
typical of my clients. A lot of my clients are more 
traditional or transitional. For me this is really 
fun because they’re drawn to a different aesthetic.”
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An open-plan kitchen, living, and dining room(s) 
that extends to include an outdoor living area, is a 
text-book example of that aesthetic and everything 
the couple didn’t want the space to convey.

An incredibly clean look in the kitchen was cre-
ated with all flat-panel, push-to-open cabinetry that 
allowed for the absence of hardware altogether. 
The gorgeous Quartzite backsplash mirrors the 
countertop material for continuity of line, to which 
the couple altered standard practices with electrical 
outlets by choosing to hide them out of sight under 
the cabinetry. So, what is missing is intentional.

“It was something they had asked for to keep 
that whole space really clean and minimal. And 
it’s different than what they have in D.C. There, 
it’s still pretty contemporary, but they wanted 
even more of that here,” DeNinno says.

S O M E  O F  T H E I R 
FAV O R I T E  T H I N G S

A particularly important discussion was had 
about the door that led to the first floor primary 
suite that is located along the main wall in the 
kitchen that connects with the dining area. 

Initially the discussion was to relocate the 
door to the primary wall in the dining area, which 
was quickly squashed when they determined that 
it would disrupt the aesthetic of that entire room 
which was integral to the couple who needed 
the space for entertaining. 

Home & Garden •  F E AT U R E D  H O M E
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So, an outside-of-the-box idea was then suggest-
ed by the homeowner who found an interesting 
work-around online in the form of a Murphy door. 
Once relegated to the ultra excentric homeowner, 
these secret door concepts are now available to 
the masses who wish to add a greater sense of 
creativity, flexibility, and even intrigue to a room. 

Now, what just looks like a free-flowing extension 
of the kitchen cabinetry and shelving into the dining 
space is actually a door disguised as a bookshelf. The 
designer worked with the build team at Paquin to 
retrofit it and match the paneling on the Murphy 
door to the mimic the look of the kitchen cabinets. 

To finish the space, the couple chose a beachy-
toned French oak hardwood floor with ever-so-sub-
tle tones of blue throughout and then used signa-
ture lighting fixtures above the island and dining 
room table to create colorful points of interest. 

A favorite palette of orange and coral lends 
pops of color to the space and the design lightly 
leans into a bit of a maritime theme, as well.

Just off the dining room, ex-
plains the homeowner, is the 
water and pool-facing porch. 

“We’re generally out here, so 
breakfast out here in the morn-
ing, we sit on the couch here, sit by the pool, and 
then the views are great. So, the porch is by far 
my favorite feature of the house.”

The positioning of the house provides the most 
invigorating of sunrises, he adds, and in the evening 
the moon does a show of its own. 

“One of the things that surprised us, is when 
there’s a full moon, it’s literally right in front of 
us. So, seeing the moon is really nice on the full 
moon nights. And then we have probably one of 
the best spots for the fireworks in Oxford, literally 
right in front of us, as well.”

Well, if that doesn’t sound like the best seat 
in the house, we don’t know what is.

“THE PORCH IS BY FAR 
MY FAVORITE FEATURE 
OF THE HOUSE.”
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othing defines the visual tone 
of a kitchen more than the 
look of its cabinetry. Within 
that vein, consumers find them-
selves spoiled for choice with a 
head-turning array of options 

in door styles, hardware, colors, and materials.
There is also a growing number of options 

within the pre-fab sector of this marketplace that 
enables consumers to make upgrades to provide 
enhanced storage and style more efficiently. Wheth-
er you are upgrading existing cabinets or designing 
a new room altogether, homeowners are always 

Home & Garden •  I N T E R I O R

Today’s Most 
Coveted 
Kitchen 
Cabinets
By Lisa J. Gotto
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wise to choose options where quality is baked in. There are actually 
three tiers of quality when it comes to construction, not just stock 
or custom. Between stock, which are pre-manufactured in standard 
sizes and thereby the most affordable and quickest delivered, and 
custom, which are built from scratch to exact specifications, there is 
semi-custom, which provides a large inventory of styles that can be 
altered to allow for custom inserts or specific widths.

And while you may think that solid wood is the best choice for 
quality, it loses points as it tends to warp when exposed to heat 
and humidity. With that in mind, many consumers choose cabinets 
made of plywood for strength, moisture resistance, and its ability 
to hold screws well. Starter cabinets are generally made of particle 
board. They are the most budget friendly but are also the most 
likely to succumb to water damage and sag under heavy weight. 
The remaining option is medium-density fiberboard, or MDF. If you 
love the look of painted cabinetry, which is currently trending, this 
is your best option because it has no grain to expand or contract, 
so paint does not crack at the joints as it ages.

Knowing how cabinets are made helps consumers manage their 
budgets and expectations.

PRO CONSTRUCTION TIP NO. 1: Experts advise 
that new cabinetry adhere to the standard “ceiling” rule 
which means cabinets are run up the wall to meet the 
ceiling to avoid the otherwise dusty scenario that will 

occur high above your head and be a challenge to clean.
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T R E N D S  I N  PA L E T T E S , 
T E X T U R E S  &  V I S UA L S

When it comes to the cabinet colors, we can expect to see a 
waning of stark white and cool gray iterations being replaced with 
palettes that reflect the color zeitgeist of the year with a collection 
of refreshed neutrals such as sandy beige, mushroom, taupe, 
and cashmere tones leading the way.

A collection of moody earth tones will also play a role and will 
be dramatic with the application of color drenching with hues like 
burgundy, terracotta, and deep forest green. And what we’re already 
seeing now in new builds and remodeling projects is the use of a 
hopeful and sunny mellow butter yellow as a standout accent color.

Design experts are noting natural wood as 
their material of choice in a big way this year 
and leaning into the look of white oak again for its 
subtle grain and versatility. Dark-stained iterations 
of oak and walnut are also trending in harmony 
with the emerging “quiet luxury” design aesthetic.

When it comes to style, simplicity is taking the 
lead in the form of “Slim Shaker” and flat panel 
cabinet door fronts. While Shaker styles are always 
a no-fuss option, the trending slim style features 
even thinner rails and stiles, or frames, around 
the door creating a look that lands somewhere 
between traditional and contemporary aesthetics.

Don’t anticipate seeing any glossy lacquers 
in new kitchens this year, as matte finishes ac-
complished with the application of clear, matte 
sealants are preferred to allow the natural texture 
and feel of the wood shine though. 
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T H E  E X P E R T  TA K E  O N  “ W O W ”  FAC TO R

If we could point to any one particular aspect of design and say 
that’s what’s hot this year, it would have to be the use of texture 
in cabinetry. And you can expect to see these textures represented 
as fluted and reeded details sprinkled and layered in rather than 
applied in whole-cloth fashion. Think of vertical ribbing added to the 
base of a center island or aspects of fluting on select cabinet doors.

Another aspect that is resonating in cabinet design is adding 
inserts to select cabinet doors for an extra layer of added interest. 
While glass inserts are always tasteful approaches for showcasing 
curated domestic collections, we are now seeing frosted, reeded, 
and mesh inserts showing up in the most auspicious of places. 

These attractive eye-catchers add interest while partially conceal-
ing the cabinet’s contents—a perfect recipe for many homeowners. 

A  F I N A L  TA K E  O N  F U N C T I O N

Like that last bangle applied to your fashionable 
attire, hardware is like the jewelry that will finish 
your kitchen’s look. And whether you go all-in, take 
a moderate tone, or opt for nothing at all, designers 
and homeowners are fortunate to have many choices. 

Leaning into that aspect of quiet luxury again, 
we will see warm metals that coordinate well with 
the earthy palettes and natural woods we’ve already 
mentioned. So, expect to see soft brushed golds, 
champagne bronzes, and coppers chosen for their 
compatibility with both light and dark cabinetry.

In closing, pun intended, one should consider 
not just how your cabinets will look, but how they 
will move, as well. The enduring addition of a soft-
close hinge is a luxury no longer, rather an essential 
ingredient to any tasteful kitchen cabinet recipe. 

PRO CONSTRUCTION TIP NO. 2: 
IS IT TIME TO CONSIDER A BACK 

KITCHEN?  Over the last couple of 
decades, we have tasked our kitchens with 

being many things to many people: the 
homework station, the home office, the 

command center, the gathering space—in 
addition to its primary role as the place 
where we prepare and consume meals. 
Designers are responding by providing 

clients with the clever option of planning 
for a back kitchen. These are fully 

equipped, out-of-sight, storage enhanced 
workhorse zones that oftentimes multi-
task as pantries, as well. Known also as 

sculleries, prep kitchens, or dirty kitchens, 
these trending spaces help keep open-

plan kitchens clear of clutter, make hosting 
less stressful, and provide flow when extra 

hands are required in the kitchen. 

Photo courtesy of homebuilding.co.uk

Photo courtesy of m
cnichols.com



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    85



86    What’s Up? Central Maryland  March/April 2026  whatsupmag.com



whatsupmag.com  March/April 2026  What’s Up? Central Maryland    87

Health & Beauty
8 8   B E N E F I T S  ( O R  N OT )  O F  T R AC K I N G  B LO O D  S U G A R

9 0   C A R D I O  +  S T R E N G T H  T R A I N I N G

Stressed? Try a 
“Color Walk” 

PG. 89
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or people with diabetes, track-
ing blood sugar levels is a ne-
cessity—dramatic fluctuations 
can damage vital organs like the 
brain and heart, creating both 

short-term emergencies and long-term complica-
tions. It’s why diabetics track their blood glucose 
levels (also known as their blood sugar levels) us-
ing a monitor. Ever since the first over-the-counter 
continuous glucose monitors hit the market in 
2024, curious non-diabetics have started using 
them to see how lifestyle factors like diet and 
exercise affect their blood sugar levels.

F

Benefits 
(or Not) of 
Tracking 
Blood Sugar
A  T Y P I C A L  P R AC T I C E  F O R 
P E O P L E  W I T H  D I A B E T E S 
I S  A D O P T E D  BY  N O N -
D I A B E T I C S — B U T  TO  
W H AT  A D VA N TAG E ? 

By Dylan Roche

Health & Beauty •  H E A LT H

What is a blood glucose monitor and how does it work? You’ve 
probably seen somebody with diabetes wearing a glucose monitor: 
It’s a small monitor with tiny sensor wires that go into the skin, usually 
on the abdomen, and are covered by an adhesive patch. Those 
sensors measure how much glucose, or usable energy in the form of 
sugar, is in the blood. Modern monitors pair with an app so they can 
show results right on your phone.

Why does my blood sugar fluctuate? Everyone’s blood sugar 
fluctuates slightly throughout the day. When you eat food, your 
digestive system breaks it down into glucose (sugar) for energy and 
releases it into your blood. What’s important is staying within a target 
range: Most healthy adults have about 80–130 milligrams of glucose 
per deciliter of blood (80 mg/dL to 130 mg/dL) before a meal. After 
the start of a meal, their blood sugar could go as high as 180 mg/dL 
for up to two hours. High-carbohydrate foods raise our blood sugar 
levels quickly, but fiber and fat can slow digestion and steady the 
release of sugar into our blood for more consistent energy over time.

Is it just food that affects my blood sugar? Not at all—what you eat 
is the most influential factor, but many aspects of your life can affect 
your blood sugar. For example, if you’re not getting high-quality 
sleep, your body could end up using insulin less effectively until 
you’re well rested. If you’re dehydrated, then glucose will be more 
concentrated in your blood, which would make your levels higher. 
Even stress can spike your blood sugar levels.

What’s the harm in monitoring my blood sugar if I’m not diabetic? 
There’s not a lot of harm, but there’s not much benefit either. As with 
any metric, you could misinterpret or overestimate its importance 
without a doctor’s guidance. For example, you could see a normal 
spike in blood sugar after a meal and think it means you need to start 
avoiding certain foods, even something nutritious like fruit or brown 
rice. The better option if you’re non-diabetic: Follow a balanced diet, 
exercise, and reach for a nutritious snack if your energy levels are low. 

H E R E  A R E  A N S W E R S  TO  A  F E W  O F  T H E 

C O M M O N  Q U E ST I O N S  YO U  M I G H T  H AV E  A B O U T 

A N  OV E R -T H E - C O U N T E R  B LO O D  G LU C O S E 

M O N I TO R  I F  YO U ’ R E  A  N O N - D I A B E T I C :

But is that a good thing? Generally speaking, there’s no harm 
to knowing what’s going on in your body. And if paying attention 
to your blood sugar levels encourages you to make healthier 
choices, it doesn’t hurt to pay attention. But there’s a degree of 
risk: It might be more info than you need, especially if you don’t 
know what to make of that info.
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ery few people would deny that 
daily life gets overwhelming—
it’s why a lot of us struggle with 
chronic stress and anxiety. Too 
many stressors can leave our bod-

ies in continual “fight-or-flight” mode, which affects 
our ability to function. We end up struggling to 
make decisions, we’re in a bad mood, and we might 
even be mean toward people who don’t deserve it.

To take yourself out of this mental space, you 
may need to practice a grounding technique like 
a color walk. Grounding techniques get you out 
of a negative headspace and ground you in the 
present moment by helping you intentionally 
focus on your sensory surroundings. Color walks 
are the latest mental wellness trend that let you 
do exactly that while getting physical activity.

Stressed? Try 
a “Color Walk”
By Dylan Roche

V

W H Y  D O E S  T H I S  W O R K ?

Even with its simple premise, a color walk is a popular option 
for people trying to improve their mental health because it gives 
you a specific task that’s unrelated to other stressors in your day. 
It requires very little thought but focuses your attention on what’s 
actually in front of you. You’re not required to see a specific num-
ber of items, so it doesn’t matter whether you identify one sight 
that’s your chosen color or a hundred. 

Research shows grounding practices like color walks help us 
regulate our moods, control our emotional responses, and clear 
our minds for better focus on what actually matters.

Plus, you’ll be getting physical activity while you walk, which 
boosts your energy and releases endorphins.

H E R E ’ S  H OW  I T  WO R K S :

◆ Go for a walk—it could be around your 
neighborhood, around your office complex, 
at a local park, or anywhere convenient.

◆ Choose a color—it can be any color, but 
keep it general. (For example, choose blue 
instead of a specific shade of blue.)

◆ Keep an eye out—look for anything that 
is the color you chose. Try to see how 
many objects you can identify.

◆ Switch it up on future walks—when you 
choose a different color, you challenge 
yourself to look for things you didn’t see 
last time. If you run out of general colors, 
choose a specific shade to look out for (or 
choose a different place to walk).

Tip: Need to switch it up? If you’ve already been 
through a full rotation of colors on your walks, or you’re 

walking through somewhere without a lot of color 
variety, give yourself a different challenge. You could 
focus on objects that start with a specific letter, or you 
could focus on other senses, such as sounds or smells.
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well-rounded fitness routine is 
always going to combine cardio-
vascular/aerobic exercises and re-
sistance/strength training. Even if 
you choose to focus on one—for 

example, if you’re a marathon runner or a bodybuild-
er—you don’t want to completely neglect the other.

Cardio + 
Strength 
Training
S O M E  W O R KO U T S  
D O  D O U B L E  D U T Y

By Dylan Roche

A

Health & Beauty •  F I T N E S S

Tip: Health experts recommend at 
least 150–300 minutes of moderate 
aerobic activity per week (or 75–150 
minutes of vigorous aerobic activity) 

plus strength training to target all 
major muscle groups twice per week.

Most people divide up their workouts: They’ll 
go for a run or a bike ride one day, and they’ll lift 
weights the next. They might even try to vary a 
workout session by doing a little of each. But the 
reality is you can easily do a workout that gives 
you the benefits of both. Here’s what three exercise 
experts recommend:

“You can train strength and cardio at the same 
time, but it’s less about finding special ‘hybrid’ exer-
cises and more about structure,” says sports perfor-
mance coach Bryce Holmes. “A resistance training 
program using high volume and short rest periods 
generally allows for adaptations in both areas.”

Finally, don’t assume every cardio workout strictly uses your lower 
body—workouts like swimming and rowing work your arms, shoulders, 
and chest. Nutrition and lifestyle coach Dr. Shawn M. Talbott says a 
mere 20–30 minutes on a rowing ergometer will hit all your major 
muscle groups in a time-efficient way. “As a former elite-level rower, 
and former rowing coach, I can tell you that there really is no better 
exercise that combines cardio and strength in one activity—and it 
is low-impact and can be completed by anyone at any age,” he says.

So, whether you speed up your strength workouts, do calis-
thenics, or hit the rowing machine, you can build up muscles 
while working your heart and lungs at the same time—no need 
to choose one or the other!

In other words: If you do more reps and sets (higher  
volume) with a lighter weight, taking shorter breaks between 

your sets, you keep your heartrate elevated during your 
entire weightlifting workout—which gives you aerobic 
benefit. Instead of lifting a 50-pound weight five times,  

you could lift a 25-pound weight twenty times. 

Lois Manzella Marchitto, a personal trainer and the founder 
of Fitness Knocking, echoes this sentiment. “Most weight 

training can be made into cardiovascular training by limiting 
the time of rest in between sets,” she says. She recommends:

Squats, Pushups, Glute Bridges, Reverse Lunges

The exercises act as bodyweight calisthenics you  
can do to work both your cardiorespiratory  

system and your major muscle groups.
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Food & Dining

Seasoned 
scallops at 

Crafty Crab 
in Bowie

Photograph by Stephen Buchanan
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Readers’  
Dining  
Guide

Welcome to your regional 
dining. We include many 
restaurants for many tastes 

and experiences. Don’t see your 
favorite on the list? Email editor@
whatsupmag.com and let us know! And 
for the full guide, visit whatsupmag.com.

Happy Harbor  
Waterfront  
Restaurant and Bar
533 Deale Road, 
Deale; 410-867-
0949; happyharbor-
deale.com $$ 

Harper’s Waterfront 
Restaurant
1107 Turkey Point 
Road, Edgewater; 
410-798-8338; harp-
erswaterfront.com
$$$, Reservation 
Only 

Harvest Thyme 
Tavern
1251 West Central 
Ave, Davidsonville; 
443-203-6846; 
harvestthymetavern.
com $$ 

Jesse Jays
584 West Central 
Avenue, Davidson-
ville; 240-903-8100; 
jessejays.com
$ 

Killarney House
584 West Central 
Avenue, Davidson-
ville; 410-798-8700; 
Killarneyhousepub.
com $$ 

Lemongrass  
South River
3059 Solomons 
Island Road, Edge-
water; 443-221-7693 
$$ 

Mike’s Crab House
3030 Riva Road, 
Riva; 410-956-2784; 
mikescrabhouse.com
$$ 

Petie Greens 
6103 Drum Point Rd. 
Deale; 410-867-1488; 
petiegreens.com $$ 


The Pier Waterfront 
Bar & Grill
48 South River Road, 
Edgewater; 443-837-
6057; thepierwater-
frontbarandgrill.com
$$ 

Arturo’s Trattoria
1660 Crain High-
way South, Glen 
Burnie; 410-761-1500; 
arturostrattoria.com 
$$ 

Ashling Kitchen  
and Bar
1286 Route 3 Suite 
3, Crofton; 443-332-
6100; Ashlingco.com 
$$  

The Big Bean
558 B&A Boule-
vard, Severna Park; 
410-384-7744; 
thebigbean.com $  
Grab and Go Daily 
Breakfast

Blackwall Barn  
and Lodge
329 Gambrills Road, 
Gambrills; 410-317-
2276; barnandlodge.
com $$ 

Blue Rooster Café
1372 Cape St Claire 
Road, Annapolis; 
410-757-5232; goto-
roosters.com $ 

Brian Boru  
Restaurant  
and Pub
489 Ritchie Highway, 
Severna Park; 410-
975-2678; brianboru-
pub.com $$ 

The Beach Bar
1750 Marley Avenue, 
Glen Burnie; 410-
553-0600; Facebook 
$  Seasonal 

Bean Rush Café
1015 Generals 
Highway, Crowns-
ville; 410-923-1546; 
beanrushcafe.com
$  Daily Breakfast

Broadneck Grill  
and Cantina
1364 Cape St Claire 
Road, Annapolis; 
410-757-0002; 
broadneckgrill.com 
$$ 

Pirate’s Cove 
Restaurant and 
Dock Bar
4817 Riverside Drive, 
Galesville; 410-867-
2300; piratescove-
md.com $$ 

Senor’s Chile
105 Mayo Road, 
Edgewater, 410-216-
2687; senorschile.
com $$ 

Skipper’s Pier 
Restaurant &  
Dock Bar
6158 Drum Point 
Road, Deale; 410-
867-7110; skipperspi-
er.com $$ 

South County Café
5960 Deale Church-
ton Road, Deale; 
410-867-6450; 
southcountycafe.
com $ 

Stan and Joe’s 
Riverside
4851 Riverside Drive, 
Galesville; 410-867-
7200; stanandjo-
essaloon.com $$ 


West River Pit BBQ
5544 Muddy Creek 
Road, West River; 
443-223-9956;  
westriverpit.com $ 

Yellowfin Steak  
& Fishhouse
2840 Solomons 
Island Road, Edge-
water; 410-573-1333; 
yellowfinedgewater.
com $$ 

West and North 
Anne Arundel  
& Beyond
Akira Ramen  
Izakaya
1417 S Main Chapel 
Way Suite 108; 301-
968-2182; akirara-
menizakaya.com
$ 

Cantina  
Mamma Lucia
1350 Dorsey Road, 
Hanover; 410-684-
2900; cantinamam-
malucia.com
$$, Beer and Wine, 
Family Friendly

Crabtowne USA
1500 Crain Hwy S, 
Glen Burnie; 410-761-
6118; Crab-towne.
com $$ 

Crafty Crab
7000 Arundel Mills 
Cir, Hanover; 443-
820-3870; crafty-
crabhanover.com 
$$ 

Crazy Crab
805 Aquahart Road, 
Glen Burnie; 401-777-
9699; crazycrab.us
$$  All you can eat, 
a la carte options

Donnelly’s Dockside
1050 Deep Creek 
Ave, Arnold; 410-
757-4045; donnel-
lysdockside.com $$ 
 

Eggspectation
2402 Brandermill 
Blvd, Gambrills; 443-
292-4181; eggspec-
tation.com $$ 

Founder’s  
Tavern & Grill
8125 Ritchie High-
way, Pasadena; 410-
544-0076; founder-
stavernandgrille.com
$$ 

Frisco Taphouse
2406 Brandermill 
Blvd, Gambrills; 443-
292-4075; friscotap-
house.com $$ 

Galliano Italian 
Restaurant
2630 Chapel Lake 
Drive; 410-721-5522; 
Gallianoitalianrestau-
rant.com $$ 

Food & Dining •  G U I D E

Advertisers  
Listed in Red

Avg. Entrée Price  
$ 0-14 
$$ 15-30 
$$$ 31 and over

 Reservations 
 Full bar
 Family Friendly
 Water View
 Outdoor Seating
 Live Music
 Grab and Go

South Anne 
Arundel
Adam’s Taphouse
169 Mayo Road, 
Edgewater; 410-
956-2995; adams-
grilleedgewater.com 
$$ 

Always Ice Cream 
Company
129A Mitchell’s 
Chance Road, 
Edgewater; 443-
949-8309; always-
icecreamcompany.
com $ 

Bayside Bull
108 W Central Ave, 
Edgewater; 410-956-
6009; baysidebull.
com $ 

The Boathouse
604 Cabana Blvd, 
Deale; 410-867-
9668; theboathouse-
deale.com $$ 

Cappy’s
479 Deale Road, 
Deale; 443-607-
4138; cappysdeale.
com $$,  
Seasonal

Chad’s BBQ
158 W Central Ave, 
Edgewater; 410-956-
7774; chadsbbq.com 
$ 

Cooper’s Tavern
173 Mitchell’s 
Chance Road, Edge-
water; 443-837-6126; 
coopers-tavern.com 
$$ 

Dockside  
Restaurant  
& Sports Bar
421 Deale Road, 
Tracy’s Landing; 410-
867-1138; docksider-
estaurantmd.com $$ 


Edgewater  
Restaurant
148 Mayo Road, 
Edgewater; 410-956-
3202; edgewater-
restaurant.com
$$ 
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Garten
849 Baltimore An-
napolis Blvd, Sever-
na Park; 443-261-
3905; garten-eats.
com $$ 

Grumps Cafe
2299 Johns Hopkins 
Road, Crofton; 443-
292-4397; grump-
scafe.com $ 

The Hideaway
1439 Odenton Road, 
Odenton; 410-874-
7300; hideawayo-
denton.com $$ 

Hunan L’Rose
1131 Annapolis Road, 
Odenton; 410-672-
2928 $ 

The Irish Pub  
Next Door
4594 Mountain Road, 
Pasadena; 410-702-
2918; theirishpub-
nextdoor.com $$ 

Lemongrass Arnold
959 Ritchie Highway, 
Arnold; 410-518-
6990; lemongras-
sannapolis.com $$ 


Lime & Salt
8395 Piney Orchard 
Parkway, Odenton; 
410-874-6277; lime-
andsalt.co $$ 

Mamma Roma
8743 Piney Orchard 
Parkway, Odenton; 
410-695-0247; mam-
maromas.com $ 

Molloy’s Irish Pub & 
Restaurant
1053 Route 3 North, 
Gambrills; 410-451-
4222; molloysirish-
pub.com $$ 

Mucho Gusto
991 Waugh Chapel 
Way, Gambrills; 443-
288-0720; mucho-
gustogroup.com $$ 


Pappas Restaurant 
& Sports Bar
6713 Ritchie High-
way, Glen Burnie; 
401-766-3713; cm-
casella5/wixsite.com/
glenburniepappas 
$$ 

Pitaya Mexican 
Restaurant
497 Ritchie Highway, 
#2d, Severna Park; 
410-421-8044; pita-
yamexicanrestaurant.
com $$ 

The Point Crab 
House & Grill
700 Mill Creek Road, 
Arnold; 410-544-
5448; thepointcrab-
house.com $$ 

Ram’s Head  
Dockside
1702 Furnace Drive, 
Glen Burnie; 410-
590-2280; rams-
headdockside.com 
$$ 

The Rangoli  
Restaurant
7791-C Arundel Mills 
Blvd, Hanover; 410-
799-5650; theran-
golirestaurant.com
$$ 

The Rumor Reel 
Restaurant
1701 Poplar Ridge 
Road, Pasadena; 
443-702-2188; theru-
morreelpasadena.
com $$ 

Sam & Maggie’s 
Dockside Grill
1575 Fairview Beach 
Road, Pasadena; 
410-360-9526; 
samandmaggies.com
$$  Seasonal

The Seaside  
Restaurant 
224 Crain Highway 
N, Glen Burnie; 410-
760-2200; thesea-
siderestaurant.com 
$$ 

Senor’s Chile Café
594 Benfield 
Boulevard, Severna 
Park; 410-431-3000; 
senorschile.com $$ 


Senor’s Chile 
Cantina
1264 Bay Dale Drive, 
Arnold; 410-421-1010; 
senorschile.com $$ 


The Social
139 Ritchie Highway 
Suite A, Severna 
Park; 410-544-2457; 
thesocialsp.com $$ 


Sofi’s Crepes
560 Baltimore 
Annapolis Boule-
vard, Severna Park; 
410-647-6300; sofis-
crepes.com $ 

Timbuktu  
Restaurant
1726 Dorsey Road, 
Hanover; 410-796-
0733; timbuktur-
estaurant.com
$$$ 

Prince George’s 
County
Amber Spice
13524 Baltimore 
Avenue, Laurel; 301-
477-4828; amber-
spicemd.com $$ 

BLVCK Cow
6133 Highbridge 
Road, Bowie; 301-
798-7195; Blvckcow.
com $$$ 

Bobby McKey’s 
Dueling Piano Bar
172 Fleet Street, 
National Harbor; 
301-602-2209; 
bobbymckeys.com 
$$ 

Bond 45
149 Waterfront 
Street, National Har-
bor; 301-839-1445; 
bond45nh.com $$ 


Busboys and Poets
5331 Baltimore 
Avenue, Hyattsville; 
301-779-2787; bus-
boysandpoets.com 
$$ 

The Common
Inside College Park 
Marriott Hotel and 
Conference Center; 
301-985-7326; marri-
ott.com $$ 

Crafty Crab
6800 Race Track 
Road, Bowie; 240-
245-3715; crafty-
crabrestaurant.com 
$$ 

Fiorella Italian 
Kitchen & Pizzeria
152 National Plaza, 
National Harbor; 
301-839-1811; fiorel-
lapizzeria.com $$ 


First Watch
15471 Excelsior 
Drive, Bowie; 301-
352-3447; firstwatch.
com $ 

Huncho House
6451 America Blvd 
Suite 101, Hyattsville; 
hunchohouse.com 
$$$ 

The Irish Whisper
177 Fleet Street, 
Oxon Hill; 301-909-
8859; theirishwhis-
pernh.com $$ 
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Redstone  
American Grill
186 Waterfront 
Street, National Har-
bor; 301-567-8900; 
redstonegrill.com $$ 


Rip’s Country Inn
3809 Crain Highway, 
Bowie; 301-804-
5900; ripscountry-
inn.com $ 

Rosa Mexicano
153 Waterfront 
Street, National Har-
bor; 301-567-1005; 
rosamexicano.com 
$$ 

Ruby’s Southern 
Comfort Kitchen
14207 Old Annapolis 
Road, Bowie; 240-
260-3989; rubys-
bowie.com $$ 

SoBe Restaurant 
and Lounge
10621 Greenbelt 
Road, Greenbelt; 
240-334-2819; 
soberestaurantand-
lounge.com $$$ 

Succotash
186 Waterfront 
Street, National Har-
bor; 301-567-8900; 
succotashrestaurant.
com $$ 

Voltaggio Brothers 
Steak House
Inside MGM National 
Harbor; 301-971-
6060; mgmnational-
harbor.com $$$  
Locally Sourced

The Walrus Oyster  
& Ale House
152 Waterfront 
Street, National Har-
bor; 301-567-6100; 
walrusoysterandale.
com $$ 

Food & Dining •  G U I D E

Looney’s Pub
8150 Baltimore 
Avenue, College 
Park; 240-542-4510; 
looneyspubmd.com 
$$ 

Milk & Honey Café
12500 Fairwood 
Parkway, Bowie; 
240-260-3141; milkn-
honeycafe.com
$$ 

Public House
199 Fleet Street, 
National Harbor; 
240-493-612; public-
housenationalharbor.
com $$ 

Red Hot & Blue
677 Main Street, 
Laurel; 301-953-1943; 
redhotandblue.com
$$ 
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Advertiser I N D E X

Name

Phone

Address

E-mail address

Circle your age bracket:    <25    25–34    35–44    45–54    55+

Would you like to sign up for our daily e-newsletters, which brings you each 
weekend’s best events and dining deals, as well as online-exclusive articles! 
 
Yes, please!		  No, thanks 

Entries must be received by March 31, 2026. Winner will receive a gift 
certificate to a local establishment and their name will appear in an 
upcoming issue of What’s Up? Annapolis. Mail entries to: Where’s Wilma? 
Central Maryland, 900 Bestgate Road, Ste. 202, Annapolis, MD 21401 or fill 
out the form at whatsupmag.com/promotions.

I FOUND  
WILMA 
ON PG.

Advertiser

Advertiser

Advertiser

Please Print Legibly 

Where’s Wilma?
 FIND WILMA AND WIN!

Wilma flies high in the sky, from town to town, and across the 
Chesapeake Bay, ever searching for unique, fun, and top-notch 
shops, restaurants, and services. Where will she land next? Here’s 
how the contest works: Wilma appears next to three different ads 
in this magazine. When you spot her, write the names of the ads 
and their page numbers on the entry form online or mail in the form 
below and you’ll be eligible to win. Only one entry per family. Good 
luck and don’t forget to submit your restaurant review online at 
whatsupmag.com/promotions for another opportunity to win a prize.

Congratulations to Helena S. of Millersville, who won a $50 gift 
certificate to a local business.
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