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From the E D I TO R

’m ready to doff my socks in favor of sandals and, 
practically, beg for it…“Hey Spring, could ya get 
here already?! After a couple months entombed 
in “snowcrete” (that’s what we called it, right?), 
we’re looking for signs…any signs…of Jack Frost’s 
retreat and Mama Nature’s colorful return. 

Though I enjoyed playing a good, freezing game of ice hockey 
(and did plenty of that this winter), I’m also an angler at heart 
and can’t wait to get outdoors to wet a line. Never mind trying 
to fish for stripers, chain pickerel, or yellow perch during the 
depths of winter, which is arguably the best time of year to do 
so. We couldn’t do it, unless ice fishing was your game. And, boy, 
did this winter offer a rare opportunity to try!  

Staying warm indoors mostly, I tamed cabin fever with a few pas-
times. I rediscovered the ancient-now-popular-again hobby of sports 
card collecting and my eBay account suddenly burst with vintage card 
purchases of my childhood heroes. I gobbled up cards of John Riggins, 
Joe Theismann, Cal Ripken, Jr., and Wayne Gretzy to name a few. 

Reading books and magazines also passed a lot of time. Thou-
sand-piece puzzles were both fun and frustrating. But I yearned for 
more. For connections and community, and exploration. Thankfully, 
this region is so incredibly rich with opportunities to “get out there.”

And we will. March is a transition month as we all know, and those 
hopeful signs are coming to life. Buds on the trees. Lacrosse games. 
Events like this month’s Oyster Roast & Sock Burning in Eastport, 

I

James Houck,
Editorial Director

Annapolis (socks be damned!). And…steeplechase 
horse racing. Now, there’s something you might not 
be familiar with, but let me tell you…it’s a hoot. 

A Maryland tradition dating back to Colonial 
times, steeplechase racing has the horses and jock-
eys blasting along a countryside course through 
glens and woods, over fences, and toward a finish 
line where spectators “ooh,” “ahh,” and tailgate 
from hillsides near and far. Years ago, the popular 
Marlborough Hunt Races at Roedown Farm in 
Harwood, Maryland, drew festive crowds that cel-
ebrated the arrival of spring as much as the victors 
in the winner’s circle. It was a heck of a good time 
and well-attended, up until the Races’ legacy died 
with the property owners and the land was sold. 

Good news though. Today, the Maryland circuit 
of races, including the esteemed Maryland Hunt Cup, 
continues. The races begin this month, and we tell 
you all about them in the article “Off to the Races.” 

And there’s more in this magazine that’ll get 
your heart racing—sort of. Well, I mean, there 
is an article about cardio and strength training. 
That’s in our health department. Plus, an article 
on destressing outdoors by taking a “color walk.” 
We also dive deep into ever-changing real estate 
trends and the move toward wellness and health 
integration. Envisioning your home as a resort is 
the idea, as more properties and communities 
are being built that cater to an active, connected 
lifestyle with plush amenities.

So, when those buds bloom…and they darn well 
oughta soon…what better ways to enjoy them then 
by relaxing in your own oasis—your home’s deck, 
patio, or porch—or maybe a walk in the woods? 
Or even at the horse races in the countryside. 

And hopefully, finally, I’ll be slinging lures 
from the riverbank, where the dogwoods are 
about to blossom, the shad are running, and 
socks are out of the picture.

Happy (almost) Spring!
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Arts & Culture •  E V E N T S

JA M E S  M C M U R T R Y

Acclaimed singer-songwriter James McMurtry 
takes the stage at the Avalon Theatre in Easton 
on Wednesday, March 25 at 7 p.m. for an eve-
ning of sharp storytelling and Americana-root-
ed sound. Often hailed as one of America’s 
greatest living songwriters, McMurtry is 
known for his thoughtful, often unflinching 
lyrics that explore politics, social issues, and 
the everyday lives of ordinary people. With viv-
id imagery and a poet’s eye for detail, his songs 
offer a powerful reflection on the American ex-
perience, delivered with grit, intelligence, and 
emotional depth. This intimate performance is 
a rare chance to experience one of the genre’s 
most respected voices in a historic theater 
setting. More info: avalontheatre.com

W S W  2 4 T H 
A N N UA L  P I N K 
R I B B O N  B I N G O

Women Supporting 
Women hosts its 
24th Annual Pink 
Ribbon Bingo on 
Thursday, March 12 

at the Willards Community Center, with doors 
opening at 4:30 p.m. and games beginning at 
6 p.m. This popular fundraiser combines clas-
sic bingo fun with an exciting lineup of prizes, 
including themed gift baskets, trips, excursions, 
and increased cash games for added excitement. 
Guests can also enjoy raffles, a 50/50 drawing, 
and refreshments throughout the evening, all 
while supporting a vital organization dedicated 
to helping women impacted by breast cancer. 
More info: womensupportingwomen.org

Documenting Art: Visiting Artist 
Workshop with Ben Tankersley
Artists and creatives can sharpen their documentation skills 
during Documenting Art, a one-day visiting artist workshop led 
by photographer Ben Tankersley on Saturday, March 21 from 
11 a.m. to 3:30 p.m. at the Academy Art Museum. This in-depth 
class covers best practices for photographing both two- and 
three-dimensional artwork, including lighting techniques, 
camera placement, and exposure control using manual and au-
tomatic settings. Participants receive hands-on guidance while 
photographing their own artwork and gain valuable insight 
from Tankersley’s extensive experience in commercial, edito-
rial, and fine art photography. The workshop is ideal for artists 
looking to professionally document their work for portfolios, ex-
hibitions, and publications. More info: academyartmuseum.org

Oyster Gardening 
Workshop
Learn how to grow oysters 
and support the health 
of the Chesapeake Bay 
during an Oyster Garden-
ing Workshop on Saturday, 

March 28, from 10 a.m. to 1 p.m. This hands-on class be-
gins with an informational session covering the importance 
of oysters to the Bay’s ecosystem and the practical basics 
of oyster gardening. Participants then move into a guided 
workshop where they’ll build oyster cages and receive 
seed oysters to start their own gardens. Led by Dr. Kristen 
Lycett of Phillips Wharf Environmental Center alongside 
CBMM educators, attendees leave with completed cages, 
materials, and the knowledge needed to successfully 
grow oysters off their docks. More info: cbmm.org
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E L I Z A B E T H  LO K E R 
I N T E R N AT I O N A L 
C O N C E R T O 
C O M P E T I T I O N  F I N A L S

The Mid-Atlantic Symphony 
Orchestra presents the finals of 
the Elizabeth Loker International 
Concerto Competition on Sunday, 
March 15 at 3 p.m. at the Todd 
Performing Arts Center in Wye 
Mills. This special concert show-
cases the three finalists of the 
prestigious international compe-
tition as they perform with a full 
professional orchestra. Audiences 
will experience an inspiring after-
noon of exceptional musicianship, 
as emerging soloists take center 
stage in a performance that high-
lights both technical brilliance 
and expressive artistry. More info: 
midatlanticsymphony.org



16    What’s Up? Eastern Shore  March 2026  whatsupmag.com

Arts & Culture •  E V E N T S

1 5 T H  A N N UA L  C H E F S  F O R 
H A B I TAT  G O U R M E T  G A L A

Habitat for Humanity celebrates 15 years of culi-
nary creativity and community impact at the Chefs 
for Habitat Gourmet Gala on Saturday, March 7, 
at 7 p.m. at the Wicomico Civic Center. This year’s 
event embraces a glamorous “Golden Age of 
Hollywood” theme, inviting guests to dress in vin-
tage-inspired finery for a night of flavor, fun, and 
philanthropy. The evening features signature small 
plates from more than 20 acclaimed local chefs, 
live music and dancing, a silent auction offering 
one-of-a-kind dining experiences, and the popular 
Celebrity Fundraiser Superstar Challenge. It’s a 
star-studded celebration that supports affordable 
housing efforts while delivering an unforgettable 
night out. More info: wicomicociviccenter.org

H A R L E M  G LO B E T R OT T E R S : 
T H E  1 0 0  Y E A R  TO U R

The Harlem Globetrotters bring their historic 100 Year Tour 
to the Wicomico Civic Center on Thursday, March 5 at 7 p.m. 
for a once-in-a-century celebration of basketball, showman-
ship, and pure fun. This milestone tour honors a century of 
jaw-dropping tricks, gravity-defying dunks, and crowd-pleas-
ing entertainment that has made the Globetrotters a global 
phenomenon. Fans can expect new surprises, interactive 
moments, and a high-energy experience that begins the mo-
ment doors open and continues well beyond the final buzz-
er. It’s a family-friendly night packed with laughter, skill, and 
unforgettable memories. More info: wicomicociviccenter.org

St. Patrick’s Day in Easton
Downtown Easton turns festive for St. Pat-
rick’s Day on Tuesday, March 17 beginning 
at 5:30 p.m. with the town’s annual parade 
hosted by the Easton Economic Develop-
ment Corporation. The celebration features 
lively bands, decorated golf carts, and plen-
ty of Irish spirit as the parade winds through 
downtown streets. Immediately following 
the parade, the fun continues with the be-
loved St. Patrick’s Day Potato Race, hosted 
by the Talbot County Young Professionals. 
It’s a lively, family-friendly evening that 
brings the community together to celebrate 
Irish culture, local traditions, and small-town 
charm. More info: discovereaston.com
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Jesse 
Garron’s 
Tribute 
to Elvis 
Dinner 
& Show

Experience the music and magic of Elvis Presley 
during Jesse Garron’s Tribute to Elvis Dinner & 
Show at the Wicomico Civic Center on Friday, 
March 13. Doors open at 6:30 p.m. with dinner 
served from 6:30 to 7:30 p.m., followed by the show 
at 7:30 p.m. Known as “The Closest Thing to the 
King,” Garron brings Elvis’s iconic voice, stage pres-
ence, and timeless hits to life with authenticity and 
respect. This immersive evening offers both long-
time fans and new audiences a chance to relive the 
legendary sound and charisma of one of music’s 
greatest icons. More info: wicomicociviccenter.org
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omen’s history isn’t a footnote—
it’s woven into everything we 
recognize as progress. It lives in 
science labs and courtrooms, on 
battlefields and in living rooms, 

in moments of public defiance and in the quiet 
work of showing up every day. This list brings 
together nonfiction and fiction to honor women 
who shaped America in very different ways.

Arts & Culture •  B O O K S

Women Who 
Shaped America
S TO R I E S  W O R T H  
R E A D I N G  T H I S  M A R C H

By Ia Louisse Horton

W
Hidden Figures by  
Margot Lee Shetterly
This nonfiction book tells the true 
story of African American women 
mathematicians who worked at NASA 
during the Space Race. Katherine 
Johnson, Dorothy Vaughan, and Mary 
Jackson used their brilliance to cal-
culate trajectories and solve complex 

problems that sent astronauts into orbit—all while navigating 
racism and sexism in the workplace. Reading Hidden Figures 
made me stop more than once and just sit with it. These 
women were doing extraordinary work while being treated 
as if they were invisible. What stayed with me was how they 
didn’t wait to be celebrated. They simply kept showing up, 
doing the work, and trusting that excellence mattered.

Becoming by Michelle Obama
In this deeply personal memoir, Michelle Obama traces 
her journey from a childhood on Chicago’s South Side to 
the White House. Along the way, she reflects on identity, 
ambition, motherhood, marriage, and the weight of visibil-
ity as the first Black First Lady of the United States. What 
I loved about Becoming is how grounded it feels. Obama 
writes like someone having an honest conversation, not 

delivering a speech. She talks openly about self-doubt, pressure, and learn-
ing as she goes, which made her story feel relatable rather than untouchable.

The Radium Girls by Kate Moore
The Radium Girls recounts the tragic and courageous story 
of young women who worked painting luminous watch dials 
in the early 1900s. Unaware of the dangers of radium, they 
fell gravely ill—and then took on powerful corporations in a 
fight that changed labor laws forever. This book made me 
angry in the way that only injustice can. These women trust-
ed their employers and paid the price for it—yet they still 

found the strength to fight back. I kept thinking about how brave they were to 
speak up at a time when women weren’t expected to question authority.

The Secret History of Home  
Economics by Danielle Dreilinger
This book explores the origins and evolution of home 
economics, revealing it as a field created by women to 
influence public health, education, and social reform. 
Far from trivial, it was a strategic way for women to 
enter policy-making spaces during a time of limited 
access. I didn’t expect to be so interested in this one, 
and that’s exactly why it stuck with me. It completely 

changed how I view home economics and the women behind it. What looked 
“domestic” on the surface was actually smart, strategic, and deeply political. 

The Women by Kristin Hannah
This historical novel follows Frankie McGrath, a young 
nurse who serves in the Vietnam War. Through her expe-
rience, the book highlights the overlooked role of women 
in wartime and the emotional toll of returning home to a 
country that barely acknowledged their service. This story 
hit me emotionally in a quiet but heavy way. Frankie’s 
experience felt lonely, frustrating, and painfully real. What 
stayed with me most was how little acknowledgment she 

received for what she endured. It made me think about how many women carry 
life-changing experiences without ever being asked to tell their side of the story.

The Woman Warrior by Maxine Hong Kingston
Blending memoir, folklore, and history, The Woman Warrior 
explores Chinese American womanhood through family stories 
and cultural myths. Kingston examines identity, silence, and 
storytelling as she navigates what it means to grow up between 
worlds. This book felt like listening to someone think out loud—
layered, personal, and sometimes uncomfortable in the best 
way. I loved how Kingston used storytelling to find her voice.
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LO C A L  W O M E N 
W O R T H  H I G H L I G H T I N G

Women’s History Month is also about 
celebrating women who are shaping 
their communities right now. These two 
local highlights are previews of books 
available now, and close to home.

Go Clean, Sexy 
You Cookbook 
by Lisa Consiglio 
Ryan
Go Clean, Sexy You 
Cookbook is the 
brainchild of Annap-
olis entrepreneur, 

wellness advocate, and culinary expert Lisa 
Consiglio Ryan, owner of the Annapolis Juice 
Shop. Blending whole-food recipes with 
seasonal detox plans and lifestyle guidance, 
the book encourages a balanced, sustainable 
approach to health rather than quick fixes.

We Lead Volume  
3 with a chapter  
written by Susan 
Mahaffee
We Lead Volume 3 is a 
collaborative anthology 
featuring stories and 
insights from women 
across industries, 

centered on leadership, connection, and 
collaboration. Among its contributors is local 
author Susan Mahaffee, founder of People 
Rise LLC. Chapter 20, “Building an Authentic, 
People-Centered Business: Own Your Style, 
Voice, and Impact,” highlights Mahaffee’s 
thoughtful approach to leadership.

If you have 
a book, a 
local author, 
or a women-
centered story 

you think deserves a spot in 
future columns, I’d love to 
hear from you. Email me at 
ihorton@whatsupmag.com.
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6

Holiday Joy Gala Dinner
On December 4, the Mid-Atlantic Symphony Orchestra 
hosted a Holiday Joy pre-show gala dinner at Todd 
Performing Arts Center at Chesapeake College in Wye 
Mills. Guests enjoyed a sit-down dinner with live music 
ahead of the MASO concert that evening. Learn more 
about the symphony at midatlanticsymphony.org. 

1

3

8

7

2

4 5

1. Terry and Bill Witowski 2. Michael Repper, Kresley Figueroa, and 
Jonathan Patten 3. Russ and Debbie Potee 4. Mary Lou and Jo-
seph Peters 5. Kimberly McCollum and Dane Krich 6. Ceci and Rob 
Nobel 7. Hughlett Kirby, Peter Stifel, Joyce Bell, and Wayne Bell  
8. George and Jocylin Eysymontt, Trish Malin, and Jeffrey Parker
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hen it comes to the playing 
the highest level of women’s 
ice hockey, Annapolis native 
Lacey Eden just goes for it, no 
matter the result. Her first shot 
to make the U.S. Olympic team 

came in 2022 and she was very close to doing so. 
Having played for the NCAA Division I 2021 

national championship team—the University of 
Wisconsin—and in the International Hockey Feder-
ation World Championships the same year, helped 
her emerge as a strong candidate for Team USA. 

Recognizing her talent, Team USA invited her 
and 27 other players to its Olympic residency pro-
gram, but Eden, who attended Arch-
bishop Spalding in Severn for two years, 
ended up being one of the final cuts. 
Not making the U.S Olympic team that 
year, which competed in the Beijing, 
China, Olympics devastated Eden.

“I would do anything to be on the 
Olympic team,” explains Eden, who has played on 
three Wisconsin national title teams, so far. 

Eden, a 5-foot-8 senior forward, made anoth-
er strong push at making the Olympic squad in 
the second half of last year, participating in USA 
Hockey’s 30-player evaluation camps in Canada 
and the United States. But she fell short of making 
the team, again, in late December.

“It’s something I have spent the last eight years 
training for every single day,” Eden says. “I would 
really do anything to be on that team. I really 
wanted it more than anything.”

Lacey  
Eden Shines 
on the Ice
A N N A P O L I S  N AT I V E  I S  A 
H O C K E Y  DY N A M O  F O R  
T E A M  U S A  A N D  T H E 
W I S C O N S I N  B A D G E R S

By Tom Worgo

W

Arts & Culture •  I N T E R V I E W

Photographs courtesy USA Hockey and University of Wisconsin Athletics

Eden still has some big hockey moments ahead. She hopes to end 
her collegiate career with a fourth national title in late March. “I 
want to finish my college career on a high note,” Eden says of another 
NCAA crown. “It gets more and more special with every title you win.”

Coming up in late June, Eden expects to get drafted into the 
Women’s Professional Hockey League (WPHL). The odds favor her. 
The Hockey News ranks the 22-year-old Eden as the fifth best player 
available for the draft.

The WPHL is in its third year and offers Eden (94 points in 
63 games from 2024 to 2026) a good way to start a career. “It’s a 
really good league and one that pays the athletes well enough to 
make a living,” Eden says.

How long have you been thinking about playing 
on the U.S. Olympic team? It has been a dream of mine 
forever. It’s an obsession. It’s something I have spent the 
last eight years just training for every single day. I would 
do anything to be on the team. 

With your college and world championship ex-
perience, were you expecting to be on the Olympic 

team? Anything could happen really. The last couple of weeks in 
December were the most important for me. I really focused on 
that. I had to play my game and show my value to make the team. 
We had six one-week training camps throughout the season with 
USA Hockey. The last one was in Edmonton.

What’s the feeling of winning three national championships? 
It is surreal to look back at all that I have accomplished in my 
Wisconsin career. I want to finish my career on a high note—with 
another national championship. It gets more special with every title 
you win. As I get older, I can look back and think of the moment 
of winning a national championship. I think about where I was in 
life at that point. Once you get one, you just want more.

“IT GETS MORE 
AND MORE 

SPECIAL WITH 
EVERY TITLE 

YOU WIN.”
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Why did you end up picking Wisconsin? Wisconsin has a long 
history of being a winning program. I wanted to win and play with 
the best players in the country and be the best player. We have won 
three national championships and hopefully we can grab another 
in March before I graduate. I made the right choice, and I think it 
has worked out pretty well.

Explain your strengths as a hockey player. What are most 
known for? I am known as a two-way player. I think I am a very 
smart player. I see the ice well and passing lanes before they open 
up. I have goal-scoring ability and a knack for shooting the puck 
to the right places. I have a great shot and a net-front presence. I 
can score from a lot of different areas. I am also very defensively 
sound and play a 200-foot game.

What kind of training do you do on and off the ice? I have 
been training pretty hard since high school. I try to be on the ice 
as much asPossible—like three hours a day. I will even do more 
than that on some days. At Shattuck, we had ice available all the 
time. Sometimes, I was on the ice for four hours a day. Off the ice, 
I am committed to being in the gym. In the offseason, I work out 
for four hours a day. I go into the gym at least five days a week. I 
will be in the gym for an hour and a half. Then I supplement that 
with sprinting, plyometrics, and cardio.

Do you want to play professional hockey? I will go into the 
Professional Women’s Hockey League draft once the Wisconsin sea-
son is over. This is its third season. It’s really cool that we have this 
platform. Now, there are eight teams, and they will probably expand 
next year to 10 to 12 teams. It’s a really good league. It’s something 
I have dreamed of. So, I am excited to take that next step. 

Can you talk about the top caliber teams you played for grow-
ing up? What were the most interesting things about them? I 
started playing Navy Youth Hockey. I was four years old. I played for 
both boys and girls there. After that, I made a triple-A team, Team 
Maryland in Rockville. I played for them for three years. Then, I joined 
another triple-A team, the Little Caps in Arlington, Virginia. I played 

on boys teams until my junior year of high school. 
It really helped me develop. The boys force you to 
play more physical and faster. There just wasn’t 
great girls hockey in the area when I was younger.

Why did you leave Spalding after your soph-
omore year? I went to a prep school in Minnesota 
(Shattuck-Saint Mary’s School). Shattuck is known 
for developing hockey players. I really wanted to go 
there, and it turned out to be the best thing for my 
development. I loved Spalding, so it was definitely 
sad to leave there. Everybody has their different 
paths. I felt it would help me out in the long run.



24    What’s Up? Eastern Shore  March 2026  whatsupmag.com



whatsupmag.com  March 2026  What’s Up? Eastern Shore    25

By Lisa  
J. Gotto

3  R E A L 

E S T A T E 

T R E N D S 

T O  W A T C H 

I N  2 0 2 6 That inherent, holistic sense of home. 
It’s something that’s more of a feeling 
than a construct because when you get 
there you know it; you feel it.

As we enter into what is traditionally 
the most active time of the year for real 
estate, we felt it was a good time to take a 
fresh look at what the market drivers are 
in this sector, what potential homeown-
ers are wish-listing, and what that means 
for our greater Chesapeake region. 
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Across the Chesapeake region, real estate ex-
perts are concurring that buyers are prioritizing 
health and wellness, in equal measure with both 
home efficiency and aesthetic standards. 

“I am definitely seeing that buyers are more 
interested in homes that offer these trends. They 
especially want the cleanest air possible and in-
stall air purifiers,” says Cornelia Heckenbach, an 
associate broker with Long & Foster Real Estate 
based in St. Michaels.

“They are also requesting quality water systems 
that feature the reverse osmosis process which 
removes more contaminants for the whole home 
and are switching from gas ranges to convection 
cooktops for overall safety,” she adds.

Christopher Ducey, Managing Broker of An-
napolis Fine Homes Office, Long and Foster Real 
Estate, adds to this thought. “Efficiency and well-
ness are sometimes synonymous. A geothermal 
heating and cooling system is about efficiency, 
with wellness as an added benefit. The same can 
be said for certain types of air filtration systems. 
While dedicated fitness and wellness areas will 
remain important when space allows, buyers are 
increasingly requesting optional spaces for health 
and fitness. A flex space that allows owners to adapt 
a room to changing needs and trends, such as a 
fitness area, office, or golf simulator, will likely be 
more valuable. Wellness considerations can also be 
driven by personal preference, such as induction 
versus gas cooking, and in some cases, by cost.”

Amenities vs. 
Infrastructure

Relative to this conversation is the discussion 
of the three primary trends that are attractive 
particularly to home buyers in our area; the first 
is the Wellness Real Estate Trend. 

While we have seen residential designs that 
specially address health in the form of adding home 
gyms and other luxury extras like spa amenities to 
baths for the last couple of decades, this latest take 
on wellness, also known as “Frictionless-Living,” 
denotes a holistic integration of the entire home. 

Wellness real estate, as defined by biofilico.
com, is the intentional design of environments 
that proactively support the physical, mental, 
and social health of occupants. It helps to think 
of the concept as amenities versus infrastructure.

Differentially, this concept takes 
flashy elements that you can 
see, such as the home gym, to 
health-perpetuating elements 
that you can’t. These include:

Circadian Lighting Systems: De-
signed to mimic the sun’s natural 
progression to regulate sleep-
wake cycles.

Advanced Air & Water Filtration: 
Medical-grade HEPA filtration and 
multi-stage water purification 
systems which have become a 
new-build standard in multifamily 
builds in the mid-Atlantic region.

Regenerative Design: Uses 
non-toxic, “living” materials, such 
as mycelium insulation or VOC-
free paints which work to improve 
indoor air quality over time.
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Another key amenity that developers are provid-
ing is forever living scenarios. This aspect of longevity 
is essential for homeowners who are in better health 
and are living longer. Alison Wisnom, associate 
broker with Coldwell Banker in Annapolis says the 
options are here for consumers who want them. 

“We are currently offering 18 new construction 
townhomes for sale at Towne Row, each with a 
private elevator. While not a senior communi-
ty, many inquiries are focused on the ability to 
downsize into a home that’s easier to care for and 
offers seniors long-term living,” Wisnom explains. 

“Even if they don’t currently need the elevator, 
it’ll be there for them when they do, and they 
can stay in their home independently. Also, these 
homes offer two primary suites on separate floors, 
so in the event they need a caregiver at some point, 
they can each have privacy.”

Always on 
Vacation

Trend No. 2 is the increasing popularity of Re-
sort-Style Homes. Designed to feel like you’re on 
a permanent vacation, our Chesapeake Bay back-
drop provides the perfect location, location, location 
when bundled with a premier property enhanced 
to entertain and sustain its inhabitants 24/7.

“In waterfront markets especially, wellness 
shows up through biophilic design, expansive 
views, indoor-outdoor living, and spaces that 
encourage movement and calm,” explains Brad 
Kappel, Executive Vice President of TTR Sotheby’s 
International Realty in Annapolis. “We see these 
features directly influencing how buyers emotion-
ally connect to a home and how they value it.”

Key Cultural Drivers: A grow-
ing focus on mental health and 
longevity, a greater demand for 
self-care and functional luxury, 
and the willingness of high net-
worth buyers to pay premiums 
for these enhancements.

Additional Key Features of 
Wellness Integration: Dedicat-
ed meditation and yoga rooms 
or spaces, aspects of biophilic 
design, such as indoor plants 
including green walls, and opti-
mized natural light throughout. 

Key Cultural Drivers: Along 
with providing the financial 
security that properties with 
multiple residences and high-
end amenities create, many 
experts feel that living through 
the pandemic made home-
owners more thoughtful about 
their surroundings and needs.

Additional Key Features of 
Resort Style Homes: Upscale 
outdoor living environments that 
mimic “all-inclusive” recreational 
experiences. These often include 
infinity pools, outdoor kitchens, 
living, and dining spaces, and 
entertainment terraces. Ideally 
the property also has access to 
recreational amenities such as 
walking trails, pickle ball and ten-
nis courts, golf courses, beaches, 
ski slopes, and flex spaces that 
provide the opportunity to host a 
private event or family gathering. 

“POST-PANDEMIC, THERE’S 
ALSO A HEIGHTENED DESIRE 

FOR PRIVACY, SELF-CONTAINED 
LIVING, AND HOMES THAT 

GENUINELY ENHANCE QUALITY 
OF LIFE,” KAPPEL SAYS. 
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Prime 
Location = 
Enduring 
Value

Of the three primary trends, No. 3, the Lega-
cy Property Trend resonates most keenly with 
David Orso, a licensed REALTOR and owner 
at Berkshire Hathaway Home Services PenFed 
Realty of Severna Park.

“Legacy properties will become more common 
in our region as baby boomers start to deploy hard 
earned assets toward creation of family gathering 
spaces,” Orso explains. Legacy homes are proper-
ties that typically carry long-term value, historical 
significance, and/or prestige.

And every once and a while our area specifical-
ly produces a property “unicorn” that embodies 
the aspects of all three trends. 

“A recent example is The Friary, a historic 
waterfront estate we represented that perfectly 
embodies the convergence of wellness, resort-style 
living, and legacy ownership,” Kappel says. 

“The property featured indoor and outdoor 
pools, expansive entertaining areas, and a private 
pier with deep-water docking. It wasn’t just a 
luxury home—it was a generational estate, and 
buyers responded to it as such.”

Chuck Mangold, Jr., Associate Broker at Ben-
son & Mangold Real Estate, a prominent Eastern 
Shore brokerage, says he finds all these trends to 
be intriguing, relevant, and worth keeping up with.

“Since we have a higher end, luxury market 
here, legacy properties, or as we call them ‘heir-
loom homes’ are family purchases we see a lot.”  

While these types of property sales have always 
been there, Mangold says he is noticing an uptick 
in intentional planning associated with them.

“I have seen several homes purchased in enti-
ties that were set up with generational ownership 
in mind from the outset. We are seeing more of 
this type of proactive estate planning done at 
inception rather than an afterthought years later.”

Key Cultural/Economic Drivers: 
More buyers with an interest in 
long-term wealth preservation; 
the status that owning a pres-
tigious property confers; and 
greater demand for homes that 
can become family legacies or 
investment assets. 

Additional Key Features of Lega-
cy Properties: These homes, or in 
some cases estates, can possess 
an architectural significance, his-
torical relevance, a prime location 
with proven enduring value; or 
homes that provide flexibility for 
multi-generational living, or rent-
al/investment potential.

Geographically, we are fortunate that our area 
is extremely well-suited to deliver on most of 
these points. “Our vast waterfronts are already 
geared toward the resort lifestyle with pools and 
numerous reasons to be outdoors,” Heckenbach 
says. “And Talbot county is the perfect destination 
for resort style homes. If someone does not buy 
waterfront, there are also home offerings that are 
nearby golf courses and yacht clubs.”
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Sector 
Responses

Responses to the overarching market influenc-
es of the generational shift that values experiences 
over possessions, the financial ability to pursue 
lifestyle-focused homes, and the increasing aware-
ness of sustainability, environmental impact, and 
personal wellness has developers, architects, and 
brokers taking more bespoke or highly-localized 
approaches to providing living scenarios for cur-
rent and potential residents.

More thoughtful living experiences that foster 
and enhance community, developed with environ-
mental forethought, and long-term living potential 
are being talked about and planned for across the 
region, from bustling Annapolis to more bucolic 
towns on the Eastern Shore. 

Case in point, the recent introduction of the 
Chestertown Downtown Master Plan on the Eastern 
Shore. This comprehensive and strategic roadmap 
for growth and development factors in the “experi-
ence” pivot, to the concept of urban revitalization. 

A specific aspect of the plan recognizes and builds 
on the town’s inherent “walkability” factor with 
developers looking at “Opportunity Sites” identified 
in the plan to create mixed-use spaces. One of the 
plan’s goals is to connect the Washington College 
campus more seamlessly to the downtown core 
via the Rail Trail and improved sidewalk networks.

In terms of real estate opportunities, some new-
er developments are high-profile examples of the 
trend of “right-sized” luxury where the focus shifts 
from larger estates to somewhat smaller dwellings 
that provide high-efficiency windows, options 
for energy-conscious heating, and open-concept 
layouts that maximize natural light, which is a 
core biophilic wellness tenet. 

And with our many bay- and river-centric 
communities, environmental concerns are al-
ways top-of-mind, as seen in some new proj-
ects, particularly those by local leaders that are 
emphasizing the concept of “coastal resilience.” 
Towns, like Chestertown, Annapolis, and many 
others, have been working with design firms to 
create responsible, forward-looking development 

models and infrastructure upgrades (e.g. Annap-
olis’ City Dock stormwater resiliency project) to 
ensure that future development remains holistic, 
sustainable, robust, and cohesive.

This is reflected in higher elevations for new 
builds, the use of permeable surfaces, respon-
sible stormwater managements systems, and/
or replacing traditional bulkheads with living 
shorelines to manage the 17 percent increase in 
flood risk projected in 2026 data. Additionally, 
local land and river conservation groups can 
bridge homeowners to county/state/federal grant 
options to assist the funding of such remediation 
projects on a smaller scale.  

Clearly, the significance of “trends” is weight-
ier than the term itself, and the professionals in 
these sectors are keen to continue the discussions 
around these blinking indicators as part of a for-
ward-looking, strategic, and thoughtful approach 
to the places people call home. 
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Brad
Kappel
Executive Vice President
Brad Kappel Team

TTR Sotheby’s International Realty

B rad Kappel, a third-generation 
Annapolitan raised on the waters of 
the Chesapeake Bay, brings an insider’s 
command of Annapolis and the region’s 
most sought-after waterfront communities. 
With more than 18 years of experience 

and over $1.2 billion in individual waterfront sales, 
Brad has navigated every market cycle and set multiple 
records, including the highest waterfront sale ever recorded 
in Anne Arundel County and the state of Maryland at 
$17.5 million.

Brad’s advantage extends beyond transactions. His 
background in home construction and renovation gives 
clients a clear-eyed understanding of value, condition, and 
long-term potential. Combined with the global reach of 
Sotheby’s International Realty and a deep bench of trusted 
local resources, Brad delivers disciplined preparation, 
strategic positioning, and results-driven marketing for 
every listing.

As founder and leader of the Brad Kappel Team, 
Maryland’s #1 Waterfront Real Estate Team, Brad oversees 
a fully integrated, concierge-level approach to buying 
and selling. Supported by in-house marketing, creative 
production, and top regional specialists across Annapolis, 
Anne Arundel County, and Maryland’s Eastern Shore, 
the team is known for precision, discretion, and 
exceptional negotiation.

Consistently ranked among Sotheby’s International 
Realty’s Top 100 Agents and Teams Worldwide and named 
one of the Best Small Real Estate Teams in the U.S. by 
RealTrends Verified, Brad Kappel continues to set the 
standard for luxury and waterfront real estate across the 
Chesapeake Bay region.

Brad Kappel
410-279-9476 (c) 
410-280-5600 (o) 
brad.kappel@sothebysrealty.com 
BradKappel.com 

Annapolis Brokerage 
209 Main Street
Annapolis, MD

P R O P E R T I E S  R E C E N T L Y  S O L D

The Friary
SOLD $12,500,000

7680 Kent Point Road
SOLD $5,900,000

17 Revell Street
SOLD $11,250,000

948 Melvin Road
SOLD $10,250,000

5369 Morgans Point Drive
SOLD $7,000,000

806 Coachway 
SOLD $6,700,000
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Brad
Kappel
Executive Vice President
Brad Kappel Team

TTR Sotheby’s International Realty
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1026 Long Point Road
Grasonville 

Sold $1,600,000

4511 Piney Neck Road
Rock Hall 

Sold $3,350,000

136 Governors Way South
Queenstown 

Sold $1,500,000

38 Greenwood Shoals
Grasonville 

Sold $1,265,000

218 Switchgrass Way #34
Chester 

Sold $1,400,900

P R O P E R T I E S  R E C E N T L Y  S O L D 

Courtney 
Chipouras
Vice President 

TTR Sotheby’s International Realty

For Courtney Chipouras, real estate is deeply personal. 
Born and raised in Rock Hall, she has built a career 
rooted in deep local knowledge, long-standing 
relationships, and a genuine appreciation for the Eastern 
Shore lifestyle. As Vice President with TTR Sotheby’s 

International Realty, Courtney represents buyers and sellers across 
Kent, Queen Anne’s, Talbot, and surrounding counties, with a 
particular focus on waterfront and water-access homes.

With an MBA and nearly two decades of executive sales leadership 
prior to real estate, Courtney brings a strategic, results-driven 
approach to every transaction. She is consistently recognized as 
a top-producing agent, trusted by clients for her market insight, 
disciplined negotiation skills, and ability to navigate complex deals 
with clarity and confidence. Her expertise spans everything from 
legacy waterfront estates to primary residences and weekend retreats.

Beyond transactions, Courtney is deeply invested in the 
communities she serves. Through her platform My Chesapeake 
Home, she highlights the people, places, and experiences that define 
life on the Shore—local businesses, seasonal traditions, and the 
everyday moments that turn a house into home. She is also actively 
involved in regional philanthropic and civic efforts, reinforcing her 
commitment to the area’s long-term vitality.

Known for her professionalism, discretion, and relationship-first 
philosophy, Courtney approaches her work with a simple belief: 
the most meaningful results happen when clients feel understood, 
informed, and well represented—every step of the way.

mobile 410-200-1224 
office  410-673-3344 
courtney@mychesapeakehome.com
mychesapeakehome.com

S P E C I A L  A D V E R T I S I N G  S E C T I O N

LE

A
D

I
N

G
 

R
E

A
L

 
E

S T A T E  &  H

O
M

E
 

P
R

O
F

E
S

S
IO

NALS



whatsupmag.com  March 2026  What’s Up? Eastern Shore    35

218 Switchgrass Way #34
Chester 

Sold $1,400,900

Vice President 

TTR Sotheby’s International Realty

S P E C I A L  A D V E R T I S I N G  S E C T I O N

Laura Carney, Senior Vice President with TTR 
Sotheby’s International Realty, is a leading expert 
in Eastern Shore real estate. A Talbot County 
native with deep ancestral ties to Maryland’s 
Eastern Shore, Laura offers unmatched insight into 

the area’s evolving market. With over 30 years of experience, 
including time in the competitive DC metropolitan market, 
her professionalism and ethical approach have earned her an 
exceptional reputation in Talbot County.

Laura combines her local expertise with TTR Sotheby’s global 
reach, connecting clients worldwide to the Eastern Shore 
through advanced online platforms and a vast agent network. 
She is a graduate of the University of Maryland with a B.S. in 
Economics and has traveled extensively, including a Semester-
at-Sea, a trans-Atlantic voyage, and the Newport-Bermuda 
race. Passionate about waterfront living, Laura often tours 
properties by boat, offering clients unique perspectives.

An active community member, Laura has served on the Talbot 
Humane Board of Directors and is a member of the Talbot 
Country Club, Miles River Yacht Club, and Talbot County 
Garden Club. She enjoys travel, photography, gardening, golf, 
and time with her family and pets, embodying the vibrant 
lifestyle she promotes.

SENIOR VICE PRESIDENT
TTR | SOTHEBY’S INTERNATIONAL REALTY
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P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E

11977 Billys Point Lane 
Easton, MD

SOLD
$5,250,000 

410-310-3307
laura.carney@sothebysrealty.com
lauracarney.com

8515 Deep Cove Road 
Easton, MD

UNDER CONTRACT
$3,250,000 

9171 Deepwater Point Road 
St. Michaels, MD

SOLD
$1,500,000 

27772 Sharp Road 
Easton, MD
FOR SALE
$13,750,000 

7090 Cooper Point Road 
Bozman, MD
FOR SALE
$7,500,000 
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Chuck Mangold Jr.
Associate Broker

31 Goldsborough Street
Easton, MD 21601
C: 410.924.8832 
O: 410.822.6665 
chuck@chuckmangold.com 
www.chuckmangold.com

Chuck Mangold Jr.

A leading agent in all price ranges, Chuck has 
been with Benson & Mangold since 2001 
with a remarkable track record of over 1,500 
transactions as a buying and selling agent, 
totaling over $1 billion in transactions. No 
matter what stage of the home buying or 

selling process you are in, Chuck has the expertise to assist in 
marketing your home or finding you your dream home.

Benson & Mangold is the
Mid-Shore's #1 Real Estate
firm and has been serving

the area for nearly 60 years. 
When considering a local
firm, choose the company

that has been reliably
leading the Shore for

generations and is
committed to serving our
clients well into the future.

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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Cornelia C.
Heckenbach
Associate Broker 
Long & Foster Real Estate 
Forbes Global Properties Specialist

O riginally from Germany, Cornelia moved to Talbot 
County in 1989 and quickly became one of Talbot 
counties top real estate agents. With over 30 years of 
international experience, she expertly guides clients 
through every stage of buying and selling—from 
starter homes to multimillion-dollar waterfront 

estates, farmland, and new construction.

Known for her warmth, integrity, and dedication, Cornelia combines 
natural listening skills with award-winning marketing strategies and 
sharp negotiation tactics. She helps sellers achieve top-dollar results and 
buyers find their ideal homes. Connected to the Forbes Global Network, 
she offers unmatched global reach while delivering exceptional service 
across the Eastern Shore.

Beyond real estate, Cornelia has a passion for the Eastern Shore’s 
beauty. She enjoys training her champion Labrador Retrievers, bred 
from European lines, and competing nationally. In her free time, she 
loves cooking farm-to-table meals and spending time with family on 
her waterfront farm.

410-310-1229  
105 S Talbot St 
St Michaels, MD 21663 
StMichaelsMdWaterfront.com

Cornelia C. Heckenbach

F E A T U R E D  P R O P E R T I E S

S P E C I A L  A D V E R T I S I N G  S E C T I O N
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St Michaels Area Waterfront | $799,000 Private Listing Coming Soon
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Londonderry on 
the Tred Avon

At Londonderry on the Tred Avon, a 62+ waterfront retirement cooperative in Easton, 
every resident is an owner. This unique model brings residents and team members 
together to create a vibrant, welcoming community and a retirement lifestyle 
centered on connection, independence, and ease.

Set along the scenic Tred Avon River, Londonderry offers resort-style waterfront living with 
the benefits of homeownership, without the responsibilities of home maintenance, repairs, 
or upkeep. Residents enjoy beautiful surroundings, engaging amenities, and a true sense of 
belonging, with the freedom to focus on what matters most.

Here, you’ll never wonder what to do today. From on campus activities and social gatherings 
to excursions near and far, there’s always something new to explore. With maintenance taken 
care of, there’s more time for adventure, whether that’s time on the water, exploring the Eastern 
Shore, or experiences like our upcoming trip to America’s Cowboy Country.

What truly sets Londonderry apart is its cooperative structure. As owners, residents have a 
meaningful voice in the future of the community, fostering pride, transparency, and shared 
purpose. Decisions are guided by long-term stewardship rather than short-term profit, ensuring 
a financially sound, resident-focused community for generations to come. Neighbors aren’t just 
living alongside one another, they’re invested together. At Londonderry, retirement is about ease, 
connection, and the freedom to enjoy each day your way, in a community you truly own. 
To learn more, contact Rachel Smith, Sales and Marketing Director at 
rsmith@londonderrytredavon.com or 410-820-8732 ex. 252.

700 Port Street, Suite 148
Easton, MD 21601
410-820-8732
www.londonderrytredavon.com

Best Of
EASTERN SHORE
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A Waterfront Retirement Community You Own
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biana
arentz

Biana Arentz stands as a distinguished leader in 
luxury and waterfront real estate, expertly navigating 
transactions for her clients on Maryland’s Eastern 
Shore and the Annapolis area. Recently named in 
the TOP 1% of COLDWELL BANKER AGENTS 

GLOBALLY and awarded BEST WATERFRONT REALTOR 
2025 & 2024 by What’s Up? Magazine, she embodies loving 
what she does and working with clients to achieve their real estate 
dreams. With over two decades in real estate and a passion for 
community involvement, Biana is well known on both sides of the 
Bridge. Her rise from Hemingway’s Restaurant to a leader in real 
estate is powered by gratitude towards her supportive network and 
her continuous support of her community. Merging in-depth local 
knowledge with unwavering dedication, she LOVES what she does 
as a REALTOR, guiding her clients in one of the biggest financial 
decisions of their life. Biana’s husband and fellow REALTOR 
Steve Arentz, their children, Steven and Elizabeth, and their family 
dog Harley, are her “why”. Everything she does is to make them 
proud! Elizabeth, following Biana’s path, began working along 
side Biana in 2023. Biana’s proficiency and local understanding 
effectively turn real estate dreams into reality, a journey now 
shared with her daughter.

Trusted Advisor. Maximum Exposure. Powerful Results.

137 Tanners Point Dr 
Stevensville, MD | FOR SALE | $2,749,000

39 Prospect Bay Dr W 
Grasonville, MD | SOLD | $2,295,000

7 Parsons Island View
Grasonville, MD | SOLD | $2,149,000

P R O P E R T I E S  R E C E N T L Y  S O L D  &  F O R  S A L E  B Y  B I A N A

Affiliated real estate agents are independent contractor sales associates, not employees. ©2026 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of company owned offices which are owned by a subsidiary of Anywhere 
Advisors LLC and franchised offices which are independently owned and operated. The Coldwell Banker System fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.

Biana Arentz
C: 410.490.0332
biana.arentz@cbmove.com
SellingMarylandSunsets.com3 Church Circle, Annapolis, MD 21401

O: 410.263.8686

coldwell banker realty
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145 Spa Dr 
Annapolis, MD | SOLD | $2,600,000 | Rep Buyers

411 Corsica Neck Rd 
Centreville, MD | SOLD | $1,125,000

330 Macum Creek Dr 
Chester, MD | SOLD | $989,000
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wilson
realty & 
staging
Get the Daisy. Get Results. 
Get Wilson Realty & Staging.

Tricia Wilson
Broker | Realtor | Owner 
(410) 304–2250 
3033 Kent Narrows Way S - Ste 4
Grasonville, MD 21658

Best Of
EASTERN SHORE

Best Of
EASTERN SHORE

Best Of
EASTERN SHORE

2023

Best Of
EASTERN SHORE

2022

The next chapter in Eastern Shore real estate starts 
here. If you’ve been active in the Queen Anne’s 
County real estate market over the past several 
years, chances are we’ve already met. Maybe you 
saw or heard “Get The Daisy”, or heard about my 
results-driven style from a neighbor or friend. Now, 

I’m proud to welcome you to something even more powerful: 
Wilson Realty & Staging, a boutique brokerage built from the 
ground up — located in the heart of Kent Narrows.

At Wilson Realty & Staging, we’ve elevated what it means to list, 
sell, and stage on Maryland’s Eastern Shore. This is real estate that 
feels personal, polished, and full of personality. Whether you’re 
selling a waterfront estate or buying your first home, you’ll feel the 
difference from our very first conversation.

Where “Get the Daisy” Began
“Get the Daisy” started as a simple promise: to bring energy, 
strategy, and standout marketing to every home and every client. 
That same promise is alive and thriving at Wilson Realty & Staging 
today — only now, it’s paired with an even higher level of service, 
deeper community roots, and an amazing group of talented agents 
(and a staging manager/designer) committed to your success.

Wilson Realty & Staging: The Boutique Brokerage That Gets It
We specialize in full-service staging, high-impact marketing, and a 
hands-on approach that makes every step of your real estate journey 
feel seamless. Our niche? Luxury and waterfront homes, YOUR 
home, any home that deserves more than a cookie-cutter plan.

You deserve a broker who gets it.
Who sees the details. Who shows up. Who treats your home like a 
brand — and your goals like they matter (because they do). If that 
sounds like your kind of real estate experience, then:

Get the Daisy. Get Results. Get Tricia. Or better yet — 
Get Wilson Realty & Staging.
Tricia lives on Kent Island with her husband of 24 years, her 
twin boys (one is a fire fighter and one plays lacrosse in college) 
and her three dogs and Fred, the Russian tortoise. When she isn’t 
crafting a marketing plan for her latest seller or showing houses, 
she loves to hop on the boat with her family and enjoy the 
majestic Chesapeake Bay.
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314 design
studio
Going beyond expectations.

Our clients receive the finest personalized service from 
an experienced design team who will help turn your 
vision into reality. Whether you want to create a new 
space or simply beautify an existing one, our designers 
will assist in transforming your kitchen, bath, home 
office, library or any room in your home into the space 
you have envisioned. 

Our studio is filled with samples of fine cabinetry, tile, 
countertops, fixtures and accessories. We are proud to 
support the work of local artisans and craftsmen and are 
the exclusive representative of quality cabinet lines.

We are conveniently located on Maryland’s Eastern 
Shore in Stevensville, just minutes from the 
Chesapeake Bay Bridge.

Best Of
EASTERN SHORE

314 Main Street
Stevensville, MD
410.643.4040
314DesignStudio.com

What are the most important 
factors a seller should 
consider when putting their 
home on the market now?

TIMING: Our inventory is very 
low across the board right now, so 
my advice would be to put your 
home on the market as soon as it is 
ready - do not wait for the weather 

to improve, as buyers are out looking now and sales remain strong. PRICE: Buyers 
are very savvy, and it is critical not to overprice, and you will actually attract more 
interest if the buyers feel the value is justified. STAGING & PHOTOGRAPHY: 
It’s essential to hire an experienced real estate advisor who can help your home 
look its best. Decluttering, staging, and taking professional photos are all critical in 
selling, and getting the price and terms you are looking for!

Laura Carney 

TTR | Sotheby’s International Realty

Why choose a cooperative 
62+ community for your 
retirement?

Retirement cooperative 
communities—like Londonderry 
on the Tred Avon—offer a unique 
option for retirees seeking a 
maintenance-free, active lifestyle 
while still maintaining control 

over their investment. These resident-driven communities combine the benefits 
of homeownership with the ease of community living. Residents enjoy financial 
advantages without the burden of exterior maintenance, landscaping, or repairs. 
Homes and common areas are collectively owned through the cooperative, with 
residency established by purchasing stock and signing an Occupancy Agreement 
rather than holding a traditional deed. Stockholders have a voice in community 
governance, helping guide decisions. Cooperative ownership may also protect your 
investment, with the potential for appreciation depending on market conditions.

Rachel Smith 

Londonderry on the Tred Avon

QUESTIONS & ANSWERS WITH THE EXPERTS
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What sets Eastern Shore 
real estate apart from other 
Maryland markets?

Eastern Shore real estate isn’t a 
single market but a collection of 
distinct waterfront towns and rural 
communities, each shaped by factors 
like water depth, marina access, 
amenities, and proximity to Route 

50/301. Buyers are drawn as much to the lifestyle—boating, walkable towns, and a 
slower pace—as to the homes themselves.

For sellers, that diversity requires precise pricing and strategic presentation. For buyers, 
it means understanding which details drive both livability and long-term value. 

Success here comes from hyper-local expertise paired with a deep understanding of the 
market and the data behind it.

Courtney Chipouras 

TTR | Sotheby’s International Realty

Why are some homes selling 
quickly while others seem to 
sit on the market?

It usually comes down to 
preparation, pricing, and 
presentation. Today’s buyers are 
well-informed and emotional 
decision-makers—they know 

value and respond to homes that feel move-in ready and lifestyle-driven. 
Homes that are priced correctly, staged thoughtfully, and marketed with 
strong visuals and local insight consistently outperform the competition. 
In this market, it’s not just about listing a home—it’s about launching it 
the right way & choosing the right agent.

Tricia Wilson 

Wilson Realty & Staging
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How is the Mid Shore 
housing market performing 
now compared to recent 
years, and relative to regional 
and national trends?

The Mid Shore is performing 
strongly. Talbot County dollar 
volume only dipped 2%, while 
Queen Anne’s rose about 1%, with 
stable prices and similar unit sales. 

Days on market increased but remain near historic lows. Importantly, dollar 
volume in both counties is over 50% above the 2016–2019 annual average, 
with equal or higher unit sales. In 2025, the Mid Shore held dollar volume and 
units counts while national sales hit a 30-year low. The Mid-Atlantic continues 
to outperform nationally. We expect lower mortgage rates, among other good 
economic factors to encourage more sellers.

Chuck Mangold Jr. 
Benson & Mangold Real Estate

Has the luxury real estate 
market shifted, or does it 
still favor sellers?

The luxury market has entered 
a more balanced phase, and 
that’s a healthy shift. Well-
positioned homes continue 

to perform when pricing, timing, and presentation are handled 
thoughtfully. Today’s buyers are informed and intentional, which 
rewards sellers who approach the market with clarity and a strong 
strategy from the start. When those elements align, luxury properties 
continue to trade at a high level.

Brad Kappel 
TTR | Sotheby’s International Realty

How can homeowners 
position their property 
to sell successfully in the 
2026 real estate market?

In 2026, successful sellers focus on 
property readiness, precision pricing, 
and strong market positioning. Buyers 
have been more analytical recently, 
focusing on property condition, 
insurability and costs, flood zones, 

and long-term ownership expenses — especially for waterfront homes. Properties 
that are thoughtfully updated, professionally marketed, and priced accurately based 
on local comps from the start benefit from stronger interest and more favorable 
offers. Sellers who rely on local REALTORS that are experts in the community and 
offer aggressive marketing strategies are best positioned to maximize their home 
value, minimize time on market, and most importantly - get their home sold!

Elizabeth Arentz 
Coldwell Banker Realty

Why aren’t all real estate 
agents the same?

Not all real estate professionals offer the 
same level of expertise, experience, or 
knowledge of the local market. Some 
agents truly run their business at a 
professional level, while others may not. 
The difference is shown in the quality of 
service, strategy, and results.

A strong agent provides a high level of service designed to get your home sold for the best 
possible price. That includes proven marketing and advertising strategies, access to staging 
resources, and the use of modern technology to maximize exposure. At the end of the day, 
make sure you’re receiving the best possible service for the commission you’re committing to.

DeeDee McCracken 
of The DD McCracken Home Team of Coldwell Banker Realty 
O: 410-224-2200 | C: 410-739-7571
Affiliated real estate agents are independent contractor sales associates, not employees. ©2025 Coldwell Banker. All Rights Reserved. Cold-
well Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised 
of company owned offices which are owned by a subsidiary of Realogy Brokerage Group LLC and franchised offices which are independently 
owned and operated. The Coldwell Banker System fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.
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How are waterfront 
properties on Maryland’s 
Eastern Shore valued 
differently than non-
waterfront homes?

Waterfront properties are valued 
very differently than inland homes. 
While interior finishes matter, buyers 
place greater weight on the shoreline 
itself—water depth, orientation, 

exposure, and whether the setting is the Bay or the Wye River or a protected creek. 
Elevation, flood zone, shoreline stabilization, and dock potential also play a major 
role and can significantly impact usability, insurance costs, and long-term value. 
Properly evaluating waterfront properties requires understanding both the home 
and the water which is why local waterfront expertise is essential. Having bought 
and sold numerous homes on the Wye and Chesapeake Bay over the years, I know 
firsthand what to look for in waterfront properties.

Biana Arentz 
Coldwell Banker Realty

How is the current 
Talbot County market?

Talbot County shows a more 
active inventory, enabling buyers 
to choose while encouraging 
sellers to price strategically and 
preparing their home at its 
best prior to putting it on the 

market. Homes that are prepared and priced correctly typically go under 
contract within 79 days in the current market. 

Cornelia C.Heckenbach 
Long & Foster Real Estate 
Forbes Global Properties Specialist

Why is pricing strategy 
so critical when selling a 
waterfront home on the 
Eastern Shore?

Waterfront homes operate in 
a distinct market with fewer 
buyers and far more scrutiny. 
Pricing must be intentional and 

defensible. When pricing misses the mark, whether by stretching to test 
demand or misreading timing, momentum stalls quickly. Homes priced 
correctly from the start generate urgency, preserve negotiating power, 
and consistently achieve stronger results.

Joe Bray 
TTR | Sotheby’s International Realty
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How do you help sellers avoid 
over-estimating ROI, and 
preserve equity through your 
market and design expertise, as 
both a broker & designer?

Smart, timeless design adds 
value where it counts. Sellers 
often invest in upgrades valued 
by them, but overly customized 
finishes, or niche trends can 

deplete value, as buyers will factor in cost to undo. Consistency and 
presentation move the needle- fresh paint in the right palette, proper scale 
and professional staging in BOTH occupied & vacant homes influence both 
buyers and appraisers. As both a broker & designer, I guide sellers to spend 
where buyers emotionally connect and financially respond, and personally 
stage each listing to perfection. When a home feels inviting, functional, and 
easy to imagine living in- buyers move faster and pay more. 

Jennifer Chaney 
Chaney Homes

How do you make a small 
bathroom feel bigger?

Making a small bathroom 
feel bigger is all about light, 
sightlines, and simplicity: Use 
light colors on walls, floors, and 
fixtures to reflect light. Add large 
mirrors to bounce light and 

create depth. Choose a glass shower door instead of a curtain. Keep the floor 
visible with floating vanities or wall-mounted toilets. Improve lighting with 
layered, bright fixtures. Reduce clutter and use hidden storage. Use large 
tiles with minimal grout lines to visually expand the space. Keep a consistent 
color palette for a clean, open look. Small changes can make a big difference.

Kim Sauerhoff 
Designer | Studio Manager 
314 Design Studio

R E A L  E S TAT E  &  H O M E
P R O F E S S I O N A L S
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for more information visit whatsupmag.com
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CHESAPEAKE TRADITIONS ARTICLE SERIES

Off  
to 
the 
Races

Celebrating 
the storied 
history of 

steeplechase 
racing in 
Maryland

Off  
to 
the 
Races

story by LISA A. LEWIS    photography by DOUGLAS LEES
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hen Ben Nevis, a famous champi-
on steeplechase horse ridden by 
Baltimore banker and amateur 
jockey Charlie Fenwick, Jr., won 
the English Grand National in 
1980, the historic race proved that 

dreams can come true—despite the odds. Highly 
regarded for his achievements in steeplechase rac-
ing, Ben Nevis had an exceptional record. He was 
undefeated in the United States—winning all 12 of 
the races in which he competed, including the 1977 
and ’78 Maryland Hunt Cups. However, he struggled 
significantly in England, where he lost 12 races.

Although Ben Nevis had been a strong contender 
in the English Grand National the previous year—
due to his success in the United States and favorable 
ground conditions—he fell after a pileup involv-
ing several horses and didn’t complete the course. 
Undeterred by this frustrating and disappointing 
experience, Fenwick was determined to attempt the 
race one more time and returned to England in 1980.

Expectations for the race, including those of Ben Nevis’ trainer, 
Tim Forster, were low. But Ben Nevis, who was an underdog with 
40-1 odds, rose to the occasion—winning the 1980 English Grand 
National by 20 lengths. Of the 30 starters, only four horses finished 
due to the very soft ground and standing water on the course—
conditions that made the race especially difficult. The triumphant 
victory was a major upset and a true comeback story for Ben Nevis.  

“The key to this whole story is Jay Trump [a famous champion 
American steeplechase horse],” Fenwick says. “When he won the 
English Grand National in 1965, I was 17 years old and an aspiring 
steeplechase jockey. I knew the jockey, Tommy Smith. And Jay 
Trump’s trainer was my uncle. So, I was well aware of Jay Trump. 
When he went to England and won the race, I thought, ‘I can do that.’ 
And from that moment on, that thought was in the back of my mind. 

“When Ben Nevis won the English Grand National, it was a dream 
come true—just a wonderful experience. He gave us all such a thrill 
that day. It was a bit shocking. But when we reflected on what he 
had achieved in the past, we realized that we weren’t so shocked. 
The victory was Ben Nevis’ only win in England and a wonderful 
way to retire him. I think he wanted to go out on a high note.”  

Riding Ben Nevis to victory established Fenwick as a prominent 
amateur steeplechase jockey on the world stage and inspired fu-
ture generations of amateur jockeys. Held annually at the Aintree 
Racecourse in Aintree, Merseyside, England (near Liverpool), the 
race is regarded as “the ultimate test of horse and rider.” 

Not only did the monumental win earn Fenwick international 
acclaim, but it also shined a light on steeplechase racing in Mary-
land—showcasing its rich history and proud heritage. A native 
Marylander, Fenwick’s legendary success in England also served 
as a testament to the prestigious and challenging tradition of stee-
plechase racing in Maryland and the ability of amateur jockeys.

Charlie Fenwick, Jr., on Ben Nevis II 
at the 1977 Maryland Hunt Cup.

Eric Poretz takes Senior Senator over the 13th fence at  
the 2016 Maryland Hunt Cup, eventually winning the race.
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A Cherished Tradition
Like Fenwick, many Marylanders love the thrill of steeplechase 

racing, a beloved sport in which amateur jockeys and their horses 
jump over obstacles on rural countryside courses. Although the 
races may feature hurdles (obstacles consisting of a metal frame 
filled with artificial brush) or timber (solid, immovable wooden 
post-and-rail fences), timber racing is more popular and culturally 
significant in Maryland, which is renowned for its timber races. 

The inclusion of these timber fences, which can be up to five 
feet tall, adds a unique dynamic to steeplechase racing, and, for this 
reason, it is considered more challenging and demanding than flat 
track racing. While flat track racing focuses on speed and pacing, 
steeplechase racing requires an additional skill set, including not 
only speed but also jumping expertise, agility, and stamina.

“Steeplechase racing is unique in that the horse and jockey are asked 
to jump multiple fences over a distance of at least two miles and up to 
four-plus miles,” Fenwick says. “This adds another discipline to the sport 
of racing. Managing a horse in that environment requires the jockey 
to make the effort of jumping as smoothly and efficiently as possible 
as well as getting the horse to run with determination and courage.”

“Steeplechase horses must have the ability to jump, but they 
also have to want to jump,” adds Dan Baker, owner of champion 
steeplechase horse Road to Oz. “Some horses are better suited 
to flat track racing, so it’s important to let the horse guide you, 
show you his capabilities, and let you know what he wants to do.” 

Each spring, horse enthusiasts look forward to 
the start of the steeplechase race season with great 
anticipation. Although races also take place in the 
fall, spring is the peak season, and excited spectators 
gather together every year to enjoy the thrill of one 
of Maryland’s most cherished traditions as they 
socialize in a lively atmosphere, characterized by 
tailgating, picnicking, and fun for the entire family. 

In addition to the social aspect of the sport, 
another defining characteristic of steeplechase 
racing is its multigenerational family participation. 
Many family members pass down the tradition to 
the next generation—preserving its rich heritage. 

Furthermore, steeplechase racing supports 
philanthropic and land conservation efforts. 
Many steeplechase races are organized by non-
profit organizations, with the proceeds benefit-
ing charitable causes. Private landowners also 
play a critical role in the tradition by allowing 
races to be held on their property.

 

It was a very 
close finish at the 

2016 Maryland 
Hunt Cup with 

Senior Senator, in 
center, winning.

Joe Davies, trainer, congratulates Eric Poretz  
on his win with Senior Senator in 2016. 

2016 Maryland Hunt Cup presentation.



50    What’s Up? Eastern Shore  March 2026  whatsupmag.com

Deep Historical Roots
According to the National Steeplechase Associ-

ation (NSA), the official governing body and sanc-
tioning authority for American steeplechase racing, 
based in Fair Hill, Maryland, steeplechase racing 
originated in Ireland in the mid-18th century, deriv-
ing its name from cross-country races from church 
steeple to church steeple, hence “steeplechase.” 

The arrival of horses in Maryland in the 1600s 
laid the foundation for the state’s rich equestrian 
history and contributed to the emergence of stee-
plechase racing, which dates back more than 100 
years and traces its origins to fox hunting. The sport 
evolved from competitions between fox hunting 
clubs in Northern Baltimore County, and these in-
formal rivalries ultimately led to the establishment 
of sanctioned timber races. Many organizations, 
such as hunt clubs, also host unsanctioned races, 
which are often referred to as point-to-point races.

Skip and Vicki Crawford, owners of Senior 
Senator, a famous champion steeplechase horse, 
were introduced to steeplechase racing through 
their involvement with the Potomac Hunt Club, 
a nonprofit organization dedicated to preserving 
the tradition of foxchasing. 

“We were active in the club and volunteered at the Potomac Hunt 
Races, the club’s annual point-to-point steeplechase event,” Vicki 
says. “We loved the close-knit foxchasing community and the social 
aspect. Our volunteer work with the Potomac Hunt Club inspired 
us to become involved with steeplechase horses, and owning horses 
became a natural part of our lifestyle.”

In addition to the Potomac Hunt Club, the Maryland Steeple-
chase Association (MSA), a nonprofit organization that promotes 
and develops amateur equestrian sports, also continues to “[foster] 
traditional relationships between foxchasing and steeplechasing.” 

The Crawfords celebrate the 2018 Maryland Hunt Cup  
win, again with Senior Senator and jockey Eric Poretz.

Skip and Vicky Crawford with their 2019 Maryland Hunt Cup trophies. With their third 
Cup win with Senior Senator and jockey Eric Poretz, the group officially retired.  

Jockey Eric Poretz and 
Senior Senator win the 

2019 Maryland Hunt Cup. 
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Maryland’s “Big Three”
According to Valleys Planning Council (thevpc.org), the first recog-

nized steeplechase race was run at Pimlico, the home of the Preakness 
Stakes, on October 18, 1873, over a course built in the infield. This race 
contributed to the growth of steeplechase racing in Maryland and the 
establishment of prominent timber races, including the “Big Three.” 

These prestigious races include My Lady’s Manor Steeplechase, 
a three-mile race with 16 fences held in Monkton; the Grand 
National Steeplechase, a three-mile race with 18 fences held in 
Butler; and the Maryland Hunt Cup, a four-mile race with 22 
fences held in Worthington Valley. 

Held annually on three consecutive Saturdays in April, all three 
legs of the “Big Three” are challenging. With their long distances 
and tall timber fences, the races represent the ultimate test of skill, 
stamina, and courage—for both amateur jockeys and horses. But 
the Maryland Hunt Cup is considered one of the most difficult and 
demanding steeplechase races in the world and the most challenging 
timber race in the United States. In fact, the race is often compared 
to the English Grand National.

Milestones and  
Memorable Moments

Winning the Maryland Hunt Cup is an extreme-
ly challenging feat that many owners, amateur 
jockeys, horses, and trainers never accomplish. So, 
when they win the race multiple times, it’s definitely 
a significant achievement and a source of pride. 
Seeing Senior Senator, who was trained by Joe 
and Blythe Davies and ridden by amateur jockey 
Eric Poretz, win the Maryland Hunt Cup three 
times (2016, 2018, and 2019) was truly an amazing 
experience for the Crawfords. 

As a result of this milestone, the Crawfords 
retired the prestigious Challenge Cup in 2019, 
making them the permanent owners of the 
trophy. According to the Maryland Hunt Cup 
conditions, this honor is bestowed upon own-
ers whose horse wins the race three times. The 
victories do not have to be with the same horse 
or during consecutive years. The Crawfords are 
only the seventh owners to retire the Challenge 
Cup, based on official race records.

“Receiving this honor is truly phenomenal,” 
Vicki says. “When I look at the trophy, I ask myself, 
‘How did we do it?’ It was so shocking, and it’s 
difficult to describe the feeling.”

Jockeys and horses up and over the third 
fence at the 2025 Maryland Hunt Cup.
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The victory is especially memorable for Baker because, at first, 
he didn’t realize that Oz had won. When Baker and his family and 
friends watch the race, they always go up to the top of the hill—
except for the three times that they have had a horse in the race. 
Then they go down toward Tufton Avenue, which offers a good 
view of the jumps and a better sense of how the horses are doing.

“We were down in the field by Tufton Avenue, so we rushed over 
to the finish line,” Baker says. “When the horses went by us, Oz was 
moving up, but then we couldn’t see him. The race finished, and 
everyone was cheering. We thought that Oz had come in second 
place. But then we heard the announcer say, ‘The winner is Road 
to Oz.’ And our reaction was, ‘Oh my God! Oz won!’ So, I didn’t 
actually see him win until I watched the video.”

Although winning the Maryland Hunt Cup as an owner offers 
a different perspective than winning the race as a jockey, the ex-
perience is equally thrilling.

Senior Senator’s ability to win the Maryland 
Hunt Cup three times is even more meaningful to 
the Crawfords because he suffered a severe neck 
injury when he fell during the race in 2017. The 
couple was distraught and thought that he would 
never race again. But Senior Senator proved his 
resilience—making a complete recovery and a re-
markable comeback. He retuned to racing and went 
on to win the Maryland Hunt Cup in 2018 and 2019. 

“We made sure Senior Senator had the best 
veterinary care, and he recovered well,” Skip says. 

“He was very athletic, and he had great competitive 
spirit and high energy. Although he was consid-
ered a difficult horse, Joe and Blythe worked well 
with him and knew how to channel his ability. 
It was a perfect fit. Senior Senator was truly an 
amazing horse, a legend. And he wanted to win.”

In 2019, Senior Senator achieved another mile-
stone in his historic career when he won the Grand 
National Steeplechase three consecutive times (2017, 
2018, and 2019). As a result, the Crawfords retired the 
Grand National Challenge Cup—the same year that 
they retired the Maryland Hunt Cup Challenge Cup. 

Three Maryland Hunt Cup victories is a rare 
achievement, but winning the race for the first time 
is also an extremely exciting experience, as Dan 
Baker learned in 2025 when his horse, Road to Oz, 
trained by Mark and Rebecca Beecher and ridden 
by amateur jockey Conor Tierney, won the race. 

Top: Jockey Conor Tierney and Road to Oz with family and 
friends in the winners circle of the 2025 Maryland Hunt Cup. 

Bottom: Presentation of the Hunt Cup at the 2025 event.

Conor Tierney 
and Road to 
Oz over 13th 

fence on way 
to win at the 

2025 Maryland 
Hunt Cup.



Before Fenwick made a name for himself at the English Grand 
National in 1980, he was a well-known amateur jockey in Mary-
land. He won the Maryland Hunt Cup twice (1977 and 1978) while 
riding Ben Nevis. In the 1978 race, Ben Nevis set a new course 
record. According to the National Museum of Racing and Hall of 
Fame, in which Ben Nevis was inducted in 2009, Ben Nevis and 
Jay Trump are the only two horses to win both the English Grand 
National and the Maryland Hunt Cup. 

“My father-in-law bought Ben Nevis in England and brought 
him back to Maryland,” Fenwick explains. “I took over his care and 
training. Ben Nevis was a difficult horse in many ways, but he was 
also sweet and kind. After winning the Maryland Hunt Cup twice, 
he gave us all the signals we needed to take him abroad and try to 
accomplish what Jay Trump had done. And my dream of winning 
the English Grand National came true. I am very fortunate.”

Indeed, the personal experiences and success stories of Fenwick, 
the Crawfords, and Baker demonstrate the high caliber of steeplechase 
racing in Maryland—solidifying its status as a hub of world-class timber 
racing and inspiring future generations of the steeplechase community.

A Springtime Celebration
As winter departs, unleashing its grip on the region, steeplechase 

racing offers a fun way to usher in spring. Horse enthusiasts from 
all walks of life embrace Maryland’s rich equestrian history and 
marvel at the challenging courses—watching in awe as skilled 
amateur athletes and their courageous horses achieve breathtaking 
feats. Taking place in picturesque, countryside settings, steeplechase 
racing combines the competitiveness of a beloved sport with the 
celebratory culture of a community event. 

“It’s so rewarding to see a steeplechase horse develop, fulfill his 
potential, and win,” Baker says. “Since the steeplechase race season 
is relatively short, we cherish the opportunities to participate in the 
races. And when we win, it’s even more special.”

March 28 – Green Spring Valley Hounds Point-to-Point, Cockeysville • gsvhounds.com

April 4 – Elkridge-Harford Point-to-Point, Monkton • elkridgeharfordraces.com

*April 11 – My Lady’s Manor, Monkton • manorraces.com

April 12 – Mount Harmon Wicomico Hunt Point-to-Point, Earleville • mountharmon.org

*April 18 – Grand National Steeplechase, Butler • grandnationalsteeplechase.com

*April 25 – Maryland Hunt Cup, Reisterstown • marylandhuntcup.com

May 17 – Potomac Hunt Races, Poolesville • potomachuntraces.com

SPRING STEEPLECHASE 
RACING SCHEDULE

The dramatic 
finish of the 

2025 Maryland 
Hunt Cup.

Rebecca and Mark 
Beecher, trainers 

of Road to Oz, 
after the race.

*Maryland’s 
“Big Three”
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Treading 
Lightly 
PG. 56

Photography by Chris Petrini of A Digital Mind
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hile someday this location 
may become a forever home 
for our feature homeown-
ers, it is currently playing a 
starring role in their best of 
two worlds scenario with one 

home in the city and another located a breezy 
world away from their everyday obligations.

“We just came out here and we picked the lot. 
There were several lots available. I’m surprised we 
got this; that no one else picked this one,” explains 
the homeowner of he and his wife’s good fortune 
of following up on that ad and meeting the builder 
who was responsible for many of the homes there.

Treading 
Lightly
By Lisa J. Gotto 

Photography by Chris Petrini of A Digital Mind

W

EXECUTING THE PLAN: A successful and eye-opening 
online search lead the homeowners to Paquin Design Build’s 
advertisement of waterfront lots along the Tred Avon River. A 

five-bedroom, three-and-a-half bath floorplan would be created 
comprising approximately 3,000 square-feet of living space. 

THE PLACE:  Tranquil river views and great memories 
of excursions on Shore waterways were what 

endeared the couple to this location where they can 
take in the daily sights of the ferry running passengers 

from St. Michaels to Oxford—and vice versa.

THE PROJECT: A new home build for a couple 
that wanted a contemporary, minimalistic vibe, both 
inside and out, for their second home; their retreat 

from the hustle and bustle of life in the District. 
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B U I L D I N G  O N  W H AT 
H A S  W O R K E D

Although most builders have classic floorplans 
that they present to clients, in many cases those plans 
can represent a jumping off point with which to 
work—and that was the case in this particular build. 

“I took plans that I already created and modi-
fied them into this really modern looking home 
with flat roofs, that’s just very sleek and stream-
lined,” explains Brent Paquin, President of Paquin 
Design Build in Grasonville.

This structure was set apart from others within 
its smaller enclave of homes by incorporating an 
exterior presentation that combined best-practice 
materials with an innovative approach to applying 
them. Customary colors were then juxtaposed with 
the unconventional application of materials to cre-
ate the vertical orientation of the exterior materials.

“I knew that a black and white [palette] was 
the direction they wanted to go in, so I made sure 
that we incorporated that framework around 
the garage and some of the dormer areas,” says 

Paquin adding that they 
used a more contemporary 
paneled look with tradition-
al Hardie boards and then 
added channels of stainless 
steel to accent it.

“It’s one of those things where simpler is better 
with this design. Very straight lines, very modern,” 
says Paquin of the concept that is a departure 
from the prominent multi-pitch concepts that we 
are currently seeing.

“IT’S ONE OF THOSE THINGS 
WHERE SIMPLER IS BETTER WITH 

THIS DESIGN. VERY STRAIGHT 
LINES, VERY MODERN.”
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S O M E  D E TA I L S  T H E Y 
W I L L  N E V E R  M I S S

Simple and uncluttered would define the de-
sign from the inside, which started with standard 
approaches to a floorplan that were then tweaked 
with the couples’ interior designer, Kristine DeN-
inno of KD Art & Interiors of Silver Spring.

The homeowners are staunch proponents of 
working with an interiors expert and tapped DeN-
inno’s expertise once before for their primary 
residence in D.C.

Minimalism in itself can have different mean-
ings depending on who you ask, and DeNinno 
already knew what her clients’ take on the style 
meant to them.

“They love this kind of contemporary, min-
imal modern style with bold colors,” DeNinno 
says. “This is how they like to live. It’s actually not 
typical of my clients. A lot of my clients are more 
traditional or transitional. For me this is really 
fun because they’re drawn to a different aesthetic.”
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An open-plan kitchen, living, and dining room(s) 
that extends to include an outdoor living area, is a 
text-book example of that aesthetic and everything 
the couple didn’t want the space to convey.

An incredibly clean look in the kitchen was cre-
ated with all flat-panel, push-to-open cabinetry that 
allowed for the absence of hardware altogether. 
The gorgeous Quartzite backsplash mirrors the 
countertop material for continuity of line, to which 
the couple altered standard practices with electrical 
outlets by choosing to hide them out of sight under 
the cabinetry. So, what is missing is intentional.

“It was something they had asked for to keep 
that whole space really clean and minimal. And 
it’s different than what they have in D.C. There, 
it’s still pretty contemporary, but they wanted 
even more of that here,” DeNinno says.

S O M E  O F  T H E I R 
FAV O R I T E  T H I N G S

A particularly important discussion was had 
about the door that led to the first floor primary 
suite that is located along the main wall in the 
kitchen that connects with the dining area. 

Initially the discussion was to relocate the 
door to the primary wall in the dining area, which 
was quickly squashed when they determined that 
it would disrupt the aesthetic of that entire room 
which was integral to the couple who needed 
the space for entertaining. 

Home & Garden •  F E AT U R E D  H O M E
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So, an outside-of-the-box idea was then suggest-
ed by the homeowner who found an interesting 
work-around online in the form of a Murphy door. 
Once relegated to the ultra excentric homeowner, 
these secret door concepts are now available to 
the masses who wish to add a greater sense of 
creativity, flexibility, and even intrigue to a room. 

Now, what just looks like a free-flowing extension 
of the kitchen cabinetry and shelving into the dining 
space is actually a door disguised as a bookshelf. The 
designer worked with the build team at Paquin to 
retrofit it and match the paneling on the Murphy 
door to the mimic the look of the kitchen cabinets. 

To finish the space, the couple chose a beachy-
toned French oak hardwood floor with ever-so-sub-
tle tones of blue throughout and then used signa-
ture lighting fixtures above the island and dining 
room table to create colorful points of interest. 

A favorite palette of orange and coral lends 
pops of color to the space and the design lightly 
leans into a bit of a maritime theme, as well.

Just off the dining room, ex-
plains the homeowner, is the 
water and pool-facing porch. 

“We’re generally out here, so 
breakfast out here in the morn-
ing, we sit on the couch here, sit by the pool, and 
then the views are great. So, the porch is by far 
my favorite feature of the house.”

The positioning of the house provides the most 
invigorating of sunrises, he adds, and in the evening 
the moon does a show of its own. 

“One of the things that surprised us, is when 
there’s a full moon, it’s literally right in front of 
us. So, seeing the moon is really nice on the full 
moon nights. And then we have probably one of 
the best spots for the fireworks in Oxford, literally 
right in front of us, as well.”

Well, if that doesn’t sound like the best seat 
in the house, we don’t know what is.

“THE PORCH IS BY FAR 
MY FAVORITE FEATURE 
OF THE HOUSE.”
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othing defines the visual tone 
of a kitchen more than the 
look of its cabinetry. Within 
that vein, consumers find them-
selves spoiled for choice with a 
head-turning array of options 

in door styles, hardware, colors, and materials.
There is also a growing number of options 

within the pre-fab sector of this marketplace that 
enables consumers to make upgrades to provide 
enhanced storage and style more efficiently. Wheth-
er you are upgrading existing cabinets or designing 
a new room altogether, homeowners are always 

Home & Garden •  I N T E R I O R

Today’s Most 
Coveted 
Kitchen 
Cabinets
By Lisa J. Gotto
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wise to choose options where quality is baked in. There are actually 
three tiers of quality when it comes to construction, not just stock 
or custom. Between stock, which are pre-manufactured in standard 
sizes and thereby the most affordable and quickest delivered, and 
custom, which are built from scratch to exact specifications, there is 
semi-custom, which provides a large inventory of styles that can be 
altered to allow for custom inserts or specific widths.

And while you may think that solid wood is the best choice for 
quality, it loses points as it tends to warp when exposed to heat 
and humidity. With that in mind, many consumers choose cabinets 
made of plywood for strength, moisture resistance, and its ability 
to hold screws well. Starter cabinets are generally made of particle 
board. They are the most budget friendly but are also the most 
likely to succumb to water damage and sag under heavy weight. 
The remaining option is medium-density fiberboard, or MDF. If you 
love the look of painted cabinetry, which is currently trending, this 
is your best option because it has no grain to expand or contract, 
so paint does not crack at the joints as it ages.

Knowing how cabinets are made helps consumers manage their 
budgets and expectations.

PRO CONSTRUCTION TIP NO. 1: Experts advise 
that new cabinetry adhere to the standard “ceiling” rule 
which means cabinets are run up the wall to meet the 
ceiling to avoid the otherwise dusty scenario that will 

occur high above your head and be a challenge to clean.
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T R E N D S  I N  PA L E T T E S , 
T E X T U R E S  &  V I S UA L S

When it comes to the cabinet colors, we can expect to see a 
waning of stark white and cool gray iterations being replaced with 
palettes that reflect the color zeitgeist of the year with a collection 
of refreshed neutrals such as sandy beige, mushroom, taupe, 
and cashmere tones leading the way.

A collection of moody earth tones will also play a role and will 
be dramatic with the application of color drenching with hues like 
burgundy, terracotta, and deep forest green. And what we’re already 
seeing now in new builds and remodeling projects is the use of a 
hopeful and sunny mellow butter yellow as a standout accent color.

Design experts are noting natural wood as 
their material of choice in a big way this year 
and leaning into the look of white oak again for its 
subtle grain and versatility. Dark-stained iterations 
of oak and walnut are also trending in harmony 
with the emerging “quiet luxury” design aesthetic.

When it comes to style, simplicity is taking the 
lead in the form of “Slim Shaker” and flat panel 
cabinet door fronts. While Shaker styles are always 
a no-fuss option, the trending slim style features 
even thinner rails and stiles, or frames, around 
the door creating a look that lands somewhere 
between traditional and contemporary aesthetics.

Don’t anticipate seeing any glossy lacquers 
in new kitchens this year, as matte finishes ac-
complished with the application of clear, matte 
sealants are preferred to allow the natural texture 
and feel of the wood shine though. 
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T H E  E X P E R T  TA K E  O N  “ W O W ”  FAC TO R

If we could point to any one particular aspect of design and say 
that’s what’s hot this year, it would have to be the use of texture 
in cabinetry. And you can expect to see these textures represented 
as fluted and reeded details sprinkled and layered in rather than 
applied in whole-cloth fashion. Think of vertical ribbing added to the 
base of a center island or aspects of fluting on select cabinet doors.

Another aspect that is resonating in cabinet design is adding 
inserts to select cabinet doors for an extra layer of added interest. 
While glass inserts are always tasteful approaches for showcasing 
curated domestic collections, we are now seeing frosted, reeded, 
and mesh inserts showing up in the most auspicious of places. 

These attractive eye-catchers add interest while partially conceal-
ing the cabinet’s contents—a perfect recipe for many homeowners. 

A  F I N A L  TA K E  O N  F U N C T I O N

Like that last bangle applied to your fashionable 
attire, hardware is like the jewelry that will finish 
your kitchen’s look. And whether you go all-in, take 
a moderate tone, or opt for nothing at all, designers 
and homeowners are fortunate to have many choices. 

Leaning into that aspect of quiet luxury again, 
we will see warm metals that coordinate well with 
the earthy palettes and natural woods we’ve already 
mentioned. So, expect to see soft brushed golds, 
champagne bronzes, and coppers chosen for their 
compatibility with both light and dark cabinetry.

In closing, pun intended, one should consider 
not just how your cabinets will look, but how they 
will move, as well. The enduring addition of a soft-
close hinge is a luxury no longer, rather an essential 
ingredient to any tasteful kitchen cabinet recipe. 

PRO CONSTRUCTION TIP NO. 2: 
IS IT TIME TO CONSIDER A BACK 

KITCHEN?  Over the last couple of 
decades, we have tasked our kitchens with 

being many things to many people: the 
homework station, the home office, the 

command center, the gathering space—in 
addition to its primary role as the place 
where we prepare and consume meals. 
Designers are responding by providing 

clients with the clever option of planning 
for a back kitchen. These are fully 

equipped, out-of-sight, storage enhanced 
workhorse zones that oftentimes multi-
task as pantries, as well. Known also as 

sculleries, prep kitchens, or dirty kitchens, 
these trending spaces help keep open-

plan kitchens clear of clutter, make hosting 
less stressful, and provide flow when extra 

hands are required in the kitchen. 

Photo courtesy of homebuilding.co.uk

Photo courtesy of m
cnichols.com
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erfectly situated between the 
lovely towns of Easton and St. 
Michaels, this 3,300-square-foot 
residence provides solid amenities, 
tranquil creek views, and every-

thing one needs to enjoy a high quality of life 
amongst family and friends. 

A crisp and understated exterior welcomes 
guests to this two-story expanded colonial home 
and waterfront escape on Solitude Creek. The 
entry hall is light and bright with knotty, dark 
hardwood floors leading to the home’s large, mod-
ern kitchen on the right. This room is a culinary 
enthusiast’s dream with its large center island 
topped with granite, coordinating granite coun-

Primary 
Structure 
Built: 1920

Sold For: 
$1,800,000

Original 
List Price: 
$1,825,000

Bedrooms: 
4

Baths: 3 
Full

Living 
Space: 
3,308 Sq. 
Ft.

Lot Size: 
2.06 acres

Home & Garden •  R E A L  E S TAT E

Finding Bliss on 
Solitude Creek
By Lisa J. Gotto

Photography by HD Brothers
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Listing Agent: Larry Brennan, TTR 
Sotheby’s International Realty, 17 
Goldsborough St., Easton, m. 410-443-
3659, o. 410-673-3344, lbrennan@
ttrsir.com, ttrsir.com Buyers’ Agent: 
Carolina Barksdale, Benson & 
Mangold Real Estate, 211 N. Talbot St., 
St. Michaels, m. 443-786-0348, o. 410-
745-0415, carolina@talbotrealestate.
com, bensonandmangold.com

tertops, and an appliance package 
to die for, with an industrial-sized 
stainless steel fridge from Sub-Zero 
and a six-burner Wolf gas range.

This large room also features at-
tractive ceiling beams and a charm-
ing (and working) red-brick hearth, a 
roomy eat-in area, and breakfast bar 
seating at the island.

The main level expands to include 
a spacious family room with tall ceil-
ings with skylights and great views to 
the creek on two sides. Those warm 
hardwoods continue here and flow out 
to a lovely and roomy screened porch 
overlooking the water, the property’s 
expansive backyard, and its private pier. 

Conveniently, there are also two 
bedrooms on this floor including 
the primary suite. This spacious get-
away also has a tall, pitched ceiling 
with beam treatment, and access to 
the backyard and waterfront via 
French doors. The suite offers a sep-
arate bath with a dual vanity with 
white cabinetry and black granite 
countertops. There’s also a large, 
walk-in shower with a built-in bench 
and luxury tile treatment.

The second bedroom on this floor is 
also roomy and provides access to the 
outdoors and a charming en suite bath 
with pedestal sink and pretty trim work.

The second floor of the home 
features a cozy TV retreat and two 
bedrooms that share a pretty Jack 
and Jill bath with white wainscotting, 
white tile floor, a roomy vanity, and 
a claw foot tub.
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n established neighborhood 
and a waterfront view gives this 
1,800-square-foot Cape Cod-style 
home a property with a wealth 
of potential.

Located in Easton and nearby Grocley’s Cove, 
this home is tucked into an acre lot with mature 
trees and plenty of curb appeal from its house-fram-
ing landscaping. First impressions can be deceiving 
though, as this home is unassuming from the street, 
but offers an expansive backyard with enough space 
for an in-ground pool to complement its lovely rear 
patio and tranquil waterfront view.

Inside, the home has many upgraded features 
including honey-colored hardwood floors flowing 

Primary 
Structure 
Built: 1974

Sold For: 
$1,385,000

Original 
List Price: 
$1,485,000

Bedrooms: 
3

Baths: 3 
Full

Living 
Space: 
1,836 Sq. Ft.

Lot Size: 1 
acre

A

Unassuming 
First Impression
By Lisa J. Gotto

from the entry and into a first-floor bedroom suite 
with bath (currently being used as formal living 
room) on the left and then into the spacious open 
plan family room, dining room, and kitchen on the 
right. This is a gorgeous space with an attractive 
wall of built-ins and a large fireplace with brick 
surround in the family room.

This space opens to a sun-drenched water-fac-
ing dining room framed with a large bay window, 
sliding doors on one side to the patio, and a set 
of French doors that open to a lovely sunroom 
that showcases the water on two sides.

A gorgeous and newly remodeled gourmet 
kitchen is located to the opposite side of the dining 
room and offers everything today’s family could 
want including great water views. The expansive 
space features a wall of integrated cabinetry pro-
viding tons of storage space and center prep island 
topped with stone. The countertop space winds 
around one side providing a nice eat-in area with 
counter seating on one side. 

All stainless steel appliances and an attractive 
subway tile backsplash in a neutral tone beautifully 
complement the custom white modern cabinetry.

The second floor offers a huge primary suite 
with a separate seating area or in-room office 
space and a spacious walk-in closet. The newly-re-
modeled bathroom has an attractive free-standing 
vanity with dual sinks and stone countertops, and 
a huge walk-in shower with attractive modern 
tile treatment. A generous third bedroom and 
remodeled bath is located on this level, as well.

Back outside the family has a spacious outdoor 
entertaining area overlooking the water and the 
property’s private pier with floating dock feature, 
perfect for the kayakers in the family.

Listing Agent: Cornelia C. Heckenbach, Long & 
Foster Real Estate, 109 S. Talbot St., St. Michaels, 
m. 410-310-1229, o. 410-745-0283, info@
corneliaheckenbach.com, stmichaelsmdwaterfront.
com Buyers’ Agent: Joyce Wallace, Coldwell 
Banker Real Estate, 3 Church Circle, Annapolis, m. 
410-829-5031, o. 410-263-8686, joycewallace@
mris.com, coldwellbankerhomes.com
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Stressed? Try a 
“Color Walk” 

PG. 71
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or people with diabetes, track-
ing blood sugar levels is a ne-
cessity—dramatic fluctuations 
can damage vital organs like the 
brain and heart, creating both 

short-term emergencies and long-term complica-
tions. It’s why diabetics track their blood glucose 
levels (also known as their blood sugar levels) us-
ing a monitor. Ever since the first over-the-counter 
continuous glucose monitors hit the market in 
2024, curious non-diabetics have started using 
them to see how lifestyle factors like diet and 
exercise affect their blood sugar levels.

F

Benefits 
(or Not) of 
Tracking 
Blood Sugar
A  T Y P I C A L  P R AC T I C E  F O R 
P E O P L E  W I T H  D I A B E T E S 
I S  A D O P T E D  BY  N O N -
D I A B E T I C S — B U T  TO  
W H AT  A D VA N TAG E ? 

By Dylan Roche

Health & Beauty •  H E A LT H

What is a blood glucose monitor and how does it work? You’ve 
probably seen somebody with diabetes wearing a glucose monitor: 
It’s a small monitor with tiny sensor wires that go into the skin, usually 
on the abdomen, and are covered by an adhesive patch. Those 
sensors measure how much glucose, or usable energy in the form of 
sugar, is in the blood. Modern monitors pair with an app so they can 
show results right on your phone.

Why does my blood sugar fluctuate? Everyone’s blood sugar 
fluctuates slightly throughout the day. When you eat food, your 
digestive system breaks it down into glucose (sugar) for energy and 
releases it into your blood. What’s important is staying within a target 
range: Most healthy adults have about 80–130 milligrams of glucose 
per deciliter of blood (80 mg/dL to 130 mg/dL) before a meal. After 
the start of a meal, their blood sugar could go as high as 180 mg/dL 
for up to two hours. High-carbohydrate foods raise our blood sugar 
levels quickly, but fiber and fat can slow digestion and steady the 
release of sugar into our blood for more consistent energy over time.

Is it just food that affects my blood sugar? Not at all—what you eat 
is the most influential factor, but many aspects of your life can affect 
your blood sugar. For example, if you’re not getting high-quality 
sleep, your body could end up using insulin less effectively until 
you’re well rested. If you’re dehydrated, then glucose will be more 
concentrated in your blood, which would make your levels higher. 
Even stress can spike your blood sugar levels.

What’s the harm in monitoring my blood sugar if I’m not diabetic? 
There’s not a lot of harm, but there’s not much benefit either. As with 
any metric, you could misinterpret or overestimate its importance 
without a doctor’s guidance. For example, you could see a normal 
spike in blood sugar after a meal and think it means you need to start 
avoiding certain foods, even something nutritious like fruit or brown 
rice. The better option if you’re non-diabetic: Follow a balanced diet, 
exercise, and reach for a nutritious snack if your energy levels are low. 

H E R E  A R E  A N S W E R S  TO  A  F E W  O F  T H E 

C O M M O N  Q U E ST I O N S  YO U  M I G H T  H AV E  A B O U T 

A N  OV E R -T H E - C O U N T E R  B LO O D  G LU C O S E 

M O N I TO R  I F  YO U ’ R E  A  N O N - D I A B E T I C :

But is that a good thing? Generally speaking, there’s no harm 
to knowing what’s going on in your body. And if paying attention 
to your blood sugar levels encourages you to make healthier 
choices, it doesn’t hurt to pay attention. But there’s a degree of 
risk: It might be more info than you need, especially if you don’t 
know what to make of that info.
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ery few people would deny that 
daily life gets overwhelming—
it’s why a lot of us struggle with 
chronic stress and anxiety. Too 
many stressors can leave our bod-

ies in continual “fight-or-flight” mode, which affects 
our ability to function. We end up struggling to 
make decisions, we’re in a bad mood, and we might 
even be mean toward people who don’t deserve it.

To take yourself out of this mental space, you 
may need to practice a grounding technique like 
a color walk. Grounding techniques get you out 
of a negative headspace and ground you in the 
present moment by helping you intentionally 
focus on your sensory surroundings. Color walks 
are the latest mental wellness trend that let you 
do exactly that while getting physical activity.

Stressed? Try 
a “Color Walk”
By Dylan Roche

V

W H Y  D O E S  T H I S  W O R K ?

Even with its simple premise, a color walk is a popular option 
for people trying to improve their mental health because it gives 
you a specific task that’s unrelated to other stressors in your day. 
It requires very little thought but focuses your attention on what’s 
actually in front of you. You’re not required to see a specific num-
ber of items, so it doesn’t matter whether you identify one sight 
that’s your chosen color or a hundred. 

Research shows grounding practices like color walks help us 
regulate our moods, control our emotional responses, and clear 
our minds for better focus on what actually matters.

Plus, you’ll be getting physical activity while you walk, which 
boosts your energy and releases endorphins.

H E R E ’ S  H OW  I T  WO R K S :

◆ Go for a walk—it could be around your 
neighborhood, around your office complex, 
at a local park, or anywhere convenient.

◆ Choose a color—it can be any color, but 
keep it general. (For example, choose blue 
instead of a specific shade of blue.)

◆ Keep an eye out—look for anything that 
is the color you chose. Try to see how 
many objects you can identify.

◆ Switch it up on future walks—when you 
choose a different color, you challenge 
yourself to look for things you didn’t see 
last time. If you run out of general colors, 
choose a specific shade to look out for (or 
choose a different place to walk).

Tip: Need to switch it up? If you’ve already been 
through a full rotation of colors on your walks, or you’re 

walking through somewhere without a lot of color 
variety, give yourself a different challenge. You could 
focus on objects that start with a specific letter, or you 
could focus on other senses, such as sounds or smells.
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well-rounded fitness routine is 
always going to combine cardio-
vascular/aerobic exercises and re-
sistance/strength training. Even if 
you choose to focus on one—for 

example, if you’re a marathon runner or a bodybuild-
er—you don’t want to completely neglect the other.

Cardio + 
Strength 
Training
S O M E  W O R KO U T S  
D O  D O U B L E  D U T Y

By Dylan Roche

A

Health & Beauty •  F I T N E S S

Tip: Health experts recommend at 
least 150–300 minutes of moderate 
aerobic activity per week (or 75–150 
minutes of vigorous aerobic activity) 

plus strength training to target all 
major muscle groups twice per week.

Most people divide up their workouts: They’ll 
go for a run or a bike ride one day, and they’ll lift 
weights the next. They might even try to vary a 
workout session by doing a little of each. But the 
reality is you can easily do a workout that gives 
you the benefits of both. Here’s what three exercise 
experts recommend:

“You can train strength and cardio at the same 
time, but it’s less about finding special ‘hybrid’ exer-
cises and more about structure,” says sports perfor-
mance coach Bryce Holmes. “A resistance training 
program using high volume and short rest periods 
generally allows for adaptations in both areas.”

Finally, don’t assume every cardio workout strictly uses your lower 
body—workouts like swimming and rowing work your arms, shoulders, 
and chest. Nutrition and lifestyle coach Dr. Shawn M. Talbott says a 
mere 20–30 minutes on a rowing ergometer will hit all your major 
muscle groups in a time-efficient way. “As a former elite-level rower, 
and former rowing coach, I can tell you that there really is no better 
exercise that combines cardio and strength in one activity—and it 
is low-impact and can be completed by anyone at any age,” he says.

So, whether you speed up your strength workouts, do calis-
thenics, or hit the rowing machine, you can build up muscles 
while working your heart and lungs at the same time—no need 
to choose one or the other!

In other words: If you do more reps and sets (higher  
volume) with a lighter weight, taking shorter breaks between 

your sets, you keep your heartrate elevated during your 
entire weightlifting workout—which gives you aerobic 
benefit. Instead of lifting a 50-pound weight five times,  

you could lift a 25-pound weight twenty times. 

Lois Manzella Marchitto, a personal trainer and the founder 
of Fitness Knocking, echoes this sentiment. “Most weight 

training can be made into cardiovascular training by limiting 
the time of rest in between sets,” she says. She recommends:

Squats, Pushups, Glute Bridges, Reverse Lunges

The exercises act as bodyweight calisthenics you  
can do to work both your cardiorespiratory  

system and your major muscle groups.
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Food & Dining

Photography by Bill Whaley

Festive eats 
at Tiger Lily 

in Easton
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Readers’  
Dining  
Guide

Welcome to your regional 
dining. We include many 
restaurants for many tastes 

and experiences. Don’t see your 
favorite on the list? Email editor@
whatsupmag.com and let us know! And 
for the full guide, visit whatsupmag.com.

Queen Anne’s 
County
18Twenty
500 Kent Manor 
Drive, Stevensville; 
410-643-5757; kenti-
slandresort.com/
dining
$$ 

Amalfi Coast Italian 
& Wine Bar
401 Love Point Road, 
Stevensville; 443-
249-3426; amalfi-
coastki.com $$ 

Bark Barbecue Café
371 Log Canoe 
Circle, Stevensville; 
443-618-3676; bark-
barbecue.com $  

Bay Shore  
Steam Pot
111 E. Water Street, 
Centreville; 410-758-
3933; bayshoreste-
ampot.com; $$  
Seafood

Cult Classic  
Brewing
1169 Shopping Cen-
ter Road, Stevens-
ville; 410-980-8097; 
cultclassicbrewing.
com $$ 

Doc’s Riverside 
Grille
511 Chesterfield Ave, 
Centreville; 410-758-
1707; docsriverside-
grille.com $$ 

Dock House  
Restaurant 
110 Piney Narrows 
Road, Chester; 443-
446-4477; Dock-
houserestaurant.com 
$$$ 

Fisherman’s  
Crab Deck
3032 Kent Narrows 
Way S, Grasonville; 
410-827-6666; crab-
deck.com $$  
Seasonal

Big Bats Café
216 St Claire Place, 
Stevensville; 410-
604-1120; bigbats.
com $$ 

The Big Owl Tiki  
Bar and Grill
3015 Kent Narrow 
Way S, Grasonville; 
410-829-9546; thebi-
gowl.com $$  
Seasonal

Bridges Restaurant
321 Wells Cove 
Road, Grasonville; 
410-827-0282; bridg-
esrestaurant.net $$$ 


Café Sado
205 Tackle Circle, 
Chester; 410-604-
1688; cafesado.com 
$$ 

Fisherman’s Inn
3116 Main Street, 
Grasonville; 410-827-
8807; fishermansinn.
com $$$ 

Frix’s Fire Grill
1533 Postal Road, 
Chester; 410-604-
2525; Frixsfiregrill.
com $ 

Harris Crab House 
and Seafood 
Restaurant	
433 Kent Narrow 
Way N, Grasonville; 
410-827-9500; 
harriscrabhouse.com 
$$ 

The Jetty Dock Bar 
and Restaurant
201 Wells Cove 
Road, Grasonville; 
410-827-4959; 
jettydockbar.com $$ 


Advertisers  
Listed in Red

Avg. Entrée Price  
$ 0-14 
$$ 15-30 
$$$ 31 and over

 Reservations 
 Full bar
 Family Friendly
 Water View
 Outdoor Seating
 Live Music
 Grab and Go

Food & Dining •  G U I D E
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Libbey’s Coastal 
Kitchen and Bar
357 Pier One Road, 
Stevensville; 410-
604-0999; libbey-
scoastalkitchen.com 
$$ 

Love Point Deli
109 Main Street, Ste-
vensville; 410-604-
2447; lovepointdeli.
com $ 

Kent Point Marina, 
Bait House and 
Seafood
107 Short Road, Ste-
vensville; 410-753-
2330; kent-point-ma-
rina.square.site
$$  Seafood

The Kentmorr Beach 
Bar and Grill
910 Kentmorr Road, 
Stevensville; 410-
643-2263; thekent-
morr.com $$  
Seasonal

Knoxie’s Table
180 Pier One Road, 
Stevensville; 443-
249-5777; baybeach-
club.com $$ 

Mamma Mia  
Italian Bistro  
and Sports Bar
219 E Water Street, 
Centreville; 410-758-
2222; mammamia-
centreville.com $$ 


The Market  
Gourmet Cafe
180 Pier One Road, 
Stevensville; 410-
604-5900; bay-
beachclub.com
$, Locally Sourced

Mr. B’s Seafood 
Market
114 State Street, Ste-
vensville; 410-643-
5536; mrbsseafood.
com $$  Seafood

The Narrows 
Restaurant
3023 Kent Narrows 
Way, Grasonville; 
410-827-8113; thenar-
rowsrestaurant.com 
$$$ 

Phat Daddy’s BBQ
205 Spring Avenue, 
Chestertown; 443-
282-0028; phatdad-
dysbbq.com $ 

Pour House Pub
205 Tackle Circle, 
Chester; 443-249-
3242; pourhouseki.
com $ 

Rams Head Shore 
House
800 Main Street, 
Stevensville; 410-
643-2466; rams-
headshorehouse.
com $$ 

Red Eye’s Dock Bar
428 Kent Narrow 
Way N, Grasonville; 
410-304-2072; 
redeyesdb.com $$ 
 Seasonal

Rolph’s Wharf: The 
Sandbar
1008 Rolph’s Wharf 
Road, Chestertown; 
410-778-6347; 
rolphswharfmarina.
com $$   
Light Fare

Señor Chile
2142 Didonato Drive; 
Chester, MD 21619; 
410-204-9444; se-
norschile.com

Stevensville  
Crab Shack
116 Pier One Road, 
Stevensville; 410-
604-2722; stevens-
villecrabshack.com 
$$,  Seafood

Yo Java Bowl Café
800B Abruzzi Drive, 
Chester; 410-604-
0000; yojavabowl.
com $ 

Talbot County
Anthony’s Italian 
Restaurant
26342 Oxford Road, 
Oxford; 410-226-1118; 
anthonyoxford.com 
$$, 

Ava’s Pizzeria  
& Wine Bar
409 Talbot Street, St. 
Michaels; 410-745-
3081; avaspizzeria.
com $ 

Bas Rouge
19 Federal Street, 
Easton; 410-822-
1637; basrougee-
aston.com $$$ 

Bistro St. Michaels
403 South Talbot 
Street, St Michaels; 
410-745-9111; bis-
trostmichaels.com 
$$$ 

Blu Miles Seafood 
and Grill
305 Mulberry Street, 
St Michaels; 410-745-
8079; theblumiles-
restaurant.com $$ 


The Blue Crab
102 S Fremont St, St 
Michaels; 410-745-
4155; the-blue-crab-
shop.square.site $ 
 Daily Breakfast

Bombay Tadka
508 Idlewild Ave, 
Easton; 410-746-
2135; bombaytad-
kamd.com $$ 

Café 401
401 S Talbot Street, 
St Michaels; 410-745-
3323; thecafe401.
com $$ 

Capsize
314 Tilghman Street, 
Oxford; 410-226-
5900; capsizeoxmd.
com $$  
Seasonal

Carpenter 
Street Saloon
113 S Talbot Street,  
St Michaels; 410-745-
511; carpenterstreet-
saloon.com $ 

The Coffee Trappe
4016 Main Street, 
Trappe; 410-476-
6164; coffeetrappe.
com $$,  
Daily Breakfast 

Corah’s Corner
105 N Talbot Street, 
St Michaels; 410-745-
8008; corahs.com 
$$ 

Crab Claw  
Restaurant
304 Burns Street, St 
Michaels; 410-745-
2900; thecrabclaw.
com $$ 

Doc’s Downtown 
Grille
14 N Washington 
Street, Easton; 410-
822-7700; docs-
downtowngrille.com 
$$ 

Doc’s Sunset Grille
104 W Pier St, Ox-
ford; 410-226-5550; 
docssunsetgrille.com 
$$ 

Eat Sprout 
335 N. Aurora Street, 
Easton; eatsprout.
com $ 
 
Eat Sprout 
114 S. Talbot Street, 
St. Michaels; 
eatsprout.com $ 

The Fool’s Lantern 
and Taproom
310 South Talbot 
Street, St Michaels; 
410-888-7379; 
thefoolslantern.com 
$$ 

Foxy’s Harbor Grille
125 Mulberry Street, 
St Michaels; 410-745-
4340; foxysharbor-
grille.com $$  
Seasonal

The Galley
305 South Talbot 
Street, St Michaels; 
410-200-8572; the-
galleysaintmichaels.
com $$ 

Gina’s Café
601 Talbot Street, St 
Michaels; 410-745-
6400; ginascafemd.
com $$ 

Hot Off the  
Coals BBQ
8356 Ocean Gate-
way, Easton; 410-
820-8500; hotoffthe-
coals.com $ 

Hunter’s Tavern
101 East Dover 
Street, Easton; 
Tidewaterinn.com; 
410-822-4034 $$ 
 Daily Breakfast

Limoncello Italian 
Restaurant &  
Wine Bar
200 South Talbot 
Street, St Michaels; 
410-745-3111; limon-
cellostmichaels.com 
$$ 

Lowe’s Wharf
21651 Lowes Wharf 
Road, Sherwood; 
410-745-6684; 
loweswharf.com/
restaurant $$  
Seasonal

Momma Maria’s 
Mediterranean 
Bistro and Bar
4021 Main Street, 
Trappe; 410-476-
6266; mommama-
riasbistro.com $$, 
 Daily 
Breakfast

Osteria Alfredo
210 Marlboro Street, 
Easton; 410-822-
9088; osteriaalfredo.
com $$, 

Out of the Fire
111 South Washington 
Street, Easton; 410-
205-2519; outofthe-
fire.com $$ 

Pho Van Restaurant
219 Marlboro Ave-
nue, Ste. 44, Easton; 
410-443-0206; 
phovaneaston.com 
$$ 

Piazza Italian  
Market
218 North Washing-
ton Street Suite 23, 
Easton; 410-820-
8281; $$  Beer  
and Wine

Ruse
209 N Talbot Street, 
St Michaels at the 
Wildset Hotel; 410-
745-8011; ruserestau-
rant.com $$$ 

San Miguels
100 S Talbot Street, 
St Michaels; 410-745-
8955; sanmiguels-
md.com $$ 

Scossa Restaurant 
and Lounge
8 North Washington 
Street, Easton; 410-
822-2202; scossar-
estaurant.com $$ 


Sunflowers and 
Greens
11 Federal Street, 
Easton; 410-822-
7972; sunflower-
sandgreens.com 
$$ 

T at the  
General Store
25942 Royal Oak 
Road, Easton; 410-
745-8402; tatthe-
generalstore.com 
$$ 

Talbot St. Tavern
209 S Talbot St, St 
Michaels; 410-745-
8005; Talbotsttavern.
com $$, Full Bar, Live 
Music 

Theo’s Steak, Sides, 
and Spirits
407 South Talbot 
Street, St Michaels; 
410-745-2106; 
theossteakhouse.
com $$ 
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Tickler’s Crab Shack 
and Restaurant
21551 Chesapeake 
Houe Drive, Tilgh-
man in the Wylder 
Hotel; 410-886-2121; 
wylderhotels.com $$ 


Tiger Lily
206 N Washington 
Street, Easton; 410-
690-4602; tigerlily-
easton.com $$ 

Tilghman Dining  
at The Tilghman 
Island Inn
21384 Coopertown 
Road, Tilghman 
Island; 410-886-1170; 
tilghmandining.com 
$$$  Seasonal

Two if by Sea
5776 Tilghman Is-
land Road, Tilghman; 
410-886-2447; twoif-
bysearestaurant.net 
$ 

Kent County
Blue Bird Tavern
512 Washington 
Avenue, Chester-
town; 410-778-2885; 
Facebook $ 

Blue Heron Oyster 
House and Inn
20658 Wilkins Ave-
nue, Rock Hall; 410-
639-4374; bluehero-
noysterhouseandinn.
com $$ 

Café Sado
870 High St, Ches-
tertown; 410-778-
6688; cafesado.com 
$$ 

Chester River 
Seafood
4954 Ashley Road, 
Rock Hall; 410-639-
7018; chesterriver-
seafood.com $$ 

Deep Blue at  
Kitty Knight
14028 Augustine 
Herman Highway, 
Georgetown; 410-
648-5200; deepblu-
erestaurant.com $$ 


Dockside Café on 
Rock Hall Harbor
21906 Chesapeake 
Avenue, Rock Hall; 
410-639-2478; theb-
lackduckinn.com
$, Seasonal

Fish Whistle
100 George Street, 
Georgetown; 
410-275-1603; fis-
handwhistle.com
$$ 

Flying Decoy  
Bar + Grill
21270 Rock Hall Ave, 
Rock Hall; 410-639-
2000; flyingde-
coy24.com $$ 

Ford’s Seafood Inc
21459 Rock Hall Ave, 
Rock Hall; 410-639-
2032; fordssea-
foodrockhall.com 
$ 

Harbor Shack
20895 Bayside 
Avenue, Rock Hall; 
410-639-9996; 
harborshack.net $$ 


Java Rock
21309 E Sharp 
Street, Rock Hall; 
410-639-9909; Face-
book $  Coffee and 
Breakfast

The Jefas  
Mexican Grill
100 West Cross 
Street, Galena; 410-
648-7182; the-je-
fas-mexican-grill.
business.site $ 

The Kitchen at  
the Imperial
208 High Street, 
Chestertown; 410-
778-5000; imperi-
alchestertown.com 
$$$ 

Luisa’s Cucina 
Italiana
849 Washington 
Avenue, Chester-
town; 410-778-5360; 
luisasrestaurant.com 
$$ 

Modern Stone  
Age Kitchen
236 Cannon Street, 
Chestertown; 410-
996-4776; modern-
stoneagekitchen.
com $$ 

Muskrat Alley Café
5877 Coleman Road, 
Rock Hall; 410-708-
0057; carriage-
housemd.com $  
Breakfast

Osprey Point
20786 Rock Hall 
Ave, Rock Hall; 
410-639-2194; os-
preypoint.com $$$ 


The Retriever Bar 
and Oysters
337 ½ High Street, 
Chestertown; 
theretrieverbar.com 
$$ 

The Shanty Bar
21085 Tolchester 
Beach Road, Ches-
tertown; 410-778-
1400; tolchestermari-
na.com $ 

Watershed Alley
337 High Street, 
Chestertown; 443-
282-9797; thewater-
shedalley.com $$$ 


CALLING ALL  
FOOD CRITICS!

Send us your dining review and you’ll be 
eligible for our monthly drawing for a $50 
gift certificate to a local restaurant. Fill out 
the form at whatsupmag.com/promotions.

DINING 
REVIEW
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RESERVE YOUR  
SPACE TODAY

Contact Ashley Raymond  
at 410-266-6287  
or araymond@whatsupmag.com

Shop Local. 
Buy Local.

Shop Local •  S E R V I C E S  +  R E TA I L

Dorchester 
County
Ava’s Pizzeria  
& Wine Bar
305 High Street, 
Cambridge; 443-
205-4350; avaspiz-
zeria.com $ 

Bay Country Bakery
2951 Ocean Gate-
way, Cambridge; 
410-228-9111; bay-
countrybakery.com $ 
 Daily Breakfast

Blackwater Bakery
429 Race Street, 
Cambridge; 443-
225-5948; Black-wa-
ter-bakery.com $ 

Blue Point Provision 
Company
100 Heron Boule-
vard, Cambridge; 
410-901-1234; 
hyattregencychesa-
peakebay.com $$$ 


Blue Ruin
400 Race Street, 
Cambridge; 410-995-
7559; blueruinbar.
com $$ 

Bombay Social
413 Muir Street, 
Cambridge; 443-515-
0853; bombayso-
cialmd.com $$ 

Carol’s Kitchen
5263 Bucktown 
Road, Cambridge; 
443-225-5889; 
Facebook $$ 

Emily’s Produce
2214 Church Creek 
Road, Cambridge; 
443-521-0789; 
emilysproduce.com 
$$  Market and 
Lunch, Beer, Wine 
and Mead 

Lil’ Bitta Bull
520 Race Street, 
Cambridge; 443-
205-2219; Facebook 
$$ 

The Neck  
District Grill
1042 Hudson Road, 
Cambridge; 410;228-
3052; Facebook $ 

New York Style  
Deli & Pizza
106 Market Square, 
Cambridge; 
443-477-6630;order-
nystyledeli.com $ 

Ocean Odyssey  
and Crab House
316 Sunburst High-
way, Cambridge; 
410-228-8633; 
toddseafood.com $$ 
 Seasonal

Old Salty’s
2560 Hoopers Island 
Road, Fishing Creek; 
410-397-3752; 
oldsaltys.com $$  
Locally Sourced

Paul’s Pub
1200 Goodwill Ave, 
Cambridge; 410-901-
1212; choptankbowl-
ing.com $ 

Portside Seafood 
Restaurant
201 Trenton Street, 
Cambridge; 410-228-
9007; portsidemary-
land.com $$ 

RAR Brewing
508 Poplar Street, 
Cambridge; 443-
225-5664; rarbrew-
ing.com $$  Beer

Suicide Bridge 
Restaurant
6304 Suicide Bridge 
Road, Hurlock; 
410-943-4689; sui-
cide-bridge-restau-
rant.com $$ 

Vintage 414
414 Race Street, 
Cambridge; 410-228-
4042; vintage414.
com $$  Light Fare

Caroline County
Bullock’s Deli, Grill, 
and Ice Cream
422 N 6th Street, 
Denton; 410-479-
0270; bullocksdeli.
com $ 

Caroline’s 
406 Market Street, 
Denton; 410-490-
4495; carolinesin-
denton.com $$  
Seasonal

Craft Bakery  
and Café
12 S 3rd Street, Den-
ton; 410-934-7519; 
Facebook $ 

Denton Diner
42 Denton Plaza, 
Denton; 443-448-
7258; dentondiner.
com $$  Daily 
Breakfast

Earth Tones Café
5 N 3rd Street, Den-
ton; 443-448-4355; 
earthtonescafe.com 
$$  Beer and Wine

Market Street  
Public House
200 Market Street, 
Denton; 410-479-
4720; marketstreet.
pub $$ 

Ridgely Pizza and 
Pasta
204 6th Street; Rid-
gely; 410-634-9600; 
ridgelypizza.com $ 

Shore Gourmet
512 Franklin Street, 
Denton; 410-479-
2452; carolinecu-
linaryarts.org $  
Locally Sourced
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RESERVE YOUR SPACE TODAY
Contact Ashley Raymond at 410-266-6287 
or araymond@whatsupmag.com

Shop Local. 
Buy Local.
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Advertiser I N D E X

Name

Phone

Address

E-mail address

Circle your age bracket:    <25    25–34    35–44    45–54    55+

Would you like to sign up for our daily e-newsletters, which brings you each 
weekend’s best events and dining deals, as well as online-exclusive articles! 
 
Yes, please!		  No, thanks 

Entries must be received by March 31, 2026. Winner will receive a gift 
certificate to a local establishment and their name will appear in an 
upcoming issue of What’s Up? Annapolis. Mail entries to: Where’s Wilma? 
Eastern Shore, 900 Bestgate Road, Ste. 202, Annapolis, MD 21401 or fill 
out the form at whatsupmag.com/promotions.

I FOUND  
WILMA 
ON PG.

Advertiser

Advertiser

Advertiser

Please Print Legibly 

Where’s Wilma?
 FIND WILMA AND WIN!

Wilma flies high in the sky, from town to town, and across the 
Chesapeake Bay, ever searching for unique, fun, and top-notch 
shops, restaurants, and services. Where will she land next? Here’s 
how the contest works: Wilma appears next to three different ads 
in this magazine. When you spot her, write the names of the ads 
and their page numbers on the entry form online or mail in the form 
below and you’ll be eligible to win. Only one entry per family. Good 
luck and don’t forget to submit your restaurant review online at 
whatsupmag.com/promotions for another opportunity to win a prize.

Congratulations to Barbara B. of Centreville, who won a $50 gift 
certificate to a local business.

IFC = Inside Front Cover  
IBC = Inside Back Cover  
BC = Back Cover 
LREHP = Leading Real Estate & Home Professionals 

Annapolis Weathervanes and Cupolas.......................................................77

Anne Arundel Gastroenterology Associates...............................................21

Bay Country Bakery.................................................................................... 79

Benson and Mangold Real Estate, Chuck Mangold Jr................. IFC, LREHP

Bill Dudley................................................................................................... 17

Bob Jackson Landscapes Inc..................................................................... 67

Brad Kappel, TTR Sotheby's International Realty............................4, LREHP

Cabin Fever Play Centre............................................................................ 78

Chaney Homes, Jennifer Chaney...................................................44, LREHP

Choptank Electric Cooperative...................................................................21

Church Hill Theatre.................................................................................... 79

Dee Dee McCracken, Coldwell Banker..................................................2, BC

Delmarva Marine Electronics..................................................................... 79

Djawdan Center for Implant and Restorative Dentistry................................ 1

Dock House Restaurant............................................................................. 79

Drs. Walzer, Sullivan & Hlousek, P.A..............................................................7

Everything Outdoors.................................................................................. 65

First Home Mortgage, Tom Draper.............................................................15

For All Seasons, Inc..................................................................................... 17

Higgins and Spencer Inc............................................................................ 65

Jason's Computer Services........................................................................ 45

Kent Island Pediatric Dentistry....................................................................19

Kovach Chiropractic and Wellness Center..................................................12

Londonderry On The Tred Avon...........................................................LREHP

Long and Foster Real Estate, Cornelia Heckenbach............................LREHP

Luminis Health AAMC................................................................................... 9

Lundberg Builders and 314 Design Studio...........................................LREHP

Mid Atlantic Symphony Orchestra.............................................................. 24

Nancy Hammond Editions.......................................................................... 30

Olmo Brothers Construction & Landscaping................................................11

Palmer's Plumbing, LLC.............................................................................. 30

Piazza Italian Market.................................................................................. 78

PJ Fitzpatrick.............................................................................................. 54

R. L. Ewing Contractors...............................................................................15

Selling Maryland Sunsets LLC Biana Arentz.........................................LREHP

Swan Cove Spa and Salon......................................................................... 78

The Ivy Cafe................................................................................................ 78

Tiger Lily......................................................................................................77

TNT Jewelers...............................................................................................21

TTR Sotheby's International Realty, Courtney Chipouras....................LREHP

TTR Sotheby's Laura Carney................................................................LREHP

University of Maryland Medical Systems.................................................. IBC

Wilson Realty and Staging, Tricia Wilson.............................................LREHP
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